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M-G-M's GIANT CINEMASCOPE COLOR MUSICAL 


SEVEN BRIDES 


gets The Campaign of The Year! 








“THE SEVEN PRETTIEST 
BRIDES EVER KIDNAPPED!” 











“SEVEN BRIDES FOR | | | . “SEVEN BRIDES” 


SEVEN BROTHERS” ...the fresh-as-a-daisy musical 
IN HIT CATEGORY BY KAY SULLIVAN 























298,000,000 
READERSHIP! 


It’s the Talk of the Nation. Word- 
of-mouth is creating a ready 
audience for M-G-M’s fresh-as-a- 
daisy musical. In addition to the 
unique magazine ads on this page, 





MAGAZINE 


Parents 


the campaign includes “Picture of 
the Month Column” in 11 maga- ; oo “yen eee 
zines; ads in all fan magazines; Se You're invited to a SEVEN BROTHERS” 

siete Stila wii ag e mn! BY FLORENCE somERS 
large-scale newspaper teaser cam- sine cotati tie sak Hoedown! 

» ° °.* » e choreographer Michael Kidd ~ - 
paigns in 50 cities; dispiay cam- apiece | : F 
paign in 55 cities; 250 radio spots 
in 34 cities and on Network TV. 
(Note: — Ask your M-G-M Branch for 


the FREE 1- sheet for lobby use showing 
the ads on this page.) 























“Invitations are in 
the mails. If yours 
gets lost, come 
anyway.” 


frog i 
[es site 9 
Ks i 


must have its 


SEVEN TRADE SOW 
6 ne” wownee N TH EATR E S 


PRESS TIME FLASH! Because of the intense 


interest in M-G-M’s new musical we have extended its 


m-G-M presents 


screenings to many other cities in addition to the Trade 
Shows in the Exchange Cities shown below. ASK 
YOUR M-G-M BRANCH FOR THE SCREENING 


produced bY J 


The Love- 
Making 

Musical 
With 
The : 
Shotgun 
Weddings! 








NEAREST YOUR HOME! 


BRANCH CITY 


ALBANY 
ATLANTA 
BOSTON 
BUFFALO 
CHARLOTTE 
CHICAGO 
CINCINNATI 
CLEVELAND 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
INDIANAPOLIS 
JACKSONVILLE 
KANSAS CITY 
LOS ANGELES 
MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW HAVEN 
NEW ORLEANS 
NEW YORK 
OKLAHOMA CITY 
OMAHA 
PHILADELPHIA 
PITTSBURGH 
PORTLAND 

ST. LOUIS 
SALT LAKE CITY 
SAN FRANCISCO 
SEATTLE 
WASHINGTON 





THEATRE 


Madison 
Rhodes 
Loew's State 
Amherst 
Manor 
Previously Trade Shown 
Westwood 
Fairmount 
Majestic 
Tower 

Des Moines 
Beverly 
Arlington 
Florida 
Brookside 
Boulevard 
Park 
Avalon 
Uptown 
Poli 
Lakeview 
Previously Trade Shown 
Plaza 

Dundee 

City Line Cenfer 
Schenley 
Laurethurst 
Esquire 

Villa 

Alhambra 
Egyptian 

Apex 





ADDRESS 


1032 Madison Ave. 

62 South Rhodes Center 

205 Massachusetts Ave. 

3500 Main St., University Plaza 
606 Providence Road 


3118 Harrison Ave. 
Warrensville and Fairmount Roads 
1925 Elm St. 

2245 Kearney St. 

517 Grand Ave. 

10709 Grand River Ave. 
1025 North Arlington 
134 E. Forsyth St. 

6329 Brookside Plaza 
Washington and Vermont 
3527 Park Ave. 

2473 So. Kinnickinnic 
2906 Hennepin Ave. 

23 Church St. 

800 Harrison Ave. 

July Ist 

1725 N. W. 16th St. 
4952 Dodge St. 

City Line W. of Haverford Rd. 
3960 Forbes St. 

2733 E. Burnside St. 
6706 Clayton Road 

3092 Highland Drive 
Polk and Green Sts. 

4543 University Way 
4813 Massachusetts Ave. 





10:30 A.M. 
8:30 P.M. 
10 A.M. 
8:30 P.M. 
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THE LION-HEARTED MIG: 


Out of the 


Adventure Pages 
of the Ages! From 


SIR WALTER 
| SCOTT'S 


‘The Talisman: 
tumultuous epic of the 
\ Quest for the Holy 
Sepulchre! 
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Tax Spur for TV 


N an astonishingly frank statement to a Senate com- 
] merce subcommittee the majority of the television 

stations of the country have asked to be allowed to 
feed at the public trough by obtaining special tax con- 
siderations so that more film would be turned over to 
television. In this day in which farmers and others re- 
ceive direct subsidies from the U. S. Treasury it probably 
should not be surprising that television stations, despite 
the fact that so many of them are now highly profitable, 
should seek to do likewise. 

The firm of Pierson and Ball as counsel for a group 
of 135 TV stations and applicants told the Senate group 
last week films sold to television should be taxed on a 
capital gains basis rather than as income; also, that pro- 
ducers, writers, directors and actors in films specially 
made for TV should be allowed to make each deal on 
a capital gains basis. It was pointed out that in this 
way a star could make as much on $106,000 paid as a 
capital gain in comparison with $500,000 of ordinary 
income. It was not pointed out that the U. S. Treasury 
would be over $425,000 poorer. That means proportion- 
ally more taxes would have to be paid by everyone else. 

The plea for special tax treatment for TV films alleges 
that “resistance of the motion picture producers to re- 
leasing film to television seems to be slowly breaking 
down and will perhaps be not too serious a problem in 
the near future.” The TV stations feel that if the film 
companies could get a better tax treatment on films sold 
to TV, they would hasten to do so. Also it is cbvious 
that if performers were taxed at a maximum of 25 per 
cent capital gain for making films for TV and at regular 
rates for films for theatres, no one in the high brackets 
would work in the production of theatrical films. 

Some television interests feel unwilling to compete 
fairly with motion picture theatres. First they stimulated 
the still-pending Department of Justice’s 16mm-films- 
for-television suit and now they want advantageous tax 
treatment to subsidize both old and new films for their 
use. That is audacity compounded. 


Art for Business Sake 


ANAGEMENTS of motion picture corporations 

M were chided this week for lack of “statesman- 

ship and perspective” and for failing to develop 

“the medium as an art form.” These bizarre charges 

came, of all places, from the American Institute of Man- 

agement, a non-profit foundation whose directors include 

two college deans, a lawyer, two editors, and two man- 
agement and research experts. 

Alleging that he was replying to inquiries, Jackson 





MARTIN QUIGLEY, JR., Editor 








Martindell, president of AIM, as the American Institute 
of Management abbreviates itself, has released to the 
press a four-page denunciation of alleged “extravagance, 
inefficiency, poor teamwork and lack of foresight” on 
the part of motion picture company managements. They 
even were compared, invidiously, with managements of 
General Motors, DuPont, American Telephone & Tele- 
graph and Eastman Kodak. 

One would think that AIM and Mr. Martindell would 
leave “statesmanship” where it belongs—and where it 
never is in overabundant supply—i.e., in the realm of 
statecraft which is known popularly as politics. Neither 
statesmen nor statesmanship are required to make, dis- 
tribute and exhibit motion pictures. 

If by “perspective” Mr. Martindell means “hindsight,” 
motion picture company executives, in keeping with their 
colleagues in all fields, surely could do better if the future 
simply repeated the past. In the motion picture field, as 
in few others, has the trend of events been more readily 
perceptible and so universa!ly proclaimed. The nature of 
the competitive factor of television, the most significant 
of all, was accurately weighed by film industry leaders 
long before the first TV set was sold to the public. 

The only concession Mr. Martindell and AIM make to 
the nature of the motion picture business is “to allow for 
the volatile factors with which these companies must 
deal.” Producing the mass entertainment needs for 
potential patrons a year or two in the future in some 
eighty different countries is “volatile” all right. 

No reference in the statement is made to the standards 
of success or failure in publishing, in which two of AIM’s 
directors are associated; or to education, in which two 
other directors are involved. The record of the motion 
picture companies, under the managements so castigated, 
certainly compares very favorably, as far as end results 
are concerned, with book publishers and institutions of 
higher learning. 

The Institute, the statement says, is not “without 
understanding of the inherent difficulties of treating an 
art form in a businesslike way and the vagaries of taste.” 
The conclusion apparently is that AIM feels that its 
directors and the managements of the great industrial 
firms it admires could do a better job than the officers 
and directors of the major American film companies. 

If they so think, let them hire a camera and start 
producing. And the dawn will come—like thunder! 


@ Quote of the Week: “There is no other medium of 
entertainment which, if properly utilized, can give people 
as much value as motion pictures.”—Samuel Goldwyn 
in “The American Weekly,” dated July 11, 1954. 


—Martin Quigley, Jr. 








alters to the 


Award Suggestion 


lo THE EpITor: 

Each year you put on an event thai serves 
as a transfusion to exhibitors on the occa- 
sion of your showmanship awards. 

It has been a source of pleasure that our 
small contributed three 
showmanship award winners and 


organization has 
Quigley 
many runner ups. We hope to participate, in 
the near future, in your newly announced 
concession awards 

This leads me to submit the following sug- 
about taking the first 
prize winning awards of the last five years 


gestion—what five 
and incorporate these twenty-five winning 
books in a traveling cavalcade of showman- 
ship to each of the exchange centers in the 
United States. I am sure that the leading 
first run theatres in each territory would be 
happy to get together to sponsor these 
awards on any route you might lay out. 

stimulate additional 
importance of showman- 


Obviously it would 


pride and great 
ship. 

h distributor there could be se- 
show- 


From eac 
cured at least one—if not two—ABC 
manship plans that the distributor intends 
to do and that he submits in concrete form 
for the exhibitor to do. 

I am quite sure that the general overall 
effect further incentive to 
manship and react favorably to the Quigley 
Publications—Harold J. Fitzgerald, Presi- 
Fox Amusement Corp., 


would be show- 


Wisconsin 
Milwaukee, W1s. 

[ Editor's Note: Readers are invited to 
comment on Mr. Fitzgerald's suggestion for 
a “Traveling Cavalcade of Showmanship” 
including outstanding campaign books sub- 
mitted for the Quigley Awards sponsored by 
Round Table section of the 


dent, 


the Managers’ 


Herald 


Reaction’s to Problems 
To THE 

Please 
letter as | 
ordinary 


EDITOR: 
this 
am not much of a writer. I’m 
fellow without the flair 
word. At present, I am 
Oh, yes, my trade—‘Theatre 
a once proud trade. I’m now 
for a position in other line. 
is not my reason for writing you. 
First of all, let me say for the record, that 
I do not have a panacea for the industry. 
Nor do I claim to be smarter than the men 
who 
more about myself and then I will get into 
what | 
for the past fifteen years. 
neighborhood houses; also out-of- 
experience, I think that’s enough 
Now about the industry that I 


excuse the composition of 
just an 
for the 
unemployed 


written 


Manager,” 
looking 
But that 


any 


are running it. Just one or two lines 


I’ve been a manager 
had Broad- 


want to Say. 
I’ve 
way and 
town 
about me. 
really like 


Being unemployed, gives you a little more 


ad 


time to think, 
things I have thought about. 

1. From circuit heads on down, you hear 
this: “Television is our worst enemy. Why 
should we expect people to pay for some- 


and these are some of the 


thing they can see at home for nothing?” 
My answer is, that’s the wrong type o 
thinking. We are our own worst enemy 
Do we really think that the public will leave 
their homes to see the films that we are 
showing them, in the uncomfortable seats 
we have, also in the under-manned theatres ? 

2. The teen-age problem is very, very 
and should be met head-on. The 
manager hy himself is powerless. He must 
have help if he is to prevent trouble. We 
wonder what has happened to a large part 
of our audience. They are not lost, just 
We can lead them back if we 
take firm steps to stamp out these rowdies. 
But most outfits say that as long as they 
don’t hurt anybody, don’t get too tough with 
them. After all, they do buy a lot of candy. 
Very shortsighted, don’t you think? 

3. We have to change our way of think- 


ing. 


serious 


mislaid. 


A number of years ago, the boxing 
game would never have matched two colored 
fighters. Their claim was no “B. O.” But 
they changed their mind real soon, Let’s 
try and think like the public does. I know 
it’s hard but we could try. Having read 
the list that was shown to the Mayor (1 
mean the cne showing the closed theatres ) 
odd fact. Of the 140 
only two were art theatres. The 
house attracts adults where 


I was struck by an 
theatres, 
so-called “art” 
he or she can really enjoy 
peace. Also, most of them are in better 
shape than other neighborhood houses. 

4. If the industry would go back at least 
a little way to the things that we used to 


a picture in 


as uniformed ushers, nice-looking 
I think the public would respond 


do, such 
theatres, 
to it. As to print shortages, I leave that 
to the capable leaders in Allied, TOA and 
ITOA. Also, 
system over the 
public. They 


the value of one sound 
other, I leave that to the 
and they will decide 
As they do in every type of business. 


as t 


alone 
for us. 
They soon made up our minds on 3-D.— 
Manager, New York City. 


Standardization 
To THE 

With the theatre owners throwing 
rowed or hard earned money into the drain 
of experimenting and the projectionists fram- 


EDITOR: 
bor- 


ing the pictures up or down constantly, it 
is high time that through the voice of the 
trade press, all exhibitors and the industry 
should call a halt and insist on 
some method of standardization through 
COMPO. 

Such a move may get the producers to 
stop their idleness and experimenting and 
start producing wholesome product as a very 


at large 





WHEN AND WHERE 


July 15: Annual meeting of the International 
Federation of Film Producers Associa- 
tions, Locarno, Switzerland. 


August 22: Opening of the Fifteenth An- 
nual International Film Festival at Venice, 
Italy. Three U. S. films, "Three Coins in 
the Fountain," "The Caine Mutiny" and 
“Executive Suite," will represent United 
States product. 


September 20-22: Allied Theatres of New 
Jersey annual convention, Concord 
Hotel, Kiamesha, N. Y. 


October 10-11: Allied States Association 
Fall board meeting, Schroeder Hotel, 
Milwaukee. 


October 12-14: National Allied States con- 
vention, City Auditorium, Milwaukee. 


October 17-24: Seventy-sixth semi-annual 
convention of the Society of Motion 
Picture and Television Engineers, Ambas- 
sador Hotel, Los Angeles. 


October 31-November 4: Annual combined 
convention of the Theatre Owners of 
America, Theatre Equipment Supply 
Manufacturers Association, Theatre 
Equipment Supply Dealers Asociation, 
and International Popcorn Association, 
Conrad Hilton Hotel, Chicago. 


November 17: Annual dinner of the Motion 
Picture Pioneers, Hotel Astor, New York 
City, N. Y. 





few do and clear the prevailing atmosphere 
of confusion in our industry—THOMAS 
JAMES, St. Louis, Mo. 


Should Refuse to Pay 
To THE EpiTor: 
Since motion picture theatres are going 


from bad to worse, it really hurts when I 
see an additional tax in New York City. 
This gives me a place to blow off steam, 
if nothing more. 

We have no direct loss caused by the New 
York City Wagner tax on theatres. How- 
ever, it strikes me that a city cannot burden 
an industry that is already being discrimi- 
nated against by additional taxes such as 
city licenses etc., etc., that other stores or 
businesses have not. 

li] a New York City exhibitor, 
I would try to get together with all theatres 
and refuse to pay this extra tax on the 
ground that it is unfair, discriminatory and 


Was 


confiscatory especially on an already dying 
business that everyone seems to be aware of. 
Our courts of justice are there to do justice 
to all and let them rurthermore, 
I would see to it that none of those wise 
guys got in office again and I would try 
to get them out sooner if possible before 
the expiration of their term—C. V. MAR- 
TINA, Rialto Theatre, Albion, New York. 


decide. 
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Ch the cin 


LINE IS BUSY 


If the two parties met, they 
might accomplish something. At 
midweek, in New York, Herman 
Levy, general counsel of the 
Theatre Owners of America, in- 
terested in an arbitration sys- 
tem for the industry--said: "We 
are ready to meet with the dis- 
tributors anytime they set a 
date." Also at midweek, in the 
same city, Al Lichtman, 20th 
Fox's distribution chief, who 
represents the distributors, 
said: "We are waiting to hear 
from the TOA people." 





STOCK DEAL 


RKO Radio Pictures’ stock- 
holders still may sell to the 
corporation their holdings at 
$6 per share. The offer is good 
till the close of business July 
31, 1954, James R. Grainger, the 
company preSident, announced 
last week. Specifically, how- 
ever, this means to the fas- 
cinated observers of the RKC 
financial kaleidoscope--Howard 
Hughes. Mr. Hughes owns 1,262,- 
120 shares. Standing offstage 
is the Atlas Corporation, which 
owns 884,900 shares. And Atlas 
is not tendering its shares. 
In fact, Atlas is said to be 
anxious to buy the company. And 
the RKO Pictures Corporation is 
said to be "adequately supplied 
with cash" to buy shares, Mr. 
Hughes' especially, at $6 per. 


PROPHESY 


Arthur Freed's half-jesting 
"What this business needs is 
about 25 more Music Halls" (see 
Hollywood Scene) could very 
well turn out in time to have 
been more keenly analytic and 
sagely prophetic than even he 
surmised. 


BRITAIN WILL HOLD 


There isn't going to be any 
free collection by American 
film companies of money from 
Great Britain. That's what the 
British Board of Trade hints, 
through a spokesman, this week. 
The man said: "The present 
agreement is working well, and 
has done a lot of good. It 
needs to be continued despite 
Britain's improved position. 
The Board will fight to this 
end." Negotiations on a new 





agreement will begin September 
22 in Washington. The Board 
spokesman also commented: 
"There iS no vast accumulation 
of blocked earnings here." 


STAR PHOTO 


Do you remember how almost 
every year MGM would show its 
muscles to the trade in a par- 
ticularly effective manner; how 
it would make a giant photograph 
showing the whole of the mighty 
MGM staff, from technicians to 
talent? Well, this year, MGM is 
telling the public, in the same 
manner. In the July 13 issue of 
"Look" magazine, it has a seven 
page story. 


SIZE 

"There isn't much doubt that 
the larger picture is here to 
stay and that it lends dramatic 
impact to almost every scene", 
says Charlie Jones, Northwood, 
Ia. exhibitor in his column in 
"Better Theatres" with this 
issue. But he has several reser= 
vations, which he details in an 
article entitled "No Picture Is 
Bigger than Its Human Interest.” 


TIMING 


MGM, 20th Century-Fox and War- 
ners each have pictures forth- 
coming about ancient Egypt, with 
MGM's "Valley of the Kings", 
opening at Cairo and Alexandria 
July 21, likely to be the first 
out. All three were started be=- 
fore the discovery of the solar 
ship and funerary equipment of 
the Pharaoh Cheops, but all 
three will be given a powerful 
boost by the publicity given 
that archaeological epic. Ex- 
ploitation and publicity men 
for all three companies are 
licking their Cheops. 


TOO HOT 

The hot Washington summer 
weather has forced the Com- 
merce Department to abandon its 
plans for an industry meeting 
of top film industry officials. 
Commerce Secretary Weeks has 
ordered all industry meetings 
cancelled until the fall. 


James D. Ivers-George Schutz 
-William Pay-Floyd E. Stone=- 
J. A. Otten 








‘ff, ts me | 





un in_pictures 


AFTER A BUSY DAY in San Fran- 
cisco, Ethiopian Emperor Haile 
Selassie, left, decides to see 
Warners’ "Dial M for Murder" at 
the St. Francis theatre. Earl Long, 
center, Paramount Theatres city 
manager, and M. Utter, of the 
State Department, are escorts. 


EXPLANATIONS. Dr. Eugene Zorgniotti, cen- 
ter, Italian Films Export vice-president, inter- 
prets, Monday, at'a New York press reception, 
for two visitors. These are Goffredo Lombardo, 
right, president of the Italian Producers Asso- 
ciation and of Titanus Films; and Franco De 
Simone, the latter's general manager. See 
page 1/6. 


THE SECOND RKO RADIO 
SALES MEETING was at the 
Blackstone Hotel, Chicago. At 
the right, an interlude. The 
men are Harry Gittleson, ex- 
ecutive assistant to general 
sales manager Charles Boas- 
berg; Sam Lesner, Chicago 
Daily News movie editor and 
HERALD correspondent; Sid- 
ney Kramer, short subjects 
sales manager; Edward L. 
Walton, executive assistant to 
president James R. Grainger; 
Mr. Grainger and Mr. Boas- 
berg. 


THE DEMONSTRATORS, at 
the Todd-AO large screen 
process Hollywood showing. 
Around the camera are Fred 
Zinneman, who will direct 
‘Oklahoma" for the new me- 
dium; Richard Rodgers and 
Oscar Hammerstein, the pro- York by Louis de Roche- 
ducers; Michael Todd, the pro- mont, producer of the 


moter, and Dr. Brian O'Brien, second Cinerama film, 
inventor. "Cinerama Holiday," to 


two young couples 
—— whose adventures the 
: film relates. The radio 


PRESENTS, as they were 


given last week in New 


— . at the left is held by 


Fred and Beatrice Trol- 
ler, of Zurich; and the 
Swiss clock is accepted 
by John and Betty 
Marsh of Kansas City. 


THE CROWD watches 
celebrities arrive on 
Times Square for the 
opening of Hal Wallis’ 
Paramount picture, 
“About Mrs. Leslie’ at 
the Victoria, New York 
City. Shirley Booth re- 
ceived an Actors’ Equity 
Award during = stage 
ceremonies. 


by the Herald 


$)MRS. LESHIE” 


she seve gure married 


ROBERT 
Parje Millar 
| Alex Nical 





AL LOWE 


REPORT— 


On world conditions 


Five Universal foreign executives, happening into the New York home 
office for consultations, met with trade writers Monday morning. They 
told of business, and politics, and economics. For the most part, the 
story was good. 


LATIN-AMERICA is somewhat dis- 
turbed by the aftermath of the Gua- 
temalan revolution, and by depressed 
conditions in some areas; and there 
Is severe TV competition in Vene- 
zuela and Puerto Rico, Mr. Lowe 
remarked. 


HERC McINTYRE KARL JUNGMARKER ART DOYLE 


AUSTRALIAN business is tremendous 
because of the economic boom, he 
said. ‘Doesn't matter whether the 
film is 3-D or 2-D."" There's no short- 
age of film; there's even a “backlog.” 
Television is no threat. 


SWEDEN'S film business is steadily 
good, he said. Customers have set- 
tled on titles rather than dubbing, 
and prefer action. The government 
will be running television within two 
years and its impact is awaited. 


IN THE FAR EAST, business is 20 per 
cent ahead of last year, he reported. 
Some French pictures are gaining. 
The best picture is presented by 
Japan and by the Philippines. Pro- 
duction in India is decreasing. 


NEW ZEALAND presents much the 
same prospect as Australia, accord- 
. Hislop. There is a boom 
company's pictures are 

"The Glenn Miller Story" 

broke house records at the St. James 


Auckland. 


#2) =A GUEST OF HONOR. Approxi- 
t mately 100 of the important persons 
in the New York end of the industry 
met with Ernest Turnbull Monday 
night, at dinner. Mr. Turnbull, shown 
at the left, center, is managing direc- 
tor of Hoyts Theatres, Ltd., Australia. 
With him in the picture are Charles 
Skouras, left, National Theatres presi- 
dent, and Spyros P. Skouras, 20th-Fox 
rresident. and Mr. Turnbull's host of 

the evening. 


VISTAVISION arrives in 
Tokyo. The 2,500-seat Ernie 
Pyle theatre was SRO 
Newspapers handled the 
story as big news. 


CONVERSATION at a reception. The occa- 
sion being preparation for a Catholic Film 
Congress in Cologne. The scene is London, 
the place London University. The men are 
Father Tomlinson, chaplain to the University; 
Monsignor Croft-Fraser, chairman of the 
Catholic Film Institute, and Peter Burnup, 
Quigley Publications’ London editor. 





Loew's Gets 
Amendment 
On Divorce 


WASHINGTON 
ficials have agreed to 


ent plan is to be carried 


Justice Department of- 


a change in the way 
the Loew’s divorcen 


] 


out. but declared it was “a change in form 


and not in substance.” 
The change was requested by Loew’s on 
had encountered major 


workings of the original 


the ground that it 
tax problems in the 
decree’s divorcement provisions. According 
officials, divorcement will still be 
August 31 deadline in the 
but the divorcement will be 
different fashion. 


to Justice 
required by the 
original decree, 
1 


accomplished in slightly 


August 31 Deadline 


Under the original decree, Loew's was 
o have formed a new theatre company by 
August 31 and to have transferred it to the 
stock of the theatre operating subsidiaries. 
It could then hold the stock of the 


theatre company until February 6, 1955, and 


‘ 


new 


for another two years after that if it could 
convince the court that it could not accom- 
plish a reasonable division of the outstand- 
ing funded debt between the picture com- 
pany and the new theatre company. So long 
as Loew’s held the stock of the new theatre 
company, half the board of directors of the 
latter company would have to be approved 
by the court and various other restrictions 
would have to be met to assure independent 
operation. 

Under the new plan approved by Justice, 
Loew's will set up the new theatre company 
by August 31, but not transfer to it 
the stock of the theatre operating companies. 

Instead, the individual theatre operating 
companies must after August 
the restriction imposed in the original decree 


will 


meet 31— 


on the new theatre company. Thus, one 


half the board of each operating company 
1nust be by the courts, the 


be operated 


approved operat- 
companies must 


tly ot 


indepen- 
the picture company, the operating 
companies have no officers in 


can common 


with the picture company, etc. 


Time Provided in Decree 


This set-up could continue through Feb- 
ruary 6, and then for another two years on 
the same the funded debt as 

] 


provided in the original decree. 


showing on 


Somewhere along the line, presumably, 
Loew’s will straighten out its tax problems 
and the stock of the operating companies 
will be transferred to the new theatre com- 
panies. 
couldn’t 
phasize too strongly that they didn’t regard 
this as a the decree or as 
divorcement plan. 


Justice officials said they em- 
weakening of 
the 


it was merely a change in the 


a postponement of 
They said 
form of the divorcement to help Loew’s out 
with and that the 
stance of the original divorcement plan was 


its tax problems, sub- 
unchanged. 


12 





MPIC RESIGNS 
FROM COMPO 


HOLLYWOOD: The Motion Picture 
Industry Council, in a formal an- 
nouncement Tuesday, said that it had 
resigned from the Council of Motion 
Picture Organizations three months 
ago “following careful deliberations 
and on the conclusion that a diver- 
gence of opinion exists between the 
two organizations concerning the 
solution of problems in areas of 
mutual interest." The announcement 
closed with the assurance that "MPIC 
stands ready at all times to cooperate 
with COMPO or any other industry 
organization in order to serve the 
best interests of the industry." 





Universal's 
26-Week Net 
$1.721.000 


Universal Pictures and subsidiary com- 
panies this week reported earnings for the 
26 weeks ending May 1 of $1,721,000 after 
providing $1,845,000 for Federal taxes on 
income. After dividends on preferred stock, 
this is equivalent to $1.57 per share on the 
1,017,334 shares of common stock outstand- 
ing at May 1 

For the 26 weeks ending May 2, 1953, 
$1,346,000 : 
Federal 


earnings were after 


$2,310,000 tor 


providing 
taxes on income. 
Aiter dividends on the preferred stock, this 
was equivalent to $1.27 per share on the 
961,698 shares of common outstand- 
ing at May 2, 1953. This period’s net is 
approximately 28 per cent above 1953. 


stock 


Dismiss New Damage 
Action Against B & K 


CHICAGO: Federal Judge Michael 
this week dismissed a treble damages claim 
for $1,800,000 filed against Balaban & Katz 
by attorney Thomas C. McConnell for plain- 
tiff in the Jackson Park case. Judge Igoe’s 
memorandum found Mr. McCon- 
nell’s unwarranted. Jackson Park 
claimed continuing conspiracy on the part 
of Balaban & 
two-week ban on first run films last Decem- 
ber. Stricken was Mr. McConnell’s 
include 20 others in claims for 
damages against Balaban & Katz. Ruling on 
a request for modification of the original 
decree filed by B & K, is set for Sept. 13. 


Igoe 


opinion 
claim 


Katz following lifting of a 


also 


move to 


Warner Assigns LeRoy 
HOLLYWOOD: 


Warners’ first Cinerama production, ‘Lewis 


Direction assignment of 


and Clark” has been given to Mervyn LeRoy 
by Jack L. Warner. The film will be budg- 
eted as the greatest picture ever conceived 
by the studio, Mr. Warner said recently. 


Urges New 
Industry 
Leadership 


WASHINGTON: The motion picture in- 
dustry needs a new leadership which will 
coordinate engineering programs with mar- 
ket requirements and customer acceptance, 
Herbert Barnett, president of the Society 
of Motion Picture and Television Engineers 
and executive vice-president of Cinerama, 
declared last week. 

Speaking at the annual luncheon of the 
Motion Picture and Television Council of 
the District of Columbia, Mr. Barnett said 
there is “a desperate need for a new kind 
of leadership which can bridge the vast 
zgemetit, creative 
the end 
logically 


gaps between business mi 
artists, and 
that patterns of progress ca 


sales eng'* ing, to 
‘an be 
drawn.” 

“In no industry, to my knowledge,” Mr. 
Barnett stated, ‘in there less coordination, 
among the various segments” than in the 
motion picture industry. 

He said there was little doubt that rival 
systems of large screen presentation would 
“be consolidated into a uniformly appli- 
scheme, representing an important 
advancement of the art.” Eventual stand- 
ardization would come “for purely economic 
the theatre in- 


“several basic sys- 


cable 


reasons,” lie said, because 
dustry could not support 
tems requiring variation in equipment for 
each method of presentation.” 

Technical developments will continue in 
the future, Mr. Barnett went on, “but it is 
our sincere hope that these may be ap- 
proached in a more generally accepted pat- 
tern.” He also expressed the hope that 
producers will pay “more careful attention 
to the changing attitudes of 
theatre audiences,” 
ordination between the new leadership he 
had called for and organizations such as 
the Motion Picture and Television Council. 

He cautioned the industry against ‘“doubt- 
ful hopes that it can remain an important 
entertainment medium through technical in- 


tastes and 


and suggested close co- 


novations alone.” 

Brief speeches were made in advance of 
Mr. Barnett’s address by the ambassador of 
Uruguay, the Italian, 
Indian and Japanese embassies and by Jack 
Evans, of the Motion Picture Division of 
the United States Information Agency. Mrs. 
Virginia Rollwage Collier, president of the 
District Council, introduced the speakers. 


representatives of 


North California Group 
Elects Hamm President 


The board of directors of the Northern 
California Theatre Association, meeting last 
week in San Francisco, elected the following 
officers in 1954: L. S. Hamm, president; 
Homer Tegtmeier, vice-president; A. Blum- 
enfeld, vice-president ; Lee Dibble, secretary- 
treasurer; Charles M. Thall, executive sec- 
retary, and Hulda McGinn, public relations 
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CINEMASCOPE UNITS INTO 
400 THEATRES WEEKLY 


Claim 4,644 Installations 
to June 18 in U. S. with 
535 Installed Abroad 


Installations of CinemaScope equipment 
with full magnetic, stereophonic sound cur- 
rently are going forward throughout the 
United States at the rate of approximately 
400 theatres weekly. As of June 18, a total 
of 4,644 theatres had adopted the medium. 

These optimistic figures were released to 
the press Monday by Al Lichtman, 20th- 
Fox director of distribution. They came 
weeks after the company an- 
nounced the lifting of its stereophonic sound 
requirements; one week after the 20th-Fox 
hour-long “The Advancing Techniques of 
CinemaScope” showed the trade the decided 
improvements made in anamorphic camera 
lenses, and in the same week that the com- 
pany put on a warmly-received show for the 
New York financial world. 


419 Drive-in Theatres 
Equipped for CinemaScope 


some seven 


Of the 4,644 theatres having CinemaScope 
and stereophonic sound, Mr. Lichtman said, 
4,204 are enclosed or “four-wall’’ houses, 
419 are drive-in theatres and 21 are U. S. 
Army houses. It is expected, he continued, 
that at the present rate of installation of 
CinemaScope and stereophonic sound in the- 
atres throughout the world, over 8,000 thea- 
tres will be able to book CineinaScope films 
by August 1. 

Concerning the overseas installations, the 
20th-Fox distribution head said that 535 the- 
atres abroad have been equipped for both 
CinemaScope and stereophonic sound. “Or- 
ders on hand at present for equipment total 
1,144,” Mr. Lichtman said. It was learned 
that U. S. and Canadian theatres which have 
installed CinemaScope with single magnetic 
or single optical sound now total 1,079. Also, 
reported was the fact that CinemaScope 
Products, a 20th-Fox subsidiary, as of this 
week has sold over 4,000 cylindrical an- 
amorphic lenses. 

With an eye to the influence that can be 
exerted on occasion by the New York finan- 
cial fraternity, 20th-Fox Monday held a 
special screening of “The Advancing Tech- 
niques of CinemaScope” at the home office 
for the New York Security Analysts. 


Expect Sharp Profit Rise 
To $16,500,000 for Year 


The program, which evoked the analysts’ 
applause, was presided over by Donald A. 
Henderson, treasurer and secretary of 20th- 
Fox, and was designed to acquaint repre- 
sentatives of leading stock brokerage firms 
with the technical advances in stereophonic 
sound and CinemaScope. In the course of 
the meeting, Mr. Henderson also let it be 
known that the company’s estimated profit 
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ALL UNIVERSAL FILMS TO BE 


AVAILABLE TO ALL THEATRES 


Universal's promise to make all of its 
pictures available to all theatres means 
exactly what it says, Charles J. Feldman, 
general sales manager, emphasized this 
week. He had particular reference to 
"The Black Shield of Falworth," U-I's first 
CinemaScope release, which the company 
announced last week also would be made 
available to theatres with all other types 
of conventional projection. The two ver- 
sions will be available simultaneously but 
Mr. Feldman hastened to add that he be- 
lieved the question of a choice by ex- 
hibitors of which one they would play to be 
entirely academic. He considers that any 
exhibitor whose theatre is equipped for 
CinemaScope will play it in that medium 
automatically. 


Further, on the hypothetical question of 
clearance or run in any given situation Mr. 
Feldman said that runs would be nego- 
tiated absolutely without reference to 
whether or not one of the applicants for a 
particular run was equipped for Cinema- 
Scope. 

The CinemaScope versions, furthermore, 
will be available with four-track magnetic 
stereophonic sound or optical directional 
sound (Perspecta) which can also be used 
as a conventional optical track. 

There will thus be a minimum of three 
different kinds of prints available on the 
picture at what Mr. Feldman indicated was 
a very considerable increase in print cost. 

"It'll be interesting," Mr. Feldman con- 


cluded. 





before taxes this year will be about $16,- 
500,000, compared to last year’s $8,211,000. 
Earnings for 1954 are expected to be $3.02 
per share, compared to $1.65 in 1953, Mr. 
Henderson CinemaScope, of course, 
was given credit. 

Twentieth-Fox this week also announced 
a complete schedule of exhibitor and press 
demonstrations of “The Advancing Tech- 
niques” for Canada. Demonstrations will be 
held at the University theatre, Toronto, July 
13; Palace, Montreal, July 15; Paramount, 
St. John, July 20; Capitol, Winnipeg, July 
23; Capitol, Calgary, 
Capitol, Vancouver, July 29. 
the individual branch 
showing will be Arthur Silverstone, assis- 
tant general sales manager of the 20th-Fox 


said. 


Co-host with 


managers at each 


organization. 

The general public too, in both the United 
States and Canada, soon will get a chance 
to see “The Advancing Techniques” which 
already has been highly publicized by the 


July 27, and the 





John Davis, the managing 
director of the J. Arthur Rank 
Organization, announced in 
London last week his enthusias- 
tic support of Paramount’s 
VistaVision process and that 
the Pinewood studios will be- 
come the first film production 
center in Britain to adopt the 
system. For further details see 
Cinematograph Exhibitors As- 
sociation convention story on 
page 17. 





consumer as well as the trade press. For 
the general public. the hour-long subject will 
be edited 
turettes. 


One 20-minute reel will deal 


into two separate 20-minute fea 
with stereo 
phonic sound and will be used to “educate 
Mr. Lichtman. The 


will 


the public,” said othet 


20-minute reel concern forthcoming 


product in CinemaScope from 20th-Fox and 


briefly describe the new techniques 


medium. Included are scenes fron 
Lance,” “Gard 

“A Woman's 

“There's No 


reported to 


Egyptian,” “Broken 
Evil,’ “Untamed,” 
and Irving Berlin's 
Like Show 


company’s most expensive musical. 


Business,” 
In another memo this week, 20th-Fox alse 
advised that bookings for one-track magneti 
and one-track optical sound prints of its first 
CinemaScope production, “The Robe,” nov 
total than 600. Prints were mad 
available June 19. 


more 


Apache" Leads U.A.'s 
Releases for July 


“Apache,” adventure drama starring 
Lancaster and Jean Peters, leads th 
ule of United Artists films released in ; 
followed by “Adventures of Robinson 
“The Lawless Rider” and “Return 
In addi 


Crusoe,” 
to Treasure Island.” tio to 
“Apache,” “Adventures ot 


Robinson Cru 
“Return to 


soe” and Treasure Islan 
in color. 

“Apache,” a Hecht-Lancaster pt 
had its premiere at the Roosevelt theatre in 
Chicago Wednesday. It 
Brandt circuit’s Mayfair theatre in 


York July 9. 


luction 


open at the 


New 


will 





A SOUND MESSAGE 
FROM M-G-M! 


The most important news we can convey to the trade is the fact that all M-G-M pictures will be 
available to all theatres in Stereophonic and Optical One-Channel Sound. 

“Knights of the Round Table’’, “Rose Marie’, ““The Student Prince”’ as well as all productions for 
release starting in July (with the exception of “Her Twelve Men’’) will be available in the following 
sound categories: 


CINEMASCOPE PICTURES — 
Magnetic Stereophonic or Perspecta Stereophonic or Optical One-Channel Sound. 


ALL OTHER PICTURES — 
Perspecta Stereophonic or Optical One-Channel Sound. 


Concurrently with the announcement by Dore Schary, Studio Chief, of the launching of one of the 
most ambitious production programs in its history, M-G-M brings to the trade a group of releases 
starting in July that are destined to win box-office headlines for months to come. We list a few of them. 


M-G-M CINEMASCOPE PRODUCTIONS 


“SEVEN BRIDES For Seven Brothers” is the most talked about color musical since ‘An 
American in Paris.”’ Watch for the trade showing in your territory. When you see it you 
will realize why it is the talk of the industry. 


Starring Jane Powell, Howard Keel. With Jeff Richards, Russ Tamblyn, Tommy Rall. Screen Play by 
Albert Hackett & Frances Goodrich and Dorothy Kingsley. Based on the Story ‘‘The Sobbin’ Women”’ 
by Stephen Vincent Benet. Lyrics by Johnny Mercer. Music by Gene de Paul. Choreography by 
Michael Kidd. Directed by Stanley Donen. Produced by Jack Cummings 


“BRIGADOON’”—M-G-M has brought many famed Broadway musical hits to the screen 
but none so brilliantly as this great, prize-winning color sensation. It is rich in songs, 
humor, action and romance, big in visual wonders. 

Starring Gene Kelly, Van Johnson, Cyd Charisse. With Elaine Stewart, Barry Jones, Albert Sharpe. 
Screen Play, Book and Lyrics by Alan Jay Lerner. Music by Frederick Loewe. Directed by Vincente 
Minnelli. Produced by Arthur Freed. 

“JUPITER’S DARLING”’—Bigness is inherent in the theme of Hannibal and his famous 
legions about to besiege Rome and a beautiful girl who tricked them. A spectacular color 
musical, packed with songs and production pageantry. 

Starring Esther Williams, Howard Keel, Marge and Gower Champion, George Sanders. With Richard 
Haydn, William Demarest. Screen Play by Dorothy Kingsley. Based on the Play ‘‘Road To Rome’’ by 
Robert E. Sherwood. Songs by Burton Lane and Harold Adamson. Directed by George Sidney. Produced 
by George Wells. 

“GREEN FIRE”—A truly BIG color production that required taking an entire company 
to the danger-infested mountains of Colombia in South America to enact the drama of 
lust for the most concentrated wealth of all—the emerald of green fire. 


Starring Stewart Granger, Grace Kelly, Paul Douglas, John Ericson. With Murvyn Vye. Written for 
the Screen by Ivan Goff and Ben Roberts. Directed by Andrew Marton. Produced by Armand Deutsch. 


SPECIAL RELEASE (WIDE SCREEN) 


“GONE WITH THE WIND” (Technicolor)—It is breaking records everywhere. A new 
generation is packing theatres to see, greater than ever in Wide Screen, the many spectacular 
episodes that have won for this stupendous attraction 10 Academy Awards and the accolade 
“The Greatest Picture Ever Made.”’ 


David O. Selznick’s Production of Margaret Mitchell’s Story of the Old South. Starring Clark Gable, 
Vivien Leigh, Leslie Howard, Olivia deHavilland. A Selznick International Picture. Directed by Victor 
Fleming. Screen Play by Sidney Howard. Music by Max Steiner. 


(continued) 





(continued) 


M-G-M PRODUCTIONS (WIDE SCREEN) 


“VALLEY OF THE KINGS’—Soon to make its bow is the biggest color adventure drama 
of the year which, because of its theme and its filming in Egypt, ties in with current headlines 
of Egyptian discovery and is launched on the wave of the year’s biggest publicity break. 


Starring Robert Taylor, Eleanor Parker, Carlos Thompson. With Kurt Kasznar, Victor Jory, and 
Samia Gamal. Written by Robert Pirosh and Karl Tunberg. Suggested by Historical Data in “‘Gods, 
Graves and Scholars’’ by C. W. Ceram. Directed by Robert Pirosh. 


“BETRAYED’’— For another of its mighty color entertainments M-G-M sent a complete 
company to Holland to film this power-packed story of spy intrigue in the unique and 
beautiful setting of its romantic adventure. It is thrilling in its narrative and magnificent 
in its production. 


Starring Clark Gable, Lana Turner, Victor .Mature. Co-Starring Louis Calhern. Screen Play by 
Ronald Millar and George Froeschel. Directed by Gottfried Reinhardt. 


“ROGUE COP’’—A great popular book has been made into a trigger-fast, top quality 
audience attraction. An absorbing dramatization of organized crime written from the private 
records of a noted crime reporter, the picture comes to the public with a star-studded cast 
and deluxe production values. 


Starring Robert Taylor, Janet Leigh, George Raft, Steve Forrest. Co-Starring Anne Francis. Screen 
Play by Sydney Boehm. Based On the Novel by William P. McGivern. Directed by Roy Rowland. 
Produced by Nicholas Nayfack. 


“ATHENA” —A 21-gun salute to youth, music and love. A big song-and-dance romantic 
production in color by the producer and director of such glorious musicals as ‘“The Great 
Caruso” and “The Student Prince.’”’ A musical score destined for Hit Parade honors. 


Starring Jane Powell, Edmund Purdom, Debbie Reynolds, Vic Damone, Louis Calhern. With Linda 
Christian, Evelyn Varden, Ray Collins. Written by William Ludwig and Leonard Spigelgass. Songs 
by Hugh Martin and Ralph Blane. Directed by Richard Thorpe. Produced by Joe Pasternak. 


“THE LAST TIME I SAW PARIS” — The provocative title promises an absorbing romantic 
drama and M-G-M delivers with power and passion a great Technicolor audience-offering 
inspired by a famous F. Scott Fitzgerald story. Filmed in part abroad in the playground 
of the wealthy, the picture is high-lighted by a thrilling sports car race from Nice to Paris. 
The title song as well as others enrich the entertainment. 


Starring Elizabeth Taylor, Van Johnson, Walter Pidgeon, Donna Reed. With Eva Gabor, Kurt Kasznar. 
Screen Play by Julius J. & Philip G. Epstein and Richard Brooks. Based On a Story by F. Scott 
Fitzgerald. Directed by Richard Brooks. Produced by Jack Cummings. 


“DEEP IN MY HEART”’’—Glowing with Big-Name musical extravaganza brilliance, based 
on the life and melodies of Sigmund Romberg. The cast alone bespeaks its stature as probably 
the year’s most ambitious color musical. 


Starring Jose Ferrer, Merle Oberon, Helen Traubel, Doe Avedon, Walter Pidgeon, Paul Henreid, 
Tamara Toumanova. With Russ Tamblyn, Paul Stewart, Isobel Elsom, David Burns, Jim Backus. 
And Guest Stars (in the order of their appearance): Esther Williams, George Murphy, Rosemary Clooney, 
Gene and Fred Kelly, Jane Powell, Vic Damone, Ann Miller, William Olvis, Cyd Charisse, James 
Mitchell, Howard Keel, Tony Martin, Joan Weldon. Screen Play by Leonard Spigelgass from the book 
by Eliott Arnold. Directed by Stanley Donen. Produced by Roger Edens. 


“CREST OF THE WAVE” —Against a background of intrigue involving Anglo-American 
co-operation in the armed services, this thrilling story, filmed in its entirety on the Channel 
Islands off the coast of France and in London, yields suspense, humor, unusual scenic 
values that make for a stirring audience attraction. 


Starring Gene Kelly. With John Justin, Bernard Lee, Jeff Richards. Screen Play by Frank Harvey 
and Roy Boulting. From the Play ‘‘Seaguils Over Sorrento” by Hugh Hastings. Produced and Directed 
by John & Roy Boulting. 


Space limitations prevent the listing of the many, many more outstanding M-G-M entertainment 
projects, in production and being readied for the cameras. No matter what the sound needs of your 
theatre may be, M-G-M is ready with an uninterrupted flow of product to serve you. 











Producer 


Terry Ramsaye Says Lauds New 


Italian Code 
* @ * & & € Italy’s new “code” was adopted by pro- 


ducers there “without pressure” from any 
outside sources. It is peculiarly flexible 








because of its structure. And it was adopted 
spontaneously primarily because it is good 
EASTMAN ALBUM—''Milestones Pho SSE, eae ee for business. Italian producers are making 
tograph Te Te . wait y Bank clerk fewer pictures, spending more money on the 


+ 


. . : ‘ Sg a iio aa a, mother run 4 pictures they do make, and they want to be 
died having certain of acceptance. 


hundred million This in substance was the declaration of 
Dr. Gottredo Lombardo, president of the 
Italian Producers \ss ciation, as he arrived 
in New York this week for conferences with 
executives of the Italian Film Export or- 
ganization, and spoke to the rade press 
Monday at a reception 1 he Sherry 
Netherland Hotel. 
Dr. Lombardo said he would “examine” 
with IFE men the current status of the 
REMEMBERING THE BIG ONE—!Ip " American market and relations between 
; ; : ‘a IFE and Italian producers. He also is pres- 
n th the current revival of ''Gone 
MGM has issued a pub- 


which would have aroused 


ident of Titanus Films, one of Italy’s largest 
companies, and brought with him Franco 
De Simone, his general manager, and Mar- 
rare cello Girosi, producer of “Bread, Love, and 
o thickly pervaded by reams.” The trio also were to discuss 


ional attention if the 


cifements, INCIUGING releasing arrangements for the latter, which 

: ! opens at the Paris Theatre, in New York. 

sige remi- The Italian self-regulatory system 1s an 

n they ca ! om 

Fact Sheet," taking one k to the days 

ot 36 ana 37 en tt igh heat of the 
anrttal pro; - 


examination of films by a committee quali- 

fied artistically and culturally. This com- 

mittee comprises: Panfilo Gentile, journalist 

; pe ene a ae and commentator, and committe president ; 

tue. tana Margaret Mitchell Francesco Carnelutti, professor ot law ; 

: — Emilio Cecchi, writer; Silvio D’Amico, 

as $50,000, at that time the 

ver paid for a first novel. 

: 30 languages and total sale 

late peri- of the k, United States and foreign, are 
of commu- now more than 6,000,000 copies. 

emorabilia his document MGM has been very 


act 


| 


theatrical critic; and Vincenzo Cardarelli, 
poet. 

\pproximately 40 per cent of the gross 
for Italian producers now comes from the 
world market, Dr. Lombardo commented. 
5 qa This he attributes to quality and originality. 
- + emonat ys that the oro- TI - . 
A ~f a ee ee , , 1e 
—~ saat 4 /AVIA VY. SEIZNICK, There na 


entiment 


“code,” such as it is, will not interfere 
es : ie with natural Italian inventiveness, he stated. 
concealed. It ial * ores stares “oh His own firm, he noted, will spend 60 
; outs , oe per cent more this year than last, although 
peurteared role of Scarlett O'Hara, it will make only 13 films instead of 16. 
Als nich was made the 1 key theme of the 4, 


fc i 


turer of her promotions : a d hopes, he said, to obtain while here 
~TU J © Ona Ca Dai n ne 9rOaUCTION “ ’ shins ‘a4 
a at oie 0 ‘ ; Abe CFP — 6 an actor and a director, for his “The Fair 
a veranda 50 erioc > be attributed To The iate > ” | i 
; oa =e 4m rek Bride,” a production scheduled for this 
ew | Selznick, brother of the producer. jal] 
= oe Oe = < ! . — 
© notably ent s ad interviewed |,400 can 


sportsman 


Others in his program are “Sodom and 
: oe : - Gomorrah,” a Biblical spt ctacle ; “Bread, 
3 we will pe remembering 
omething was printed in the 
each one of them. Ninety 

tested for the role. Her 

ut of her appearance in 


Love, and Jealousy,” “King, Queen, and 
Princess,” “Elementary School,” and ‘‘Mad- 
dalena.” 

Two of these probably will be in one 
{pee ; 2 : of the new wide screen processes, he said. 
ar The ourning of Atlanta He has seen CinemaScope and is enthusias- 

10, 1938. Myron s tic, but hasn’t seen VistaVision. 
by her resemblance 


Hope in Foy Picture 


“Eddie Foy and the Seven Little Foys”’ 


book, the 


January 
f 446 nation siahed it will be Bob Hope’s next starring picture 
a f : starting late in July, it is announced by 
Paramount. The bicgraphy of the late, great 
vaudevillian will be produced by Jack Rose 





and Melville Shavelson will direct. 
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BRITISH -U.8S. EXHIBITOR 
COOPERATION GETS LIFT 


Convention of CEA Hears 
Plea for Exchange of 
Views of Two Groups 


by PETER BURNUP and WILLIAM PAY 

LONDON: The desirability of increased 
cooperation between American and British 
exhibitors in line with current proposals to 
affect a working arrangement among exhibi- 
tors internationally on subjects of joint in- 
terest, was further advanced at the annual 
convention of the Cinematograph Exhibitors 
Yorkshire, last 


Association at Harrogate, 


week, 


Subject Raised at 
Meeting Open Forum 


The subject was raised in open forum at 
the convention by T. H. Fligelstone, an in- 
fluential member of CEA and its president 
in 1936. Referring to the recent announce- 
ment by the Theatre Owners of America 
directors at. their Los Angeles meeting that 
delegates would be authorized to meet CEA 
officers in London, Mr. Fligelstone said: 


“In view of the way British 
and American exhibitors stood 
together on new techniques and 
refused to be dictated to by 
renters, it is important that there 
should be even more cooperation 
between exhibitors of both con- 
tinents.” 


Mr. Fligelstone was supported by R. H. 
Dewes of the J. Arthur Rank Organisation, 
who said a full exchange of views with 
American exhibitors would be extremely 
helpful at times. Although CEA rules re- 
stricted the scope of the meeting and no 
resolution could be passed, the officers made 
it clear that the views of members expressed 
at the meeting would provide a valuable 
guide to the association’s general council 
at its next meeting. 

Throughout the convention, CEA was in 
an exceedingly tough and militant mood. 
A record number of theatre men attended, 
not to speak of a considerable host of extra- 
mural persons like producers, distributors, 
equipment-makers. 


To Tell Renters More 
Stalling Intolerable 


Militancy was immediately manifest at 
the meeting of the general council opened 
by Harrogate’s Mayor and conducted (con- 
trary to general practice) in public when 
the matter of break-figures and division of 
the fruits of tax remission was reached. 

Exhibitors instructed their officers forth- 
with to tell the renters that further stalling 
intolerable. John 


on break-figures was 
Davis, chief of the Rank Organisation, un- 


expectedly intervened in the debate and gave 
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AT THE Cinematograph Exhibitors’ Association annual convention, Harrogate, England. 
Those above have just seen Associated British-Pathe's “Happy Ever After."’ In array 
are Claude H. Whincup, CEA president; D. Whincup, and Mrs. Whincup; William Cart- 
lidge, and Stanley Mills. of Associated British Cinemas; and MacGregor Scott, Asso- 


ciated British-Pathe sales manager. 


the ultimatum his combine’s unqualified 
blessing. Theatre men decided that a meet- 
ing of the trade’s four associations be called 
for this week. If renters then persist in 
their present attitude theatre 
panied by the producers, will go to the 
Government and lay a formal plaint of un- 
justifiable if not illegal trading practices by 
the distributors and in particular, the Amer 
icans. They have decided, moreover, to end 
the Eady Plan altogether unless renters play 
their way. 

The situation obviously 
dynamite, but the feeling here is that a face- 
saving formula would be found. Signifi- 
cantly, Charles Goldsmith, MGM's second- 
arrived before the meeting of 
talks 
will 


men, accom- 


is charged with 


in-command, 
council and 
ensued. Mr. Goldsmith undoubtedly 
have taken back to Eckman, Jr., a 
report of the attitude of the CEA. 


general many informal 


Sam 


CEA Counterpunches 
NATKE Proposals 

Similar determination was evidenced when 
the council turned its attention to Tom 
O’Brien’s National Association of Theatrical 
and Kine Employees demand for a new wage 
and working-conditions agreement. Far 
from conceding the union’s demands, CEA 
put forward other proposals which doubtless 
will disturb Mr. O’Brien, but which theatre 
men are firmly set on. 

The proposals include: 1. A reduction in 
the number of men employed in a theatre’s 
rojection booth. 2. The maintenance of the 
3. The restriction of 


maximum of 4s. 


p 
present working hours. 
any wage-increases to a 
6d. per week. 4. An 
NATKE that any agreement which is ulti- 


undertaking from 


mately negotiated shall remain 
a minimum of three years 
[rked by persistent pin-prick tacti 
union, general council instructed the 
to inform the Ministry of Labour 
dispute and to seek the Government’ 
date for compulsory arbitration 
Striking 


< SCTISé 
urgency was seen also in the crowded opet 


evidence oO! 1 new 
forum which preceeded the council meeting 
CEA’s technical advisor, Dr: Lesli 

had dealing with the 


cussion of new techniques. The 


a busy morning 
opinion ¢ 
erally of the forum came down heavily 
against directional sound and very much in 
favour of VistaVision 
pect ratio not larger than 1.85 to 1 
This, be calle 
Vision’s learned 


Rank Organisation, vastly in 


projected on an 


1 
indeed, may well 


week. It is 


demonstration of tl 
Vista Vision 


that 


London 
\ugust, 
Studio. All 


atter 
Pinewood 
project up at the moment 

the necessary equipment. Befor 
convention Mr. Davis said 
cided on this system becaus 
all our films can be shown in this 
pattern without requiring cinemas 
1 outlay.” 


a large capital 


Rank Film to '"U" 
“Tale 


ganization’s ree 


of a Tub,” 


} 


oa 
releas 
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20 CENTURY-FOX presents | in Cc 5 i : E 
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Play it in your choice of CinemaScoPE equipment! 4-TRACK HIGH-FIDELITY MAGNETIC 
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N.Y. TAX UNDER 
A MICROSCOPE 


Commission Completes Its 
Study of Statistics as 
Offered by Industry 


of statistics for the purpose 


New 


tax, 


1¢ validity of the 
cent amusement 


» effect Thursday, was com- 


by Governor TI] 
Frede rick Ls, 
Mon- 


his wet k 1omas 
Ission, 
lan, announced 
it may De “quite a 
ission finally issues 
The only 


next sched- 


the comn 
eport to the governor. 
could name was the 
of the 
in January. “We are not wast- 


state legislature, which 


Mr. Bird emphasized, as he 


work done bv his research 


Evaluating Figures 


The staff now is evaulating wlhiat it has 


he way of figures from city and ex- 


or sources. The first step before report- 
back to Governor Dewey is a report 
» research staff to the members of the 
However, a delay was seen be- 
ommission could file its report to 
Governor, commission members 


throughout the state and many 


since 
» scattered 

of them are on vacation at the present time. 
The Dewey study was undertaken a week 
he Temporary State Commission 
‘al Affairs of State Government in 
response to a plea for help sent to the Gov 
the New York City film industry’s 

and labor commit- 


7O by 


nanagement 
advised the 
tax would be 


industry mes.age 
hat passage of the 
confiscation.” 
points of the tax are being 


the Bird committee. They are: 


€ What will be the probable yield? 
The city contends that the tax would 
yield $5,500,000 from local houses. 
Previously, City Budget Director 
Abraham Beame had estimated $9,- 
000,000 as the yield. Exhibitors claim 
the yield would be no more than 
$3,500,000 from motion picture theatres 
in the city. 


€ What effects, economic and social, 
would the tax have on the local in- 
dustry? Exhibitor and theatrical union 
officials have repeatedly argued to city 
officials that 87 theatres throughout 
metropolitan New York would be 
forced to close. They also predicted 
that thousands of motion picture em- 
ployees would be thrown out of work 
once the tax went into effect. 


€ Is the tax “sound” as authorized by 


20 





NEW YORK HOUSES PAY 
16 DIFFERENT LEVIES 


Now that the five per cent tax on 
admissions is in effect, as of Thurs- 
day, New York City theatres pay at 
least 16 varied levies and license fees 
to local, state and Federal govern- 
ments. City taxes and license fees 
include: a three per cent sales tax on 
film rentals and materials purchased, 
including equipment; if the theatre is 
leased, three per cent of the three 
per cent tax on the annual rental; a 
gross receipts tax of two-tenths per 
cent and a real estate tax; a water 
tax and an additional one-third of 
the water levy, charged as a sewer 
tax; special licenses for the theatre, 
the marquee, checking room, the oil 
burner, and an occupancy tax. State 
taxes are on theatre income and a 
payroll tax for unemployment insur- 
ance. Federal levies include the 10 
per cent admissions tax, income tax 
and social security on employee in- 


comes over $3,600. 





the city? Industry counselors are cur- 
rently studying the law’s major frac- 
tion provision which would tax certain 
admissions in excess of the five per 
cent permitted by law. 


If } ' 
I tne ce 


nmission recommends, or the 


Governor sees fit to recommend, invalida- 
tion of the law 
ably 


next 


the necessary action prob- 
taken by the state legislature 
January in the form of terminating the 
state’s authorization to the city to levy 


taxes on admi The authorization was 


will be 


ssions 
to state municipalities by the legis- 

1947, 
hile, New York City early in the 
week issued a guide to exhibitors setting up 
ad- 
Returns to the city are to be 
quarterly in August, November, Feb- 
ruary and May and are to be filed within 
20 days of the 


the procedure for the collection of the 


missions tax. 


ull 


expiration of each period. 
However, if exhibitors desire to file at dif- 
ferent quarterly dates, they may apply for 
waivers to the comptroller’s office. 

j than 
ling to the new law, he may 
for all his houses with 
No tax on 


made, 


If an exhibitor operates more one 


eturn 
locations. 


rvice charge is 


passes, 

will be 

service charge is collected, 

mputed in the same manner as 
10n charge. 

laily records of actual tax col- 

maintained for possible in- 

spection nust be preserved for three 


vears before destruction without consent of 


the comptroller’s office. In case ot obsolete 
tickets, the niust be 
notified. 

In the regulations, the city comptroller 
there are any 


comptroller’s office 


notified exhibitors: “If 
changes that will simplify your operation 
in collecting and turning the tax monies 
over to the city, it is possible that waivers 
may be obtained to suit your convenience. 

“I have deliberately tried to keep this 
very simple because the regulations them- 
selves are rather involved. However, if there 
are any questions with regard to any part 
of the procedure, please get in touch with 
me.” 


To Appeal 
Salt Lake 
Ist Run Rule 


SALT LAKE CITY: Federal Judge Willis 
W. Ritter’s injunction providing that the 
Salt Lake City divided two 
zones to determine how Paramount’s first- 
run pictures be distributed 
stayed for 10 days to permit Intermountain 


area be into 


was ordered 
Theatres, Inc., the film company and Ameri- 
can Broadcasting-Paramount Theatres to file 
an appeal with the 10th Circuit Court of 
Appeals in Denver. 

The injunction was issued after anti-trust 
jury proceedings were heard in which Vil- 
lage Theatres, Inc., charged that Paramount 
was discriminating against the Villa Theatre 
here. The house was awarded $60,000 triple 
The court also ordered that bids 
be opened before all interested parties before 


damages. 


being awarded. 

Judge Ritter fixed the attorney’s fees at 
$27,500 and court costs at $9,700, both to 
be paid by the defendants. Motion for a 
retrial was denied. The Intermountain Thea- 
AB-PT and Paramount Pictures were 
ordered to post a bond of $107,200 
which includes estimated appeals costs. 


tres, 


also 


Film Carrier Problem Looms 
In Northern Ohio Area 


Controversy is growing in the northern 
Ohio territory over the proposal by Con- 
solidating Trucking Company to take over 
the duties of seven other carriers who have 
been operating in the area for as long as 
40 years. 
cussed in the 


Last week the proposal was dis- 
Cleveland offices of Horace 
Adams, president of the Independent Thea- 
tre Owners of Ohio, by a committee of ex- 
hibitors and executives of the film carriers. 
Consolidated was said to have quoted lower 
Both 


former 


prices than the present carrier rates. 
Mr. Adams Martin G. Smith, 
ITO president, said they did not look with 
favor on a single messenger operation, while 


and 


smaller theatre owners are known to be in 
favor of the move as another way of reduc- 
ing overhead. Mr. Adams has agreed to ask 
the ITO board to have a representation of 
the film carriers state their side of the ques- 
tion at a meeting in July. 
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THE UNTAMED, one of the "big" 
spectacles coming in Cinema- 
Scope. Set against the South 
African veldt, it is being directed 
by Henry King, and stars Susan 
Hayward. 









SOME OF the many coming from 
the 20th-Fox studio are repre- 
sented in the scenes beiow. First, 
immediately below, one of the 
"biggest," “The Egyptian’: a 
typical scene o’ Egyptian orna- 
mentation. The picyers in this shot 
are Edmund Purdon, Victor Ma- 
ture, Michael Wilding, Judith 
Evelyn and Gene Tierney. Below 
this, at the right, Richard Wid- 
mark and Miss Hayward in "The 
Garden of Evil,'’ made in Mexico. 
Left, the cast of characters in "A 
Woman's World": Clifton Webb, 
Arlene Dahil, Van Heflin, Fred 
MacMurray, Lauren Bacall, Cornel 
Wilde and June Allyson. Bottom: 
mealtime in "Broken Lance."’ Seen 
are Richard Widmark, Jean Peters, 


The CinemaScopic ia ee 
Wheels A-Rolling 


WHEN Twentieth Cent Cc . ; 
VV YN iwe e Century-Fox unveiled to the howmen ot 






























+h n ~ . c 
Avictr rn - _ ’ = - - 
¢ y 3 heir home territorie the wonaers oft the 


_ ed Peter, from the best seller 
ne oamue oneleparger novel: aqaq on =e ™|M 
Fred Astaire and Leslie Caron: Pane, a nate with 
Richard Burton as the famed actor, Edwin Booth: he 

_with Kirk Douglas and Gilber+ Roland: "The Left 
Hand of God"; "Sir Walter Raleigh"; "The Gun and the 
Cro ‘The Enchanted Cup," "The Queen of Sheba." 

Katherine The Girl in the Red Velvet Swing Jewe 
of Bengal,’ "'Tigrero,"’ "The Wandering Jew Pink Tights,’ 

The Man Who Never Was," "Saber Tooth." "The Ta 
Men ihe Iron Horse. 

A Alexander the Great,'' which Frank Ross will pro- 
duce; "The Seven Year Itch,"’ starring Marilyn Monroe: "The 
King and |,"' from the Rodgers and Hammerstein musica 
hit; and “The Greatest Story Ever Told," from +he Fult n 


er 
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National 
Theatres in 
Realignment 


The sale by Frank L. Newman of a 20 
per cent interest in his Evergreen circuit 
in the Pacific Northwest to National Thea- 
tres and the retirement of Harold J. Fitz- 
gerald as president of Fox Wisconsin Thea- 
tres indicates a realignment of NT’s opera- 
tional policies. 

Mr. Newman is reported to have sold 
his 20 per cent interest in his 250 theatre 
circuit for $800,000. The move will result 
in streamlining the operations, with William 
Thedford as Northwest division manager 
and maintaining offices in Portland and 
Seattle. Mr. Newman has been in the ex- 
hibition field for 47 years. 

Mr. Fitzgerald will conclude his long-term 
contract with National Theatres on Aug. 1. 
With his retirement, National Theatres will 
operate the Wisconsin group of theatres as a 
district out of the Los Angeles office instead 
of as a division out of Milwaukee. 

It was pointed out in Milwaukee at the 
weekend that divestiture provisions arising 
the Paramount economic 
ditions and the resulting curtailment of 
operations has had the effect of reducing 
Fox Wisconsin Theatres from 68 theatres 
to the presently operated 25 houses. 

On Wednesday, National Theatres 
nounced the appointment of William Moclair 
as managing the New York 
Roxy. William L. Miller, assistant manager, 
has been named house manager. 


RKO Sales Meeting 
Set for East and West 


RKO will hold sales meetings in New 
York, July 7-8, and in San Francisco, July 
12-13, it was announced Tuesday by Charles 
The com- 


from case, con- 


an- 


director of 


Boasberg, general sales manager. 
pany last week completed similar conferences 
in New The New 
York discussions will be held at the home 
office, while in San Francisco, the meetings 
will take place at the St. Francis Hotel. Mr. 
Boasberg will preside at the conferences, 


Orleans and Chicago. 


R. Grainger, 
The San 
Francisco meeting will be a prelude to the 
world premiere of “Susan Slept Here” July 
14 at the Golden Gate Theatre. The Techni- 
color comedy, produced by Harriet Parsons, 
stars Dick Powell and Debbie Reynolds. 


Wilcox and Schaefer 
In Distribution Deal 


Herbert Wilcox and George J. Schaefer 
this week joined forces in a deal providing 
for international production and distribu- 
tion. The association will Mr. Wil- 
cox’s current color musical, “Lilacs in the 
Spring,” which is now nearing completion 
in Britain. It stars Errol Flynn and Anna 
Neagle. Features to be produced under the 
association will be “aimed at the world wide 
market.” 


which will be addressed by J. 
President of RKO Radio Pictures. 


cover 
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In BETTER THEATRES 


How an existing seating installation may be affected by the kind of enlargement 
of the picture involved in wide-screen technique, is discussed in ‘Seating the 
Auditorium for the Wider Picture," with a drawing of sightline conditions based 


on a picture width of 33 feet. 


When the huge development-city of Levittown, Pa., was planned, it was said 
that no theatre was contemplated because home television had made such facilities 
obsolete. That was several years ago. Today this community of 30,000 has a movie 
theatre. It is pictured and described in an article which is titled "The Movies 


Come to Levittown." 


In Better Theatres for February, Gio Gagliardi submitted data for wide- 
screen presentation at drive-ins based on a "'practical'' brightness standard. But it 
contemplated use of a specular screen. Now, in view of actual practice since then, 
he considers the problem presented by use of a painted "white" surface ("Wide- 
Screen Presentation at the Drive-In Theatre"). 





Utah Rules Privacy 


Laws Exempt Films 

SALT LAKE CITY: The state of Utah’s 
right of privacy law, under which heirs of 
personalities portrayed in motion pictures 
have been suing film companies, received a 
modifying interpretation from the Utah State 
Supreme Court. The court ruled that the 
statute applies only to actual advertising or 
sales promotion of a collateral 
but not to pictures, 
books or profit-motivated media where the 


commodity 
motion newspapers, 
name of a deceased, a newsworthy public 
figure is used in the plot or Last 
week’s ruling came as the court rejected the 
claim of the widow and daughters of Jack 
Donahue, Broadway musical star whose life 
was portrayed in Warner’s “Look for the 
Silver Lining,” biography of Marilyn Miller. 
Mrs. Donahue and her daughters, California 
residents, had asked $150,000 damages from 


story. 


the Warner studio and distributors for show- 
ing the picture in Utah. New 
Virginia have similar laws, but New York’s 
provides no recovery of damages and Vir- 


York and 


ginia’s extends only to those who are resi- 
dents. 

Approve Sale of Denver 
TV Station to Time, Inc. 
WASHINGTON: The Federal 


cations Commission has authorized Aladdin 


Communi 


Radio and Television, Inc. to sell its Denver 
television station to Time, Aladdin is 
controlled by Frank H. Ricketson, Jr., and 
Harry Huffman, of Intermountain 
Theatres, and Ted Gamble. It recently won 
the Denver television channel after a hotly 
contested fight with Denver Television Co., 
controlled by actor James Stewart and 
Denver exhibitor John Wolfberg. At the 
time the authorized the 
by Aladdin it denied Denver Television Co. 
petition to set aside the earlier grant to 
Aladdin and reinstate the Stewart-Wolfberg 
application. 


Inc. 


Fox 


Commission sale 


To Remodel Ware House 
HARTFORD: Sam Goldstein, president of 
Western Massachusetts Theatres, Inc., has 
announced plans for a $50,000 remodeling 
project at the Ware, 
Massachusetts. 


Casino theatre in 


ABPC Shows 
Protit Gains 


LONDON 


evinced 


Considerable 
among all sections 
here at the 


ment of the 


just 
\ssociated British 
poration. As already reported 
ABC « 


sixth consecutive 


publishe 


controls the powerful ircuit, 
taining for the 
dend of 20 per cent. 


Although a 


chairman, 


vo Sir Paulip 


ag 


yeal 
Was Warning Ol 

ances, trading profits of the Grou 
year ended March 31 last ha 
£2,067 ,776 to £2,213,312 and at 
net profit is 
with 


£565 284 the 
addition, 
£125,000 


£67,207 highe In 


taxation absorbing about 
further 
the 


excess 


more, a £250,000 has been 
settlement of defer: 
profits Asso 
Picture Corporation thus stands 
tremely healthy position. 
Significant of the 
industry’s future, is the 


£450,000 has been earmarked for equippi 


toward 


and tax. 


Group’s faith 


losure that 
theatres with new projection and sound sys 
tems. By the end of this vear at least 1600 
of the circuit’s key houses will be 


with CinemaScope lenses 


addition, “a number” of tl 


equipped with Perspecta 


Brothers have considerabl 


ABPC 


Confirm Officials of 
Oregon TOA Unit 


SALEM, ORI The 
ment of Ai Forman as cl 
Cheatre 
manent, it has been disclos 
Clark was cont 
\ board 


16 exhibitors ot th 


Oregon Owners | 


time Jan es 
tary-treasure! 
ing of 
the 
Theatre 
be inaugurate 


which 
Ameri 
] 


a shortly to 1nct 


organization, 


Owners ol 


ship and build the itre attend 
shown a downward trend recently 
sult of a strike which broke 


ber industry. 


1 


out in the 





Trade Faces 
Film Strike 
In Mexico 


by LUIS BECERRA CELIS 
MEXICO CITY 


in recent years looms on the horizon 
m the Na- 
Workers 


per cent pay 


Mexico’s biggest theatre 


result of the ultimatum fri 
ial Cinen 
Inion (STI¢ 


atographic Industry 
) demanding a 35 
raise for its 12,000 members employed by 
the nation’s 1, To an exhibi- 
that the 


Mexican Labor, of which 


200 exhibitors. 


tor spokesman who remarked Con- 
federation 
STIC is a member, 
cent 

workers 


needs are 


is moving only for a 
STIC answered that 


money be- 


. L 
raise, the 


24 per 


“picture require more 
cause the 11 greatel 45 


Local exhibitors are absolutely opposed to 
] 


the wage demands, Antonio de 
G. Osio, president of the National Exhibitors 
Associati n. 


nd operates the deluxe Cine Olympia here, 


iccording to 
However, Mr. Osio, who owns 


said exhibitors might consider the raising of 
wages if the City Amusements Supervision 
Department allows them to raise admissions 
above the 24 
effect 

\ few exhibitors 


STIC members a 12 per 


and 32-cent ceilings now in 
granted 
boost 


months ago 
cent wage 
several exhibitors, on 
granted them a 20 per 


\ssociation president an- 


ind more recently 


their own initiative, 

cent increase, the 
nounced. 

“Picture workers are the 

Mexico. Their salaries are ex- 

We exhibitors have not re- 

ny compensation whatsoever for the 


allowed. We 


these exorbitant de- 


He continued, 
best 


have will 

last ditch 

or pon an industry that is only 
along ig 


workers now receive be- 


ases Wé 


theatre 
tween $1 and $4 daily each—and that is big 
Mexico 


SLC 


mev mm 


Brackett Reelected to 
Head Academy Again 


HOLLYWOOD: The board of governors 
Academy of Motion Picture Arts and 
Sciences has reelected Charles Brackett as 
Also elected 
Engel, 


Oo! the 


president for his sixth term. 
were Johnny Green and Samuel G. 
presidents; Edward B. 
Elias, assistant 
treasurer, and Hal Mohr, assis- 
Mrs. Margaret Herrick was 


reelected executive director. 


secre- 


John 


vice Powell, 
tarv; Hal 
O. Aalberg, 


tant treasurer 


secretary : 


Enlarge Two Drive-ins 
BOSTON 


circuit, the 


Two drive-ins of the 
Neponset in 
Re vere in Re vere, 
Aug. 1, the 
ramps making it the 
New England. Another concession stand is 
planned to take care of the added patrons. 
The Neponset, Boston’s only 

led 


having four new ramps added. 


Revere will have added six full 


largest open-airer in 


drive-in, is 


24 


Redstone 
Boston and the 
are being enlarged. By 


New Faces in Pictures 


Cited in COMPO Ad 

The 
sonalities is the subject of the 18th in the 
series of Council of Motion Picture Organi- 


newsworthiness ot new movie per- 


zations advertisements published in ‘Editor 
and June 26. Captioned “New 
Faces Going Places,” the ad points out that 
the movies, like the newspapers, have under- 


Publisher” 


gone great changes in recent years not only 
technologically but in other aspects, one of 
the most interesting and continuing develop- 
ments being the discovery of new personali- 
ties. “You would be amazed,” the ad says, 
“at the excitement generated by new faces 
that have appeared recently on the screen of 
your local theatre. Two ago it was 
Marlon Brando, last year Marilyn Monroe, 


Edmund 


years 


and this year it might well be 


Purdom.” 


All ITOA Officers 


Are Re-nominated 

\ll officers were nominated for re-election, 
with the exception of secretary, at a meet- 
ing of the Independent Theatre Owners As- 
York last week. 

High on the meeting’s discussion agenda 
was the recently passed New York City five 
Exhibitors held a 


sociation of New 


per cent amusement tax. 
full discussion on the workings of the tax 
and received briefing in their campaign to 
have it repealed. 
Nominated for 
Brandt, president ; 


reelection were Harry 
David Weinstock, first 
vice-president; Max A. Cohen, second vice- 
president; William Namenson, third vice- 
president; Julius Sanders, fourth vice-presi- 
John C. 
Edith Marshall 
was nominated for secretary of ITOA, re- 
VE Goldberg. 


Names Sohne, Swen Others 
In $450,000 Trust Suit 


Carl B. Moore, operator of the Ohio 
theatre, Van Wert, Ohio, last week in Buf- 
falo filed an anti-trust suit for $450,000 
treble damages Schine 
Inc., four of its subsidiaries and seven major 
Mr. Moore charged that the 
defendants “combined and conspired . . . to 


dent; Leon Rosenblatt, treasurer ; 


Bolte, Jr., sergeant-at-arms. 


placing J. 


against Theatres, 


film companies. 
monopolize exhibition of motion pictures and 


and that they had entered a “mas- 
ter agreement” under which Schine theatres 


theatres,” 


were to get preferential treatment on first 
and second run pictures. Others named as 
Schine Theatrical Company, 
Circuit, Schine Enterprises Corp., 
Paramount Film Distributing Corp., RKO 
20th-Fox, Loew’s, Warner 
Brothers Distributing Corp., Universal Film 
Inc. and United Artists. 


Harrison Gets Jap Film 
\merican distribution rights to the Japa- 


nese film, “* 


defendants are 
Schine 


Radio Pictures, 


Exchange 


Ugetsn,” co-winner of the grand 
prize at the 1953 Venice Film Festival and 
voted the best foreign film of the year by 
the Italian 
Edward 


have been acquired by 
Daiei Motion 


critics, 
from the 
Picture Co. of Tekyo. 


Harrison 


British TV 
Bill Is Given 
srd Reading 


LONDON: The Government’s commercial 
television bill finally has 
through the House of Commons and given 


been steered 


its third reading by 291 votes to 265. 

Debates have been going on since last 
March with the opposition persisting in its 
objections to the bill and repeating threats 
to abandon the entire scheme if and when 
the Labour Party is returned to 
Nevertheless, the 
that the bill will 
Independent Television on the air next year. 


power. 
Government is confident 


now become law and its 

Despite heavy pressure during the debate 
the Assistant Postmaster-General, Mr. L. D. 
Gammans rejected an amendment to pre- 
scribe a British film quota in the programme 
of the forthcoming service. He did, however, 
give an that the Government’s 


aim was to ensure that British film interests 


assurance 


were properly safeguarded and that commer- 


cial television programmes contained a 
proper percentage of British material. 

The bill now passes to the House of Lords 
where it is likely to have an equally uncom- 
fortable passage. It is anticipated, however, 
that the names of the members of the Inde- 
pendent Television Authority will be an- 
nounced becomes 


law. 


shortly—before the bill 


Meanwhile, the British Broadcasting Cor- 
poration, now about to lose its monopoly, in 
an attempt to protect its interests, has con- 
agreement with the National 
Company for the exclusive 


cluded an 
Broadcasting 
exchange of newsreels. The agreement will 
become effective December 1. It is a revival 
of a previous agreement between the two 
organisations which came to an end a year 
ago. 


MGM Schedules Four 
In September, October 


MGM will release two pictures in Septem- 
ber and two in October, the four additional 
making a total of 22 announced so far for 
the calendar year. Three of the four will be 
in color, making a total of 19 so far an- 
nounced. For September, first will be “Be- 
and starring 
Clark Gable, Lana Turner and Victor Ma- 
ture. 


trayed,” in Eastman Color 


This will be followed by “Brigadoon’ 
in Eastman Color and CinemaScope, star- 
ring Gene Kelly, Van Johnson and Cyd 
Charisse. For October, “‘Rogue Cop,” star- 
ring Robert Taylor and Janet Leigh will be 
first, followed by “Beau Brummell,” in color 
and Stewart 
Granger and Elizabeth Taylor. 


by Technicolor starring 


Spokane House Razed 


SPOKANE, WASH.: Another 
landmark, “the Liberty theatre in 
shown its last The 
house will shortly be demolished, 
business block take the space. 


Spokane 
Spokane, 
400-seat 


has feature. 


and a 
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NOAH BEERY - WARNER ANDERSON - PETER GRAVES - LEE VAN CLEEF - RITA MORENO 


A SCHENCK KOCH Production Procuced by Howard W. KOCH - pirected ty Lesley SELANDER 
iplay Dy Richard VET SIMMONS 














H ollywood b, SD 


by WILLIAM R. WEAVER 


“WHAT this business 
more Music Halls.” 
[his is Screen Producers Guild president 


about 25 


needs 158 


Arthur Freed’s narrowed-down, needle’s- 


pointed reply to a _ great 
pondered, discussed and 


many 
isked, 
not always unanimously or con- 
during the two well-fed hours of 
irst 1954 


lywood Brown 


meet-the-press luncheon 
Derby on Monday. 
unilaterally, as 


put 


promotion and 
its subsequent box office 
salty 


rad 1 ; 
assuread—and, ) 


more such starts in 
that 


com- 


the country, of 
would create a 
which the industry’s 


+ 


Reade Charges of 
Domination Ignored 


the meeting. stated by the 
pening of the 

1 
pro- 


he product shortage 
directors of the 


board of 
-s of America at their meeting 
re, and it got a thorough 
> effect of theatre-divorce- 
second 


le, Jr., charge that Dis- 


production ran it a close 


Production never got 


If the seven pro 


‘re unanimous about 


gate. 


furnished the facts 
the heads of Production, and 
effect 


over 


portended 


was given 
no more sway 

’s choice of subject matter, talent, 
1 ot pictures ade, ae than 


ade support appeared. 


Reasons for Shortage 
Ranged Widely 


th 


e product shortage, litera 
] in some doubt, 
ome that not 

ng more product 

in this area, put 

el G Engel, IS scarcity 
talent of both name and 
his contention was picked 
by Carey Wilson who, 
ess memory, pointed out 
, at the peak of her popu 
ict requiring her to make 


eight pictures 
make three others independently if she chose. 


a year and allowing her to 


In that happy pre-income tax era, therefore, 
ade plain, one star furnished Exhibition 


or five times as many feature 


attractions annually as one star, making two 


pictures a year, does today. He prescribed 


no remedy. 


Adler Tells Difficulties 
With “Caine Mutiny” 


Blaustein’s explanation of the 
product hasn’t been mentioned, 
either, by protesting exhibitors. He divided 


Julian 


shortage 


it into two parts. One part has to do with 

good picture material, he said, 
and another relates to a widespread fear of 
undertaking a problem property. A problem 
as dealt with in the swift exchange 


i “arcity Ol 


property 
of views by all seven of the producers which 
followed mention of the term, is a story 
that looks as if it cannot be filmed in morally 
acceptable form or 


relevent branch of 


with cooperation of a 
the national defense or 
for other reasons in general kind. 

This trend of discussion swung the talk 
around to Buddy Adler, had 
“From Here to Eternity” to successful pro- 
lucti all the obstructions and 
he told 
Since that picture’s success, and 
Kramer got “The Caine 
Mutiny” onto film after and over a flat ‘“‘no”’ 
by the U.S. Navy, the fear of 
1 problem picture has given way, said presi- 
ent Freed with levitous intent, t 
tion where the problem property is_ the 
easiest one to sell in Hollywood today. He 


who carried 
duction over nearly 


restrictions there are, and how it 
was done. 
since Stanley 
undertaking 


a situa- 


was laughing 
Phe effect of 
Production has heen all to the good, it was 
for the reason that it has put every- 
production branch of the busi- 


theatre-divorcement on 


body in the 
ness o1 keenly competitive footing. It is 
these 
Production said, that the standard minimum 
return that any and 
could be depended on to recoup from its 


widely and well understood, men of 


every picture once 
exhibition in the producing company’s ow1 
standard minimun 
So, nowadays nobody cat 
“ride the sure- 
that 
risk-free pro 


theatres simply isn’t a 
return any more. 
‘ “pl Ly it safe,” 

anything of the 


yicture 


sort once 
producing a 


fession. 


Wilson Gives Figures 
On Family Pictures 


Producer Wilson of the 
Hardy Family 
that exhibitors puzzlit 

of the ? 
\merican 


may find interesting. 


unforgettable 
series furnished some figures 
g over the disappear- 
ily-series picture from the 
(except on television ) 
“Love Comes to Andy 
its producer said, cost $180,000 to 
erossed more than $2,000,000 


industry 


Hardy,” 


produce and 


in its domestic firstrun. It was the peak 


THIS WEEK IN 
PRODUCTION: 


STARTED (5) 
COLUMBIA U-| 


Wyoming Outlaw 
Joseph and His Brethrer (CinemaScope; 
(CinemaScope: Tech- nicolor) 
. ) 


nic r) Man Without a 


INDEPENDENT 
Long Chan 


{Masthead} 


COMPLETED (2) 


A.A. 


- 
Dor 


Math 





Captain Light 


lecnr r 


SHOOTING (32) 


A.A. 


p 


FILMAKERS 20TH-FOX 
Private Hell 3¢ Black Wid: 


INDEPENDENT 


REPUBLIC 
RKO 
Pane 


Hardy feature. A 
couldn’t be 


picture 
$800,000 
today, he said, and it takes at least three 


comparable 


made for less than 


such pictures to get a series popularized, if 
you're lucky. With TV loaded as it is with 
the family type of story, going direct and 
free to the family unit on which such stories 
depend, the chances of success are too slight 
for comfort. 

John 
rounded out the 
panel. 


Edelman 
on the producer 


and Louis 


discussion 


Houseman 
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White House 
Asks Aid in 


Korea Drive 


WASHINGTON: President 
and leaders of the American Korean Foun- 
dation asked the film industry to conduct 
another money-raising Korean relief collec- 
tion drive in theatres this fall. 

The request was made at a White House 
luncheon, attended by industry 
leaders, mostly from the exhibition branch. 


Eisenhower 


some 30 


The industry representatives made no com- 
mitment, though sentiment seemed to favor 
a repeat industry performance this year on 
the highly successful Korean ;elief drive 
carried out in theatres last 

A formal decision will probably have to 
be made by some meeting of all industry 
organizations, summoned by the Council of 


summer. 


Motion Picture Organizations. 

The President opened the White House 
meeting by praising the work done by the 
industry in the past in support of outstand- 
ing public causes. Then Dr. Howard Rusk 
and Henry Clay Alexander, of the Amer- 
ican Korean Foundation, asked the industry 
to make the money-raising drive this fall. 
Mr. Rusk told the industry officials that the 
theatre collections accounted for more than 
half the took in 
last year. 

\ttending the luncheon these in- 
dustry officials: John Balaban, Benjamin 
Berger, Myron Blank, Harry Brandt, Rob- 
ert Coyne, S. H. Fabian, Myer Fine, Eman- 
uel Frisch, Edwin Gage, Monte F. Gow- 
thorpe, I. J. Hoffman, Jack Kirsch, Al 
Lichtman, Ben Marcus, E. D. Martin, Pat 
McGee, A. F. Myers, Thomas F. Pappas, 
Sam Pinanski, Louis W. Schine. Theodore 
Schlanger, Sol A. Schwartz, Charles Skour- 
Skouras, Skouras, 


money the Foundation 


were 


as, George P. 
Wilbur Snaper, Ernest Turnbull, Joseph 


R. Vogel, R. B. Wilby and Nathan Yamins. 


Sypros 


Big ‘Ring of Fear" 

Opening in Phoenix 
PHOENIX, 
Hollywood stars was to highlight the festiv- 
ities heralding the world premiere of “Ring 


Arizona: A real circus and 


of Fear,” a Wayne-Fellows CinemaScope 
production for Warner Bros., at the 
theatre here Friday, July 2. 
its world bow, along with ‘Ring of Fear,” 
will be “Valley of the Sun,” a Warner Bros. 
WarnerColor featurette, which filmed 
in this famed desert 


Fox 
Also having 


Was 
resort. 


RKO Houses Reduced to 


Three in Cincinnati 

CINCINNATI: RKO Theatres, which for- 
merly operated eight first run houses in the 
downtown district here, exclusive of subur- 
ban operations, now has but three as a result 
of divestiture proceedings under the Federal 
consent decree. RKO Theatres still holds 
the leases on the Capitol and Shubert but 
the former has been sublet to Cinerama and 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week ending 


June 26 were: 


(AA), 
(20th- 
FLESH 


Atlanta: ARROW IN THE DwUST 
DEMETRIUS AND THE GLADIATORS 
Fox) 2nd week, FLAME AND THE 
(MGM). 


Boston: DEMETRIUS AND THE 
(20th-Fox), DRUMS ACROSS THE 
(UI), THE LONG Walt (UA). 


Buffalo: DEMETRIUS AND THE 
(20th-Fox) 2nd week, FLAME AND THE 
FLESH (MGM), Taza, SON OF COCHISE 
(Univ.), THEM! (WB) 2nd week. 


WITH A MILLION 
(MGM) 2nd 


GLADIATORS 
RIVER 


GLADIATORS 


(UA), 


week, 


Chicago: MAN 
STUDENT PRINCE 
THEM! (WB). 

Cleveland: DEMETRIUS AND THE GLADIATORS 
(20th-Fox), THEM! (WB). 


AND THE GLADIATORS 
(WB), THREE COINS 


Denver: DEMETRIUS 
(20th-Fox), THEM! 
IN THE FOUNTAIN (20th-Fox). 

Detroit: DEMETRIUS AND THE GLADIATORS 
(20th-Fox), JOHNNY GUITAR (Rep.) 2nd 
week, MAN WITH A MILLION (UA), 
THEM! (WB). 


Hartford: DEMETRIUS AND THE GLADIATORS 
(20th-Fox) 2nd week, HANS CHRISTIAN 
ANDERSEN (RKO), STUDENT PRINCE 
(MGM). 

Indianapolis: DEMETRIUS AND THE GLADI- 
ATORS (20th-Fox) 2nd week, FLAME AND 
THE FLESH (MGM), LIVING DESERT 
(Disney). 

(US), 

week, 

(20th- 


GLENN MILLER STORY 
(20th-Fox) 2nd 
FOUNTAIN 


Jacksonville: 
PRINCE VALIANT 
THREE COINS IN THE 
Fox) 2nd week. 

Kansas City: SECRET OF THE INCAS ( Para.) 
holdover, THREE COINS IN THE FOUNTAIN 
(20th-Fox) 2nd week. 

Memphis: DEMETRIUS AND THE GLADIATORS 
(20th-Fox), THEM! (WB). 

Miami: DEMETRIUS AND THE GLADIATORS 
(20th-Fox) , SECRET OF THE INCAS ( Para.) 
2nd week, THEM! (WB). 


MEN OF THE FIGHTING LADY 
STUDENT PRINCE (MGM) 3rd 
(WB) holdover. 


Milwaukee: 
(MGM), 
week, THEM! 

JOHNNY GUITAR (Rep.), [I-IV 
(Disney) 3rd week, THEM! 


Minneapolis: 
ING DESERT 
(WB). 

New 
ATORS 
PRINCE 
OF COCHISE 

Oklahoma 


3rd week, 


DEMETRIUS AND THE GLADI- 
(20th-Fox) holdover, STUDENT 
(MGM) 2nd week, TAZA, SON 
(Univ.), THEM! (WB). 


Orleans: 


JOHNNY GUITAR (Rep.) 


DESERT (Disney). 


City: 
LIVING 


AND THE GLADIATORS 


(WB). 


Omaha: DEMETRIUS 
(20th-Fox), THEM! 

Philadelphia: EXECUTIVE SUITE (MGM) 4th 
week, FRENCH LINE (RKO) 2nd week, 
RHAPsopy (MGM) 3rd week, THREE 
COINS IN THE FOUNTAIN (20th-Fox) 5th 
week. 

GLADI 

THEM! 


AND THE 
week, 


Pittsburgh: DEMETRIUS 
ATORS (20th-Fox) 5th 
(WB). 


FLAME AND 
(WB), 


(20th- 


GENEVIEVE (UI), 
(MGM), THEM! 
THE FOUNTAIN 


Portland: 
THE FLESH 
THREE COINS IN 
Fox) 4th week. 
AND THE GLADI 

GONE WITH THI 


2nd week. 


Providence: DEMETRIUS 
(20th-Fox), 
(MGM reissue) 


ATORS 


WIND 


(Ind.), THEM! 
FOUNTAIN 


Toronto: HOBSON’S CHOICE 
(WB), THREE COINS IN THE 
(20th-Fox). 


Vancouver: KIDNAPPERS (Jaro), MAGGIE 


(Jaro). 


Washington: CINERAMA, CAPTAIN’S PARA 
DISE (UA) 5th week, DRUMS ACROSS THE 
RIVER (UI), FRENCH LINE (RKO) 6th 
week, KNOCK ON Woop (Para.) 10th 
week, LONG WAIT (UA) 2nd week, STt 
DENT PRINCE (MGM) 2nd week, THEM! 
(WB), THREE COINS IN THE FOUNTAIN 
(20th-Fox) 3rd week. 





the latter has been closed. The lease on the 
Capitol has more than three years to run 
while the Shubert lease expires this fall. 
Rube Shor now operates one of the former 
fifth 


extensive 


RKO houses, another is closed and a 
has been demolished. The one-time 
RKO operations here were acquired origi 
nally from Ike Libson. 


Canadian Shorts Drive 
Winnipeg and Montreal RKO 

have ended their “Sidney Kramer Shorts’ 

drive with over-quota results, according to 


branches 


the company. Winnipeg closed out its drive 
105 per cent over-quota for the drive period, 
while Montreal ended its eight-week period 
with its highest over-quota stanza. The drive 
commemorates the RKO short subjects sales 
manager’s 25 years with the company. 


Advocates Single Screen 
For All Type Prints 


Increase in the amount 
wide-screen 


being produced for 


makes one picture width feasible 


non-squeeze and anamorphic prints 
opinion of Ben Schlanger, p1 
consultant 


architect and 


theatres for wide-screen 


recently, he reports, a 
adopted on the basis of 
ratio for non-anamorphic 
ratio for squeeze prints 
Besides eliminating a 
masking, adoption of a 
Mr. Schlanger points out, pern 
surround of 


screen 


that 


luminous 
ous type was com 


in 1952, 








Box Office 


For June. 


Champions 


1934 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


DIAL M FOR MURDER 


(Warner Bros.) 


Directed by Alfred Hitchcock. Written 
by Frederick Knott as adapted from his 
play. WarnerColor. Cast: Ray Milland, 
Grace Kelly, Robert Cummings, John Wil- 
liams, Anthony Dawson, Patrick Allen, 
George Leigh, George Alderson, Robin 
Hughes. 


EXECUTIVE SUITE 
(Metro-Goldwyn-Mayer ) 

Produced by John Houseman. Directed 
by Robert Wise. Associate Producer: Jud 
Kinberg. Written by Ernest Lehman (based 
on the novel by Cameron Hawley). Cast: 
William Holden, June Allyson, Barbara 
Stanwyck, Fredric March, Walter Pidgeon, 
Shelley Winters, Paul Douglas, Louis Cal- 
hern, Dean Jagger, Nina Foch, Tim Con- 
sidine, William Phipps, Lucille Knoch, Edgar 
Stehli, Mary Adams, Virginia Brissac, Harry 
Shannon. (Champion for the second 
month.) 


JOHNNY GUITAR 
(Republic) 

Directed by Nicholas Ray. Written by 
Philip Yordan (based on a novel by Roy 
Chanslor). Trucolor. Cast: Joan Crawford, 
Sterling Hayden, Mercedes McCambridge, 
Scott Brady, Ward Bond, Ben Cooper, 
Ernest Borgnine, John Carradine, Royai 


Dano, Frank Ferguson, Paul Fix, Rhys Wil- 
liams, lan MacDonald. 


MEN OF THE FIGHTING LADY 
(Metro-Goldwyn-Mayer ) 

Produced by Henry Berman. Directed 
by Andrew Marton. Written by Art Cohn. 
Technicolor. Cast: Van Johnson, Walter 
Pidgeon, Louis Calhern, Dewey Martin, 
Keenan Wynn, Frank Lovejoy, Robert Hor- 
ton, Bert Freed, Lewis Martin. 


RIVER OF NO RETURN 
(Twentieth Century-Fox) 
(CinemaScope) 

Produced by Stanley Rubin. Directed by 
Otto Preminger. Written by Frank Fenton 
(from a story by Louis Lantz). Technicolor. 
Cast: Robert Mitchum, Marilyn Monroe, 
Rory Calhoun, Tommy Rettig, Murvyn Vye, 
Douglas Spencer, Ed Hinton, Claire Andre. 
(Champion for the second month.) 


THREE COINS IN THE FOUNTAIN 
(Twentieth Century-Fox) 
(CinemaScope) 

Produced by Sol C. Siegel. Directed b 
Jean Negulesco. Written by John Patrick 
(‘rom a novel by John H. Secondari). 
DeLuxe color. Cast: Clifton Webb, Doro- 
thy McGuire, Jean Peters, Louis Jourdan, 
Maggie McNamara, Rossano Brazzi, How- 
ard St. John, Kathryn Givney, Cathleen 
Nesbitt, Vicente Padula, Mario Siletti. 





Exchange Screenings Set 
By MGM on "Seven Brides" 


MGM will 


rritory for 


HOIG 


“all industry” screenings 


in each te “Seven Brides tor 


Seven Brothers,” Technicolor mu- 
sical starring Howard Keel and Jane Powell. 
the 


specific 


Cc le ir by 


\rrangements are now being made by 


company branch managers for 
theatres in each exchange area to show the 
All exhibitor as- 
circuit heads, 


bookers will be contacted to attend the trade 
1 


CinemaScope production. 
sociation leaders, buyers and 
and press showings. Likewise to be invited 


will be civic and state personalities 2s well 


as officials from women’s clubs, parents as- 


sociations and educational, music and affili- 
ated groups 


Reserve Decision in 


Ohio Censor Case 


COLUMBUS: Common Pleas Judge Ralph 
3artlett last week took under 
following cral argument the anti-censorship 
seeking to the Ohio 


advisement 


injunction suit have 


28 


unconstitutional. 
RKO 


Owners of 


censorship law declared 
The action was brought by 

Pictures, Independent Theatre 
Ohio, Martin Smith of Toledo and Horace 
\dams_ of 


represented 


Radio 


Cleveland. The plaintiffs were 
by Harry Wright, attorney, who 
contained in briefs 


enlarged vupon 


points 
previously filed in the case for his clients. 
The state was represented by Assistant At- 
Myers, who 
the 


General Gwynne de- 


constitutionality of 


torney 
fended thx law. 


Selznick to Reissue 
"Duel in the Sun" 


Following the reception given the fifth 
release of his “Gone With the Wind,” and 
in keeping with the exhibitor demand for top 
product, David O. Selznick has announced 
he has scheduled “Duel in the Sun” for early 
It will be released through the 
state market, the first franchise 
granted to Harold Schwartz, Tower Pic- 
tures Co., of Dallas, covering the Texas and 
Oklahoma territory. 


re-release. 


rights 


Will Mark 
Eastman’s 


100th Year 


The 100th anniversary of George East- 
man, who died in 1932, will be marked July 
12. To commemorate the occasion, his birth- 
place will be opened as a musuem in 
Rochester, N. Y. Also a postage stamp will 
be issued in commemoration of the anniver- 
sary. 

In the July issue of 
a nine-page article titled “Eastman Kodak 
tracing the history, background 


“Fortune” there is 


Enlarged” 
and story of the company. 

The article in part 
screen color systems, such as 
CinemaScope, and Paramount’s VistaVision, 
put a premium on lack of graininess of film. 


“New 


Cinerama, 


says: wide- 


CinemaScope pictures have been largely in 
Eastman Color.” 

Che article points out that 
life the movie industry has leaned heavily 
on Eastman Kodak for its supply of raw 
film. The estimate is that Kodak supplies 
something like 85 or °O per cent of the 
something like two billion feet of film that 
movies consume every year, and a hefty part 


“during all its 


of the footage used in television (altogether, 
$60,000,000 worth last year). 

“Edward P. Curtis, Kodak vice-president 
professional motion picture 
distress in the 
little effect on 
Producers have 


in charge of 
that the 
movie business 
Kodak’s sale of 
made fewer pictures, but they make more 
prints of each and hustle them out to the 
theatres for a fast return on investment... .” 
The article declares that “last year 80 per 
cent of all Hollywood feature pictures were 


recent 
had 


film. 


sales, says 
has 


raw 


in color.” The article also cites the agree- 
ments [Eastman signed with Technicolor in 
the mid-thirties, and the litigation that fol- 


“Eastman and Techni- 


1 


lowed, charging that 
color were trying to monopolize the color- 
movie business.” 


Induct Seventeen Members 
Into Paramount Club 


Seventeen distribution employees in Para- 
mount’s five have been inducted 
into the company’s “100 Per Cent Club.” 
The club was established 29 years ago for 


divisions 


the purpose of recognizing accomplishment. 
The eastern-southern 
division: Gordon W. Bugie, Albany; Joseph 
Cutrell, Charlotte; John Huff, Atlanta; 
Anthony Mercurio, Buffalo. Mid-eastern di- 
vision: Betty R. Fussner, Detroit; Harold 
Henderson, Pittsburgh; Anthony Lomonaco, 
Philadelphia. Central: Howard DeTamble, 
James F. Ondracek, Chicago; 
Pitts, Omaha. South-central: 
Henry T. Bahner, St. Louis; Thomas S. 
Donahue, Memphis; Lillard C. Wayland, 
Dallas. Western: Milton S. Anderson, San 
Francisco; Harlan Brunt, Angeles ; 
Doty, Portland; Robert Blair, Los 


new members are: 


Chicago; 
Lindford 


Los 
Francis 
Angeles. 
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he Vlational 


ALBANY 


S. H. Fabian, Harry Brandt, Spyros 
Skouras, Jr. and Herman Gelbert (of Local 
306) comprised an industry delegation who, 
with Charles A. Smakwitz, Albany zone 
manager for Stanley Warner, visited Gov- 
ernor Thomas E. Dewey here the week be- 
fore the joint telegram protesting the im- 
position by New York City of a five per 
cent amusement tax was sent to Mr. Dewey 

Donald G. Schine, of Schine Circuit, 
and Mrs. Schine and Donald’s mother, Mrs. 
Louis W. Schine, were among those attend- 
ing the state dinner in the Armory as part 
of Albany’s “Cradle of the Union” celebra- 
tion. Charles A. Smakwitz was co-chairman 
of the climactic Colonial Ball. Bob 
Friedman is new Universal salesman here. 
Promoted from booker in Philadelphia, he 
succeeded Harry Alexander, who resigned 
to assume operation of Middletown drive-in. 

Seymour L. Morris, Schine director of 
publicity and exploitation, is convalescing at 
his home following five weeks’ treatment in 
Littauer Hospital, Gloversville, for a mild 
heart attack. 


ATLANTA 


The stork passed over the home of Mr. 
and Mrs. Charles Mincey, (he is head 
booker for 20th Century-Fox, Charlotte, 
N. C.) and left a little baby girl... . The 
Flamingo drive-in, Myrtle Beach, S. C., has 
a new owner. It is B. B. Hucks, W. W. 
Hucks and James Ladd. The Carolina 
s00king Service, Charlotte, N. C., will han- 
dle the booking and buying. .. . J. W. Mar- 
tin, owner of the Salisburg drive-in, Salis- 
bury, N. C., has installed CinemaScope. . 
The Do drive-in theatre, Mobile, Ala., cele- 
brated its fourth anniversary by giving its 
patrons cakes and soft drinks. Loew’s 
a theatre has started its sixth week with 

Gone With the Wind.” Mrs. Virginia 
Lawson, Allied, is back at her desk after a 
vacation trip to Florida. Also back is Mrs. 
Shirley Baker of Astor Pictures Added 
to the force at Lippert and Realart Pictures 
are Mrs. Polly Puckett, Miss Jewel Camp- 
bell and Mrs. Carolina Rainwater. The 
Atlanta Better Films Council met at the 
Atlanta Women’s Club, with Ira Stone, 
branch manager of RKO, as guest speaker. 


BOSTON 


John J. Dervin of Stratford Pictures, 
N. Y., was unanimously elected an honorary 
Life Trustee of the Childrens Cancer Re- 
search Foundation at the annual meeting. 
Former chief barker of the Variety Club 
of New England, he was the first president 
of the Foundation. . .. The Redstone Drive- 
in Circuit is enlarging two of its Massachu- 
setts theatres. The Revere, Revere, is add- 
ing six full ramps, a huge wide screen and 
a new concession building. The Neponset, 
Boston, is adding four full ramps... . Doris 
Johnson, secretary to Philip Smith of Smith 
Management Company, is marrying Walter 
Bamberg of Dorchester in September. . . 
Smith Management Company has inst led 


MOTION PICTURE HERALD, JULY 3, 1954 


tilted and curved wide screens in all of its 
22 drive-ins. ... Ernest Warren, Paramount, 
Needham and Strand, Canton, and Mrs. 
Warren spent their 28th wedding anniver- 
sary at the home of their married daughter 
in Georgia. . Ben Domingo, managing 
director of the Keith Memorial, is on his 
vacation with his family on Cape Cod. 


BUFFALO 


Edward L. Hyman, vice president, Amer- 
ican Broadcasting-Paramount Theatres, was 
in Buffalo last Monday for conferences with 
Arthur Krolick, district manager, in which 
Francis Anderson, city manager, Rochester, 
joined. Charlie Kosco, manager of the 
20th Century-Fox Film exchange, invited a 
special group of exhibitors, radio and news- 
paper folk to attend a special showing of 
“The Royal Tour of Queen Elizabeth and 
Philip,” in CinemaScope, in the Center thea- 
tre on Thursday. . . . Councilman Thaddeis 
J. Dulski has asked the Common Council to 
reject any plan to curb VHF television ser- 
vice. The Walden District Democrat spon- 
sored the resolution at a Council meeting. 
Charles B. Taylor, UPT is vacationing with 
his wife on a motor trip through the Poconos 
to Atlantic City and back via Hershey, Pa. 

3ill Brereton, Basil circuit advertising 
director, is taking his vacation in chunks at 
estate on the Canadian lake shore. 


CHICAGO 


Eight drive-in theatres in the Chicago 
area were in full swing June 25—the hottest 
day of the vear with the temperature at 100, 
a new record for June 25. The prolonged 
heat wave, with more than two weeks of 
above 90 temperatures, however, proved to 
be a boon to neighborhood houses on nor- 
mally slow week days. First runs were 
solid. “Student Prince” leaves State 


Lake June 30, with above average gross, to 


make way for “Caine Mutiny” with 
participation in the film’s promotion. 
Film row still has no projection room 
equipped to handle wide screen productions, 
which poses a problem for exhibitors who 
like to see the pictures in that way. 
Harding theatre manager, Louis Calamari, 
is vacationing. So is Roger Singer 
tant manager of Riviera. 


CINCINNATI 


The opening of Cinerama at the ( —— 
theatre recently appears to have provided ; 
box office stimulus for other theatres, adie 
grosses ior the week were, in most cases, 
somewhat improved as compared with the 
immediate past... . 
at the Capitol, 
remodeling job, 


Navy 


assiS- 


The Hollywood opening 
which underwent a $250,000 

with seating capacity re- 
duced from the criginal approximate 2,000 
to 1,375, was highlighted by Ohio’s Gov- 
ernor Frank J. Lausche and high-ranking 
state dignitaries from Indiana and Kentucky 
and local civic leaders. Arrangements 
are rapidly progressing for the [ATSE con- 
vention to be held here August 9-13. Wil- 
liam Lynn, business agent of Projectionists’ 


Spotlight 


Local 327, heads the executive committee 
making the plans. .. . Gus Babalis and asso 
ciates, new owners of the Salem theatre, in 
Dayton, Ohio, closed for the past six months, 
have installed CinemaScope and made ex 
tensive changes in the house, which they 
expect to reopen early in July. ... The erst 
while nickeledeon, which subsequently de 
veloped into the Grand theatre, in Newark, 
Ohio, the oldest house there, has closed, with 
no plans announced for the future. 


CLEVELAND 


Jules Livingston, Republic 
ager, suffered heart attack 
Sinai Hospital. Word 
Lefton, retired distributor 
taken ill on vacation in Hawai, is 1n 
Memorial Hospital, Lihue, Kauai, 
getting in shape for an operation. .. . 
Coffee, daughter of the Carl Coffees, 
of Kenton, O. theatres, was married to 
vin Geider. Paul Vogel, Wellsville ex 
hibitor, goes to Fort Knox July 25 for 
weeks’ reserve training with the 
sion. James E. Scoville, former 
ber of the firm of Scoville, Essivk and 
is here from his present home in 
for his annual visit to check up on his thea- 
tre interests. Gary laging 
the Variety theatre. 

MGM salesman, was named chairman of the 
Salesmen’ s Club membership committee. . 
Judy Wright, daughter of Warner theatre 
district manager, is studying music, voi 
and drama at [nterlaaken, Mich., and 
Wright is taking courses at Western Reserv 
University working for her master degre¢ 
education. 


COLUMBUS 


Judge Ralph Bartlett of Franklin County 
Common Pleas Court took under advisement 
the injunction sought against the Ohio cen 
sor board by RKO Radio Pictures, Inde 
pendent Theatre Owners of Ohio, Martin 
Smith of Toledo and Horace Adams, Cleve 
land. The judge’s action followed oral argu 
ments in the case presented by Harry 
Wright, plaintiffs’ attorney and Asst. Atty. 
Gen. Gwynne Myers. The judge said it 
might be time 
reached. Roy Brewer 
Walsh, cpponents in the race 
president, addressed the 48 dele; 
Ohio IATSE convention her« 
rent tiff an old city “blue 
forbids selling groceries on Sunda 
that another such law 
“theatrical performances, 
hibitions” on the Sabbath. There wa 
dication that the law would be enforce: 
John 3robst, 69. retired Loew’s Ohi 
trician, died. Church of God has 
over the shuttered Dixie, West 
borhood, for a church assembly hall 


DENVER 


Cornell Jordan Duer, 52, bra 
for Allied Artists for the past five 


(Continued on following page) 
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hospital where he had gone 
| ation. Duer was 
working up to 
as also branch man- 
ng organization. He 
wife and one daughter. 

ition were in Denver. 
ive-in, Canon City, was rob- 
of about $100 by thieves who broke in 
I r} did more damage than that 
Gene Gerbase, 


Albuquer¢ 


DETROIT 


(sult ir’ 


yr 
.\ 


HARTFORD 


Bernard ]} 


rporation. 
Carolyn 


lleher, 

Matthew E. Hanna, 

nt ok McNamara, Allyn 

», Hartford, is vacationing on Cape 
lass... . Ted Harris, partner, State 
Hartford, returns from Miami, July 


1 
Ray 


15... . Al Schuman, neral man- 
ager, Hartford Theatre Circuit, and Mrs. 
Schuman have returned to their home at 
Daytona Beach, Fla. Barney Pitkin, 
Connecticut exchange manager for RKO- 
Radio Pictures, and Mrs. Pitkin are mark- 
ing their 29th wedding anniversary. : 
Joseph S. Borenstein, manager of the Stan- 
ley Warner Strand, New Britain, Conn., and 
Mrs. Borenstein are 
] 


wedding anniversary. 


INDIANAPOLIS 


Mrs. 


polit in 


I 


retired ge 


observing their 25th 


Herbert Witherspoon of the 


Opera Guild 


Metro- 
will be here Tuesday 

up plans for the Met’s theatre-TV 
premiere next fall. The Indiana will show 
it, with the Matinee Musicale sponsoring 

Bohn is running the Realart office 
husband, Joe Bohn, is recuperat 
ing at home from a serious illness. He isn’t 
expected back at work for several weeks. ... 
Roy Kalver, president of the Allied Theatre 
Owners of Indiana, appointed every 
he membership committee for a 
under way. Associate member- 
1 authorized for the first time 
this year... . The Town and Country tent 
theatre, first professional summer dramatic 
will open a 10 
13. ... First run business 
sizzling heat wave 
nt the thermometer above 90 


aw eek. 


JACKSONVILLE 


Exhibitors of the area were 


has 


memi 


beet 


stock outfit here in years, 
week season July 


is steady here despite a 


j 


invited to a 
1 ition of the new Bausch & 
i iScope at the Florida 
20th-Fox’s “The 
neak previews data local 
ise as a “bonus night” attraction. 
Douglas Walker is new Paramount 
cs 2 ] 1 4 Bradley. Sara 
staffer, was touring Califor 

Southern Wholesale 

annual four-day 
Washington 
u Bramlett, Wil-Kin The- 
Atlanta, and Bob Harris, con- 

r, Florida State Theatres. 

rgett, Columbia branch man 

ig special promotion work in 
| pa Visiting exhibitors included 
Mrs. Luc Shapiro, Homerville, Ga.: Les 
Sif | Jim Partlow, Orlando; 


West Palm Beach. 


KANSAS CITY 


Tet peratures 


111 7 


CLreorg’ 


ition 
e Ge 


rge 


Louise 


>» i7 
pes (,a1n 


and Harold Poppell, 


ding 100 on several 


excee 
theatre-going for comfort, 
irp slump, according to local 
The Starlight theatre, out 
Park, has drawing 
idiences of 7,.000-8.000. 
“Gone With the Wind” at 
1 attendance comparable with 
showings—and many tele 
to Maurice Druker, thea- 
, asking when it wil! be shown 
here again, as the callers had heen unable 
to attend during this engagement. Ap- 
100 attended the annual sum 
ponsored by the Motion Pictur¢ 
\ssociation of Greater Kansas City. There 
was a buffet supper, games, and dancing in 
the pavilion of the Wyandotte County Park. 
marked increase in 
installations here, at both 
conventional theatres. 


been 


proximate ly 


ner party 


The re has been a 
CinemaScope 


drive-in and 


LOS ANGELES 


Frank A. Rice and 
Block departed for Colorado 
tend the Standard Talking Film Convention. 
_.. The Warner Club held its annual sum- 
mer outing at Crystal Springs in Griffith 
Park. Highlights of the picnic were a ball- 
.. Due to the phenom- 
enal rolled up by “The High and 
the Mighty” at the Egyptian theatre, Holly- 
wood, the production has been held over tor 
an indefinite run... . George Tripp, Warner 
Bros. salesman, checked out for Arizona on 
company .. Elaborate plans for 
the world premiere ot Fear” at the 
Fox theatre, Phoenix, are being formulated, 
with both the erce and 
the Citv of Phoenix pledging cot 
Many of the 
shot in and 


Mr. and Mrs. Albert 


Springs to at- 


game and sack races. . 


grosses 


business. 


hamber of Comn 
plete co- 
operation. scenes of the pro- 
Phoenix. 


Desert Hot Springs 


duction were iround 
3 Vacationing 1n 
Janet Roth, Warner 
r bd 1) < 

> irlow, 


Was 


also Gloria 


MEMPHIS 


Oral and writte1 ind rumors that 
hanges in Memphis may be 


reports 
various film 
closed fc r economy reasons have bobbed up 
Memphis man- 
gers of exchanges say they have had no 


ag 
official that any such move 


wain during the past week 
word is being 
considered. 


( Jaks 


last 


Russell Baxter, owner of 
Monticello, Ark 


weekend in nobile 


drive-in, was 
acci- 
20th-Fox will 
Techniques of ¢ 

Julv ¢ , 
iss., owned and 


Wil- 


ele ysed 


howing of 
inema 
Scope \I ilco 
Dixie theatre, Charleston, 
operated by N. A. Boclair and T. K. 
bourn, has been reopened after being 
for nearly tw Savannah theatre, 
Savannah, Tenn., 
extensive fire some 


1 
I 


years. 
forced to cit 
weeks 

built and 

around i 
Bostick and r. and Mrs. 


have returned from the M 
( 


Ywners convention in Biloxi, M 


MIAMI 

> chil- 
1e Keys” 
are spending r at Islamor- 
... . The Edward N. Claughtons, of 
Claughton 


j 


dren have agai 


mime 


circuit, recently be- 
came innkeepers when they purchased the 
140 room Hotel, for a figure in ex- 
cess fom Rayfield, man- 
), reported a visit from 
vaudevillian Pat Henning re- 
Mexican Consul Ruben Gaxiola 

private screenit of 
at the Carib. 


public relations, 


ager of the “1] 
movie 

cently. . 
Was |! n | Wil a 
free 
Globetrotters 


Tilzer, worked in some 
publicity when the Harlem 
in town during the run of their pic- 
Man, Go.” Normandy man- 
ager Wayne Rogers returned from 
ant holiday. Olympia manager James 


were 
ture, 


“Go, 
a pleas- 
Barnett planned on spending his vacation at 
our neighbor island of Nassau. David 
Payne, assistant at the Paramount, has a full 
load on his shoulders with manager Charlie 
Whitaker on vacation in the Keys. 


MILWAUKEE 


The specially prepared CinemaScope dem- 
onstration subject was shown at the Fox- 


(Continued on opposite page) 
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Wisconsin theatre June 30 by 20th Century- 
Fox Film Corp. Ben Marcus was in 
Washington, D. C. June 29 to attend a 
luncheon and to meet the President of the 
United States. Ben Fish was in town 
here in the interest of Sam Goldwyn prod- 
ucts. He was over to National Screen, also, 
to visit his old friend John Mednikow. 

The Birch theatre at Suring, Wis., has a 
new name, the Suring theatre, operated by 
A. H. Moede Mert Muiller’s theatre at 
Maville is closed mid-week for the summer. 


MINNEAPOLIS 
Ben Berger, president of Berger Amuse- 
ment Co. and North Central Allied, was one 
of 40 members of the fiim industry who at- 
tended a luncheon at the White House at 
the invitation of President Eisenhower. .. . 
Maitland Frosch, president ot Frosch Thea- 
tre Supply Co., was written up in the Town 
Toppers series in the Minneapolis “Star.” 
Bill Crouse, operator of the State and 
Regent theatres at Eveleth, Minn., passed 
away recently... . The Columbia exchange 
had its largest number of shipments in 25 
years this past week marking the end of its 
“cleanup” drive and the end of its fiscal 
year... . Harry Weiss, RKO Theatres dis- 
trict manager, was in Denver and Kansas 
City. A corporation headed by George 
Hanson, a member of the board of county 
commissioners, has applied for a license for 
a drive-in theatre at 78th and Normandale 
road in suburban Bloominton. North Cen- 
tral Allied is undecided as to whether it will 
oppose the license application. Ben 
Marcus, Columbia Midwest district man- 
ager, was in for the cocktail party in honor 
of the 25th year that Gennevieve Dunovan, 
cashier, has been with the company. 


NEW ORLEANS 


Harry Willard of the Jim Handy Com- 
pany, Detroit, Mich. was a business caller. 
J. G. Breggi Exhibitor’s Service has 
taken over the buying and booking for Chas. 
Morel’s indoor Star and Starlite and Rebel 
drive-in, Natchez, Miss. The Rebel, a new 
project is slated to open on July Sex « a Dee, 
& Mrs. Lawrence Lampo, Sr., Jeanerette, 
La., theatre owners were in town to see their 
granddaughter Linda Lampo off on a sum- 
mer camp trip to Asheville, N. C.... Mer- 
cedes Blanchard, formerly with Dixie in the 
inspection department, now holds the same 
job with Allied Artists... . George C. Hoo- 
ver, Miami, Fla., International chief barker 
of Variety Clubs, while here to confer with 
the newly organized New Orleans Tent No. 
45, suggested at a luncheon meet at Arnauds 
that the group get itself a personal charity. 
Page M. Baker, chief barker of the local 
tent, presided. . Fire badly damaged the 
screen tower at the Joy drive-in, Shreve- 
port, La... . Eric Sayers and Joe Herman, 
MPA representatives, were Filmrow visi- 
tors. 


OKLAHOMA CITY 

The Criterion was to open July 2 atter 
a complete remodeling and improvement 
program. Yor the last month or more, the 
big Main Street playhouse has been under- 
going a through transformation. A lot of 
technical improvements have been made. 
Opening picture bill was “Demetrius and 
the Gladiators.” Gordon Leonard is man- 
ager of the theatre... . Mr. and Mrs. Pat 
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McGee, Denver, Colo., arrived in Oklahoma 
City June 22 to be on hand for the Criterion 
opening. Mr. McGee is manager 
ot Cooper Foundation Theatres. .. . “Prin- 
cess of the Nile” opened at the Harber thea- 
tre Thursday. ... Bob Hope, Jerry Colonna 
and Betsy Duncan were to be in Oklahoma 
City July 4 to appear at the Municipal Audi- 
torium. 


OMAHA 

Several Omaha exhibitors told of decided 
drops in audiences following reports over 
radio and television that tornado warnings 
were issued for the vicinity. The warnings 
came on weekend nights. None struck near 
Omaha but about 16 farms were damaged 
some 100 miles north and one person was 
fatally injured. . . . Mrs. Louis Epstein, 
widow of a long-time suburban theatre 
owner and mother of Sidney Epstein, local 
theatre man, died at her home in Omaha 
at the age ot 606. Jack Andrews, Para- 
mount salesman about eight years, has re- 
as has Bill Haarmann, office man 
years. 


veneral 


signed, 
ager and Paramount staff member 27 

. Jack Shwidelson has left Allied Artists 
as salesman and Connie Rose of Salt Lake 
City has replaced him... . The annual Iowa 
Nebraska Lakes meeting will be held July 
21 at Arnolds Park, Ia., at the Methodist 
Church. Ralph Blank and William 
Miskell, co-owners of the new 1,100-seat 
drive-in being built in northwest Omaha, 
have named it the Sky View and plan to 
have it in operation next month. 


PHILADELPHIA 


Herman Comer, who had been with the 
Stanley Warner Theatres for 30 
comes in as manager of the Viking, formerly 
the Warner’s Aldine, which reopened this 
week with “The Student Prince.” William 
Manning is general manager of the inde- 
pendently-operated house. William 
Kanefsky, manager of William Goldberg’s 
Studio, back from a Hollywood vacation... . 
\nthony Lincoln Forte, son of Joe Forte, 
manager of the Stanley Warner Waverly in 
suburban Drexel Hill, Pa., and Joseph Leo 
\bbott, son of Harry J. Abbott, third inter 
national vice-president of the IATSE and 
president of Local 307 ! | 


years, 


here, both graduate: 
from Jefferson Medical College here. 
Reese Harrington closing his Reese, 
rington, Del., to redecorate the house. 
Superior Theatre Equipment Co. here is now 
the distributor for Lorraine carbons. .. . 
Borough officials in Wernersville, Pa., 
which has no theatre, enacted an ordinance 
calling for a 10 per cent tax on amusement 
admissions. The Lancaster Drive-In 
Church and Christian Cinema has been set 
up at the Lancaster, Pa., Airport to become 
the first open-air church to present motion 
picture films. ... Fabian Theatres closed its 
Penn, West Reading, Fa., at the same time 
subleasing the house to John Ivanitch, who 
will reopen it in the fall. . Edward Arn, 
district representative of the American Seat 
ing Company, became the father of a baby 
boy born last suburban Delaware 
County Hospital. 


PITTSBURGH 

The Penn which gets With the 
Wind” as its next attraction, will follow it 
with “Living It Up” and “Prisoner of War.” 
‘ Everett Thorner, spending his two 
weeks’ vacation off from his March of Dimes 


Har- 


week 1n 


“Gone 


publicity duties, pluggitig * Ay 
Loew’s Penn. “The Frencl 
layed again at the Fulton, with 
“Garden of Evil” 
Zero” schedule 
current ‘Demetrius 


Ralph Pic le Ww, 


bringing in 
“Hell Below 
ris after the 
Gladiators.” 
veteran branch 
back into Saint 
more surgery. 
around by the downtown house 
ended up first run in several 
same bill with “The Lone Gui 

Is Cinerama” in its seventh 
Warner aided by Mayor Lawre: 

a “Cinerama Week” with \ 
communities singled out for 
Greensburg and Butler nights 


PORTLAND 


M. M. Mesher, 
Paramount Theater Corp. has 
a two-day VistaVision 
put on Paramount. ... Al Form 
United Theatres. attended 
Oxtoby, Warner Brothers 1 
is on vacation. Lou An 
branch manager, is back in town 
business trip out of the city 
has the Count Bassie Orchestra 
show set for one night for | 
theatre. No picture, just 
a night. Dick Newton, Pat 
tre manager, had such a ge 
the Louis Armstrong 
has another big stage show s 
Thornton Sargeant, Public 
rector for the National Theat 
29th 


MGM’ 


1 
Manager here 


Clair Memorial Hos] 


“Top B inan hy 


president 
Sessi1o 


also 


rani¢ 


two 


stage 


discuss July 
with Russ Brown, 
Evergreen prexy Newmar 

Circus press agent Don Hay 
advance advanced showing oft 
Fear” pending for 
circus at the Colonial 
show arrives here this weekend 


PROVIDENCE 


Joseph Castro, assistan 
RKO Albee, recently unite 
riage to Sharon Cole, Noosenecl 
Mr. and Mrs. Castro are 
tioning at a quiet spot “unknow1 
friends. ... Molly Picon, noted 
recently mace 


opening 


Willian 


the pet 


Cheater wv 


Was 


noney 


and screen star, 
sonal appearance locally, as 
artist on an all-star Zionist 
at Temple Emanu- El. 
and Duke Duperron shared 
mound as the E. M. Loew’s « 
baseball team racked up its 
victory. Upsetting the Tutalo 
year’s champions of the speedy Pré 
Amateur League, top sandlot circuit, 
have now defeated every team 11 | 
Tallulah Bankhe id, ind St 
are the latest stars to be signed 
appearances to be made at 
Casino theatre. 
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ST. 


LOUIS 


Ellen Baron of University City 
prize in the Ed Bonner-Marco 
av Contest. She and 

it the Fox theatre in 

The Uptown Theatre at 
St. Louis, u 


in when it sl 


won 


other win 


were introduced 
itroduced 


adult tickets 
nights. 
theatre, 
pictures 
1 


itre 1n 

largest 

that 

they als 

Fred W. 
ichmond Heights, 
1 mer movie 
He 
Moving 


“tt 
city 


AFI 


ous Piave Cal dian Corp. held their 


St. Andrew’s Golf Course 
nceing was preceded Dv oolf 


TORONTO 


obstacle races. 
ontest, Al Jen- 
er, Vogue, Vancouver, was win- 
while Ron Gaboury, 
eray, Montreal, was the 


of various 


Odeon’s Big Show ( 


ith week, 
win- 
There are just three 
o in the contest. Ahead in 
total is the Odeon, Fort Wil- 

he Odeon, Trail, not far behind. 
formerly an advertising 

pointed to the sales 
h of Crawley Films 
an h is jolT ed 


ner in the tenth week. 


' . 1 + 
re WEEKS oO g 


Stocks. 
} 


‘r of outdoor 
made by the 
Brothers will be handled in 
Murray Sweigman, Theatre 

Ltd . A “Pinocchio Day” 


co-operation with the Toronto 


Superscope 


7 | 
Loblaw’s was arranged by 
uus Plavers in 


of the 


connection 
picture day-and- 


houses. 


VANCOUVER 
Two Britis 


A sritisl pictures. 


I ‘“Kidnappers” and 
are the brightest spots in 

their 7th and 4th weeks, re 
Two FPC suburl 

the Stanle V 


maScope. 


van houses 

and Broadway, 
Len Keen 
John Hamill as student man- 

» Odeon-Vogue. Hamill was trans 
] w Odeon theatre at Edmon- 
Toronto were Hilly 
inager, and Murray 
ile ni Audio Pictures. 
e Dowsley, veteran projectionist 

n, North Vancouver, 

Jack Donnelly, of the 

is recuperating from 


country 


o-1 


inager of 


suffered a 
Strand, 
surgery in the up- 
Cariboo Lakes. . .. Victor 

Capitol, added a musical revue for 
the opening of “Johnny Guitar” and dressed 
his female staff in “Johnny Guitar” britches 
1 week before his opening. ... Betty Wynne, 
Odeon secretary, was elected treasurer of 
the Con Amores Club. The club supports 
the Loyal Protestant home in New West- 
minster. New members of the Famous 
Plaver 25-vear Eddie Marshall of 


Toombe, 


of the 


club are 
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eople in “Be ews 


ERNEST ‘TURNBULL, director of 


Hoyt’s 


riven a testin 
} 


managing 

Ltd., of Australia 

onial New 
P 


officials and 


Was 
York 
20th 
Spyros P 


Theatres, 
dinner in 
Monday by industry 
Fox executives. 
20th-Fox 


Century 

SKOURAS., president, was host. 
York 
Motion 
will 


month to establish a 


nany years New 
for the 
Television 
this 


connection. 


Sx ciety ot 


Engineers, 


THOMPSON has been appointed 
secretary of Columbia Pictures 
Ltd. Since 1953 he has been ad- 


LESLIE 
acting 
rp., 
ministrator of 


Columbia in England. 


HERBERT BARNETT has announced his res- 


ignation as executive vice-president of 


Cinerama, Inc. 
Joun C. DorrFer has been confirmed by 


the Senate tor a seven-year term as a 
Federal Communications 


July 1. 


member of the 


Commission, starting 


CHARLES ErnFELp, 20th Century-Fox vice 


president, left New York for Europe 


Wednesday. 


A 


Davin A. Pictures vice- 


New 


Lipton, Universal 


president, was to arrive 1n York 


from Europe Wednesday. 





Vancouver; Horace Lacke y, 
Ralph Mitcheltree, 
manager of the Capitol, Calgary. 


WASHINGTON 


Herbert Barnett, executive vice-president 
of Cinerama, Inc., and president of the So- 
ciety of Motion Picture and Television E1 
i was a speaker at the annual lunch 
eon of the Motion Picture and Television 
Council of the District. The Colony 
theatre has inaugurated a first run policy 
with “Tomorrow Is Too Late”... . Uni- 
versal head booker Bert Freedman has been 
transferred to the Buffalo office as salesman. 
Robert Miiler i eee i 
Brecheen, RKO branch manager, has had 
his office .. Dorothy Kolinsky, 
Variety week at 
Fire Island. . . . Sidney Cooper, United 
branch manager, has transferred his 
Club membership from Tent No. 
Frank M. Boucher, 


committee, 


the Capitol 


Strand, Calgary, and 


i 


gineers, 


replaces 


‘orated. . 
secretary, spent a 
Artists 
Variety 
31 to Tent No. 11. 
Variety 


} 1 
Nas peer 


ways and means 
g up meetings to line up the 
1954 Welfare Awards Drive. 


Atlantic City Opening 
For Martin-Lewis Film 


It Up,” Paramount 
musical with Dean Martin and Jerry Lewis, 
will have a world premiere at the Warner 
Theatre, Atlantic City, Thursday, July 15. 
The opening will highlight a two-day cele- 


“Living Technicolor 


bration, July 15-16, with the comedians as 
hosts. A large 
vited 


press delegation will be in- 
to “live it up” them. The film 
was produced by Paul Jones and directed by 


Norman 


with 


Taurog. 


Victory’ Opens July 13 
“Victory at Sea,” the NBC Divi- 
sion production which pictures the history 
of the United States Navy in World War 
II, will have its New York premiere at 
the Trans-Lux 60th St. theatre July 13, it is 
announced by William J. Heineman, vice- 
United Artists 


Film 


president of in charge of 


distribution. 


John R. Osborne, 63, 


Dipson Executive, Dies 


John Roland Osborne, 63, an executive of 
Dipson Theatres, died June 26 at the Ohio 
Valley General Hospital, Wheeling, W. Va., 
after an illness of four months. Mr. Osborne, 
who was in charge of all Dipson theatres in 
West Virginia, Ohio and Pennsylvania, en- 
tered the theatre business in 1920. In 1922 
he became vice president of Thea- 
trical Enterprises in which Nikitas D. Dip- 
son was an officer. In 1937 he 
Wheeling for Dipson Theatres. He also was 
other theatrical en- 


Genesee 
moved to 
an officer of numerous 


He is 


a son, John Griswold Osborne, an executive 


terprises. survived by his wife, Ruth, 
in the theatre organization, and two grand- 
children. 


Legion Approves Four of 


Five New Productions 

The National 
week reviewed 
in Class A, Section I, 
able for general patronage 
Section II, morally 
adults, and one in Class C 
Section I are “The Immortal City” 
“The Vanishing Prairie.” In Section II are 
and “Return to Treasure 
Class C is “One 
because ‘‘this film, in the story 


Decency this 
putting two 
morally unobjection- 
; two in Class A, 


Legion of 


five new films, 


unobjectionable for 
condemned. In 
and 


“Pushover” 
Island.” In 
Happiness,” 
it tells, 
tions. It 
fensive and disrespectful to 


Summer of 


immoral motives and ac- 


elements 


condones 


contains which are of- 


religion, and 
moreover, contains suggestive sequences.” 


Close Yonkers Plant 

The Alexander Smith Carpet Co., 
known as a supplier of theatre carpeting, is 
closing its oldest and plant in 
Yonkers, N. Y. and removing operations to 
a new plant in Greenville, Miss. The move 
strike of 
which 


widely 
largest 
is primarily a consequence of a 
Textile Workers Union members 
closed the plant June 15. 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





“We Also Strive for Perfection....In Showmanship” 


ARRYL ZANUCK, telling the story 

of the new CinemaScope from the 

screen of the Roxy Theatre last 
week, to introduce his company’s new film 
schedule, which will cost $55,000,000, and 
to explain technical differences and refine- 
ments accomplished in the last nine months, 
said ‘We realize that no technical improve- 
ment will create a miracle by 
itself. Unfortunately, no one has invented 
a device to turn an ordinary picture into 
a great one. Therefore, while we strive for 
even greater technical perfection, we also 
strive for perfection in entertainment, and 
showmanship.” 

The line-up of new product which so 
impressed 2,300 exhibitors at the Roxy, will 
be shown to similar groups of showmen in 
32 exchange cities before July 9th, and fol- 
lowing, in Canada. Then it will be cut to 
two shorter film issues, for the public, one 
of which will be devoted to excerpts from 
new pictures and the other to a selling ap- 
proach for CinemaScope and Stereophonic 
Sound, as the materials for future showman- 
ship. There was no question, to this ob- 
server, but that substantial progress has 
been made in both departments. The con- 
census of exhibitor opinion was that the 
hour-long program was ‘Tremendous and 
highly impressive. Revolutionary compared 
with what we have seen before.” 

All this, coming from “the showmanship 
company” is good news for Round Table 
members at this regular meeting. 20th Cen- 
tury-Fox announce that there are now 8,816 
CinemaScope installations throughout the 
world, and that new installations are going 
forward at the rate of 400 per week. But 
what Mr. Zanuck has said is the essence 
of our weekly lesson in showmanship. You 
can’t expect, or perfect, a mechanical device 
to provide what it takes a good showman 
to do, even with the improvements that are 
so obvious in sight and sound. It takes a 
new kind of showmanship to properly sell 
the depth of focus, the true and _ brilliant 
color, the wide scope of vision, the fullness 
of sound, the sharp and perfect photography 
in new dimensions, 


box-office 





THE LADIES—BLESS “EM 


WOMPI—"The Women of the Motion 
Picture Industry" are meeting this week 
in New Orleans, and they had a successful 
luncheon meeting a week ago in Dallas. 
WOMPI's purpose is to promote good will 
within the industry, to develop friendshi 
and encourage cultural relations, to ne 
cate the ideal of a woman's service to 
worthy enterprise. They plan a National 
Convention in Dallas, September 18-19, 
and delegates from all other chapters will 
attend. It's a grand idea. 

As a matter of fact, the Round Table has 
many members on the distaff side, and has 
had these members for many years. It's 
nothing new, and twice as welcome now, in 
the new status of WOMPI. Consider such 
as Olga Sharabura, in Canada; Lily Watt, 
in Scotland; Elaine George, in Heppner, 
Oregon; Pearl Bryant, in Federalsburg, 
Maryland. We are proud of them, and 
with good reason. And we can welcome 
Mrs. Sally Engel, manager of the Chieftain 
Theatre, Crosbyton, Texas, who is a new 
member of the Round Table. 

The other day, we had a long letter from 
Lim Keng Hor, head of the Associated 
Theatres, Ltd. in Singapore. He read and 
misunderstood our story of Olga Sharabura, 
whom we said was the only woman manager 
in the Famous Players-Canadian circuit. 
But far from being the only woman man- 
ager in our membership. So, Mr. Lim pro- 
posed for membership, Miss Chung Lit-lan, 
who is the only woman manager in his cir- 
cuit, far across the western seas. 





The point is, we now have something 
that nobody else has in any competitive field 
of entertainment. New product makes the 
schedules of other years look pale and weak 
It is no flash in the pan— 
no desert mirage. We are approaching the 
best days of showmanship that have ever 
been, and don’t let the weepers or the criers 
tell you differently. 


in comparison. 
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q SO LONG as this is a fre 
the Republic which our found 
created on this continent, nobod 
pel an industry or an individu 
over private property, by contfis 
withcut proper compensation. T! 
and beleaguered 


dollars 


resp msible for 


has been badgered 


hundreds of millions of 
suits (more 


shortage and industry ills than other 


factor!) but nobody can compel any pro 
ducer to make a picture. 
Currently, 


still talk that t he 


grant relief to 


there is 


Government will television 


stations, by compelling motion picture pro 


1 


ducers to give their old product to these 


outlets on the air, in some strained 
belief of the public interest, convenience 
and benefit. And TV sources tall; 
relief’ for 


free 


hopefully 


ot “tax motion picture sources 
if they voluntarily relinquish film rights to 
television (this from an industry that « 

the thirteen different kinds 


of taxes that motion pictures have to pay!). 


capes most ot 


Television requires vastly more product 
in any year than film industry—the differ 
Phat is, TV use 


1 


subject matter in a month than filt 


ence is enormous. 


needs for a year of theatre operat 
they are scraping the botton 
for enough material. 


MN 
@ THIRTY-TWO exchange centers art 


set for the “all industry” previews of 
MGM’s CinemaScope and color production 
of “Seven Brides for Seven Brothers’”—and 
rumors are that this list 
to 100 cities, including key and chart towns 
to be specifically outlined by the sales pub- 
licity and exploitation departments. A sneak 
preview plan for inviting newspaper repre- 
sentatives, radio and TV commentators, disc 
jockeys, distributors and _ other 
opinion makers will prevail. Civic and state 
executives and all identified with music will 
also receive invitations. MGM’s field men 
are now setting up the original dates and the 
auxiliary group of 68 towns which have 
—wWalter Brooks 


] 
extended 


will be 


record 


been added. 


33 








Rolling In Style- 
For a Short Film 


The fashion show, mod- 
eled by beautiful visitors, 
was conducted right in the 
theatre lobby, for news pic- 
tures and ballyhoo benefits. 
Nothing attracts a crowd 
quicker than a_photogra- 
pher making pictures of a 
pretty model. 


Pretty girls appearing in 
the picture, including Cath- 
erine Stanley, star of the 
short, journeyed to Pennsyl- 
vania for the premiere, and 
made personal appearances 
in both theatres and de- 
partment stores with the 
four other starlets. 


What is considered to be the first world 
premiere for a short subject, with a visiting 


delegation from Hollywood, was given the 
new  Universal-International color film, 
“Rolling in Style” which had its first show- 
ings in three Pennsylvania cities simultane- 
ously, Allentown, Bethlehem and Easton, 
with the local cooperation of the fabulous 
Hess Brothers department store “Fashion 
Caravan” staging mobile fashion shows 
throughout the Lehigh Valley. 

The typical Hollywood premiere took 
place in each of the three cities on the same 
date, first at the State theatre, Easton, then 
at the Nile theatre, Bethlehem, and finally, 
at the Earle theatre in Allentown. There 
were Klieg lights and all the trimmings of 
a Hollywood opening to greet the bevy of 
beautiful girls, and the producer and director 
of the picture. Catherine Stanley, star of 
the film, and Arthur Cohen, director, were 
present. 

The film, photographed in Eastman color, 
traces a typical tour of the Hess Brothers 
Fashion Caravan. The visiting celebrities 
from New York and Hollywood were trans- 
ported in the very same “Fashion Caravan” 
bus that is used in the picture. At each of 
the theatres, circuit officials and the man- 
agers of the several houses, greeted the 
Mayor and other officials in front of the 
theatre marquee. 

The lesson for this week’s Round Table 
is that short subjects, too, are premiere ma- 
terial; and that department stores, in the 
Lehigh Valley and elsewhere, may be on 
your side for cooperative advertising, ex- 
ploitation and promotion, in the top-bracket 
as well as the local level. 


In front of the Earle the- 
atre in Allentown, for the 
ceremonies, Max M. Korr, 
head of the theatre circuit; 
Paul H. Greaser, director 
of Hess Brothers store; 
Mayor Brighton C. Die- 
fender, of Allentown; Irving 
Sochin, short subjects man- 
ager for Universal; Nat 
Silvers, manager of the 
Earle theatre, and Arthur 
Cohen, director of the pic- 
ture, from Hollywood. 
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M. A. Silver 
Winners Are 
Announced 


Sixteen theatre managers, enrolled under 
the leadership of Sid Jacobs, district man- 
ager, have just been named winners in a 
Stanley-Warner, three-month drive to honor 
M. A. Silver, zone manager in the Pitts- 
burgh area. The competition, based on in- 
creased profits over the same period of a 
year ago, was called ‘‘Silver’s Dollar Drive” 
and offered extra weeks of vacation in addi- 
tion to other prizes. The resulting winners 
are as follows: 

Lou Fordan, manager of the Memorial 
theatre, McKeesport, Pa.; Bill Decker, man- 
ager of the Butler theatre, Butler, Pa.; Earl 
Gordon, manager of the Squirrel Hill thea- 
tre, Pittsburgh; James Laux, manager of the 
Hollywood theatre, Pittsburgh; and Bob 
Neilson, manager of the Nittany theatre, 
State College, Pa. During the three-month 
period, those managers who did consistently 
outstanding selling of their attractions were 
singled out and presented with “Silver 
Merit” certificates, with added personal 
mementos of silver dollars. Among those 
cited were Jules Curley, Haven theatre, 
Olean, N. Y.; Anthony Collicini, Manos 
theatre, Greensburg, Pa.; Howard Higley, 
Allen theatre, Cleveland; Paul Jacobs, Laroy 
theatre, Portsmouth, Ohio, and Al Goddard, 
Rowland, Wilkinsburg, Pa. 

Also, Gus Nestle, Wintergarden, James- 
town, N. Y.; Dick Kline, Liberty, New Ken- 
sington, Pa.; Julius Lamm, Colony, Cleve- 
land, Ohio; Bill Wyatt, Virginian, Charles- 
ton, W. Va., and George Sarvis, Library, 
Warren, Pa.; Henry Rastetter, Warner, 
Erie, Pa.; Lora Ainger, Wilson, Tyrone, 
Pa.; “Doc” Elliott, Ohio, Lima, Ohio; Max 
Silverman, Manor, Pittsburgh; Harold 
James, Lyric, Portsmouth, Ohio and Frank 
3rown, Penn, Titusville, Pa. 

The overall drive was under the super- 
vision of Henry Burger, advertising man- 
ager for the zone, and Phil Katz, publicity 
assistant. Jules Curley’s art breaks for Cin- 
emaScope, and Nestle’s handling of 
“Julius Caesar” were especially praised in 
early despatches. 


Gus 


Lou Cohen reports that he sent his as- 
sistant, Norm Levinson, over to. station 
WCCC to dicker for a deal on “Student 
Prince’—and Norm came back with 12 spot 
announcements of 70 words each, which is 
good wangling in the promotion pitch. 


v 


Arnold Gary, manager of the College 
theatre, Birmingham, Ala., had nice front 
display for “The Robe” using 24-sheet cut- 


outs of colossal size. He also landed a ter- 
rific co-op page in the Birmingham News 
for the opening of the CinemaScope pic- 
ture in his suburban theatre. The page cost 
$639 of which $625 was promoted from 
sponsors. 








CONTENDERS FOR 
QUIGLEY AWARDS 


PAUL R. ANDERSON 
Gibraltar 
Rocky Ford, Colo. 


R. D. BARTLETT 
Odeon, Sarnia, Can. 


F. J. BICKLER 
Fox, Oshkosh, Wis. 


SAM BINDER 
Rialto, Edmonton, Can. 


NOEL BRIGGS 

Lyric 
Wellingborough, Eng. 
GEORGE BROWN 
Norshor, Duluth, Minn. 


BILL BURKE 


Capitol, Brantforcl, Can. 


R. CASAMASSINE 
Franklin, New York 


ART CAULEY 
Paramount 
Peterboro, Can. 


RICHARD E. CLARK 
Castle Hill, New York 


H. CLAYTON-NUTT 
Broadway, Eccles, Eng. 


LOU COHEN 
Poli, Hartford, Conn. 


GERRY COLLINS 


Loew's, Toronto, Can. 


TIFF COOK 
Famous Players 
Toronto, Canada 


BOB CORCORAN 
Blue Mouse 
Tacoma, Wash. 


D. E. DANIEL 
Gregory, Oakville, Can. 


TED DAVIDSON 
Majestic 

Perth Amboy, N. J. 
RICHARD DAVIS 


Drive-In, Dubuque, la. 


RICHARD DE BOW 
Trans-Lux, New York 


ROBERT E. DIEM 
Colonial, Reading, Pa. 


GERRY DILLON 
College, Toronto, Can. 


R. N. DOUGLAS 
Waverly 
Shawlands, Eng. 


MAURICE DRUKER, 
Midland 
Kansas City, Mo. 


TOM EDWARDS, JR. 
Edwards & Plumlee 
Farmington, Mo. 


RICHARD D. EMPEY 
Granada, Duluth, Minn. 


GORDON EVANS 
Ritz, Tiffin, Ohio 


CARL J. FERRAZZA 
Keith's, Cincinnati, O. 


GEORGE FORHAN 
Belle, Belleville, Can. 


BOYD FRY 
Grand, Atlanta, Ga. 


ARNOLD GARY 
College 
Birmingham, Ala. 


ARNOLD GATES 
State, Cleveland, O. 


CHARLES GAUDINO 
Poli, Springfield, Mass. 


BEN GEARY 
Athens, Athens, Ohio 


SAM GILMAN 
State, Syracuse, N. Y. 


JOHN W. GODFROY 
Paramount, Ashland, Ky. 


LEN J. GOUIN 
Capitol, Peterboro, Can. 


Ss. W. GOULD 
Penn, New Castle, Pa. 


NORMAN GRAY 
Algoma 
Sault Ste. Marie, Can. 


JOHN L. HART 
Savoy, Andover, Eng. 


E. HATFIELD 
Capitol, Yarmouth, Can. 


HERB HEINTZ 
Keith's, Flushing, N. Y. 


BOB HELM 
United Artists 
San Jose, Calif. 


EMIL HOLLENSTEIN 
Studio 4 
Zurich, Switzerland 


BILL HUPP 
Roxy, Tacoma, Wash. 


HAROLD C. JENKINS 
Coosa 
Childersburg, Ala. 


HELEN JOHNSON 
State 
Statesville, N. C. 


WENDELL JONES 
Lee, Bristol, Va. 


PHIL KATZ 
Stanley-Warner 
Pittsburgh, Pa. 


R. A. KEETEN 
Littleton 
Littleton, N. C. 


MICHAEL KING 
Alhambra, Toronto, Can. 


ARNOLD KIRSCH 
De Luxe, New York 


1. KLEIN 
Tower, Peckham, Eng. 


SID KLEPER 
College 
New Haven, Conn. 


CLIFF KNOLL 
Dakota 
Grand Forks, N. Dak. 


D. E. LACEY 
Savoy 


South Shields, Eng. 


DAVID LACKIE 
Fox, Riverside, Cal. . 


E. C. LAMOUREUX 
Palace, Windsor, Can. 


FRANK LAWSON 
Danforth, Toronto, Can. 


J. J. LEFAVE 
Capitol, Windsor, Can. 


G. LENNOX 
Regal, Hamilton, Scot. 


M. LEVINE 
Dycker, Brooklyn, N. Y. 


VINCENT LIGUERI 
Regent, New York 


ALFRED LOEWENTHAL 
David Marcus, New York 


DON LOFTUS 
Grand, Estherville, la. 


J. NORMAN LONGLEY 
Imperial, Walsall, Eng. 


ABE LUDACER 
Valentine, Toledo, O. 


BOB McCONNELL 


Music Box, Tacoma, Wash. 


JOHN McKIM 
Odeon, Ladysmith, Can. 


RAY MALONE 
Alden, Jamaica, N. Y. 


GEORGE MANN 
Eureka, Eureka, Cal. 


B. M. MANNING 
Proctor's, Newark, N. J. 


F. MARSHALL 


Lux, Vancouver, Can. 


LIN MARTYN 
Capitol 
Niagara Falls, Can. 


FRANKLIN MAURY 
Miracle 
Coral Gables, Fla. 


JOE MELCHER 
Grand, Evansville, Ind. 


WILLIAM P. MILLER 
State, Elkhart, Ind. 


A. J. MITCHENER 
Trocadero 
Leicester, Eng. 


SEYMOUR MORRIS 
Schine 
Gloversville, N. Y. 


RICHARD C. MUIR 
Bucklen, Elkhart, Ind. 


BOB NELSON 


Broadway, Timmins, Can. 





P. NEMIROW 
Chester, New York 


TOM PAPPAS 
Indiana 


E. Chicago, Ill. 


C. A. PURVES 
Astra, Hemswell, Eng. 


JOE REAL 
Midwest 
Oklahoma City, Okla. 


M. L. RHEINFELD 
Tilyou 
Coney Island, N. Y. 


T. ROBINSON 
Playhouse 
Wakefield, Eng. 


MARTIN ROSEN 
Fordham, New York 


ROBERT E. ROSEN 
Bismarck 
Bismarck, N. D. 


HARRY SALISBURY 
Chateau 
Rochester, Mina. 


ANTONIO SASTRE 
Paramount Films 
Mexico City, Mex. 


EVERETT E. SEIBEL 
Minneapolis Amusement 
Minneapolis, Minn. 


E. L. SHELMERDINE 
Ritz, Hastings, Eng. 


JACK SIDNEY 
Century, Baltimore, Md 


C. SMITH 
Ritz, Luton, Eng. 


F. W. SMITH 
Center, Monroe, N. C. 


John L. SMITH 
Palace, Arbroath, Eng. 


JOE SOMMERS 
Kingston 
Kingston, N. Y 


A. W. STANISCH 
Kentucky 
Louisville, Ky. 


JOHN G. THOMAS 
Bushwick, Brooklyn 


J. W. TURNER 
Savoy, Sale, Eng. 


L. WARD 
Queens, Cardiff, Wales 


LILY WATT 
Odeon 
Coatbridge, Scot. 


PAUL W. WENZEL 
Strand 
Newburyport, Mass. 


E. G. WOLLASTON 
State, Harrisburg, Pa. 


B. T. ZIALCITA 
Republic, Manila, P. |. 
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Chinese Girl 


Is Manager 


far-away Singapore and Malaya 
comes the story of a Chinese girl, Miss 
Chung Kit-lan, who manages a n.ajor thea- 
tre in the Cathay 
Organization circuit. 

The Cathay Or- 
ganization, with 
headquarters at 
Singapore, operates 
a chain of about 30 
throughout 
Singapore,. Malaya, 
Sarawak and Brunei, 
including some of 
the finest halls ever 


From 


theatres 





to be seen in the 
whole of the Far 
. East 
Miss Chung Kit-lan a : 
, The Cathay’ Or- 
ganization, inciden- 


tally, is the only chain of theatres in the 
Far East which has gone in for Cinema- 
Scope with stereophonic, in a big way, and 
to date five of its major theatres have been 
so equipped. 

One of these “big five’ is the Odeon 
theatre, at Ipoh, centre of the world’s 
richest tin-bearing lands. 

The Odeon, a near 900-seater, 
cently renovated at great expense for Cin- 
emaScope, and its manager (or manageress ) 
is Miss Chung Kit-Lan, a Chinese girl still 
on the side of 30, pleasing 
demeanour and ready smile are so well- 
known to the thousands of patrons who live 
in Ipoh town. 

Miss Chung, who comes of an extremely 
well-known and wealthy family, started her 
as a ticket seller in 1945 in 


Was re- 


right whose 


cinema career 
the theatre she now manages. 

By diligent and hard work, she rapidly 
earned promotion, and two years after start- 
ing work, she was promoted to be a general 
office assistant, in which post she quickly 


and readily learned and mastered all the 
intricacies and difficulties of managing a 
theatre 

Quickly she became a hall-manager and 


assistant manager, and last year was en- 
with the entire responsibility of 
theatre. 

compared with American and 


trusted 
running the 

Her job, 
Western standards, may be 
rather unique since at her theatre, in addi- 


considered 
tion to pictures in CinemaScope, there are 
shown all types of films in all languages— 

glish, Chinese, Malay and Indian, and 
is quite a linguist, speaking nearly all 
languages fluently. 





- LOOK TO 





FILMACK 


FOR THE FINEST 
ANNOUNCEMENT 


TRAILER 


1327 S. Wabash - Chicago, Ill. 630 Ninth Ave 


ALWAYS 





Now You WY 
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Selling oO Hoproach 


KNOCK ON WOOD—Paramount. In 
Technicolor. Danny Kaye, Mr. 
Fun himself, at his funniest. The happiest 
event of the year. The Technicolor is sc 
lush, and so are the gals. The music is 
perfect, and so's the story. Danny sings, 
dances, clowns, and talks faster than a mile 
a minute. One of the most hilarious 
musicals ever. 24-sheet and all posters have 
huge Danny Kaye figures in action for cut- 
outs as lobby and marquee display. Special 
herald not illustrated in the pressbook, 
probably keys the campaign with all the 
best selling approach. Newspaper ads are 
many and varied, in large and small sizes, 
with a lot of 2-column teasers that sell the 
comedy and Kaye. The big economy mat, 
at 35c, contains thirteen ad mats and slugs, 
plus two publicity mats for extra good 
measure. Where else can you get so much 
showmanship for so little? Picture has been 
extensively pre-sold, in Life, Look and the 
Sunday papers. Record albums and music 
promotions are in order. Two free posters 
will identify this film with the approval and 
applause of Parents’ Magazine and Seven- 
teen Magazine—they both had the same 
good idea. 


color b 
COO Dy 


MEN OF THE FIGHTING LADY—MGM. 
Thrills in color—the heroic story of smash- 
ing through the sound barrier. Thundering 
drama that has all the fury, sweep and 
power of the Navy's greatest weapon of 
defense, the jet pilot. The most exciting 
air adventure ever filmed. No _ poster 
larger than the 6-sheet, but that has art 
materials for cut-out displays in lobby and 
margee. Van Johnson, Walter Pidgeon 
Louis Calhern, Keenan Wynn and all star 


To make your 
ISH COME TRUE 
Joss A COlh 
UNTAIN 


sufficient 
variety, with the big economy mat, for 
which thank Metro! with enough ad mats 
and slugs to supply any small situation, al 
for 35c—the price of a single mat. Color 


cast. Newspaper ad mats in 


ing contest for kids. Set of MGM color 
stills will sell color in your lobby. 


THE HIGH AND THE MIGHTY—Warner 
Brothers CinemaScope and Stereophonic 
Sound, in Warnercolor. The most bizarre 
group of people ever thrown together by 
fate, on the most exciting adventure that 
ever spanned the 2400 miles between 
Honolulu and San Francisco Bay. Sally 
who lived in a world of whistles; Dan, who 
had used up his nine lives; Nell, burning 
with honeymoon fever; May, who could 
talk without saying a word; Sullivan, nerves 
of steel starting to rust, and Lydia, as low 
as high society can get. 24-sheet is splen- 
did material for marquee and lobby dis- 
play. Other accessories are in similar ad- 
vertising style. New color prints for your 
lobby sell color with color. Pressbook shows 
you how to combine a 6-sheet cut-out with 
a set of six special star photos. Newspaper 
ad mats are in somewhat different size and 
shape from the usual run. You can use 
such a 5-column mat as No. 501, which has 
everything in rather small space. The spe- 
cial combination ad and pubiicity mat, 
selling for 35c at National Screen, has six 
ad mats and two publicity stills, which can 
be used to illustrate readers or reviews in 
free space. Book tieups are indicated, and 
there are free trailers for television. Also 
a special contest mat, to guess the identi- 
ties of the eight stars, No. HM-501X, looks 
worth while and better than the usual. 





E. J. Wollaston, manager of Fabian's State theatre, Harrisburg, Pa., arranged this 
attractive lobby display for the mutual benefit of United Cerebral Palsy and "Three Coins 
in the Fountain"—at right, Julius LaRosa, starting a stage appearance at the Olympia 
theafre, Miami, boosts popcorn sales in the lobby with Harry Botwick, Florida State 


theatres executive. 
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Fifteen cents per word, money-order or check with copy. Count initials, boxnumberand address. Minimuminsertion $1.50. Four 
insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


THEATRE CIRCUIT SUPERVISOR—GOOD OP- 
portunity for executive type—experienced in all phases 
of motion picture theatre circuit. Some accounting 
experience necessary. Chicago area. Submit resume 
and salary desired to: H. SCHOENSTADT & SONS, 
1118 South Michigan Ave., Chicago 5, IIl. 

DRIVE-IN THEATRE MANAGER, UPSTATE 
New York, write for full details. BOX 2795, MOTION 
PICTURE HERALD 





POSITIONS WANTED 


THEATRE MANAGER: INTERESTED IN FIRST- 
run situation; prefers New York or New England 
area, excellent references. Associated same chain 12 
years. BOX 2794, MOTION PICTURE HERALD. 


SERVICES 
WINDOW CARDS, PROGRAMS, HERALDS, 


photo-offset printing. CATO SHOW PRINTING CO., 
Cato, N. Y. 





NEW EQUIPMENT 


MASONITE MARQUEE LETTERS. FITS WAG- 
ner, Adler, Bevelite Signs: 4’’"—35c; 8’—50c; 10’—60c; 
12”—85c; 14’’—$1.25; 16’—$1.50. S.O.S. CINEMA 
SUPPLY CORPORATION, 602 W. 52nd St., New 
York 19, 

MIRRO-CLARIC REPRESENTS BEST VALUE 
in metalized all purpose screen—only $1 sq. ft. Welded 
absolutely invisible! Kollmorgen wide angle 
lenses, special apertures immediately available. S.O.S. 
CINEMA SUPPLY CORPORATION, 602 W. 52nd 
St., New York 19. 





seams 





SPECIAL PURCHASE! HOLMES BRAND NEW 

35mm. portable projectors, in original factory 
magazines, lenses, amplifier, speaker, eic., complete, 
$850 pair! Limited supply! STAR CINEMA SUP- 
PLY, 447 West 52nd Street, New York 19. 


cases, 





USED EQUIPMENT 


IKW LAMPHOUSES AND RECTIFIERS, EX 
cellent condition, $495 pair; DeVry dual projection 
and sound, rebuilt $895, Holmes $495. Buy on time! 
$.0.8. CINEMA SUPPLY CORPORATION, 602 W. 
52nd St., New York 19. 


YOU CAN’T BEAT OUR VALUES! SIMPLEX 
E-7 mechanisms, rebuilt, $750 pair; Ashcraft 70 am- 
pere lamphouses, rebuilt, $489.50 pair; Simplex-Acme 
projectors, arc lamphouses, rectifiers, heavy 
etc., rebuilt, $895 pair; top quality screens and lenses 
at rock bottom prices! Write us! STAR CINEMA 
SUPPLY, 447 West 52nd Street, New York 19. 


bases, 


DRIVE-IN EQUIPMENT 





| 


CENTURY “CC” DRIVE-IN OUTFIT ONLY $3495, | 


others from $1595 
w/4”’ cones $15.5 
cable $65M. 
SUPPLY 
York 19. 


(send for lists). Incar speakers 
) pair w/junction box; Underground 
Time deals arranged. S.O.S. CINEMA 
CORPORATION, 602 W. 52nd St., New 





CAPITALIZE YOUR 
local newsreels, TV 


EXPERIENCE SHOOT 
commercials, documentaries 
Arrange advertising tie-ups with local merchants. 
Ask for Film Production Catalog. S.O.S. CINEMA 
SUPPLY CORPORATION, 602 W. 52nd St., New 
York 19, 


VENTILATING EQUIPMENT 


BEAT THE HEAT BUT NOT THESE PRICES 
ball-bearing bucket blade exhaust fans 12’’—$25.50; 
16’’--$37.50;  18’’-—45. Prompt deliveries blowers and 
air-washers. Send for details. S.O.S. CINEMA SUP 
PLY CORPORATION, 602 W. 52nd St., New York 19. 


THEATRES 


neighborhood theatre 


, 590 seats, populat 000. BOX 
2793, MOTION PICTURE HERALD 


“NEW SCREEN TECHNIQUES” THE NEW 
book that is a ‘“‘must” for everybody in or connected 
with the picture industry—the clearly pre 
sented, authoritative facts about 3-D, Cinerama, Cine 
maScope and other processes—covering production, ex 
hibition and exploitation—contains 26 illustrated arti 
cles by leading authorities—edited by Martin Quigley, 
Jr., 208 pages. Price $4.50 postpaid. QUIGLEY BOOK 
SHOP, 1270 Sixth Ave., New York 20, N. Y 


motion 


RICHARDSON’S BLUEBOOK OF PROJECTION 
New 8th Edition. Revised to deal with the latest tech 
nical developments in motion picture pr 
sound, and reorganized to facilitate and 
ence. Includes a_ practical relevision 
especially prepared for the instruction of theatre pro 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction 
Invaluable to beginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y 

MOTION PICTURE AND TELEVISION ALMA 
nac—the big book about your business—1953-54 edition 
Contains over 12,000 biographies of important motion 
picture personalities. Also ; industry statistic Com 
plete listing of feature pictures 194 Order 
your copy today, $5.00, postage inclu nd remit 
tance to QUIGLEY BOOKSHOP, 12 Avenue, 
New York 20, N. Y. 


yection and 
study refer 


discussion of 


SEATING 


HERE’S A DELUXE CHAIR BUY! 
can bodiform fully upholstered, rebuilt like new 
others from $4.50, 


Send for Chair Bulletin. SOS 
CINEMA SUPPLY CORPORATION, 602 W nd 
St., New York 19. 


0 AMER 





SHOWMEN IN ACTION 


Ned Glaser, manager of the State theatre, 
Harrisonburg, Va., utilized many angles 
employed in larger situations for the ex- 
ploitation of “Johnny Guitar” in his town 
of 10,000. He used radio plugs, had a tieup 
with the Madison College paper, and another 
student newspaper at Bridgewater College, 
five miles away. 





v 


If we haven't said so before, we say so 
again—that we greatly admire S. W. Gould, 
manager of the Penn theatre, New Castle, 
Pa... 10 special screenings for the 
“Golden Age Group’—folks past 65, and 
the pictures he 


his 


sent of nice looking old 
people who participated in his worthy ex- 
ploit. You'll never find this “lost audience” 
—until you try. 


v 


John DiBenedetto trying to make every- 
body jealous, posing with Ann Blyth, on 
her recent, personal appearance tour of 
Loew's theatres in New England. He per- 
sonally welcomed the star. at Loew’s Poli, 
sridgeport, in the news pictures, but he’s 
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It’s 
leave 


supposed to be in Worchester, Mass. 
gals like Ann that make 
home. 


managers 


v 
Mike Adorno, assistant general manager 
for M & D Theatres, Middletown, Conn., 
is getting his public conscious of the up- 
coming VistaVision from Paramount, which 
will open soon at the Palace theatre. 
v 
Oklahoma City Theatre Owners Associa- 
tion ran joint advertising for a “School’s 
Out” matinee for children in all theatres, 
with a newspaper coupon for admission. 
v 
Bill Trambukis, manager of Leew’s State 
theatre, Providence, had very dignified but 
dandy displays for “Julius Caesar” which 
set the style for MGM’s fall campaigns on 
the picture. 
v 
E. J. Landsborough, manager of the 
Capitol theatre, Galt, Ontario, says he just 
can’t let the other fellows in Dan Krendel’s 
“B” district get all the credit, So he’s sub- 
mitting his own entries in the last moments 
of the quarter the Quigley 
Awards. 


second for 


Wendell Jones, manager of the Cameo and 
Lee theatres, Bristol, Va. letter is 
postmarked Bristol, Tenn., so the state line 
must run right up Main Street—sends 
samples of the state of 
borderline 


whose 


his showmanship 


situation. 
v 


\ustin awarding very good look- 
ing winners in MGM’s contest “Why | 
Want to Spend a Honeymoon in jamaica” 
which was exploitation for “All the Brothers 
Were Valiant.” 
Menego Bay, via Avianca Airlines 
v 


in this 


Emery 


The lucky couple 5s go to 


Gerry Collins, manager of Loew’s Yonge 
Street theatre, Toronto, sends a fine news 
paper break on “Executive Suite’ in which 


] 


the business-furniture people really put it 


on the line with cooperative advertising 
v 

Wallace Bruce, manager of the Fox thea- 
tre, Lyons, Kansas, is a new member of 
the Round old 
ours, where we thought we knew everybody. 
but first 
organized a Rotary Club in Lyons to spon- 
sor the event, so now it’s an annual affair. 


Table, in an association of 


He once staged a local-talent show 
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Sil 
OOD + BEVERAGES 


WEEKLY REPORT—supplementing the monthly department 





Plans Set for 
Popcorn Meet 


MARTIN B 
president of the Marjack 
Washington, D. C. hi 
chairman for th 


Company, Inc., 
is been appointed gen- 
ntion Popcorn 


1 
eral conve 


Convention and 
Exhibition set for October 31st through 
November 4th at the Conrad Hilton Hotel, 
according to an announcement by J. J. Fitz- 
Theatre Confections, Ltd., 
‘oronto, Ontario, president of the Inter- 
The annual 


and Concession Industries 


gibbons, Jr., of 
s| 

Association. 
is being held this 


national Popcorn 
event sponsored by IPA, 
year in conjunction with the Tesma Trade 
and concurrent conventions of Theatre 
Owners of America, Theatre 
nd Supply Manufacturers Association, and 
Theatre Equipment Dealers Association. 
Phe IPA’s exhibits will be in the North 
Exhibition Hall, to be designated — the 
“Popcorn-Candy and Concession Hall” and 


Show 
Equipment 


will include 50 displays of suppliers serving 
the 


tries. 


: _— 
popcorn, theatre and concession indus 


The 


soft 


exhibits will include 


drinks, ice 


boxes, 


popce mn, 
cream, concession 
popping salt, 


polyethylene packing, packaging 


candy, 


food items, bags, oils, 


cello and 


equipment, popcorn popping equipment, 


drive-in concession equipment and supplies, 
racks, popcorn 
equipment, metal and glass con 


vending machines, display 
processin 
tainers, cheese flavorings and moisture and 
volume testing 

An attendance of 5,000 has been predicted 


equipment. 
by Chairman Coopersmith. 


Nickel Bar Still 
A Strong Seller 


The five-cent candy bar is not being 
pushed off the market by high manufactur- 
ing costs and increasing demand for a dime 
bar, 1. T. Brewer, president of the South- 
ern Wholesale Confectioners Association, 
told members of that organization at its 
recent Jacksonville, Fla. 
And manufacturers, he asserted, were find- 
ing new ways to keep the nickel bar on the 


convention in 
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COOPERSMITH, 


market by substituting cocoa oils and pow- 
ders for chocolate. He said that the cost 
of the latter had reached an all-time high 
with the price going to 96 cents a pound. 

The nickel bar has held its own pretty 
much in the South during the last year or 
two when the dime bar was overtaking it 
in the North. Mr. Brewer said that while 
the 10 cent bar was now accounting for 
35 per cent of the business in some northern 
markets, it represented only 10% in the 
South. 

C. M. McMillan of Washington, D. C., 
president of the National Candy Whole- 
salers Association, told the meeting that the 
rise in cocoa bean prices was principally 
due to increased candy consumption in Eu- 
rope. He said that England leads the world 
with per capita consumption of 24 pounds 
per year. The United States is second with 
a rate of 20 pounds per person. 


Named to Head Sales 


ROLLIN K. STONEBROOK, former theatre 
manager, has been appointed national man- 
ager of theatre sales for the Cole Products 
Corporation, Chi- 
cago, manufacturers 
of beverage dispens- 
ing equipment. Dur- 
ing his many years 
of association with 
theatre operation, 
Mr. Stonebrook 
was connected with 
Paramount, Loew’s 
and Arthur M. 
Wirtz. Prior to 
joining Cole, he was 
at the Northcenter and the Palace in Chi- 
cago, both of which have “‘ColeSpa”’ equip- 
ment, which includes a six-drink dispenser 
combining carbonated and non-carbonated 


Rollin K. Stonebrook 


beverages. 

CHARLES H. BRINKMANN been 
named vice-president in charge of sales of 
the Rowe Manufacturing Company, New 
York, makers of coin-operated equipment 
for the vending of a great variety of prod- 
ucts. Mr. Brinkmann was formerly assistant 
sales manager, his post since 1950. 


has 


Billi Trudell’s 


Oun Contest 


Bill Trudell, who is now a district man- 
ager for Famous Players-Canadian at Lon- 
don, Ontario, is running his own “Lucky 
Seven” publicity contest in the “C” district 
—as distinguished from Dan Krendel’s “B” 
district—with Buzz Blondell, Hammy Bowes, 
Bill Burke, Tom McKnight, Preston, 
Earl Scandrett and Harry Wilson as the 
contenders. What this contest lacks in 
quantity, it makes up in quality. The con- 
test runs for 13 weeks and will end July 31st. 
Jimmie Nairn and Tiff Cook of the home 
office are named as judges, and the idea is 
to show Toronto that good goods come in 
small packages. One satisfaction noted by 
Bill Trudell in his letters is the fact that 
these contenders are playing in a close field. 

First prize of $100, a second prize of $50 
and a third prize of $25 will be given, in ad- 
dition to special awards each month for the 
best campaign submitted as an entry, based 
on the showmanship style in which this pres- 
entation is made. Co-op ads, newspaper pic- 
tures, street stunts, from theatre re 
sults, radio co-ops, etc., are solicited as ex- 
amples of special effort. Harry Wilson, 
manager of the Capitol theatre, Chatham, 
was leading in the first four weeks, with Bill 
Burke, manager of the Capitol, Brantford, 
and Les Preston, of the Capitol, St. Thomas, 


Les 


away 


as runners-up. 


SHOWMEN IN ACTION 


Sol Sorkin, manager of the RKO Keith's 
theatre, Syracuse, maneuvered a tieup for 
“Them” with WHEN, is keeping 
this report in four letter words, including 
good and fine TV promotion for Warners’ 
scary picture. 





which 


v 


John J. Corbett, manager of Schine’s 
Glove theatre, Gloversville, N. Y., puts out 
Kiddie’s Pay Day, to 
reward youngsters who win prizes given 


by a local dairy. 


pay envelopes, on 


Sam Cornish, marking his 43rd year in 
show business, is mighty proud of his Cin- 
emaScope installation at the Niantic theatre, 
Niantic, Conn., and is saying so in his ads. 


Ray McNamara, manager of the Allyn 
theatre, Hartford, had a sandwich board 
on the street advertising “$1,000 Reward 
for Bert Laish, U. S. Army deserter’—as 
advertising for “Arrow In the Dust’”—AI- 
lied Artists film. 

v 

Tony Masella, manager of Low’s Poli 
Palace theatre, Meriden, Conn., planted a 
full-page co-op ad on “Executive Suite”. 

v 

Harry Wilson, manager of the Capitol 
theatre, Chatham, getting under the dead- 
line at the end of the second quarter, June 
30th, with his the Quigley 
Awards. 


entries for 
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Garden of Evil 


20th-Fox—Gold in Those Hills 
(Color by Technicolor) 

The credits in this gold rush story are a 
guarantee of box office power as redeemable 
in coin of the realm as the glittering stuff for 
which its characters struggle and die. Reading 
from left to right across the giant CinemaScope 
screen they include: Charles Brackett, produc- 
er, president of the Academy of Motion Pic- 
ture Arts and Sciences and one of Hollywood's 
most distinguished writer-producers; Henry 
Hathaway, director, possessor of a 24-year list 
of impressive hits; Gary Cooper, star, Academy 
Award winner and last year’s Number One 
star in the Heratp-Fame poll of Money-Mak- 
ers; Susan Hayward, another HeErALD-lame 
Money-Maker; Richard Widmark, whose repu- 
tation in Hollywood is based on the unique 
fact that he has never been in an unsuccess- 
ful picture, and a versatile supporting cast 
headed by Victor Mendoza, top ranking Mexi- 
can star; Cameron Mitchell and Hugh Mar- 
lowe. 

Add to these some of the most awesome scen- 
ery yet captured by the CinemaScope camera 
in its extending journey around the world, a 
story filled with suspense and exploding with 
action, and you have a guaranteed gross. 

Like its predecessors from the studio which 
developed CinemaScope, this has a locale and 
background ideally suited to the medium—some 
of it photographed with the new and better 
CinemaScope lens—but unlike some of its prede- 
cessors, the story here is never subordinated 
to the scenery and on the contrary derives 
some of its dramatic punch from the locale it- 
self. 

The story by Frank Freiberger and William 
Tunberg is aimed at suspense and _ violent 
action. Three desperate characters — Cooper, 
strong, silent ex-sheriff from Texas; Widmark, 
sardonic philosopher and card shark, and Mitch- 
ell, hot-headed young gunman—are stranded in 
a forgotten and sleepy Mexican port when the 
ship carrying them to the California gold fields 
breaks down. - 

Miss Hayward hires them and a Mexican, 
Mendoza, to ride back into the hills with her 
to rescue her husband, trapped in a cave-in 
at an ancient mine they have been working. 
The mine is an almost inaccessible area believed 
by the natives to be cursed and traveled only 
by Indians. Kept in hand only by Cooper’s 
strong competence, the five reach the mine, 
rescue the husband, are trailed by the Indians, 
and finally are killed one by one until only 
Cooper and Miss Hayward reach safety. 
Along the way there is bravery, cowardice, 
lust for gold and always the wild, ancient 
and brooding mountains. The mine itself is 
near a village buried by lava and these scenes 
were photographed near the volcano Paricutin 
where 11 years ago such a lava flow engulfed 
a village. 

It is a big production in every way, from 
the meticulous direction to the outstanding per- 
formances and the magnificent photography. 

Seen in a projection room. Reviewer's Rat- 
ing: Excellent—James D. Ivers. 

Release date, July, 1954 Running time, 100 min- 
utes. PCA No. 16963 General audience classifica- 
tion. 
Hooker 


, Gary Coopet 
Fuller 


..Susan Hayward 
Richard Widmark 
Marlowe 
..-Cameron Mitchell 
Vicente Madiragé .. Victor Manuel Mendoza 
Rita Moreno, Fernando Wagner, Arturo Soto Rangel, 
Manue! Donde, Antonio Bribiesca, Salvado Terroba 
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ie oe Dd; 


Apache 


Hecht-Lancaster-U.A. — A Warrior's 
Stand 
(Color by 


Last 


Techni 

An Apache’s last stand against the encroach- 
ment of the U. S. Army is spelled out in dra 
matic, mass-entertainment terms in ‘Apache.’ 
This first Hecht-Lancaster presentation fot 
United Artists release is an exploitable item, 
sizzling with action and box office astuteness. 
Burt Lancaster plays the lead as the Indian 
chieftain, Massai, with a nimble vigor while 
Jean Peters is provocative in her very recessive- 
ness as the squaw who is devoted, even in 
abuse. Color by Technicolor and fresh location 
scenery add the final complementary touch t 
the drama. 

Che story tries to adhere to historical data 
as it depicts the unconquerable, one-man stand 
of Lancaster against the chastening influences 
of the white man. Embittered against 
Lancaster’s hatred flames even more in im 
prisonment. He breaks free from his ) 
only to be betrayed back into their hands b 
Indian rivals. The screenplay, shaped along 
standard lines by James R. Webb, flares fit 
fully as Lancaster wins his freedom again and 
leads savage reprisals against his enemies 
Lancaster seems perfectly cast in the 
his very body has the muscular 
animal. 

Thinking that Miss Peters was among those 
who betrayed him, Lancaster prepares a tor 
turous death for her, but learns better and 
grows to love here Most of the story is the 
saga of the two as they seek to survive as 
human beings while being slowly cornered and 
hunted down. 

Finally in the climax Lancaster is tracked 
down and he prepares to die a warrior’s death, 
meaning the taking of as many enemy heads as 
he possibly can. However, a new-born baby’s 
cry, that of his and Miss Peters’ son, finally 
turns the tired warrior into the path of peace 

Others in the cast are John Mclntire, a 
scout, and Charles Buchinsky, an Indian aide. 

Harold Hecht produced and Robert Aldrich 
directed. 

Seen at the home office projection room. Re 
viewer's Rating: Excellent—MaANvEL HERBsT- 
MAN, 

Release date, | 
PCA No. 16783 
Massai Burt Lancast« 
Nalinle eees ° Jean Peters 
Bl SHGDer 5: i. ...-John McIntire 
Charles Buchinsky, John Dehner, Paul Guilfoyle, Tat 
MacDonald, Walter Sands, Morris Ankrum, Mont 
Blue 


Francis Joins the Wacs 
U-I—Return of the Mule 


Universal-International’s annual contribution 
to the theory that mules can talk is particu- 
larly impressive this year. Francis and_ his 
lovable human side kick, Donald O’Connor, are 
once more back in the army, where audiences 
first met them four years ago. And the result 
is the funniest picture in the series since then. 


olor) 


the in, 


captors 


role as 


grace of an 


Running time, 91 minut 


iudience classification 





SHOWMEN’S REVIEWS 
ADVANCE SYNOPSIS 
WHAT THE PICTURE DID 
THE RELEASE CHART 





st 


O’Connor, called back into servi 
takenly assigned to a WAC unit 
this causes more than a con tio1 
female personnel, both enlist 
an important war game con 
com or ¢ ymbat veterans, 
O’Connor’s 
is a trick maneuvered by Genera 
thinks that females in khaki 
Hoping 


1 
they assigi 


pany tl 


ofheer believes that 


1 typewritel 
own game, 
unit that is below par and h« 
on him if their showing is po 

However 


oe 
al 1S 


Francis’ aid, 
Lynn Bari, 
‘ious. WI 


with 
} + 


Snape, 


situatior 


maneuvers | 

cis’ welcot orthe 
outwit tl 

Perhaps 
Francis film is the fact t 
tofore just heard as th 
as the gene He’ 
O’Connor is, 
ling and confused 
Adams and Mis 
Zasu Pitts, who 
is back again as 
gets to hear Franc 
one of U I’s up and 
most decorativel 
O’Connor’s 

Ted Richmond pri 
rected and Devery Freen 
lardice wrote the screet | lay whi 
rather spirited and pungent dialogue 
tions 

Seen at a nea pre 

New 

roared from beginning 
] Excellent.—J ay 
PCA N 


troops 


duce¢ 


St. theatre in 


Hayes, 
Francis 


Her Twelve Men 
MGM—Gar on a 


(C olor Insco ¢ lor) 
Those who w to kno 
exclusive boys’ school, w 
appeased here. Nothing very 
pen. The boys are wild, and 
tamed. In this instance, 
ceeds in the taming after some 
The boys need not merely 
headmaster is so fond of 
they need sympathy. They 
cause their parents, wealthy 
gave them love, and really d 
So this is the story; and there 
telling than to the story. Ther 
the comic and the agic, in 
are the character Greer 
stuffy, and showing a 
is the teacher. The 
outstandingly 
dine, Thompson, R 
them all is the real appea 
a very good woman’s pictur 


] 


find 


certait 
boys are 
ippealing 


Re x 


(( ntinued on 








is Richard Haydn, good for some chuckles in 
what is a stereotype and almost a caricature. 
And the romance, in the slight measure of such 
stuff Miss Garson is permitted, involves Robert 
eee. He is the “old hand,” the head of the 
the man who knows how young 





“y ‘ J 7” 
iower SC 01, 


boys should be handled—the man who needles, 
corrects, counsels, and finally loves Miss Gar- 


career, 
with 


She makes a success of her strange 
soning romance 





even to the point of a burge 


Barry Sullivan, father of one of the boys. But 
the heart-tugs of a fine profession, a common 
ause, and a good and competent man, Ryan, are 
very strong he end of that one year 


so that at t 
nd ordeal, it is seen she will return 
f ids of William Roberts and 
Hobson fashioned the screenplay from 
Baker. There are some awk- 
cumulatively, interest is built 
immersed completely in 
30ys 8 








rtl, > ; 
tly yne 1S 


School for 





Leonard directed and John House- 





man produced 
Seen at a New York projection room. Re- 
iewer's utin Very Good.—F.Loyp STONE. 
Release te, September, 1954 Rur g tin 91 
nutes PCA N 8 Gene ience classi 

jan Stewart 

J ve Hare 

Richard Y. O 

Dr. Avord B 

Bart I 

Cons D 

Ro MacD 

Stuffy S 
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Warner—Circus CinemaScope 
(Color \ Warner yr) 
S M Spi slaughter shares the 
( Scope spotlight here with Clyde Beatty’s 
tra s and tigers and the big cats more 
their own. If that is not enough box 
office insurance there are such a Iditional at- 
tractio1 is a complete performance of the 
entire Clyde Beatty circus from bareback riders 
to elephar ned circus names 
s the F "the Wallendas ; 
there € de Beatty, Pat 
O’Brien i himself for the 
arquee; and there is an outstanding pet 
formance b a newcomer it Hollywood, eal 
McC 
The s with a gory splash of Spil 
e vi but settles down quickly to a 
smoothly ling suspense story, with the 
progress of the plot conveniently and pleasantly 
sidetracked by the circus performances. That 


is not to say the plot is not well integrated 


with the circus background—it is and better 
than most. 
McClory, former ringmaster for the Be atty 


cus, is homicidal maniac. In an ex} 





§ violence he escapes from an asyians wher« 
he has been confined, unknown to his former 
colle agues, including the trapeze performer wl] 

once loved him and who is now married to an- 


circus, his 





ther performer. Back with the 
two consuming hatreds are Beatty, who once 
held him up to ridicule, and the husband of his 


sweetheart 

lackmails an alcoholic clown into tam- 
a tiger training rope to accomplish 
and with the trapeze rigging to 


of the husband. Both attempts 


former 

He b 
pering with 
Beatty's death 
ure the death 





fail Clory drowns the clown in a watering 
tr pak: od is exposed by Spillane, who has 
been hired to find the troublemaker. 

In a last burst of maniacal fury McClory 
releases a tiger, providing the spine-tingling 


climax to the picture and his own destruction 

The CinemaScope camera is at its impres- 
best in the depiction of Beatty’s uncanny 
he obviously unwilling big cats. 


sive 
control 
Here it 
and a bigger thrill 
the big top itself 

The surprise of the picture—and an exploit- 
le one—is the debut of Spillane as an actor 
than writer. He portrays, almost 
gly, a character about as uncomplicated 


over the 
provides the spectator a better seat 
than the front row under 






con- 








own creation, Mike Hammer. He has 
no share in the writing credits, those going to 


as his 


Paul Fix, Philip MacDonald and James Ed- 
ward Grant, who also directed. 
It is a Wayne-Fellows Production, produced 


by Robert M. Fellows, and is an impressive 
that new and hard-working indepen 


credit to 
dent unit. 


projection room. Reviewer's 


a.- 





} unning time, 93 min 
”. Genera udience classification 

-Clyde Beatty 

-Pat O’Briet 

Mi icke y Spillan 

(uiettes bens Sean McCl 
Bromfield, Gonzalez-Gonz: lez, he 
ng, Kenneth Tobey, Kathy Cline 
de Beatty Circus 


Mr. Hulot’s Holiday 
G-B-D International Films—Seashore Fun 


French actor-satirist who 
of fame among the 
a result of het 
co-author and 





Jacques Tati, the 
already has some measure 
art house set this side as 


le Fete, yroducer, director, 








star of “Mr. Hulot’s Holiday,” a delightful im- 
t £ nce which has been effectively 
ibbe iglish. To tell the truth, the dub- 

bing proved no great problem, since “Mr. 

Hulot’s Holiday” is a film of visual comedy 
d sight gags qt unlike anything that has 
me al since the days of the silent film 

greats 
Tati is ymbination of Chaplin, Buster 

Keaton and a one of several of the Keystone 








( The film has no plot, as such, being 
simply the compilation of the innumerable mis- 
idventures of appealing but pompous boob on 
i two-week vacation at the seashore. It’s a 
typical middle resort where Tati, in his 
quadruple p1 role, pokes genial fun 








t all an from the couple who collect 
sea shells 1 t retired British colonel who 
ikes charge of picnic groups, to the kittenish 
Id maid and the belligerent and big-bellied 





Hulot, who is usually at 














a» \i 
the center of t various mishaps, but from 
time the c mera wanders | ff to catch 
something funny elsewhere, rather unconnected 
[ iny plot lir It’s a casual film in that 
way, so tl re comedy in its own right 
ust fur the continuity which, happily, it 
oes. Much of this comedy is formed by the 
ps, inclu a skiff which coilapses around 
i ywnel and Mr. Hulot’s automobile, 
t ed MG whose peculiarties land 





Mr. Hulot into the middle of a grim but not 


too grief-stricke funeral procession. (Mr. 
Hulot’s spare tire, covered with damp leaves 
is taken for a wreath and put in a place of 

ior where it promptly deflates to the fascina 


i 


n of the mourners.) 
The individual moments of merriment cannot 
synopsized to any advantage here. Suffice 
to say that the film will convulse the most 
1-bitten a good portion of ‘he time. It is 
mceivable too, that since most of the gags are 


visual, “Mr. Hulot’s Holiday” might be very 
happily received by patrons of houses which do 
not necessarily go for foreign films. This sort 
j universal. 

Marquet collaborated on 


comedy is 


— 


the story 


and adaptation with Tati. Alain Romans con- 
tributed the music, working from the theme 
of a rather brassy and romantic fox trot played 


victrola. The film is a Fred 
Orain production, for which G-B-D Interna 

nal Films is acting as distributor in th 
United States. Not so incidentally, the film won 
the Grand Prize of the international film critics 
film festival. 


n an omnipresent 








at a recent Cannes 

Seen at the Fine Arts theatre in New York 
where a Thursday afternoon audience was 
loudly appreciative throughout. Reviewer's 
Rating: Excellent—V1incENT CANBY. 

Release date, June, 1954. Running time, 85 minutes. 
General audience cl ification 
eo, Ee Jacques Tati 
og OT ee Nathalie Pascaud 
Michelle Rol Valentine Camax, Louis Perrault, 
Andre Dub Lucien Fregis, Raymond Carl. Rene 





5, 
Lacourt, Marguerite Gerard 


Sins of Rome 
RKO Radio — Dubbed Pagan Spectacle 


from Italy 


Exploitation of pure spectacle, of which there 
is a fair amount, will have to sell “Sins of 
Rome” to the American public. This import 
from Italy, dubbed satisfactorily with English 
and having RKO Radio as its distributor, 


throws no new light on the habits of pagan 
Rome but manages to tell an old story with 
appropriate style and basic excitement. The 


sins, as herein enacted by a cast practically un- 
known to U. S. audiences, are not detailed to 
any offensive A little hugging and kiss- 
ing is about the sum of it. 

The story is laid in 68 B. C. and traces the 
adventures of Massimo Girotti, a rugged young 
Roman soldier who revolts against the cruelty 
of his superior officer to some Thracian cap- 
tives, including the beautiful Ludmilla Tcherina. 
For his actions, Girotti is about to be sentenced 
to death when another beauty, Gianna Maria 
Canale, daughter of one of the Roman leaders, 
goes hot and cold all over at the sight of him 
and intercedes on his behalf. Girotti becomes 
a gladiator, stubbornly resisting Miss Canale’s 
offer (and price) of freedom. In the ring he 
is instrumental in saving Miss Tcherina’s life 
and subsequently organizes an escape of the 
gladiators. 

This escape inspires a general 
slaves throughout the entire Ron 
With Miss Tcherina at his side, Girotti leads 
the former slave army on Rome, a campaign 
whose defeat is forordained in face of the 
might of the Empire. Nevertheless, the blood- 
shed might have been spared had not Girotti 
weakened to Miss Canale’s blandishments at 
an inopportune moment, thus incurring the 
wrath of his lieutenant and the temporary 
jealousy of Miss Tcherina. Girotti dies in the 
final battle, in the arms of his true love, grimly 
happy in the knowledge that the fires of free- 
dom have at least been fanned. 


degree. 


rebellion of 
-Naples area. 


There is much purple prose in this epic, but 
all in keeping with the general tone of the 
story. The battle scenes and especially those 


in the magnificent Colosseum, with the lions nip- 
ping at the frightened slaves, have been hand- 
somely and are naturals for the 
exploitation-minded. The performances are all 
that should be expected. 

In editing the film for U. S. release, however, 
there appears to have been liberal clipping, with 
the result that the continuity is at times difficult 
to follow. Riccardo Freda directed and Spar- 


photographed 


tacus Consortium is listed as producer. 
Seen at the RKO screening room in Nez 
York. Reviewer's Rating: Good.—yV. C. 


Release date, June, 1954. Running time, 75 minutes. 





General audience classification. 

OO EES ER rr Pema Ludmilla Tcherina 
Spartacus... cas babaneneakhos seek were Massimo Girotti 
Sabina...... Re ee ee Pe Gianna Maria Canale 
fan’ Vincwnt, Carlo Ninchi, Vittorio Sanipoli 
ADVANCE SYNOPSIS 
BRIGADOON 

(MGM) 

PRODUCER: Arthur Freed. DIREC- 
TOR: Vincente Minnelli. PLAYERS: 


Gene Kelly, Van Johnson, Cyd Charisse, 
Elaine Stewart, Hugh Laing. Ansco color. 
CinemaScope. 


rap ag AL. Two Americans, Gene Kelly 
and Van Johnson, while hunting in the Scottish 
highlands, come across the magical village of 
Brigadoon which, they learn to their astonish- 
ment, only comes to life one day every 100 
years. In their one day in Brigadoon, Kelly 
falls in love with a local lassie, Cyd Charisse, 
and both he and Johnson partake in the village 
festivities. Reluctantly they take their leave at 
the end of the day and the lovers seem parted 
forever, except for the occurrence of another 
miracle. Music by Frederick Loewe and lyrics 
by Alan Jay Lerner. 
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“What the 
iclure did for me 


Allied Artists 


JACK SLADE: Mark Stevens, Dorothy Malone— 
This one kept our, audience interested all the way 
through. It is definitely a western, but one with 
fine qualities, excellent performances and very good 
direction with well-paced action. It’s a little violent 
in places, but our patrons went for it. lor and 
a better trailer would have made business more 
satisfactory. Played Wednesday, Thursday, Friday, 
June 2, 3, 4.—Frank Chamrod, Leon Theatre, Pleasan- 
ton, Texas, 


REBEL CITY: Bill Elliott—O. K. western. These 
Elliott pictures are good but don’t do so well at 
the box office. They need a good comedian like 
Smiley Burnette to make them popular with the 
western fans. Played Saturday, June 5.—S. T. Jack- 
son, Jackson Theatre, Flomaton, Ala, 


Columbia 


BAD FOR EACH OTHER: Charlton Heston, Liza- 
~~ Scott—Good!—Played Wednesday, Thursday, June 
3.—S. T. Jackson, Jackson Theatre, Flomaton, Ala. 


LAST OF THE COMANCHES, THE (THE 
SABRE AND THE ARROW): Broderick Crawford, 
Barbara Hale—Dozens remarked that it seemed to 
be a remake in a different locale of “Sahara” (Col.). 
However, nobody complained about the program in 
whole. It was teamed up with “Serpent of the Nile” 
to make a very popular program from Columbia. 
Played Monday, ‘Tuesday, Wednesday, Thursday, 
Friday, Saturday, May 24, 25, 26, 27, 28, R. 
Shepherd, Regent Cinema, South Shields 


SIREN OF BAGDAD: Paul 
Medina—This did poor business for us. Played Mon- 
day, Tuesday, Wednesday, Thursday, Friday, Satur- 
day, April 12, 13, 14, 15, 16, 17.—W. R. Shepherd, 
Regent Cinema, South Shields, England. 


SLAVES OF BABYLON: Richard Conte, Linda 
Christian—Poorly made tale based on the Bible story 
of Daniel. With the flat version of “Man in the 
Dark” (Col.), we had just another average week. 
Played Monday, Tuesday, Wednesday, Psa 
Friday, Saturday, May 17, 18, 19, 20, 21, 22.—-W. R. 
Shepherd, Regent Cinema, South Shields, England. 


STORM OVER TIBET: 
—This did poor business here. 
day, Monday, Tuesday, Wednesday, May 
June 1, 2—Aga Rafique Ahmed, Shams 
Hyderabad Sind, Pakistan. 


Ellis 


39 STEPS, THE: Robert Donat, Madeleine Carroll— 
Worthy of a showing year after year—an excellent 
drama and our patrons continue to enjoy it. Played 
Sunday, Monday, June 6, 7.—Kenneth M. Gorham, 
Town Hall Theatre, Middlebury, Vt. 


Fine Arts 


PASSIONATE SENTRY, THE: 
Nigel Patrick—Very good comedy. Our students 
liked it very well, but crowd for English picture 
not too large. Played Wednesday, Thursday, June 
2, 3—Kenneth M. Gorham, Town Hall Theatre, Mid- 
dlebury, Vt. 


29.—W. 
, England. 


Henreid, atricia 


Diana Douglas, Rex Reason 
Played Saturday, Sun- 
29, 30, 31, 
Cinema, 


Valerie Hobson, 


Lippert 


MR. WALKIE TALKIE: Joe Sawyer, William 
Tracy—Here is an old one that surprised us. Used 
it as part of a double bill with a Bowery Boys picture— 
don’t know which was the best but the program 
pleased. Some thought it as good as an Abbott & 
Costello show. Played Friday, Saturday, April 23, 
24.—Leo W. Smith, Elk Theatre, Elkton, S. D. 


Metro-Goldwyn-Mayer 


RHAPSODY: Elizabeth Taylor, Vittorio Gassman 


PRODUCT DIGEST SECTION, JULY 3, 1954 


. « » the original exhibitors' reports department, established October 14, 1916. 


In it theatremen 


serve one another with information about the box office performance of product—providing a 


service of the exhibitor for the exhibitor. 


ADDRESS REPORTS, What the Picture Did for Me, 


Motion Picture Herald, Rockefeller Center, New York 20. 


Here is a beautiful production that many will 
thoroughly enjoy and some will not. If the right 
audience can be attracted, no one will complain. We 
had very few complaints and all of them were about 
the music. But the picture also received high praises 
and some are still talking about it. Business was 
average. Played Wednesday, Thursday, Friday, May 
26, af 28.—Frank Chamrod, Leon Theatre, Pleasan- 
ton, exXas. 


Paramount 


ELEPHANT WALK: Elizabeth Taylor, Dana An- 
drews—Beautiful color, but small towns beware. Eliza- 
beth Taylor pretty as usual. Dana Andrews seemed 
lost. Poor audience reaction. Played Sunday, Mon- 
day, Tuesday, Wednesday, Thursday, Friday, Satur- 
day, May 30, 31, June 1, 2, 3, 4, 5——Keith Hansen, 
State Theatre, Petaluma, Calif. 


JIVARO: Fernando 
was a Surprise to see 
did. Our gross was only average, but judging from 
the trailer and type of picture, we didn’t expect 
anything. And another surprise was that the women 
loved the picture. It is a_good picture, but something 
is missing somewhere. No one knew what it was 
about from the title and we had to give a general 
run-down on it to each customer before he bought his 
ticket. Played Wednesday, Thursday, Friday, June 9, 
10, 11.—Frank Chamrod, Leon Theatre, Pleasanton, 
Texas. 


LITTLE BOY LOST: Bing Crosby, Claude Dauphin 
You just can’t go wrong with this—one of Bing’s best. 
Played Sunday, Monday, Tuesday, March 14, 15, 16. 
Leo W. Smith, Elk Theatre, Elkton, S. D. 


RKO Radio 


CARNIVAL STORY, THE: Anne 
Cochran—This one is terrific, excellent story 
well done. Business fair. Played Sundz Ly, Monday, 
Tuesday, Wednesday, Thursday, June 6, 7, 8, 9, 10 
Keith Hansen, State Theatre, Petaluma, Calif. 


NARROW MARGIN, THE: 
Windsor—Excellent program picture. 
May 31.—S. T. Jackson, Jackson Theatre, 
Ala. 


PINOCCHIO: Disney Feature—The youngsters still 
loved it and turned out in droves. Crowds very good, 
considering the times. Played Thursday, Friday, Satur- 
day, May 27, 28, 29.—Kenneth M. Gorham, Town Hall 
Theatre, Middlebury, Vt. 


SECOND CHANCE: Robert Mitchum, Linda Dar- 
nell—A good suspense picture in Technicolor. How- 
ever, the business was only just so-so—a disappointing 
week. Played Monday, Tuesday, Wednesday, Thurs- 
day, Friday, Saturday, May 3, 4, 5, 6, 7, &—W. R. 
Shepherd, Regent Cinema, South Shields, England. 


Realart 


PETE: Desi Arnaz, Ethel Smith—O. K. 
It’s 60 minutes running time, which 

Played Satur- 
Theatre, Floma 


Rhonda Fleming—It 
turn out for this as 


Lamas, 
as many 


Baxter, Steve 
and very 


Charles McGraw, Marie 
Played Monday, 
Flomaton, 


CUBAN 
program reissue 
makes it ideal for Saturday double bill. 
day, June 5.—S. T. Jackson, Jackson 
ton, Ala. 


Republic 


JUBILEE TRAIL: Vera Ralston, 


Forrest Tucker— 
show, but I still think the color 
used is not up to Technicolor. However, much action 
and especially good for rural trade. Played Sunday, 
Monday, May 30-31.—Kenneth M. Gorham, Town Hall 
Theatre, Middlebury, Vt. 


Very good outdoor 


LAUGHING ANNE: Wendel 

ckwood—In my opinion, a very 
and excellent color. , poor cr 
understand it. Played Wednesday, 
7.—Kenneth M. Gorham, Towr 

ry Vt 


Twentieth Century-Fox 


FOREVER AMBER: Linda Darnell, Cornel W 
Good reissue. Very good print. Played Friday, June 
4—S. T. Jackson, Jackson Theatre, Flomaton, Ala 


United Artists 


WITNESS TO MURDER: 
George Sanders Stanwyck 
one—holds the interest of those who see 
fair. Played Sunday, Monday, Tuesda 
15.—Keith Hansen, State Theatre, P 


Stanwyck, 
»b in this 
Business 


does 


Universal 


BORDER RIVER: Joel McCrea, Yvonne DeCarlo— 
Every Universal picture we play see1 to please 
our patrons. They were pecially pl with this 
one because it is not along the lines of most westerns 
Much of our business I Americans 
and we had more th 1 , since the story is laid 
in Mexico. It may not do ; ll in other ee 
where there are no € in people om 
Comments all favorab ‘ Me ynday 
June 6, 7.—Frank Chamr santon, 
Texas. 


Warner Bros. 
CRIMSON PIRATE: 


Burt Lancaster, Eva Bartok 

It is a very good picture and did outstanding busi 
ness. Business is poor in the montl { May here, 
but not with this picture. My patrons liked it, and 
especially the crobatics of he stars It reminded 
them of the g old days of Douglas Fairbank 

This picture did more than double the 
“The Flame and the Arrow.” I wish Mr. Lancaster 

would make more such pictures. Played two weeks 
and one day, May 14 to 28, inclusive—Aga Rafique 
Ahmed, Shams Cinema, Hyderabad Sind, Pakiston 


MIRACLE OF FATIMA, THE: 
Angela Clark—An excellent seasonal 
Easter Sunday and that week. Played Sund 
day, Tuesday, Wednesday, Thursday, Friday, 
day, April 18, 19, 20, 21, 22, 23, 24.—W 
Regent Cinema, So 


Short 
Twentieth Century-Fox 


SPARKY, THE FIREFLY—Ter: 
unfunny Terrytoon. Can’t for the 
Fox goes on making these cartoor 
lustre and laughs.—W. R. Shephe 
South Shields, England 


business of 


Gilbert Roland 
booking for 
lav. Mon- 


ith Shields, Engl 


Serial 
Columbia 


GUNFIGHTERS OF THE NORTHWEST: Jacl 

Mahoney- say played two chapters and this set 

seems to be K. There are not enough 
= E> ‘teal, Jackson Theatre, Flomaton, Ala 
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good serials 





THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 


able. Advance dates are tentative and subject to change. 


Run- 


ning times are the official times supplied by the distributor. 
All page numbers in this chart refer to pages in the PRODUCT 


DIGEST SECTION. 


Short Subjects Chart June 26, 1954, page 42. 
Features by Company May 15, 1954, page 2301. 


Color pictures designated by (c). 


Legion of Decency Ratings: A-1, Unobjectionable; A-2, Unobjec- 
tionable for Adults; B, Objectionable in part for all; C, Condemned. 


TITLE—Production Number—Company 
A 


About Mrs. Leslie (5321) Para. 
Act of Love UA 
Adventures of Robinson Crusoe (c) UA 
Alaska Seas (5313) Para. 
All the Brothers Were Valiant (c) 

(407)* MGM 
Always a Bride (Brit.) U-l 
Angels One Five (Brit.) Stratford 
Annapurna {c) Mayer-Kingsley 
Apache (c) UA 
Appointment for Murder (Ital.-Eng.Titles) IFE 
Arrow in the Dust (c) (5404) AA 


Bad for Each Other (624) 
Badman's Territory (476) RKO 
Bait Col. 
Barefoot Battalion (Greek-Eng. Titles) Brandt 
Battle of Rogue River (c) Col. 
Beachhead (c) UA 
Beat the Devil UA 
Beauties of the Night (Fr.-Eng. Titles) UA 
Beneath the 12-Mile Reef (c) 
(CS) (337)* 
Best Years of Our Lives (452) 
Betrayed (428) (c} 
Big Chase (5327) 
Big Rainbow (c) RKO 
Bigamist, The Filmakers 
Bitter Creek (5423) AA 
Bleck Glove (5305) Lippert 
Black Horse Canyon (c) (423) Univ. 
Black Shield of Falworth, The (429) 
(CS) (c) 
Blackout (5309) 
Border River (c} (409) Univ. 
Botany Bay (c) (5307) Para. 
Both Sides of the Law (Brit.) (482) U-1 
Bounty Hunter, The (c) WB 
Bowery Boys Meet the Monsters (5419) AA 
Boy From Oklahoma (320) (c) WB 
Brigadoon (CS) (c) MGM 
Broken Lance (CS) (c) Fox 


Cc 


Caine Mutiny, The (c} 

Capt. John Smith & Pocahontas (c) 

Capt. Kidd and the Slave Girl (c) 

Captain's Paradise (Brit.) 

Carnival Story, The (c) (412)* 

Casanova's Big Night (c) (5316) 

Cavalleria Rusticana (c) 

Cease Fire! (5308) (3D) 

Challenge the Wild (c) 

Champion, The 

Charge of the Lancers (c) 

Command, The (CS) (c) (319)* 

Conquest of Everest (Brit.) (c) 

Cowboy, The (5308) (c) 

Crazylegs (5224) 

Creature from the Black Lagoon 
(415-3D, 416-2D) Univ. 

Crime Wave (308) WB 

Crossed Swords (c) UA 

Cry of the City (441) 20th-Fox 
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Col. 


20th-Fox 
RKO 
MGM 
Lippert 


Univ. 


Lippert 


Lippert 
Rep. 


Stars 


Shirley Booth-Robert Ryan 
Kirk Douglas-Dany Robin 
Dan O'Herlihy-James Fernandez 
Robert Ryan-Jan Sterling 


Robert Taylor-Ann Blyth 

Peggy Cummins-Terence Morgan 
Jack Hawkins-Michael Denison 
Documentary 

Burt Lancaster-Jean Peters 

Delia Scala 

Sterling Hayden-Coleen Gray 


Charlton Heston-Lizabeth Scott 


Under the column heading a Data projection and available 


sound systems are designated 


y the following keys: SYSTEM: CS 


—CinemaScope; VV—VistaVision; SA—SuperScope (anamorphic 


print); 3D—two prints; 3D(!}—single strip. 


SOUND: Ss—four 


track magnetic stereophonic sound; Ss(2)—Separate stereophonic 
sound print; Ps—Perspecta optical directional sound; Ms—single 
track magnetic sound; Os—standard optical sound. 

All films (except CinemaScope) made in Hollywood since early 
1953 are intended for aspect ratios from |.33 to | up to approxi- 
mately 1.75 to |. 

*Following a title indicates a Box Office Champion. 


--REVIEWED— 


Release 
Date 


Aug.,'54 
Mar.,'54 
July,'54 
Jan.,'54 


Nov. 13,'53 
June,'54 
May,'54 
Dec.,'53 
July,'54 
Feb.,'54 

Apr. 25,'54 


Jan.,'54 


Randolph Scott-Ann Richard (reissue) May |,'54 


Hugo Haas-Cleo Moore 

Maria Costi-Nicos Fermas 
George Montgomery 

Tony Curtis-Frank Lovejoy 
Humphrey Bogart-Jennifer Jones 
Gerard Philipe-Gina Lollobrigida 


Terry Moore-Robert Wagner 
March-Loy-Andrews-Wright 
Clark Gable-Lana Turner 
Lon Chaney-Glenn Langan 
Jane Russell-Gilbert Roland 
Joan Fontaine-lda Lupino 
Wild Bill Elliott 

Alex Nicol 

Joel McCrea-Mari Blanchard 


Tony Curtis-Janet Leigh 

Dane Clark-Belinda Lee 

Joel McCrea-Yvonne de Carlo 
Alan Ladd-James Mason 

Peggy Cummins-Rosamund Johns 
Randolph Scott-Dolores Dorn 
Bowery Boys 

Will Rogers, Jr.-Nancy Olson 
Gene Kelly-Cyd Charisse 
Spencer Tracy-Richard Widmark 


Bogart-Ferrer-Johnson 
Anthony Dexter-Jody Lawrance 
Anthony Dexter-Eva Gabor 
Alec Guinness-Yvonne de Carlo 
Anne Baxter-Steve Cochran 
Bob Hope-Joan Fontaine 
Mario del Monaco 

Korean War 

George and Sheila Graham 
Kirk Douglas-Frank Lovejoy 


Guy Madison-Joan Weldon 
Documentary 
Documentary 


Elroy Hirsch-Lloyd Nolan 


Richard Carlson-Julia Adcms 
Gene Nelson-Sterling Hayden 
Errol Flynn-Gina Lollobrigida 


Mar.,'54 
June,'54 
Mar.,'54 
Feb.,'54 
Mar.,'54 
Not Set 


Dec.,'53 


(reissue) Feb.,'54 


Sept.,'54 
June 18,'54 
June,'54 
Dec.,'53 
Feb. 21,'54 
Jan. 29,'54 
June,'54 


Sept.,'54 
Mar. 19,'54 
Jan.,'54 
Nov.,'53 
Jan.,'54 
Not Set 
June 6,'54 
Feb. 27,'54 
Sept.,'54 
Aug.,'54 


Not Set 


Dec. 18,'53 
Apr. 16,'54 


(reissue) Apr.,'54 
Paulette Goddard-Jean Pierre Aumont 


Feb.,'54 
Feb. 13,'54 
Apr. 23,'54 
May 28,'54 
Feb. 15,'54 


Mar.,'54 
Mar. 6,'54 
Not Set 


Victor Mature-Richard Widmark (reissue) Mar.,'54 


Running 


Time 


104m 
108m 
90m 
78m 


95m 
83m 
98m 
60m 
91m 
90m 
80m 


83m 
98m 
79m 
89m 
7im 
89m 
92m 
84m 


102m 
170m 
Iitm 


80m 
74m 
74m 
8 1 Yom 


87m 
8im 
94m 
94m 


88m 


(S)=synopsis 
Issue 


May 
Dec. 
June 
Jan. 


Oct. 
June 
May 
Dec. 
July 
Feb. 
Apr. 


Dec. 


30 «= 2165 
“10-2255 


ey 2110 


as 2214 
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19 2109 
12 26 
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Good 
Very Good 
Very Good 
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17 2029 
12 26 
8 2285 
19 2110 
3 49 
20 2190 
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Excellent 
Good 
Good 
Excellent 
Excellent 
Fair 


Very Good 


12 2101 Good 
20 2190 
19 34 
6 2206 


Good 

Very Good 
Good 
Very Good 
Very Good 
Excellent 


6 2205 


19 2109 Very Good CS-Ss, Ms, Os 


Superior 


Ps 


2 2125 Very Good 
Good 

30 (S)2167 

22 2 \- Good 


CS, 2D-Ss, Ps 
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Good 
Very Good 
Good 


9 2134 
3 2013 
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2021 
2237 
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26 
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TITLE—Production Number—Company 


Dangerous Mission (3D) (c) (410) 
Dead End G 
Demetrius and the Gladiators 

(c) (CS) (415) Fox 
Desperado, The (5426) AA 
Devil's Pitchfork (form. Ana-ta-han) 

(Japan) Arias 
Dial M for Murder (c) (327)* WB 
Diamond Queen, The (c) (302) WB 
Diary of a Country Priest (Fr.) Brandon 
Dirty Hands (Fr.) McDonald 
Dragonfly Squadron (52) AA 
Dream of Love (Fr.) Davis 
Drive a Crooked Road Col. 
Drums Across the River (c) (422) Univ. 
Drums of Tahiti (3D) (c) Col. 
Duel in the Jungle (c) WB 
Duffy of San Quentin (321) WB 

E-F 
Easy to Love (c) (410 
Eddie Cantor Story (c) (316) WB 
Egg and |, The (426) Univ. 
El Alamein (620) Col. 
Elephant Walk (c) (5317)* Para. 
Enchanted Cottage (472) RKO 
Escape from Fort Bravo (c) (409) MGM 
Executive Suite (423)* MGM 
Fanfan the Tulip (Fr.) UA 
Fangs of the Wild (5311) Lippert 
Far Country (c) (428) Univ. 
Final Test (Brit.) Continental 
Fireman Save My Child (421) Univ. 
Flame and the Flesh (c) (421) MGM 
Flamenco (c) (Span.-Eng. Narr.) Lewis 
Flight Nurse (5301) Rep. 
Flight to Tangier(c) (2D-5331, 3D-5306) Para. 
Folly To Be Wise (Brit.) Fine Arts 
Forbidden (407) Univ. 
Forever Female (5312) Para. 
Forty-Niners, The (5424) AA 
Francis Joins the WACS (427) Univ. 
French Line (c) (2D-437, 3D-407)* RKO 
Fugitive in Trieste (Ital.) IFE 


G 


Gambler from Natchez (c) (417) Fox 
Garden of Evil (c) (CS) (416) Fox 
Genevieve (c) (Brit.) (481) U-I 
Genoese Dragnet (Ital.) IFE 
Geraldine (5302) Rep. 
Gilbert & Sullivan (c) (Brit.) UA 
Girl for Joe (325) 

(form. Force of Arms) WB 
Girls Marked Danger (Ital.-Eng. Dial.) IFE 
Give a Girl a Break (c) (412) MGM 
Glass Web (2D-402, 3D-40!) Univ. 
Glenn Miller Story (c) (412)* i 
an Man, Go 

g (3D) (c) 
Soles Coach (c) (Ital.-Eng. Dial.) 
Golden Idol, The (5315 
Golden Mask (c) (Brit. UA 
Gone With the Wind (c) (430) MGM 
Gorilla At Large (c) (3D) (406) 20th-Fox 
Great Diamond Robbery (419) MGM 
Greatest Love, The (Ital.-Eng. Dial.) IFE 
Greatest Show on Earth (c) (5325) Para. 
Guilt Is My Shadow (Brit.) Stratford 
Gun Fury (c) (3D) (617) Col. 
Gunga Din (479) RKO 
Guy With a Grin (c) (327) 

(form. No Time for Comedy) WB 
Gypsy Colt (419) (c) MGM 


Hans Christian Andersen (c) 
Heat Wave (5310) 
Heidi (Swiss) UA 
Hell & High Water (c) (CS) (403) *20th-Fox 
Hell Below Zero (c) Col. 
Hell Raiders of the Deep 

(Ital.-Eng. Dial.) IFE 
Hell's Half Acre (5304) Rep. 
Her Twelve Men (429) (c) MGM 
Here Come the Girls (5309) (c)* Para. 


RKO 


oldwyn 


MGM 


RKO 
Lippert 


PRODUCT DIGEST SECTION, JULY 3, 1954 


Release 


Stars Date 


Victor Mature-Piper Laurie Mar. 6,'54 
Sylvia Sidney-Humphrey Bogart (reissue) June,'54 


June,'54 
June 20,'54 


Victor Mature-Susan Hayward 
Wayne Morris 


Akemi Negishi 

Ray Milland-Grace Kelly 
Fernando Lamas-Arlene Dahl 
Claude Laydu-Nicole Maurey 
Pierre Brasseur 

John Hodiak-Barbara Britton 
P. R. Willm-Mila Parley 
Mickey Rooney-Dianne Foster 
Audie Murphy-Lisa Gaye 
Patricia Medina-Dennis O'Keefe 
Jeanne Crain-Dana Andrews 
Joanne Dru-Paul Kelly 


May 1|7,'54 
May 29,'54 
Nov. 28,'53 
Apr. 5,'54 
May, 54 
Mar. 21,'54 
June,'54 
Apr., 54 
June,'54 
Jan.,'54 
July,'54 
Mar. 13,'54 


Dec. 25,'53 
Jan. 30,'54 
(reissue) July,'54 


Esther Williams-Van Johnson 

Keefe Brasselle-Marilyn Erskine 
C. Colbert-Fred MacMurray 

Scott Brady-Rita Moreno Jan.,'54 
Elizabeth Taylor-Dana Andrews June,'54 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
William Holden-Eleanor Parker Dec. 4,'53 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 
Gerard Philipe-Gina Lollobrigida Dec.,'53 
Charles Chaplin, Jr.-Onslow Stevens Apr. 2,'54 
James Stewart-Ruth Roman Not Set 
Robert Morley-Jack Warner Jan.,'54 
Spike Jones and His City Slickers May, 54 
Lana Turner-Carlos Thompson May,'54 
A. P. Lopez-Ballet Espanol May 21,'54 
Joan Leslie-Forrest Tucker Mar. |, 54 
Joan Fontaine-Jack Palance Nov.,'53 
Alastair Sim-Martita Hunt Dec.,'53 
Tory Curtis-Joanne Dru Jan.,'54 
G. Rogers-W. Holden-P. Douglas Jan.,'54 
Wild Bill Elliott-Virginia Grey May 9,'54 
Donald O'Connor Aug., 54 
Jane Russell-Gilbert Roland Feb. 8,'54 
Jacques Sernas Jan.,'54 


July,'54 
July,'54 
Feb.,'54 
Mar., ‘54 
Apr. |,'54 
Jan. 8,'54 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Dinah Sheridan-John Gregson 
Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers 
Maurice Evans-Robert Morley 


William Holden-Nancy Olson (reissue) May!5,'54 
Silvana Pampanini-E. Rossi-Drago June, '54 
Marge & Gower Champion Jan. 1,'54 
Edward G. Robinson Nov.,'53 
James Stewart-June Allyson Feb.,'54 
Harlem Globetrotters-Dane Clark Jan.,'54 
Richard Egan-Constance Dowling June,'54 
Anna Magnani Jan.,'54 
Johnny Sheffield Jan. 10,'54 
Wanda Hendrix-Van Heflin Mar.,'54 
Gable-Leigh-deHavilland (reissue) July,'54 
Cameron Mitchell-Anne Bancroft May,'54 
Red Skelton Jan. 29,'54 
Ingrid Bergman-Alexander Knox Jan.,'54 
Charlton Heston-Betty Hutton (reissue) July,'54 
Peter Reynolds-Elizabeth Sellars Mar.,'54 
Rock Hudson-Donna Reed Noyv.,'54 
Cary Grant-Victor McLaglen (reissue) July!,'54 


(reissue) May 15,'54 
Apr. 2,'54 


James Stewart-R. Russell 
Donna Corcoran-Frances Dee 


June 9,'54 
Apr. 16,'54 
Apr.,'54 
Feb.,'54 
Not Set 


Danny Kaye-Jeanmaire 

Alex Nicol-Hillary Brooke 
Elsbeth Sigmund 

Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Aug.,'54 
June 1,'54 
Sept.,'54 
Dec.,'53 


Documentary 

Wendell Corey-Evelyn Keyes 
Greer Garson-Robert Ryan 
Hope-Clooney-Dahl-Martin 


Running 


Time 


75m 


-—REVIEWED— 
(S)=synopsis 
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Feb. 


May 
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Aug. 
Apr. 
May 
Feb. 


May 
Dec. 


Feb. 


Page 
2197 


27 
(S)3 


2 
2277 
1949 
2261 

2 
2182 

34 
2229 


| 
2119 


2182 


2069 
2109 

17 
2101 
2245 


206! 
2197 
1847 
2214 
(S)34 
2183 
2270 
2277 
10 
2062 
2030 
2102 
2086 
186] 
2285 
49 
2134 
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Herald Special 


Data 


Fair 2D, 3D 


CS-Ss, Ms, Os 


Excellent 


Good 
Excellent 
Good 
Very Good 
Very Good 
Good 

Fair 

Good 
Very Good 
Good 


Good 


Very Good 
Very Good 
Very Good 
Fair 

Very Good 


Very Good 
Excellent 
Very Good 
Good 


Very Good 
Good 
Excellent 
Very Good 
Fair 

Fair 2D, 3D-Ss(2), Os 
Fair 

Good 
Excellent 
Good 
Excellent 
Good 


Fair 


Excellent CS-Ss, Ms, Os 
Excellent 


Good 


Excellent 


Fair 

Good 

Very Good 
Excellent 
Excellent 
Very Good 
Very Good 


2D, 3D 


2D, 3D-Os 


Good 


Ps 
Fair 3D, 3D(1) 
Good 
Good 


Fair 
Good 2D, 3D-Ss(2), Os 


Good 


Excellent 


Very Good 
Excellent Cs-Ss, 
Very Good 


Good 

Fair 

Very Good 
Very Good 


Ms, Os 





TITLE—Production Number—Company 


High and the Mighty (329) (c) (CS) WB 
Highway Dragnet AA 
His Majesty O'Keefe (c) (315) WB 
Hobson's Choice ( Brit.) UA 
Holly and the Ivy (Brit.) 
Hollywood Thrill-Makers (5321) 
Home of the Brave 

Hondo (c) (3D) (312)* WB 
Horse's Mouth (Brit.) Mayer-Kingsley 
How to Marry a Millionaire (c) 

(CS)* (336) 


Pacemaker 
Lippert 
UA 


20th-Fox 
I 


indiscretion of an American Wife 
Inferno (c) (3D) (346) 

Intimate Relations (Fr.-Eng. Dial.) 
lron Glove, The (c) 

it Should Happen to You 


J 


Jack Slade (5406) AA 
Jesse James vs. Daltons (c) (3D) Col. 
Jivaro (5311) (c) 

Johnny Dark (c) (424) 
Johnny Guitar (c) (5307)* 
Jolson Story, The (c) 
Jubilee Trail (c) (5303) 
Julius Caesar 

Jungle Man-Eaters 


K-L 


Key Largo (309) 
Keys of the Kingdom (358) 
Khamishia—Five Tales from Israel 
Israel-America 
Khyber Patrol (c) UA 
Killer Ape Col. 
Killers From Space (409) RKO 
King of the Khyber Rifles (c)* 

(401) (CS) Fox 
Kiss Me Kate (c) (3D) (408)* MGM 
Knights of the Round Table (c) 

(CS) (413)* 

Knock on Wood (c) (5319) 

La Traviata (c} 

Last of the Pony Riders (593) 
Laughing Anne (Brit.) (c) (5305) Rep. 
Limping Man (5318) Lippert 
Little Caeser (317) WB 
Living Desert, The (c)* Disney 
Living It Up (c) (5320) Para. 
Lone Gun, The (c) UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) AA 
Lost Patrol (480) RKO 
Lovers of Toledo (Ital.-Eng. Titles) Hakim 
Lucky Five (Ital.) IFE 
Lucky Me (c) (CS) (324) WB 
Lure of the Sila (Ital.-Eng. Dub.) IFE 


M 


Ma and Pa Kettle at Home (418) 

Mad Magician, The (c) (3D) 

Magnificent Obsession (428) (c) 

Make Haste to Live (5306) 

Malta Story [{ Brit.) 

Man Between, The (Brit.) 

Man Crazy (339) 

Man From Cairo (5302) 

Man in the Attic (340) 20th-Fox 

Man of Conflict Apex 

Man With a Million (c) (Brit.) UA 

Massacre Canyon Col. 

Melody of Love (Ital.-Eng. Titles) IFE 

Men of the Fighting Lady (425) (c)* MGM 

Miami Story, The Col. 

Miss Robin Crusoe (c) (338) 20th-Fox 

Miss Sadie Thompson (c) (3D)* Col. 

Mr. Blandings Builds His Dream House 
(473) RKO 

Mr. Hulot's Holiday (Fr.) 

Mr. Potts Goes to Moscow ( Brit.) 
(5400) 

Mistress of the Mountains (Ital.) 

Moment of Truth 
(Fr.-Eng. Titles) 


54 


Col. 
20th-Fox 
Carroll 
Col. 
Col. 


Rep. 
Col. 
Rep. 
MGM 
Col. 


WB 
20th-Fox 


MGM 
Para. 
Savini 


Col. 


Univ. 
Col. 


Univ. 


Stratford 
Davis 


Arlan-Franco 


Stars 


John Wayne-Claire Trevor 

Richard Conte-Joan Bennett 

Burt Lancaster-Joan Rice 

Charles Laughton-John Mills 

Ralph Richardson-Celia Johnson 
James Gleason 

Arthur Kennedy M. Maxwell (reissue) 
John Wayne-Geraldine Page 

Robert Beatty 


Grable-Monroe-Bacall 


Jennifer Jones-Montgomery Clift 
Robert Ryan-Rhonda Fleming 
Harold Warrender-Marian Spencer 
Robert Stack-Ursula Thiess 

Judy Holliday-Peter Lawford 


Mark Stevens 

Brett King-Barbara Lawrence 
Fernando Lamas-Rhonda Fleming 
Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 
Larry Parks-Evelyn Keyes 

Vera Ralston-Forrest Tucker 


Brando, Calhern, Garson, Kerr, Mason 


Johnny Weissmuller 


Robinson-Bogart-Bacall 
Gregory Peck-Thomas Mitchell 


English Dialogue 

Richard Egan-Dawn Addams 
Johnny Weissmuller 

Peter Graves-Barbara Bestar 


Tyrone Power-Terry Moore 
Kathryn Grayson-Howard Keel 


Robert Taylor-Ava Gardner 

Danny Kaye-Mai Zetterling 

Lucia Evangelis-Giulio Gari 

Gene Autry 

Wendell Corey-Margaret Lockwood 
Lloyd Bridges 

Edward G. Robinson 
True Life Adventure 
Dean Martin-Jerry Lewis 


George Montgomery-Dorothy Malone 


Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 
Anthony Quinn-Peggie Caste 
Barry Sullivan-Dorothy Malone 
Victor McLaglen 

Alida Valli-Pedro Armendariz 
Aldo Fabrizi 

Doris Day-Robert Cummings 
Silvano Mangano 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

Jane Wyman-Rock Hudson 
Dorothy McGuire-Stephen McNally 
Alec Guinness-Jack Hawkins 
James Mason-Claire Bloom 

Neville Brand-Christine White 
George Raft-Gianna Maria Canale 
Constance Smith-Jack Palance 
Edward Arnold-John Agar 
Gregory Peck-Jane Griffiths 

Phil Carey-Audrey Totter 

Giacomo Rondinella 

Van Johnson-Walter Pidgeon 

Barry Sullivan-Luther Adler 
Amanda Blake-George Nader 

Rita Hayworth-Jose Ferrer 


Cary Grant-Myrna Loy 
Jacques Tati 


Georae Cole-Nadia Gray 
Vivi Gioi 


Michele Morgan-Jean Gabin 


Release 
Date 


July 3,'54 
Jan.,'54 
Jan. 16,54 
June,'54 
Feb.,'54 
Jan. 15,'54 
Apr.,'54 
Jan. 2,'54 
Jan.,'54 


Nov.,'53 


Not Set 
Nov.,'53 
Feb.,'54 
Apr.,'54 
Mar.,'54 


Nov. 8,'53 
Apr.,'54 
Feb.,'54 
July,'54 
Aug.,'54 


(reissue) Not Set 


May 15,'54 
Spec. 
June,'54 


(reissue) Nov. 7,'53 
(reissue) Jan.,'54 


May 6,'54 
Not Set 
Dec.,'53 

Jan. 23,'54 


Jan.,'54 
Nov. 26,'53 


Jan. 15,'54 
July,'54 
Dec. 26,'53 
Nov.,'53 
July 1,'54 
Dec. 11,'53 


(reissue) Feb. 6,'54 


Nov.,'53 
Aug.,'54 
Apr.,'54 
Mar.,'54 
Feb. 19,'54 
May,'54 
Mar. 28,'54 


(reissue) July 1,'54 


Apr.,'54 
Nov.,'53 
Apr. 24,54 
Dec. 25,'53 


Apr.,'54 
Not Set 
Aug.,'54 
Aug.|!,'54 
Not Set 
Feb.,'54 
Dec.,'53 
Nov. 27,'53 
Dec.,'53 
Dec.,'53 
June,'54 
May,'54 
Apr. 17,'54 


(reissue) Apr.,'54 


June,'54 


Mar. 14,'54 
Jan.,'54 


May,'54 


Ruaning 
Time 


147m 
7Im 
93m 

107m 
80m 
60m 
99m 
83m 
77m 


96m 
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Jan. 
Jan. 
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Feb. 
Feb. 


Nov. 


Jan. 


Nov. 
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Data 


CS-Ss or Os 


Page 


29 9 A-2 
30 2166 =A-2 
2 2125 =A-2 
12 25 
13 2183 
20 (S)2191 


Superior 
Good 

Very Good 
Very Good 


A-2 Excellent 


Excellent 


Good 


28 2085 
23 2158 


2070 Excellent CS-Ss, Ms, Os 


Fair 
Excellent 
Very Good 
Good 

Very Good 


2270 
1925 
2190 
2238 
2141 


Excellent 
Good 
Good 

Very Good 
Excellent 
Excellent 
Good 
Superior 
Fair 


2D, 3D 


NM—NRRDH 


$s(2) or Os 


>>> P>>>> 
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Fair 
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Fair 
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Good 


o> >> @> >> 


Excellent 
Excellent 
Good 
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Exceilent 
Good 
Good 


>O>>> Po 
5 iy 


nN 
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Fair 
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CS-Ss or Os 


Good 
Good 
Excellent 


Good 


NNR — 


Excellent 
Good 
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Fair 

Fair 
Excellent 
Good 
Fair 
Excellent 
Good 


occ | = eee 
NNT — NR 


Exc. 2D, 3D-Ss(2), Os 


Excellent 


. 19 Very Good 


12 Good 
22 Good 
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7—-REVIEWED— 
Release Running (S)=synopsis LofD. Herald Speciai 
TITLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 


Money from Home (c)* 
(5316—3D, 5330—2D) Para. Dean Martin-Jerry Lewis Feb.,'54 100m Dec. 5 2093. A-I = Excel. 2D, 3D-Ss(2), Os 
Monster from the Ocean Floor 
(5328) Lippert Anne Kimball-Stuart Wade 
Monte Carlo Baby (Brit.) Filmakers Audrey Hepburn-Jules Munshin 
My Heart Sings (Ital.) IFE Ferruccio Tagliavini Mar.,'54 99m Mar. 13 


May 21,'54 64m 
May,'54 70m June 19 33 Fair 
2214 - Good 


Naked Jungle, The (c) (5315) Para. Eleanor Parker-Charlton Heston Mar.,'54 95m Feb. 13 2181 . Good 

Nebraskan, The (c) (3D) (618) Col. Phil Carey-Roberta Haynes Dec.,'53 68m Nov. 7 2062 - Fair 2D, 3D 

New Faces (c) (CS) (409) Fox Eartha Kitt-Robert Clary Mar.,'54 98m 20 2189 Excellent CS-Ss 

Night People (c) (CS) (407) Fox Gregory Peck-Rita Gam Mar.,'54 93m . 20 2229 - Very Good CS-Ss, Ms, Os 
O-P 

On the Waterfront Col. Marlon Brando-Eva Marie Saint Not Set 

Orchestra Wives (445) Fox Glenn Miller & Orch. (reissue) May,'54 

Othello UA = Orson Welles-Fay Compton Jan.,'54 " (S)2135 

Out of This World (c) Kupferman Lowell Thomas, Sr. & Jr. Narrators Apr.,'54 2269 

Outcast, The (c) Rep. John Derek-Joan Evans Oct.,'54 4 

Outlaw Stallion, The (c) Col. Phil Carey-Dorothy Patrick : 33 

Overland Pacific (c) UA = Jack Mahoney-Peggie Castle " 2182 

Paid to Kill (5326) Lippert Dane Clark June 27,'54 

Paratrooper (619) (c) Col. Alan Ladd-Leo Genn Jan.,'54 2118 

Paris Model (621) Col. Marilyn Maxwell-Paulette Goddard Nov.,'53 : 2062 

Paris Playboys (5418) AA Leo Gorcey—Huntz Hall Mar. 7,'54 ¥ 2214 

Path to the Kingdom {Span.) Master Dominique Blanchard Jan.,'54 , 2110 

Personal Affair (Brit.) UA Gene Tierney-Leo Genn Feb.,'54 2133 

Phantom of the Rue Morgue 

(3D) (c) (322)* WB Karl Malden-Patricia Medina Mar. 27,'54 , 2206 
Phantom Stallion (5331) Rep. Rex Allen Feb. 10,'54 (S)3 
Pickwick Papers (Brit.) Mayer-Kingsley Nigel Patrick-James Hayter May,'54 , 2253 
Pinocchio (c) (493) RKO Disney Feature (reissue) Apr.,'54 
Playgirl (420) Univ. Shelley Winters-Barry Sullivan May,'54 : 2269 
Pride of the Blue Grass (c) (5410) AA Lloyd Bridges-Vera Miles Apr. 4,'54 2189 
Prince Valiant (c) (CS) (411) 20th-Fox Robert Wagner-Janet Leigh Apr.,'54 2254 
Princess of the Nile (c) (414) 20th-Fox Jeffrey Hunter-Debra Paget July,'54 33 
Prisoner of War (427) MGM _ Ronald Reagan-Dewey Martin May,'54 , 2245 
Prisoner of the Casbah (c) (662) Col. Gloria Grahame-Cesar Romero Nov.,'53 ; 2062 
Project M-7 (483) (Brit.) U-I Phyllis Calvert Nov.,'53 2087 
Public Enemy (318) WB Jean Harlow-James Cagney (reissue) Feb. 6'54 
Pushover Col. Fred MacMurray-Phil Carey Not Set 

Q-R 
Queen in Australia (c) (Austr.) Drutman Tour of Australia June,'54 
Queen of Sheba (Ital.-Eng.) (5324) Lippert Gino Cervie-Leonora Ruffo Feb12,'54 : 2070 i Fair 
Queen's World Tour, A (c) UA Documentary Mar.,'54 . 2213 : Good 
Quo Vadis (c) (411) MGM _ Robert Taylor-Deborah Kerr _— (reissue) Jan.,'54 
Rachel and the Stranger (469) RKO Loretta Young-William Holden (reissue) Feb.,'54 
Racing Blood (c) (410) 20th-Fox Bill Williams-Jean Porter Mar.,'54 : 2238 : Fair 
Raid (c) (408) Fox Van Heflin-Anne Bancroft Aug.,'54 
Rails Into Laramie (c) (419) Univ. John Payne-Mari Blanchard Apr.,'54 2229 : Good 
Rear Window (c) Para. James Stewart-Grace Kelly Not Set (S)27 
Red Garters (c) (5314) Para. Rosemary Clooney-Jack Carson Mar.,'54 ; 2173 Very Good $s(2) or Os 
Red River Shore (5234) Rep. Rex Allen Dec. 15,'53 2118 . Good 
Return from the Sea (5409) 

(form. Sons of the Navy) AA — Jan Sterling-Neville Brand July 25,'54 (S)2271 
Return to Treasure Island (c) UA Tab Hunter-Dawn Addams July,'54 41 
Rhapsody (420) (c) MGM _ Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 ‘ 2181 
Ride Clear of Diablo (c) (413) Univ. Audie Murphy-Susan Cabot Mar.,'54 2173 
Riders of the Purple Sage (443) 20th-Fox Geo. Montgomery-Robt. Barrat (reissue) Mar.,'54 
Riders to the Stars (c) UA Richard Carlson-Herbert Marshall Jan. 29,'54 : 2237 
Riding Shotgun (c) (323) WB Randolph Scott-Wayne Morris Apr. 10,'54 : 2206 
Ring of Fear (c) (CS) (330) WB_ Clyde Beatty-Pat O'Brien July 17,'54 50 
Riot in Cell Block 11 (51) AA_ Neville Brand-Leo Gordon Feb. 28,'54 2181 
River Beat (5329) Lippert Phyllis Kirk-John Bentley June 11,'54 
River of No Return (c) (CS)* (405) 20th-Fox Robert Mitchum-Marilyn Monroe May,'54 2269 
Rob Roy (c) (Brit.) (494) Disney-RKO = Richard Todd-Glynis Johns Feb. 27,'54 ; 2086 
Rocket Man, The (412) 20th-Fox Charles Coburn, Spring Byington Apr.,'54 2278 
Rose Marie (CS) (c) (418) MGNM _Blyth-Keel-Lamas-Main Mar. 19,'54 2205 
Royal Tour of Queen Elizabeth & Philip 

(CS) (c) Fox The Royal Tour July,'54 4! 


Saadia (c) (415) MGM ~~ Cornel Wilde-Mel Ferrer Feb. 5,'54 ; : Good 
Sabrina Para. Audrey Hepburn-Humphrey Bogart Not Set 

Saint's Girl Friday (411) RKO Louis Hayward-Naomi Chance Apr. 15,'54 3 Good 
Saracen Blade, The (c) Col. Ricardo Montalban-Betta St. John June,'54 Good 
Saskatchewan (414) (c)* Univ. Alan Ladd-Shelley Winters Mar.,'54 . Very Good 
Scarlet Spear, The (c) UA = John Archer-Martha Hyers Mar.,'54 3 Fair 
Scotch on the Rocks (Brit.) Kingsley Ronald Squire-Kathleen Ryan June,'54 . Good 
Scudda Hoo-Scudda Hay (c) (440) Fox June Haver (reissue) Mar.,'54 

Sea of Lost Ships (5213} Rep. John Derek-Wanda Hendrix Feb.,'54 - Good 
Secret Document—Vienna (Fr.)} Davis Frank Villard-Renee St. Cyr Feb. 15,'54 n. Fair 


Very Good 
Very Good 
Very Good 
Good 
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Very Good 
Fair 

Fair 

Good 
Good 
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Fair 
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Fair 
Excellent 
Very Good 
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Good 
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Very Good Cs-Ss 
Excellent 


Very Good Cs-Ss,Ms, Os 
Good 
Good 
Excellent CS-Ss or Ps 
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Very Good 


Secret of the Incas (c) (5318) Para. 
Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Seven Brothers 

(CS) (c) (426) MGM 
Shanghai Story, The Rep. 
Shark River (c} UA 
She Couldn't Say No (408) RKO 
Side Street Story (Ital.) Burstyn 
Siege, The (5323) Lippert 


PRODUCT DIGEST SECTION, JULY 3, 1954 


Charlton Heston-Nicole Maurey June,'54 
Eleanora Rossi Drago Apr.,'54 


Jane Powell-Howard Keel Aug.,'54 
Ruth Roman-Edmond O'Brien Not Set 
Steve Cochran-Carole Mathews Nov.,'53 
Jean Simmons-Robert Mitchum Feb. 15,'54 
Toto July,'54 
Special Not Set 


Very Good 
Fair 


Excellent Cs-Ss or Ps 


Fair 
Good 





TITLE—Production Number—Company 


Siege at Red River (c) (404) 20th-Fox 
Silent Raiders (5404) Lippert 
Silver Lode (c) (413) RKO 
Singin’ in the Corn Col. 
Sins of Rome (414) RKO 
Son of Sinbad (color) (3D) RKO 


Song of the Land (color) UA 
Southwest Passage (3D) (c) UA 
RKO 

Celtic 
Mayer-Kingsley 
WB 


Spanish Main (475) 

Spell of Ireland, The (c) 
Spice of Life (Fr.} 

Star Is Born, A (CS) (c) 
Stations West (478) 
Stormy the Thoroughbred (c) 
Stranger on the Prowl 

Street With No Name (442) 
Student Prince, The (CS) (c}) (424) 
Sun Valley Serenade (446) 

Susan Slept Here (c) 


20th-Fox 
MGM 
Fox 
RKO 

T 


RKO 
Univ. 


Tall in the Saddle (471) 
Tanganyika (c) (425) 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) 
Tennessee Champ (417) (c) MGM 
Terror Street (5304) Lippert 
Them (328) WB 
They Won't Believe Me (474) RKO 
Thing, The (477) RKO 
Three Coins in the Fountain (CS) 

(c) (413)* 20th-Fox 
Three Sailors and a Girl (c) (314)* WB 
Three Young Texans (c) (402) 20th-Fox 
Thunder Over the Plains (c) (313) WB 
Thunder Pass (5405) Lippert 
Tobor the Great 
Top Banana (c) 

Treasure of Sierra Madre (310) 
Trent's Last Case (Brit.} (5212) 
Trouble in the Glen (Brit.) (c) 
Tumbleweed (c) (405) 

Turn the Key Softly (Brit.) 


Univ. 


U-V 


Margolies 
Lippert 
Rep. 
MGM 
RKO 


Unconquered 

Unholy Four (5401) 
Untamed Heiress (5325) 
Valley of the Kings (c) 
Valley of the Sun (470) 
Veils of Bagdad (c) (404) Univ. 
Victory at Sea Schaefer 
Vigilantes Terror (5422) AA 
Violated Palace 


w 


Walking My Baby Back Home (406)(c) Univ. 
War Arrow (c) (408) Univ. 
We Want a Child (5324) 
Westerner, The 

White Christmas (c) Para. 
White Fire (5317) Lippert 
White Hell of Pitz Palu (Ital.-Eng. Dub.) IFE 
Wicked Woman UA 
Wild One (623) Col. 
Will Any Gentleman? (Brit.) Stratford 
Witness to Murder UA 
World for Ransom (5408) AA 


Lippert 
Goldwyn 


X-Y-Z 


Yank in the R.A.F. (367) 20th-Fox 
Yankee Pasha (c) en) Univ. 
Yellow Tomahawk, The (c) UA 
Yesterday & Today UA 
Yukon Vengeance (5331) AA 


Release 
Date 


May,'54 
July 16,'54 
June,"54 
Jan.,'54 
June,'54 
June,'54 


Stars 


Van Johnson-Joanne Dru 

Richard Bartlett-Earle Lyon 

John Payne-Lizabeth Scott 

Judy Canova-Allen Jenkins (reissue) 
Massimo Girotti, Ludmilla Tcherina 
Dale Robertson-Peggie Castle 
Nature Nov.,'53 
Joanne Dru-Rod Cameron Apr.,'54 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 
Documentary May 10,'54 
Noel-Noel Jan.,'54 
Judy Garland-James Mason Not Set 
Dick Powell (reissue) June 1,'54 
M. R. Valdez-Robert Skene Mar.,'54 
Paul Muni-Joan Lorring Nov. 2,'53 
Richard Widmark-Lioyd Nolan (reissue) Mar.,'54 
Ann Blyth-Edmund Purdon June,'54 
Glenn Miller & Orch. (reissue) May,'54 
Dick Powell-Debbie Reynolds July,'54 


John Wayne 
Van Heflin-Ruth Roman 


(reissue) Mar.,'54 
July,'54 


Feb.,'54 
Mar. 5,'54 
Dec. 4,'53 


Rock Hudson-Barbara Rush 
Shelley Winters-Dewey Martin 
Dan Duryea 

James Whitmore-Edmund Gwenn June 19,'54 
Susan Hayward-Robert Young (reissue) Apr.'54 
K. Tobey-M. Sheridan (reissue) June 1,'54 


Clifton Webb-Dorothy McGuire 
Jane Powell-Gordon MacRae 
Mitzi Gaynor-Jeff Hunter 
Randolph Scott-Phyllis Kirk 
Dane Clark-Wanda Hendrix 
Charles Drake-Karin Booth 
Phil Silvers-Rose Marie 
Humphrey Bogart 

Michael Wilding-Margaret Lockwood 
Margaret Lockwood-Orson Welles 
Audie Murphy-Lori Nelson 

Yvonne Mitchell-Terence Morgan 


May,'54 
Dec. 26,'54 
Jan.,'54 
Dec. 12,'53 
July 23,'54 
Not Set 
Feb.,'54 
(reissue) Nov. 7,'53 
Jan. 1,54 
Not Set 
Dec.,'53 
Mar.,'54 


June,'54 

Aug. 6,54 

Apr. 12,'54 
July,"54 

(reissue) Feb., '54 
Nov., ‘53 

Aug.,'54 

Nov. 15,'53 

Dec., '53 


Helen Keller, Documentary 
Paulette Goddard 

Judy Canova-Don Barry 
Eleanor Parker-Robert Taylor 
Lucille Ball-James Craig 
Victor Mature-Mari Blanchard 
Documentary 

Bill Elliott-Mary Ellen Kay 
Wim Holland 


Dec.,'53 

Jan.,'54 

Feb. 19,'54 
(reissue) June,'54 
Not Set 
Jan. 1,°54 
Nov.,'53 
Jan. 8,'54 
Feb.,'54 
Feb.,'54 
May,'54 
Jan. 31,'54 


Donald O'Connor-Janet Leigh 
Jeff Chandler-Maureen O'Hara 
Special Cast 

Gary Cooper 
Crosby-Kaye-Clooney 

Scott Brady-Mary Castle 

Hans Albers 

Beverly Michael-Richard Egan 
Marlon Brando-Mary Murphy 
George Cole-Veronica Hurst 
Barbara Stanwyck-George Sanders 
Dan Duryea 


(reissue) Nov.,'53 
Apr.,'54 

May,'54 

Dec. 2,'53 

Jan. 17,'54 


Tyrone Power-Betty Grable 
Jeff Chandler-Rhonda Fleming 
Rory Calhoun-Peggie Castle 
Documentary 

Kirby Grant-Mary E. Kay 


--REVIEWED—, 
(S)=synopsis 
Issue Page 


Mar. 27 2237 


Running 
Time 


&6m 
65m 
80m 
64m 
75m 
90m Jan. 30 
7im Nov. 
82m Apr. 17 

100m 

77m 

7im Jan. 16 
4 Apr. 
92m 

45m 

82m 

9im 

107m 9 
86m 

97m 4] 


May 22 2 


July 3 50 
(S)2167 
2087 
2261 


2286 
2142 
(S)2270 


2214 
2069 


97m 
84m 
82m 
57m 
68m 


2213 
2285 
2070 
(S)2142 


Mar. 13 
May 8 
Nov. 14 
Jan. 16 


L. of D. 
Rating Review 


A-| 


Herald Special 


Date 
Good 


Good 2D, 3D 
Good 

2D, 3D 
Good 
Good 


Good 
Excellent 


3D, 3D(1) 


Very Good 
Good 


Excellent 


Very Good 


Good 


Good 
Good 
Good 
Very Good 


2D, 3D, 3D(1) 


Excellent CS-Ss, Ms, Os 
Good 

Fair 

Good 

Very Good 

Fair 


Very Good 
Good 


Excellent 
Good 
Good 

Very Good 


Fair 


Very Good 
Good 
Good 
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FILM BUYERS RATING 


EX AA AV BA 


Jesse James vs. the Daltons (Col.) 4 13 10 9 
Jivaro (Para.) ... ar S 2 


Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. This 
report covers 128 attractions, 6,281 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; 


BA—Below Average; PR—Poor. 


Act of Love (UA) . 
Alaska Seas (Para.) 


Back to God's Country (U-1) 

Bad for Each Other (Col.). 

Bait (Col.) . 

Battle of Rogue River (Col). 

Beachhead (UA) .. 

Beat the Devil (UA) 

Beneath the 12-Mile Reef (20th- Fox) 

Best Years of Our Lives (RKO) (Reissue) 
Bigamist, The (Filmakers) . 
Border River (U-I) 

Boy from Oklahoma (WB) 


Calamity Jane (WB) . 
Captain's Paradise (UA) - 
Carnival Story, The (RKO) . 
Casanova's Big Night (Para.) 
Cease Fire! (Para.) 

Charge of the Lancers (Col.) 
Command, The (WB) 
Conquest of Mt. Everest (UA) 
Crazylegs (Rep.) 

Creature from the Black Lagoon (U-1) 
Crime Wave (WB) 


Dangerous Mission (RKO) 
Dial M for Murder (WB) 
Dragonfly Squadron (AA) 
tDrive a Crooked Road (Col.) 
Drums Across the River (U-1) 
Drums of Tahiti (Col.) . 
Duffy of San Quentin (WB) 


Easy to Love (MGM) 

Eddie Cantor Story (WB) 

El Alamein (Col.) 

Elephant Walk (Para.) 

Escape from Fort Bravo (MGM) 
Executive Suite (MGM) . 


Fireman, Save My Child (U-I) 
Flame and the Flesh (MGM) 
Flight Nurse (Rep.) 
Forbidden (U-I) . 

Forever Female (Para.) 

French Line (RKO) 

From Here to Eternity (Col.) 


Genevieve (U-I) . 

Geraldine (Rep.) 

Give a Girl a Break (MGM) 
Glenn Miller Story (U-1) 

Go, Man, Go (UA) 

Great Diamond eer (MGM) 
Gun Fury (Col.) 

Gypsy Colt (MGM) 


Hell and High Water wane re 
Hell's Half Acre (Rep.) 

Here Come the Girls (Para,). 

His Majesty O'Keefe (WB) . 

Hondo (WB) 

How to Marry a Millionaire (20th- Fox) .. 


It Should Happen to You (Col.)............ 
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Johnny Guitar (Rep.) eine was 13 
Jubilee Trail (Rep.) ; 
Julius Caesar (MGM) 


King of the Khyber Rifles (20th-Fox) 
Knights of the Round Table (MGM) 


Little Caesar (WB) (Reissue) 
Living Desert, The (Disney) 
Long, Long Trailer, The (MGM) . 
Lucky Me (WB) . 


Ma and Pa Kettle at Home (U-1) 
Mad Magician, The (Col.) 

Man Between, The (UA) 

Man Crazy {20th-Fox) 

Man in the Attic (20th-Fox) 
Martin Luther (de Rochemont) 
*Men of the Fighting Lady (MGM) 
Miami Story, The (Col.) 

Miss Sadie Thompson (Col.) 
Money from Home (Para.) 


Naked Jungle, The (Para.) 
Nebraskan, The (Col.) 
New Faces (20th-Fox) 
Night People (20th-Fox) 


Paratrooper (Col.) 

Personal Affair (UA) 

Phantom of the Rue Morgue (WB) 
Pinocchio (RKO) (Reissue) 
Playgirl (U-1) 

Prince Valiant (20th-Fox) 

Prisoner of War (MGM) 

Private Eyes (AA) 

Public Enemy (WB) (Reissue) 


Quo Vadis (MGM) (Reissue) 


Rails Into Laramie (U-!) 
Red Garters (Para.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riders to the Stars (UA) 
Riding Shotgun (WB) 

Riot in Cell Block 11 (AA) 
River of No Return (20th-Fox) 
Rob Roy (Disney-RKO) 
Robe, The (20th-Fox) 

Rose Marie (MGM) 


Saadia (MGM) 

Saskatchewan (U-I) 

*Secret of the Incas (Para.) 
Shark River (UA) 

She Couldn't Say No (RKO) 
Siege at Red River (20th-Fox) 
Southwest Passage (UA) 
*Student Prince, The (MGM) 


Taza, Son of Cochise (U-I) 

Tennessee Champ (MGM) 

*Them (WB) 

Three Coins in the Fountain (20th-Fox) 
Three Sailors and a Girl (WB) 

Three Young Texans (20th-Fox) 
Thunder Over the Plains (WB) 

Top Banana (UA) 

Tumbleweed (U-I!)} 
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Walking My Baby Back Home (l!-1) 
War Arrow (U-I) 

Wicked Woman (UA) 

Wild One (Col.) 

Witness to Murder (UA) 


Yankee Pasha (U-I) 
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Mr. Herman Robbins 


National Screen Service 
1600 Broadway 
New York 19, N- Ye 


Corp. 













Dear Herman: 
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LENS AT THE LOWEST PRICE! 


ONLY $7O O gan 


At Your Local Exchange 
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W hy this is the Proven Best 


SCOCOOOOCE SEES OES OSESESHCEEES SEOEEOEESESOSESEEOOEES 


Variable Anamorphic Lens! 


J SUPER PANATAR Invites Comparative Tests! 


In competitive photometric tests—Super Panatar passed more light and whiter light 
than any other anamorphic lens. Super Panatar—and only Super Panatar—showed no 


loss of light, no decrease in definition at any aspect ratio up to 2.66 to 1. 


The Choice of Leading Studios 


Leading studios who appraised these tests impartially selected SUPER PANATAR. Ask 
MGM Studios! Ask Columbia Picture Corporation! Ask Loew’s International! Ask Tech- 
nicolor Corporation! Ask Universal Pictures Corporation! These, and many more selected 


Super Panatar because it is the BEST LENS BUY. 


Nearly 400 Theatres Using It 


Super Panatar lenses are giving wonderful results—right now—in hundreds of theatres 


all over the world ... and more are being installed every day. 


Handles All Present and Future Ratios 


The Super Panatar Variable Anamorphic Lens eliminates all chance of your getting stuck 
with an obsolete lens. It handles all aspect ratios up to 2.66 to 1—and permits instant 
switching at the turn of a knob. Fits all projectors. Can be mounted or removed easily 


and quickly. 


YOUR LENS FOR 


SUPER PANATAR fenua 


MANUFACTURED PANAVISION, ONLY 


Exclusive Distributors $89500 
RADIANT MANUFACTURING CORPORATION PER PAIR 


2627 W. ROOSEVELT ROAD CHICAGO 8, ILLINOIS “The Gottschalk Lens” 


Phone: Crawford 7-6300 Cable Address: RADMAFCO 





American Bodiform, Chairs 
provide luxurious comfort in 


Denver’s new Centre Theatre 














In keeping with its policy of utmost modern comfort 
and beauty throughout, Fox Intermountain Theatres 
selected American Bodiform spring-back chairs for their 
new Centre Theatre in Denver. Foam-rubber padded seats 
and rubber-padded upholstered arms offer the ultimate in luxurious 
comfort, and the red long-pile mohair upholstery contributes 


the final touch of rich beauty to distinguished modern decor. 


cAmeucan Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 


Grand Rapids 2, Michigan ® Branch Offices and Distributors in Principal Cities 
Manufacturers of Theatre, School, Church, Auditorium, 


ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY Transportation, Stadium Seating and FOLDING CHAIRS 


BETTER THEATRES SECTION 
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NATIONAL CARBONS 


TRADE-MARK 


Are te best WN ple ! 


Whatever projection techniques you use, the present line of “National” 
carbons is the finest ever offered — by ourselves or any other manufacturer. 

Not only do they excel in brilliance, color-balance and uniformity, but 
they give you all these features at the lowest cost per unit of light and inch 
of carbon consumed! 

Such a small part of operating expense . .. such a big part of picture quality 
—“National” carbons always do their part in giving you full value for every 
dollar... your patrons full value for each admission. 


The term “‘National”’ is a registered trade-mark of Union Carbide and Carbon Corporation 


THE PICTURE IS LIGHT... 
GIVE IT ALL YOU CAN NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation + 30 East 42nd Street, New York 17, N.Y. 
with “NATIONAL” CARBONS : _ , ‘ . . 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: Union Carbide Canada Limited, Toronto 
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to show biggest 


box-office films:.. 


Sound boomed box office 
in 1927, on discs TP 


...in 1928, on optical track! = 


And now it’s time to build up box office at your drive-in 
with all the cash-pulling attraction of wide screen and mag- 
netic sound! Do it the easy inexpensive way... with the 
famous RCA “‘Button-On” Soundhead that handles single 
or multiple magnetic tracks. 


Thanks to RCA’s high engineering standards, the 
“‘Button-On” Soundhead reproduces magnetic sound as 


THEATRE EQUIPMENT 








it was meant to be heard... 

the fidelity, the clarity, the naturalness that are typical 
of magnetic sound. RCA’s exclusive soft-loop system 
means flutter-free sound, with irregularities filtered out. 
Actual performance has proved the MU-metal shield 
keeps out extraneous noises, assures exact sound- 


track reproduction. 


Every day you put off conversion, your drive-in or your 
house is missing out on showing the biggest, most profit- 
able feature attractions you can book. That’s why it’s 
just plain good business sense to call your RCA 


Theatre Supply Dealer today...about your RCA 
“Button-On” Soundhead! 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DIVISION 


CAMDEN, N.J. 


In Canada: RCA VICTOR COMPANY, Limited, Montreal 
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_For beautiful walls Quickly Ipstelled/ 


MODERNIZE WITH 


Marlite 


PLANK & BLOCK 


You can install maintenance-free inte- 
riors quickly and easily without busi- 
ness interruption. Planks (16 inches by 
8 feet) and Blocks (16 inches square) 
go up fast over old or new walls. Ex- 
clusive tongue and groove joint speeds 
installation; conceals all fastening. 


CUT MAINTENANCE COSTS... 


Marlite’s soilproof baked finish never 


About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


Plans to construct a new drive-in on Highway 
50 near Orlando, Fla., to be called the Colonial, 
have been reported by Miss Julia Tamney. The 
theatre will be equipped to show CinemaScope 
on a screen 100 feet wide. A children’s play- 
ground is included in the plans. 


D. W. Fuquay has been appointed manager of 
the Coral theatre, Coral Gables, Fla., replacing 
Bill Watts, who resigned. 


A new Raytone wide-screen has been installed 
in the Cherokee theatre in Gaffney, S. C. 


The Community theatre in Solvay, N. Y., 
owned by Jack Zurich, was heavily damaged in 
a fire recently. 


The new Sky Top drive-in has been opened 
at Sebrea, Ky., by Mr. and Mrs. Orien Smith. 


Joseph Quattrocca has been named manager 
of the E. M. Loew’s Lynn drive-in at Lynn, 
Mass. 


The new Three-Way drive-in at Clifton, Ariz., 
was opened last month by owner C E. Davis. 
It has a capacity of 500 cars. 


Tom Braun has been named as assistant man- 
ager under Robert Williamson at the Dade thea- 
tre in Miami, Fla. 


needs painting. Resists scuffs and stains. 
Cleans effortlessly with a damp cloth. 
For beauty, permanence and lower 
maintenance, install Marlite Plank and 


FOR CREATING BEAUTIFUL INTERIORS 
Choose from 4 distinctive wood 
patterns plus 10 “Companion Colors” 
styled by Raymond Loewy Associates. 


Sherbie Gutokoff has announced plans for re- 
modeling the Selwood theatre in Portland, which 


Block in entrances, lobbies, lounges, £ 
rest rooms, offices, and other service ¥ 
areas. See your building materials 
dealer or write Marsh Wall Products, 
Inc., Dept 769, Dover, Ohio. Subsidiary 
of Masonite Corporation. 


v ee aa 
* " 
* Guaranteed by ~ 
Good Housekeeping 
as 














ONE Projection 
Lens For ALL 
Aspect Ratios 

















PACIFIC OPTICAL CORPORATION 


5965 West 98th Street 


Los Angeles 45, California 


PREFINISHED 


WALL and CEILING PANELING 


New Xpansa lens gives 
continuous focal length 
variation. Added to your regular 
projection lens, it lets you show 
all standard (non-anamorphic) 
release prints regardless of 
aspect ratio. It also provides 
rapid and perfect matching for 
3D projection. This eliminates 
the need for several lenses and 
gives you wider program 
variety. The Xpansa lens gives 
picture quality equal to your 
present system, is easily 
installed, and requires no booth 
modification. See your local 
theatre equipment distributor or 
write for free literature. 
Distributor inquiries invited. 


he recently purchased from the Tommy Moyer 
circuit. 


Jimmy Wilson has been transferred from the 
Memphis branch of the Manley Popcorn Com- 
pany to the Atlanta branch. 


Leslie D. Swaeba, manager of the Montgom- 
ery drive-in, Savannah, Ga., has announced plans 
to install equipment for CinemaScope. 


The Liberty theatre at Pikeville, Ky., shut- 
tered for the past two years, has been reopened 
(although summer operation will be for only 
one night a week) by Robert Tarbeck, city man- 
ager for Elmart Theatres, which also has the 
Weddington theatre in that city. 


Plans for rebuilding the Rex theatre in 
Brighton, Colo., which was recently destroyed 
by fire, have been announced by Atlas Theatres, 
Denver. The fire is believed to have been 
caused by defective wiring in the air condition- 
ing unit. 


Bob Anderson has assigned H. S. Stewart to 
assist Marshall Fling in managing the new South- 
side drive-in at Jacksonville, Fla., a 600-car 
theatre which will be equipped for Cinema- 
Scope. 


The majority interest in the Starlite and Sky- 


Vue drive-in theatres at Waterloo, Iowa, has 
been sold by Philip E. Winslow to the Central 
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¢ AFEATU 
ATTRACTIO 


that attracts more patrons 
to your theatre 








and brings them back 
again and again, the fin- 
est theatre chair, tops in 
convenience with living 
room comfort, the original 
genuine Push-Back Theatre 
seat now made by Griggs. 


And that’s only one 
reason why it’s good busi- 
ness to modernize your 
seating with new Griggs 
Push-Backs. They give your BOOST CONCESSION SALES! Easy-to-leave, easy-to- 
return to ‘‘Push-Back”’ seats make your concessions easy to 
reach, easy to buy! 


Or 


patrons a real sell on your 
house every minute of every 
show. 


Progressive theatre 


management likes Push- 
Back* Seats, too. Their 
durability and low mainte- 
nance cost are thoroughly 


pro ved by more t h an 15 1—Here’s the normal 2—Seated persons need 3—Relax—chair slides 


years’ service. For complete comfortable positionof not stand. A gentle back to normal sitting 
y the Push-Back Theatre movement of the body position. No standing 


tacts, write today! Seat. slides seat back. up. No inconvenience. 


GRIGGS ‘S4yah Lone, Vy THEATRE SEATS 


THE WORLD’S FINEST THEATRE SEATS 


*"'Push-Back" is a trade-mark. 


GRIGGS EQUIPMENT CO. 
BELTON, TEXAS 


BETTER THEATRES SECTION 





N Olly Ballantyne 
2000 


Series Package 


Superb Magnetic Sound 


for the Small Theatre 
at a price you can afford 


SX-400 Magnetic Reproducers 


Complete with 4-track 
magnetic pickups. 


S-524 Pre-amplifier 
including 
3 SX-520 pre-amplifier units 
1 SX-519 pre-amplifier unit. 
Has 12000 cycle trigger for con- 
trol of side wall speakers. SX-527 Power Supply 
including 
1 SX-522 Power Supply 
1 SX-526 Monitor amplifier 
and speaker 


Speaker Systems 
No. 10, No. 14, No. 20, No, 30, as needed for seat- 
ing capacity. Systems include necessary high 
and low frequency speakers, baffles, horns, and 
dividing network. 


The Ballantyne ompany 


1712 Jackson St. Omaha, Nebraska 


States Theatre Corporation. S. A. Oelerich, 
of Waterloo, retains his interest in the two 
theatres and will continue to be active in their 
management. 


Carl Herman has resigned as manager of the 
Hollywood theatre, Pottsville, Pa., to take over 
ownership and management of the Little thea- 
tre, Littleton, Pa. 


Guy Parks has been appointed manager of the 
Star theatre in Portland, Oreg. 


The new Riverside drive-in theatre at Bruns- 
ville, N. C., has been opened by Frank, John 
and Jess Cooper. 


E. C. Sanderson and R. D. McGowan are the 
new owners of the Gatesville theatre, Gates- 


ville, N. C. 


The new North Park drive-in at Rochester, 
N. Y., is being readied for an opening shortly. 
Sam Salone will be the manager and Anthony 
Sulkowski his assistant. 


Duke Shumow has reopened the De Luxe 
theatre in Chicago, following a refurbishing job 
which took two months. 


W. B. and Elizabeth Eckrod have acquired 
the Cozy theatre at Cedarville, Ohio, formerly 
operated by A. D. Curfman. 


Alex Kling plans to open his new drive-in 
theatre four miles east of Fourche, S. D., this 
month. 


Ralph Roe, formerly city manager for Fox 
Inter-Mountain Theatres at Nampa, Idaho, has 
been promoted to a similar post at Pocatello, 
Idaho, succeeding Robert Sweeten, who is now 
the manager of the new Centre theatre in Den- 
ver. The post at Nampa went to Robert Van- 
derpool, formerly assistant city manager at Poca- 
tello. 


Harry Finger has been named general man- 
ager of the Mansfield (Connecticut) drive-in 
theatre. 


The Lake theatre in Lake Bronson, Minn., 
which has been closed for about a year, is to 
be reopened by the local American Legion post, 
which will operate it as a community project. 


The lobby of the Colonial theatre in Harris- 
burg, Pa., has been redecorated under the direc- 
tion of house manager Jack O’Rear. 


Charles E. Mason, one of the first projection- 
ists in Rochester, N. Y., died recently in that 
city. He started his career in the industry in 
1940 as a member of Local 253 and served as 
a projectionist at the Temple theatre for 20 
years. After it closed he moved to the Regent. 

Joe Turner’s Austin drive-in theatre at Law- 
ton, Okla., has been equipped for CinemaScope 
by the W. R. Howell Theatre Supply Company 
of Oklahoma City. The new equipment includes 
Motiograph in-car speakers (two for each car) 
and Motiograph projectors and sound. The 
drive-in’s screen is 90 feet wide. 


William Brown has been promoted by Stanley 
Warner Theatres to the post of city manager in 
Manchester, Conn. He was formerly manager 
of the Palace theatre in Norwalk, Conn. 


Elton Christensen has been named assistant 


manager to Robert Brower at the Capitol the- 
atre, Miami, Fla. 
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A. & M. Karagheusian, Inc., New York, 
manufacturers of Gulistan carpets, held a special 
showing for the trade of their new Fall carpet- 
ing line last month in 
New York City. The 
demonstration took 
place in the company’s 
newly furnished show 
rooms. The hosts for 
the occasion were 
Charles Konselman, 
advertising manager, 
and Rudy Grofsick, 
contract sales manager. 
Cocktails and other 
refreshments were 
served. The company 
is introducing in its 
Fall line a 100% wool, 
tufted carpet for the 
first time, it was reported. 


Rudy Grofsick 


Robert Titus has been named assistant man- 
ager of the theatre in Minneapolis, 
Minnesota. 


Gopher 


Extensive damages resulted from a two-alarm 
fire at the Walton theatre, a neighborhood house 
in Philadelphia, last month. The fire started 
just before the evening opening hour. 


Clyde Barnett, formerly assistant manager at 
the downtown Paramount theatre, Los Angeles, 
has been transferred to the Paramount, San 
Francisco, in the same position, replacing John 
Trigonis, who resigned. 


R. A. Feliziani, for the past 22 years with the 
Golden State Theatre circuit, of San Francisco, 
was recently named “Manager of the Year” by 
Mr. Feliziani is 
Strand theatre, 


his colleague managers. 
rently the 


cur- 
manager of San 


Francisco. 


Jim Stansel has been appointed manager of 
the Ranch Drive-in theatre, Hartselle, Ala. He 
was formerly with the Independent Theatres, 
Chattanooga, Tenn. 


The Sundown Drive-in, Columbia, Tenn., has 
been purchased by R. P. Davis from S. S. 
Fleming, Sidney Johnson and Jack Chappell. 
H. P. Vinson, with Mid-Tennessee 
Amusement McMinnville, Tenn., 
has been named manager. 


formerly 
Corporation, 


T. E. Lally has sold the Pontiac drive-in, 
Pontiac, Ill., to L. Hewitt of Manito, Il. 


A new 300-car drive-in has been opened at 
Princeton, Ill., by Alger Theatres of La Salle, 
Ill. 


Allen Armstrong has been transferred from 
the management of the Howell theatre, Palatka, 
Fla., to the San Marco, Jacksonville “art” house, 
replacing Mabel Leventhal, who has retired. 
Replacing Mr. Armstrong at the Howell is 
H. A. “Red” Tedder, formerly manager of the 
Victoria, New Smyrna Beach. 


Tra and Claude May have purchased the Air- 
way theatre in Little Rock, Ark. 


J. L. Welsh, owner, has opened his new Star 
theatre in E] Dorado, Ark. 


W. G. Pullon has purchased the Richmond 
theatre at Cardwell, Mo. 


Richard Kelly, manager of the Badger thea- 
tre, Reedsburg, Wisc. and owner of the No. 33 
drive-in theatre, has planted about 2,000 pine 
trees at his drive-in. 
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Now Ballantyne 
4452 


Series Package 


The Compl A 


Magnetic Soun 


in Drive-Ins 


2 SX-400 Magnetic Reproducer, with 
4-track magnetic pick-ups 
These are compact, easy-to-install 
mechanisms. Every part is of the 
finest quality. Simplicity is a fea- 

ture of the design. 


(At Left) 
SX 454-455 Pre-amplifier 


Ballantyne supplies you with this compact unit com 


plete 
The 


cables 
head 
can be 


The pre-amplifier unit feeds the 
is compatible to all existing power 


(Above 


can be 


with 
Pre-amplifier 
the pre 


control and 
unit mounts on the front wall of 
jection booth between projectors. Magnetix 
plug into each side from the magnetic sound 
For immediate accessibility, the entire un 
lifted off the wall by means of sl 

pe wer 
amplifiers 

) SX 453 Power Supply for the pre-amplif 
mounted any place in the projection room 


volume changeover switch 


t 


amplifi 


convenience 


Dub'l Cone Speakers 


The famous patented double cone prin- 
ciple gives perfect tonal resonance as 
well as weatherproof protection. Every 
point in the speaker is protected against 
moisture and corrosion. The voice coil 
is Aluminum and will not buckle or warp. 
A heavy 1.47 oz. Alnico V_ magnetic 
gives 3-5 times the power of previous 
magnetic materials. Hundreds of thou- 
sands are in use. 


as mW 


The Ballantyne (empany 


1712 Jackson St. ~ 


Boyer Prefabricated Towers 
Extra Strength—Low in Cost 

Full engineered to withstand winds up 
to 100 miles per hour. Research de- 
signed, laminated braces are waterproof 
and heavily reinforced with TECO con- 
nectors. Entire unit is prefabricated 
and shipped as a complete unit includ- 
ing screen face. Assembled and erected 
without expensive equipment or special- 
ized labor. Available with either flat or 
curved faces up to 96 ft. wide. 


Omaha, Nebraska 





Deal Direct and SAVE?! i‘ 


LOOK AT THESE UNHEARD-OF PRICES 
typical of the VALUES throughout our complete line 


seit ebert less 


PHetey 


-.- And as for QUALITY, You Be the Judge... 


Satisfaction Guaranteed or Your Money Back * 


‘CHIEF’ 312" SPEAKERS ‘“SUPER-CHIEF’’ 4" SPEAKERS 


LIST LESS 10% LIST LESS 10% bs ” 2 
Single speaker only $5 36 A. Single speaker only $626 THE CHIEF IN-CAR SPEAKER 
with Koiled Kord.... $5.95 rj Koiled Kord.... 9.95 


with $6.95 Absolutely nothing finer in tone quality, 


' ' . ‘ ened appearance, compone materials <¢ 
. Set of 2 speakers with . Set of 2 speakers with .. ee a | ~ “t] nae sae “93 
aluminum junction box $1256 aluminum junction box $1436 workmanship . . . an¢ with exclusive tea- 
and straight cords. ..$13.95 and straight cords...$15.95 tures that make it a stand-out over others 

; eee . at far higher prices! Beautifully-finis 
Set of 2 speakers with . set of 2 speakers with ee ul ; : weer? : fi ished 
aluminum junction box aluminum junction box cast aluminum housings, with superior vol- 
plus down light and $1328 plus down light and $1508 ume control and many other advantages. 
straight cords $14.75 straight cords .......$16.75 Get the full _ <p and compare. 
an anes c ee: : s 

. Set of 2 speakers with . Set of 2 speakers with ORDE R ONE! ee - It i. ry It! It will 


aluminum junction box $1418 aluminum _o box $1598 prove its superior teal re you! 


and Koiled Kords....$15.75 and $17.75 ; 
Singie 312” speaker 
). Set of 2 speakers with ». Set of 2 speakers with with = straighi cord, 


aluminum junction box aluminum junction box only $4.95, AND with 
plus down lig! ‘ plus down light -_ 10% off for casi 
Koiled Kords $ Koiled Kords with order, it’s only... (C.O.D.’s ore st t straight 


list, $ 


% Even Beyond These LOW List Prices, You Get 10% OFF if Payment Accompanies Your Order 
This cash discount applies to ALL First-American equipment, and, of course, the same Money-Back Guarantee of Satisfaction holds good: 
If within 10 days, after use in normal service, you wish to return the merchandise for any reason (except damage while in your hands) 
you will be repaid promptly and without question the full purchase price less 10% for handling. 


INDOOR THEATRES! Extra Big Sturdy LIGHTS and 


**Adjust-A-Curve” SCREEN FRAMES DIRECTIONAL SIGNS 
WIDE-ARC for Any Aspect Ratio 


Nothing compares with this screen frame for Win happy patrons and bigger business with 
exclusive desirable features and sturdy struc- these better-built signs . . . sizes, styles and 
tural engineering. Easily, quickly, precisely wordings for every purpose . . . bigger, more 
you get the exact tilt you want and accurate attractive and readable . . . easy-access sliding 
curvature setting at all points across the entire panels and mounting brackets that fit any post 
arc. Use it curved or straight (flat) or change without adapters ( or will-mount) plus many 
it anytime. Get full details! Ask us for price other fine features. At such low prices, speed 
on your requirements. up your traffic and get more refreshment sales: 





Auditorium 24” single-face illuminated sign, 
: W “DEAK ERC ictured top right, choice of 
SIDE-WALL SPEAKERS for sete ane ; 
os dither, cutie res wording. List $16.95, less 10% 
STEREOPHONIC SOUND for cash, only $15.26 
12-inch, 14-watt speaker, superbly engineered ee 2 si ialabes 
and unsurpassed in sound quality. In handsome Ramp Identification Sign, 8x7 
accoustically-treated cabinet 16” x 16” x 8%”. each face, pictured at right, any 
Alnico V 10-ounce magnet with line-to-voice- numerals or letters plus inde- 
coil matching transformer, My qua to any the- pendently lighted FULL panel, 


atre sound system. 


10% for cash, only $13.95, less 10 $12.56 


Wire, Phone or Write for Money-Saving Prices on Other First-American Products Including: 


SPEAKERS Stationary, Post SCREEN TOWERS, Prefabricated Steel SCREEN PAINTS, Indoor and Outdoor 
UNDERGROUND WIRE CHANGEABLE MARQUEE LETTERS PORTHOLE and LAMPHOUSE BLOWERS 
REPLACEMENT CORDS for Speakers ROADWAY and MARKER LIGHTS SAFETY LADDERS e DRAG BROOMS 


and a Great Line of Refreshment Counters and Equipment! 


FREE! Big Valuable Portfolio File Covering All Theatre Subjects, plus Our Complete Catalog 


1717 Wyandotte St., Kansas City 8, Mo. 
Phone: BAltimore 6882 
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THE EFFECT of wide-screen 
technique on existing seating plans is a 
variable quantity as conditions differ from 
theatre to theatre. There never were any 
grounds, however, for assertions that this 
or that wide-screen system had no impact 
whatever upon seating as installed for pic- 
tures of traditional production and pres- 
entation. An assembly of auditorium chairs 
is part of the theatre exhibition machine. 

Each chair is individually important func- 
tionally. It is also mighty important as just 
a chair, a device of repose for the human 
body. Manufacturers have been working 
on that function consistently for a long 
time; the trick has been to build in com- 
fort at a cost that most theatres can afford. 
The better auditorium chairs of today don't 
need to apoiogize, in point of comfort for 
their purpose, to their competitors in front 
of a home television set. 

Economic limitations of some operations 
may compel settling for less. But today, as 
never before in show business, the factor of 
sitting comfort is not anything to fool with. 
The most compelling fact of theatre seat- 
ing is that the public pays to see the whole 
performance—and to see it comfortably! 

e 

At midsummer, reservations for exhibit 
space at the 1954 Tesma Trade Show are 
around a hundred. Booths for about half 
again as many are available in the ex- 
panded area of Chicago's immense Con- 
rad Hilton Hotel which has been assigned 
to the theatre equipment exposition. 

Unquestionably, in view of the acceler- 
ated rate of reservation, all the booths will 
be taken, continuing the consistent growth 
of interest since the Theatre Equipment 
and Supply Manufacturers Association 
undertook to provide an annual compre- 
hensive display of products for theatre 
operators and technical consultants. 

As last year, TOA will hold its annual 
convention during the trade show, which 
will open on October 31st and run through 
November 4th, Then, besides Tesma and 
the Theatre Supply Dealers Association, the 
International Popcorn Association will meet 
at the Conrad Hilton at the same time. 

Obviously an event to be calendared 
now. And remember, to theatre people the 
trade shows themselves are free. —G.S. 





Neatiné the Auditorium 
‘or the Wider Picture 


To all the considerations of comfort and fresh appearance urged by the industry’s 


new competitive effort, the technical changes which are basic to that effort make 


their own demand for renovation of theatre seating. An assembly of auditorium chairs 


is also a system of sightlines, and widening the picture can change them radically. 


HE current transition 
from a highly centralized, squarish picture 
to one spreading across most of the width 
of the auditorium introduces new consid- 
erations of seating. Changes in the seating 
plan naturally issue from a_ substantial 
change in the relationship of the perform- 
ance area to the audience area. 

Radical 
either picture or seating plan affects the 
other. As set 
months ago, screen width should be based 
But most 


motion picture theatres, designed as they 


change in the dimensions of 


forth in these pages some 


on the center of audience mass. 


are for a relatively small screen and more 
or less patterned after the stage theatre, 
are likely to give proscenium and platform 
structures decisive weight in a calculation 
of picture size for wide-screen presenta- 
tion. Probably most such calculations thus 
far have considered little else than stage 
and proscenium conditions, plus the factor 
of balcony interference in two-floor houses. 

But even working out the problem purely 
as a matter of proscenium and stage allow- 
ances, exhibitors installing a wider picture 
promptly note that the value of several 
rows nearest the screen are reduced prac- 
tically te the vanishing point, thereby rec- 
ognizing the relationship between picture 
width and viewing distance. This minimum 
distance at the front now asserts itself as 
never before (there hardly seemed to be 
such a factor with the tiny picture of the 
industry's early years). 

The maximum viewing distance (to the 
last row) has become, on the other 
hand, less significant than it was when a 
factor 


now 
relatively small picture made it a 
of acuity, or detail-perception. Few thea- 
tres with wide-screen presentation are like- 
ly to have a maximum viewing distance of 
more than three times the picture width 
(3W), which is less than half that found 
in most theatres with conventional pro- 
jection. 

As to the minimum viewing distance, 
theatres can reason- 


operators of existing 


ably let the public deal with that factor 


12 


as it will, if other conditions do not ad- 
vise reseating. There is no need to remove 
rows which a wider picture make too close 
to the screen. There will be patrons, of 
course, who get into them when no others 
are available, and who will complain that 
the management should not have seats that 
near the performance; but most of them 
will probably appreciate that their is no 
law compelling them to sit there, and that 
there is at least the remedy of a refund. 

It is in laying out a new seating plan, 
for either a new or an existing theatre, that 
this minimum distance requires considera- 
tion. What should be the basis of it? 

For many years now it has been authori- 
tatively recommended that the distance be- 
tween the screen and first row should be 
not less than approximately the width of 
the picture. Obviously, that value (1W) 
cannot be practicably applied to wide-screen 


Whereas it have amounted 
to 20 feet, it may now become, say, 34 
feet, with the screen itself probably sev- 
eral feet apron. than 
the smaller one. And there would be thea- 
tres in which the value of 1W would go 
to 50 feet and more. 


seating. may 


closer to the stage 


In wide-screen technique, however, we 
have a new evaluation of available screen 
area which may well make it unnecessary 
to consider the entire width of the picture 
in determining what the minimum viewing 
distance should be. Former practice in the 
1.33/1 
parable blown-up detail shots to the ex- 
film The 
wider picture can achieve equal clarity and 


ratio dictated close-ups and com- 


tremities of the photograph. 
dramatic impact without critical material 
occupying the entire screen image; indeed, 
an advantage of the new technique is the 
(Continued on Page \4+) 























ing position precisely to the picture area. 





Use of Double Arm Blocks for Extra Inter-Head Spacing 


In the discussion on the opposite page, referring to the stagger scheme diagrammed, between- 
head distances greater than widths of auditorium chairs regularly available are given for 
rows | to 18. This extra spacing can be inserted by use of double arm blocks. Under ordinary 
conditions represented in the diagram, the extra distance between heads would not be more 
than 7 inches more than maximum chair width (22 inches), and such a space may not be too 
much for uniform spacing of chairs with double arm blocks. In some theatres, however, dimen- 
sions of the seating area and width of the picture may advise use of double arm blocks in 
rows farther back, with sightlines requiring a random layout. 
installation, with extra spacing introduced between groups of chairs in order to adjust view- 


| 
| 
! 
| 


Below is pictured such an 
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By BEN SCHLANGER, Theatre Architect and Consultant 


For capacities in the middle ranges, that have been 
characterized by picture widths in the neighborhood 
of 18 to 20 feet, a stagger system of seating properly 
laid out with variation of chair widths as available from 
principal lines of seating, is effective beginning at 
about the 19th row, counted from the front row. In 
the remainder of the rows (I to 18) it becomes nec- 
essary, for the most part, to increase the distance 
between heads beyond regularly available chair widths. 
The space between heads in these forward rows must 
be increasingly wider as the distance from any given 
row to the screen decreases. These distances between 
heads are as follows: 

Rows 18 and |7—2I1 inches; rows 16 and 15—22 
inches; rows 14 and |3—23 inches; rows 12 and ||— 
24 inches; rows 10 and 9—25 inches; rows 8 and 7— 


26 inches; rows 6 and 5—27 inches; rows 4 and 3— 
28 inches; second row—29 inches. 

The diagram above indicates the feasible objective 
of a stagger system on the basis of a 32-row seating 
plan and a 33-foot picture. Note that from the 32nd 
row an unobstructed view is possible between heads 
in the row immediately in front for a picture width 
even greater than 33 feet. At the 25th row the sight- 
line clearance is narrowed to the width of the picture, 
33 feet. At the 20th row clearance between heads in 
front takes in a sufficient amount of picture width. 

if the new picture is wider than 33 feet, the full 
horizontal sightline clearance will begin at a point 
farther back than the 20th row. Conversely, if the 
wider picture is narrower than 33 feet, sightline clear- 
ance begins nearer the screen than the 20th row. 


PICTURE 33 FEET WIDE 


Rows | to 4 (Area D in the diagram) are too close 
to the wider picture to serve for other than the seating 
of children, or adults waiting there for seats farther 
back. The distance of Row | from the screen is equal 
to the width of an 1|8-foot picture, here indicated as 
the former one (double outline behind new picture). 
Row 4 is at a distance approximately equal to 80% of 
the width of the new picture, which is probably a 
practicable portion of the total width upon which to 
base the location of first row. 

Theatres having seating plans developed in more 
recent years according to principles of staggered seat- 
ing which achieved unobstructed vision of the conven- 
tional picture, may very well find spacing in at least 
toward the rear quite acceptable for a wide-screen 
presentation. Tests should be made for other areas. 
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Auditorium Chairs for 
New Era Renovation 


. . . Picturing leading models from current lines 


of theatre seating meeting today’s 


standards of comfort and beauty. 


One of the chairs in Heywood-Wake- 
fieid's Encore" series for standard the- 
atre seating is shown at right (Model 
TC 700) as equipped with the company's 
new "Contour" cushion. Of foam rubber 
construction, the "Contour'’ is designed 
to conform to the contours of the occu- 
pant's body as he moves about. It has 
approximately 3 inches of formed rubber 
over helical construction, attached to an 
all-steel frame. The company also has a 
cushion of coil spring con- 
struction and a flat top. The “Encore” 
line has steel construction throughout. 


new "‘Sit-in'’ 


Newest feature to be added to the 
Heywood-Wakefield "Encore" chairs (TC 
700 and TC 701) is the "Relax/Recliner” 
back design shown at left, whereby the 
chair back shifts automatically as the 
occupant moves his body from any up- 
right position to any degree of slouch. 
The picture shows the maximum recline 
possible with the new design, but the 
chair is engineered in such a way that 
lesser angles of recline are possible as 
the body is shifted. In addition to 
the "Encore" series, Heywood-Wakefield 
offers a luxury-type chair known as 
"Airflo." It features a spring base mech- 
anism which allows change of seat-to- 
back ratio, according to the occupant's 
change of position, in a "rocking" effect. 








The “Universal” chair in the line of the Ideal Seat- 
ing Company, pictured above, is available in 
models of 32 variations, including styles with self- 
rising or retracting seats or both. All models are 
of steel construction throughout and have cushions 
that are locked in place without use of a tool. 
Seat cushions are of coil spring construction, and 
backs are of full length to protect the seat fabric. 


Included in the line of the Irwin Seating Com- 
pany are the "Comet' (illustrated below) and a 
"Standard" chair. The "Comet" has a seat that 
automatically rises to a three-quarters position, 
and, like the company's other chairs, features seat 
cushions of coil spring construction, a full-length 
back with rolled edges, and steel construction. 
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(Continued from page 12) 
consistent of environmental in- 
formation without loss of critical and dra 
Presumably—and this sup- 
references to 


inclusion 
matic detail. 
position is suggested by 
“peripheral vision” in discussions of wide- 
screen technique—the extreme sides of the 


14 


picture will often be occupied by environ- 
mental material while critical action tends 
to be drawn toward the middle. 

It should not be expected that the ex- 
panded performance area be marked off in- 
to environmental sides and a narrational 
middle—the fewer stage-like artifices the 


better (having got rid of the devices im- 
posed by the dinky screen, let’s not turn to 
another kind). But if the new technique 
is to be new and not just a blow-up of the 
old, critical action will not require the full 
frame of the picture as consistently as it 
has. And the upshot of this may be that 
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Auditorium seating of the American Seating Com- 
pany features the "Bodiform" (shown above) and 
the "Retractor" (pictured below). In "Bodiform,” 
so-called because of posture-back design, the seat 
rises automatically in line with standards by a 
mechanism within the seat structure. The seat of 
the "Retractor" is so suspended as to cause re- 
traction by shifting of the body weight. Both 
models have spring-arch seat construction and an 
all-steel back, including the inner upholstery panel. 
"“Bodiform" aisle standards have the feet turned 
in. They are streamlined with closely trimmed arm 
rests. In addition the company offers a "Deluxe 
Loge" series which features a full spring, padded 
back; a spring-arch "Bodiform'' seat equipped 
with foam-rubber padding; rubber-padded up- 
holstered arm rests. Various color schemes available. 


A recent eddition to the line of 
Griggs Equipment Company is the 
"“push-back" chair shown at right. 
(This is the original Kroehler chair 
design with push-back type re- 
tracting seats, the patents for 
which were purchased by Griggs.) 
Ali models of this chair are fully 
upholstered with a wide variety of 
fabrics available. A low aisle 
light overlay (as shown) is pro- 
vided for main floor location, 
while a higher one is available for 
balcony seats. A simplified wir- 
ing hookup makes for easy in- 
stallation. The middle as well as 
end standards are streamlined. 


Representative of the RCA-Inter- 
national seating line is the fully 
upholstered chair at right, Model 
2450, which has a spring insert 
back. Other models are available 
with padded backs of two thick- 
nesses. Seats in all models are of 
automobile-type cone spring con- 
struction to the front edge, and 
pans are of steel, as are back 
panels, which are of fabric-pro- 
tective design. Upholstery is ap- 
plied by cementing and sewing to 
a steel rod in a recess of the 
back. The arm rests of the chair 
pictured are shaped of kiln-dryed 
hardwood. The back length is 24 
inches aad it is formed with a 
double curve for extra strength. 
Both spring and padded back 
models in the RCA line have the 
same dimensions throughout. 


A basic model in the current line of 
the Griggs Equipment Company, the 
“Super Star" (Model 50 MBW) is 
pictured at left. Of steel construction, 
the chair is self-rising, coming to a 
three-quarter fold inside the stand- 
ards. three 
choices—spring cushions with cotton 


Seats are available in 


padding or foam rubber padding and 
The end 
and center standards are curved, and 


solid foam rubber cushions 


arm rests are of solid maple. All 


steel parts have baked-on enamel 


finish. The chair is available in a wide 
from 


variety of upholstery fabrics 


mohairs to DuPont Fabrilite plastics. 


SS 


we can base a practicable distance to the 
first row on some percentage of the total 
picture width. 

Should it be 80%? Could it be less? 
How production technique uses its larger 
performance area will determine this fac- 
tor eventually. With cinematography con- 
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templating a screen occupying from three- 
fifths to two-thirds of auditorium widths, 
it is not now unreasonable, however, to 
submit 80% of the total screen width as a 
practicable distance from the screen to the 
first row. 

The major consideration, however, is 


that of sightlines generally—the adaptation, 


in the case of an existing theatre, of a seat- 


ing plan laid out for the relatively small, 


square picture, to visual clearances required 

for a comprehensive view of a picture from 

50% to 100% New and 
(Continued on page 24) 


wider. serious 





Levittown, Pa., is a 

city of 30,000, built, 
like its counterpart on Long 
Island, on vacant acreage by 
Levitt & Sons, New York. 
Contrary to usual provisions 
in such developments, no 
plans for a motion picture 
theatre were made—on the 
theory, it has been said, 
that home television was 
riaking the theatre obsolete. 
j.ast month Fox Theatres, 
Inc., Philadelphia, opened 
the 1200-seat Towne the- 
atre there. Lying between 
Philadelphia and Trenton, 
N. J., Levittown expects to 
add 10,000, to its popula-— 
tion by the end of this year. 


The front of the Towne is constructed 
of colored stone (the right wall) and 
has a canopy of stucco and stainless 
steel. The box-office is outside the 


entrance area on the right side. 


The entrance doors to the theatre lead directly into the lobby (above) beyond which another 
set of glass doors leads at a curve to the left into the lobby which is continuous with the standee 
section at the rear of the auditorium. The ceiling in the lobby is "Acoustone" and the side 
walls are stuccoed plaster. This area is carpeted with an RCA Leedom-loomed pattern in maroon 
and tan. At the snack bar (visible through doors) popcorn, candy, and ice cream are sold. 
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LEVITTOWN, Pa.’s first 
theatre, the Towne, is one of modern and 
functional design that has been equipped 
by its owners, Fox Theatres, Inc., for 


showing all the new film techniques as well 


as theatre television. 
Under the direction 
of Melvin 4. Fox, 
the circuit operates 
some 16 other in- 
door and = drive-in 
theatres in Philadel- 
phia and New Jer- 
sey. Mr. Fox is a 
member of the Son’s 
Club, which is com- 
posed of sons of 
men who pioneered Melvin J. Fox 
in the motion picture industry. 

The new theatre is approached by a con- 
crete walk from the street which extends 
to the entrance doors and along the entire 
fornt of the building, providing a border 
for a grass lawn in front. Of concrete and 
masonry construction, the building is 188 
by 100 feet. The entrance doors lead into 
a lobby beyond which are doors into a 
foyer which curves to the left and is con- 
tinuous with the standee cross aisle at the 
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The auditorium of the Towne (see views above and below) seats 1,200 with all chairs RCA- 

International. The screen is an RCA "Dyna-Lite’ 54 feet wide. The side walls here are covered 

with red damask, and the rear walls are ‘“Acoustone.” Illumination here is by downlights. 
rear of the auditorium. ‘The rest rooms 
are off the standee area on opposite sides. 
The front of the theatre is dominated 
by a large name sign mounted on the right 
side atop a wall of Pennsylvania colored 
stone. This name sign is of stainless steel 
and channeled neon. An attraction name 
panel of stainless steel has been mounted 


on the center of this wall. It is equipped 
with Bevelite letters. 
At the entrance area a canopy of stucco 


(Continued on page 18) 


The theatre's foyer is continuous with the standee 
cross aisle at the rear of the auditorium (below). 
The rest rooms are located off this standee area. 


Projectors are RCA as is the sound, including both 
magnetic and optical. The lamps are ‘‘Brite-Arc. 


BETTER THEATRES SECTION 17 














Where Perfection tn Projection to a Muatl, 


+ 


NO SEAMS + NO STREAKS - NO CLOUDS or DISTURBING ELEMENTS 


UP TO 90 FT. WITHOUT A SEAM—ANY SIZE WITHOUT A 
STREAK AND WASHABLE FOR ECONOMICAL LONG LIFE 
PLUS DOUBLE WEIGHT SCREEN FOR ADDED STRENGTH 


Tops FOR ANY TYPE FILM PROJECTION 
2D-3D AND WIDE SCREEN 


BODDE SEAMLESS SCREENS ARE * CAST IN ONE PIECE—NO WELDED SEAMS 
AVAILABLE IN 3 REFLECTING FACTORS x DOUBLE SCREEN SIZE WITHOUT INCREAS- 
TYPE A ING PROJECTOR LIGHT OUTPUT 
* TOPS FOR COLOR REPRODUCTION 
LOWEST DEPOLARIZING FACTOR FOR 3D 
SURFACE DOES NOT CRACK OR FLAKE OFF 
(For wide theatre or steep balcony) WASHABLE WITH SOAP AND WATER 
has 2% GAIN FACTOR SURFACE DOES NOT DISCOLOR 


SEE YOUR LOCAL SUPPLY DEALER (or contact us direct for further information) 
BODDE SCREEN COMPANY + 8829 VENICE BLVD. * LOS ANGELES 34, CALIFORNIA 


(For narrow theatre) 
has 4:1 GAIN FACTOR 


(For medium width theatre) 
has 3:1 GAIN FACTOR 


TYPE B 


TYPE C 

















VALLEN BY-PASS TRACK 
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SCHEME OF THREE PARALLEL CURTAIN TRACKS SHOWING OVERLAP 








The problem encountered in most theatres when a wide screen is installed 

that of space between frame and wall in which to fold the curtain—has 
been solved by the Vallen By-Pass Curtain Track System. The drawing 
indicates how three sections of curtain for each side are operated on 
parallel tracks. Yet the operating line is same as for standard draw curtains. 


@ Fan-folds curtains into unbelievably small space. Easily installed. 


® Requires but one operating line. All-Steel, Moderately priced. 


Write for specification print. Consult Vallen for 
curtain operating equipment suited to your needs. 


a 


CURTAIN CONTROLS AND TRACKS 
VALLEN, Inc., Akron 4, Ohio, U.S.A. 














The Movies Come 
To Levittown 


(Continued from page 17) 


and stainless steel extends out 10 feet to 
provide protection over the box-office, 
which is outside to the right of the entrance 
doors. To the left of this entrance area 
is a poster display case of glass trimmed in 
walnut and also equipped with cathode 
lighting, 


THE LOBBY AREA 


Four pairs of glass doors give access to 
the lobby where the ceiling is “Acoustone” 
and the side walls are stuccoed plaster in 
Spanish red. This area and the foyer and 
standee section are completely carpeted 
with an RCA _ Leedom-loomed pattern 
woven especially for the theatre in maroon 
and tan. The ticket box is immediately 
in front of the second set of doors lead- 


“ 


ing on into the foyer. 

In the. foyer the refreshment stand is 
directly beyond these doors and constructed 
on a curved angle to the right. At its far 
end an automatic beverage coin dispenser 
has been placed. The ceiling in this area 
is also “‘Acoustone” and the walls are stuc- 
coed plaster in Spanish red. Illumination 
of the standee area is by pan lights sus- 
pended from a metal disc reflector. 

In the auditorium seating is in a three- 
bank, two-aisle plan with banks broken by 
a cross-aisle in the center. Staggering is 
carried out in the center bank from the first 
to last row. The chairs are RCA-Interna- 
tional spring-back models upholstered in a 
rose fabric with side panels in maroon to 
blend with the aisle carpeting, which is 
the same pattern as in other areas of the 
theatre. The chairs are spaced 36 inches 


back to back. 
THE AUDITORIUM WALLS 


The side walls of the auditorium are 
covered with red damask in a diamond pat- 
tern except for a section near the standee 
rails which has solid maroon damask. The 
side wainscot is painted country block. 
The rear auditorium walls are ‘“Acou- 
stone,” and the ceiling is plaster off-white. 
Illumination is by three lines of down- 
lights, which are alternated with Anemo- 
stat diffusers. 

The picture presented at the Towne is 
54 feet wide on an RCA “Dyna-Lite” 
screen. The distance from the screen to 
the first row is 28 feet and 115 to the last, 
giving a maximal viewing factor of 2W. 
Projectors are RCA with lighting by 
“Brite-Arc” lamps. The sound system is 
also RCA, including magnetic as well as 
optical. 
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ASHCRAFT 
| | oo ‘ SUPER POWER R POWER 


NOW OPERATING IN THE 
LARGEST THEATRES USING 


GIANT SCREENS 
70-120 FEET WIDE" 


Recent tests have definitely proved that the Ashcraft Super- 

Power at currents of 95 to 105 amperes produces far more 

light and of a better quality than other lamps using from 

135 to 180 amperes—(the complete Super-Power range is 
85 to 135 amperes). 

There is no film buckle with the Super-Power—equipped 

with the Ashcraft Air-Cooled Heat Deflector. 

The Super-Power is especially engineered and constructed 

; to meet the present-day requirements of the largest and 

= = widest screens or for large screen 3-D—whether for Indoor 
: ‘ or Drive-In prejection. 


The Super-Power is in daily operation in indoor theatres 


Si 
projecting 70 ft. pictures. 
Drive-In theatres, with 120 ft. screens, are in year around 
| operation using the Super-Power. 


ASHCRAFT HYDRO-ARC’ 75-85 AMPS 


PRODUCES MORE LIGHT 
THAN NEEDED FOR 30- 
45 FOOT WIDE SCREENS 
USED IN SMALLER THEATRES 


The Ashcraft Hydro-Arc is of the same high quality 

- ——— a xa and efficiency as the Super-Power, yet is specifi- 

BO En  ceualll cally designed for those theatres not adaptable to 
enormously large screens. 

4 i The Hydro-Arc supplants and is far more power- 

5 ful than the outmoded Suprex type lamp which 

used short copper coated carbons. Suprex is not 

adaptable to present-day wide screen projection 


= standards yet costs more to operate than the pow- 
erful Hydro-Arc. 
iz The Ashcraft Hydro-Arc uses 9 m/m x 20” un- 
coated High-Intensity Carbons (which do not re- 
Hydro-Arcs are ideal for large 


exhibitors who demand high- the same as the Suprex 14” copper-coated carbon 
powered, economical projection. 


The first cost and operating ex- quire rotation due to double magnetic arc stabili- 
yet burns more than twice as long. 
screen 3-D (long burning over 


pense of the Hydro-Arc is low Eo ; 
and well within the reach of zation). The long 20” carbon costs substantially 
one hour) or.for Drive-in the. genuine Bausch & Lomb High-Speed Reflector 
otre screens up to 50 ft. wide. assures maximum light efficiency. 























| Distributed U.S.A.: Through Independent Theatre Supply Dealers * Foreign: Westrex Corp. * C Dominion Sound Equipments, Ltd 





C. S. ASHCRAFT MANUFACTURING COMPANY, INC. 
36-32 THIRTY-EIGHTH STREET * LONG ISLAND CITY 1, N. Y. 
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The Super Panatar prismatic projec- 
tion lens for expansion of squeeze prints 
is pictured above as mounted on a pro- 
jector, seen from the port side. The 
Super Panatar is not attached to the 
lens mount, but to the mechanism frame. 
For this, an acceptance bracket is sup- 
plied, consisting in a pad which is first 
bolted to the projector, and the lens 
bracket itself. This type of mounting has 
been designed to control lateral tilt of 
the lens so that the lens is in a level 
position regardless of the angle of the 
projector, thus to make horizontal lines 
of the picture, when projected on a 
curved screen, appear straight from the 
main floor. 

By means of pivot pins, the lens is 
mounted on the bracket and aligned 
exactly with the projector optical sys- 
tem, finally checking this alignment (be- 
fore locking the lens firmly in position) 
by projecting a picture or target film on 
the screen. 

The knob pictured on top of the lens, 
near the front, is an “aspect ratio con- 
trol’ knob. By means of it, the propor- 
tions of a squeeze picture projected at 
full aperture can be changed from the 
aspect ratio for which the print was 
made. This procedure, producing ex- 
pansion at a different rate from that of 
compression, is said to be allowable if 
it causes distortion no greater than 5%. 
In projecting cartoons, and title mate- 
rial, some believe that distortion may be 
practically ignored altogether. 

Prism surfaces of the Super Panatar 
may be cleaned by removing screws 
which hold the lens housing to the 
chassis and removing the chassis from 
the housing. The prism can then be 
cleaned without being detached from 
the chassis, which the manufacturer 
warns, must never be done. 





The Super Panatar 


Variable Type 


Anamorphic Lens 


Operating and installation characteristics of the pris- 


matic optical system developed by Panavision, Inc. 


By ROBERT GOTTSCHALK 


President, PanaVision, Inc., Hollywood, Calif. 


THE ARRIVAL of the var- 
iable anamorphic attachments for projectors 
has been welcomed by exhibitors. Its arri- 
val means competition among the processes 
now available. The exhibitor, therefore, 
has a choice. There is no monopoly on spe- 
cial attachments, or wide-screen processes, 
which marries the exhibitor to any single 
method of screen presentation. Given that 
freedom of choice, he has the opportunity to 
compare processes, and after a careful, stud- 
ied comparison, he has the opportunity to 
buy that attachment which suits him in 
performance, price and availability. 

It is important to distinguish between 
the two basic types of anamorphic lenses. 
The first type to appear on the market was 
the cylindrical lens with an expansion 
power of two, to complement the camera 
lenses used in CinemaScope production. 
Naturally, it is absolutely essential that the 
projection lens “unsqueeze” the picture in 
degree that the taking lens 
It will be 


the same 
“squeezed” it in photography. 
seen therefore that since the optics of a 
“cylindrical” lens are designed for a fixed 
power, or magnification, of two, its use Is 
restricted solely to the projection of Cine- 
maScope film. 

There is disagreement among the studios 
as to which anamorphic ratio is the most 
desirable. This could be a most unhealthy 
situation for the exhibitor if it were not 
for the introduction of the variable pris- 
matic anamorphic lens, which is the other 
basic lens type. 

The exhibitor who 


purchases Super 


Panatar variable anamorphic lenses can 
show the present CinemaScope product, 
and by simply turning a knob on the lens, 
show any other anamorphic 
ratio which might come out of Hollywood. 

I feel that a word or two about compari- 


son tests should be said at this time. Com- 


practicable 


parison tests conducted in an unscientific 
manner can be extremely misleading. Expe- 
rience has shown that in order to conduct 
a fair comparison test it is imperative that 
the following conditions exist: (1) Same 
objective lens be used with all anamorphic 
lenses being tested, (2) arc powered by 
generator, not rectifier, and amperage and 
trim carefully checked, (3) screen bright- 
ness meter held in rigid mount and not 
moved between tests, (+) same reel of film 
on each test, (5) proper mounting of ana- 
morphic lens, and (6) proper squeeze ratio 
set on variable anamorphic lenses. 

The writer has been present at many 
comparison tests and has found few to be 
conducted scientifically. I recall one in 
particular where two different makes of 
cylindrical lenses were compared. One was 
rated as having a much greater light trans- 
mission than the other. Knowing this to be 
an optical impossibility, I objected to the 
fiindings, even though the Super Panatar 
was not involved. A second test with more 
rigid control indicated equal transmission. 

As far as the quality of projected image 
is concerned I strongly recommend the ex- 
hibitor to pay particular notice to the sides 
of the picture. It is here that the exhibitor 
will notice a definite difference both in 
respect to sharpness and amount of distor- 
tion of image. 

The Super Panatar uses what is called 
thermo-setting plastic for cementing lens 
elements, as opposed to the less durable and 
less expensive balsam cement. And installa- 
tion of the Super Panatar lens is very sim- 
tion of the Super Panatar lens is simple. 

The fact that various anamorphic proc- 
esses are in the field is itself one of the 
healthiest things that has happened to ex- 
hibition. Exhibitors would be wise to avail 
themselves of every opportunity to make 
comparisons of attachments available. 
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INEMaAScCOP 


For Huge Drive-In Screens 


National’s new Reflect-O-Heat Unit permits 
a great increase in volume of light at the 
screen without a corresponding increase 


in heat at the aperture. 


* 
For Presenting 3-D 


The Excelite “135” delivers the 
necessary increased volume 
of light and also the extended 

running time required on 


a single trim. 
we 


The color value and inten- 
sity of the light at the screen 
is maintained constant 
throughout a full trim without 
manual adjustment by an auto- 
matic arc crater positioner. 


Distributed by 


NATIONAL 


Division of National + Simplex + Bludworth. Inc 


“THERE'S A BRANCH NEAR You” 


BETTER THEATRES SECTION 





Pioneer Art Film 
Theatre Remodeled 


First opened as an art theatre back in 1926, the Fifth 
Avenue Playhouse, on lower Fifth Avenue in New York, 
was recently purchased and remodeled by Pathe Cinema, 
which also owns and operates the Paris, on upper Fifth. 
Along with its modernized appearance, the theatre has 
acquired a new name—the Fifth Avenue Cinema. 


The 


| exterior 
designed with gre 
walls and | 
Herculite glass 


the street. The 


* b 


railve 


\ | 7 
In the lounge area (above) the walls were 
, 


painted white and the ceiling replastered 
and painted charcoal gray. The terrace on 
the right equipped with tables and chairs, 
a raised floor of red brick and an over- 
awning. The mural back- 


{ 


icts film personalities. 


The auditorium (above) is entered from doors on the left of the lounge (see right 
above) and exit is by doors on the side into the lobby (see lobby photo). In the 
auditoriury a new RCA ‘'Dyna-Lite'’’ screen was installed; it is 24 feet wide. The 
side walls here were repainted in a deep charcoal gray and the ceiling was painted 


white. Other additions include new aisle carpeting and a new screen curtain. 
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LOWEST COST ADVERTISING MEDIUM 
FOR ANY THEATRE 





“RIO 7 


CELL BLOCK Ii 
STIRCRAZED PRISONERS 
IN VIOLENT JAIL BREAK 


| SLE FEATURE eee pLus HIGH WAY 
ALL I DESIRE | {00 DRAGNET. 


& RED BALL EXPRESS 


| CHILDREN | UNDE 
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That's why more theatres install Wagner panels and letters The exclusive new type tapered slotting of Wagner 
than all other makes! Wagner offers panels which are large Translucent Plastic Letters causes them to “lock'’ on the 
enough for plenty of powerful sales copy—letters in a mounting bar. Yet, they're the easiest to change of all 
variety of sizes and colors which permit more attractive letters. Only Wagner plastic letters can be stacked in 


displays and proper emphasis of features. storage without danger of warping. 5 sizes, 5 gorgeous 
ola ar colors . . . the widest range made. Also, slotted aluminum 


Wagner alone offers frames and glass units which can be letters in the widest range of sizes, styles and colors. 
built without limitation of size and which can be economically Shown is an installation for the Sidney Lust Hillside 
serviced through open windows and without removing Drive-In, Hillside, Maryland, made by Whiteway Neon Sign 
frames. They're stronger, and can be installed before in- Co., New York, N. Y., and another for the B & K Roosevelt, 
stalling the glass. Chicago, made by White Way Electric Sign Co., Chicago. 








Thirn A LOW COST PANEL FOR DRIVE-INS 


9 ui - C 9 Wagner Enduronamel Steel Panels comprise both the background and letter mount- 
OR fe EATRE ing arrangement. Chip-proof, shock-proof, alkali resistant, and salt spray-resistant, 
baked enamel. Shown is an installation by White Way Electric Sign Co., Chicago, Ill. 


WAGNER SICN SERVICE, {NC. 


: a 218 S. Hoye Avenue Chicago 12, filinois 
F DOUBLE FEATURE TW TECHNICOLOR Please send BIG free catalog on Wagner show-selling equipment. 


: SMALL TOWN GIRL 7 
: JANE POWELL eae § GRANGER AM" 


THEATRE 


_ MIDNIGHT SHOW TONIGHT = strcer 


CITY and STATE 





Sold by theatre equipment dealers everywhere. 
Send coupon now for big free catalog. 
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Here’s how to avoid 


DEAD SPEAKERS 
that mean 
DEAD LOSSES 


Use TELESEAL® 


direct burial 
UNDERGROUND WIRE 


for reliable service 


Before you buy any wire at a lower 
price than TELESEAL think what cheap 
wire costs to dig up and replace. It's 
not the original price of the wire that 
counts, it’s the eventual cost to you! 
With dependable TELESEAL you'll find 
the cost extremely low, for once in- 
stalled, TELESEAL gives long lasting, 
reliable service under all conditions. 


The tough neoprene jacket used on 
TELESEAL is rugged enough to with- 
stand even damp areas. It stands up 
under conditions that cause inferior, 
lower priced wires to fail and give you 
banks of dead speakers that are a 
complete loss. TELESEAL is made spe- 
cifically for direct burial. Insist that 
your motion picture supply house gives 
you TELESEAL for your drive-in... 
its the best that money can buy. 


WHITNEY BLAKE CO. 





ny Well Built Wires 
Since 1899 





NEW HAVEN 14, CONN. 


Theatre Seating 


For Wide-Screen 


(Continued from Page 15) 


conditions of obstruction will be found, of 
course, principally in the middle banks of 
main floor seats. 

As has been pointed out consistently in 
recent years, staggering of auditorium 
chairs reduces the problem of gaining ade- 
quate visual clearance without resorting to 
undesirable high floor pitches. Staggering 
already has come into wide usage. With 
variation of chair widths according to a 
sightline plan, uneven aisle lines may often 
be avoided; however, in later years row 
indentations along the aisles have been ac- 
cepted as quite unobjectionable, and they 
obviously simplify the system. Indentations 
may vary from about an inch to as much as 
half a chair width. 

For guidance in analyzing and arranging 
a seating assembly for the wider picture, a 
stagger system is charted in a drawing ac- 
companying this article. This contemplates 





ma 


le—7 o| | 
CARDBOARD CUTouT _ 
PLACED BETWEEN BACK | 


&-SEAT OF CHAIR 











FRONT VIEW 








SIDE VIEW 


In analyzing an existing seating plan for wide- 
screen presentation, one person may easily 
check sightlines by the simple mechanical 
| method indicated in the adjoining drawing 
(above). This shows how a piece of cardboard 
cut to the height and width of an average 
human head can be mounted on a wood slat 
structure to be stood on a seat (full height— 
dimension "A'—4 feet, | inch). This repre- 
sents an average seated person, with practical 
tolerance for obstruction of bottom edge of 
picture. In checking clearance, the viewer sits 
in chair immediately behind chair in which the 
cardboard head is placed. 











34-inch row space (back-to-back), and be- 
tween-head clearances to practically all of 
the picture, except for the usual toleration 
of the bottom edge and lower corners. 

Sightlines from several viewing positions 
in a certain area may occasionally demand 
chair positions that would call for a chair 
of greater width than 22 inches. Inasmuch 
as auditorium seating is not regularly made 
in a larger width, double arm blocks (with 
the necessary extra standard) have come 
into use to make it feasible to insert extra 
space between chairs within a row. 


S 


ROBIN-ESCO RR GRE 7, 


MOTOR GENERATORS 


A quality product built especially for 
motion picture projection service. 


The model shown above is intended for 
wide screen service and is available in 
60 volts—145 amperes, 80 volts—135 
amperes. These units may be operated 
on a continuous basis at these ratings. 


‘ROBIN-ARC’ 3-Phase Selenium 
RECTIFIER 


Engineered for Wide Screen 
and 3-D Projection Systems 


A dependable, efficient, uniform D.C. 
power source. Engineered by pioneers 
in the motion picture field. Designed 
specifically for 3-D and wide-screen 
projection. 


Immediate Delivery 


Write, wire or phone for 
details 


Sold through 
independent supply dealers 


Aan = 4 @) >) 1) Pan | Go 
Motion Picture Equipment. Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 


Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS © PROJECTION LENSES 
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Better Projection 


A Department on PROJECTION & SOUND 


Larce-corED 
WAN ITT 


ORLUX SUPER - CHARGED 


Carbons 


Larger cored crater area makes 
possible equal brilliance on sides 
as well as center of screen for... 





Wide-Screen Presentation 


At the Drive-In Theatre 
_WITH A "WHITE" SCREEN SURFACE 


3D, Drive-ins and other wide 
area screen projection systems 
@ COOLER BURNING 
@ UNIFORM DISTRIBUTION 


admit that the psychol- 
ogy, perhaps even the 
physiology, of drive-in 
picture viewing must 


By GIO GAGLIARDI 


WITH THE releasing of 
one-track anamorphic prints, the drive-in 


theatre operator needs only to increase his 
d.c. power supply, boost his lamphouse 
output a feasible maximum, purchase ana- 
morphic lenses, and enlarge and resurface 
his screen to project a huge picture of a 
brightness which, in most cases, seems to 
be acceptable to drive-in clientele. 

It seems only a few montis ago that 
most of us were remarking on the low 
level of illumination of 50 foot drive-in 
pictures compared with the 25- and 30- 
foot indoor screens. However, we should 


FIGURE I—Medium sized drive-in scheme showing projection distances with respect to the screen. | 


be considerably differ- 
ent from conditions af- 
fecting vision of a mo- 
tion picture in a con- 
ventional theatre. The 
customer’s require- 
ments seem to be much 
critical, At any 
rate, drive-in patrons apparently do not 
often complain about picture clarity. 


GIO GAGLIARDI 
less 


Today we have raised our picture sizes | 
of indoor theatres to 40 feet and more. We | 


SCREEN 


Solid screen is 60 feet, dotted screen is 120 feet wide. 
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Posi- 
tive Grade 


40-IKW 7x14 541C 
7x14 544C 
8x14 544C 


Amper- 


8x14 544-10C 


9x14 544C 
x14 544C 
‘75-95 9x10 552-09 
100-115 10x20 552-09 
115-130 11x20 552-09 
130-150 13.6x22 553-01 


140-170 13.6x22 523 
170-190 13.6x22 583-08 


Lonnraine 
carbons 


FOR ANY SIZE 
THEATRE OR 
DRIVE-IN 


CARBONS, 


6x9 
6x9 
7x9 
7x9 
7x9 
8x9 

5/1 6x9 
11/32x9 
3/8x9 
7/16x9 
1/2x9 
1 2x9 


Inc. 


Boonton, N. J. 





Loaded with 


“COME BACK AGAIN” appeal: 





a 








a 


WRITE for new catalog E-123. 
Bausch & Lomb Optical Co., 67931 
St. Paul Street, Rochester 2, N. Y. 


Scene from “Prince Valiant,” 20th 

Century-Fox CinemaScope production 
Sharpest image, 
uniform brilliance 


22s edge-to-edge 


»22 On any screen! 


Patrons enjoy your movies more 
because they see them better... 
when you use the new f{1.8 Su- 
per Cinephor lenses. They keep 
coming back to your theatre for 
today’s clearest, sharpest, bright- 
est movie images: 

Normal 2D-3D, Expanded 

2D-3D, and CinemaScope. 


BAUSCH 6 LOMB 


SINCE 1853 


have managed to increase picture bright- 
ness also, maintaining standard levels, and 
we are beginning to accept this new order 
of things. The drive-in theatre operator, 
perhaps reasoning from previous experience 
and desiring to benefit to the utmost from 
the new product, is now trying to increase 
his picture size to 80 and even up to 120 
feet. Reports on the results of these pioneer- 
ing attempts, although not too numerous, 
seem to be rather enthusiastic, often with 
surprise that they work so well. 

In the February issue of BETTER THEA- 
TRES, we discussed increase in picture size 
at drive-ins, but at that time, which was 
before wide-screen presentation had got 
underway, we based our consideration of its 
problems on the availability of an outdoor 
specular screen. We submitted what seemed 
to us a practical standard of screen bright- 
ness for drive-in exhibition, and this urged 
use of a metallic screen surface. 

But extension of drive-in screens in order 
to present a much larger picture in the new 
aspect ratios has been going on for several 
months now with screen surfaces painted 
as they normally were when drive-in pic- 
ture widths were usually in the neighbor- 
hood of 50 feet. This is a fact of practical 
consideration which gives the horse quite 
a different color. 

It is a fact which does not allow one 
to set up any “standard” of picture bright- 
ness at all, even in terms of apparent drive- 
in requirements. What, then, can be a 
reasonable objective with “white,” or diffu- 
sive, screens, and with the most powerful 
of light sources that may be applied today? 


FIELD CONDITIONS 


First let us consider some practical ex- 
amples, using average conditions as might 
be encountered in the field, both before 
and after increasing the width of the screen. 

Let us take, for example, a drive-in of 
about 600 cars which has had a screen 60 
feet wide (see Figure 1). There are twelve 
ramps, and the projection room is located 
so that the lenses are about 300 feet away 
from the screen. This theatre operated with 
4.5-inch lenses, therefore projected a pic- 
ture 54.5 feet wide by 40 feet high, in the 
1.33 aspect ratio. 

Using a 16-inch reflector lamp, 10mm 
high-intensity carbons operating at 95 am- 
peres, an f/1.9 lens, and a projector with 
shutters having 56% transmission, it was 
estimated that by not using any projection 
port glasses and no heat filters, the light 
intensity at the center of this screen was 
between 6 and 7 foot-candles. 

Now let us see what will happen when 
we try to go to a picture about 70 feet 
wide and 42 feet high (aspect ratio of 
1.66). By looking at Figure 2, you may see 
that for the 300-foot throw, a lens of 3.5- 
inch focal length will be required to give 
a picture about 70.5 feet wide. Now since 
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Why Strong 
Rectifiers 
are Always Preferred 


TRON HEAVY-DUTY 
SELENIUM PLATE 
RECTIFIERS 
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1 ciTY PARK AVENUE 
Please send free li 


NAME_ 
THEATRE 
STREET 
CITY & STATE 
NAME OF SUPPLIER 


Efficient operation of each type and 
rating of projection arc necessitates 
a rectifier specifically engineered to 
its particular requirements. 


That is why Strong manufactures a 
complete line of rectifiers, which 
includes one for every type of lamp. 
Strong rectifiers are the only recti- 
fiers on the market which are espe- 
cially designed, manufactured and 
tested in one plant, together with and 
for use with motion picture projec- 
tion arc lamps. 


Every Strong rectifier assures smooth 
output current, long life, low operat- 
ing temperature, and flexibility in 
control. Transformer taps provide 
adjustment to compensate for supply 
voltage variations through a range of 
10% above or 10% below the rated 
A.C. input voltage throughout the 
output rating range. Fine taps on the 
primary are connected to an 8-point 
external manually controlled switch 
which permits output adjustment 
while the arc is burning and without 
the necessity of reconnecting wires. 


TOLEDO 2, OHIO 


terature on Strong Rectifiers 








the light at the center will vary inversely 


as the square of the picture width, - : : 
a ge es iain Menke FIGURE 2—A chart of picture sizes for wide-screen presentation at 


Center light =— x 6.8 = 4 foot-candles. drive-ins, in a range of projection booth distances from the screen, and 


70 x 70 : for different aspect ratios with standard prints and for CinemaScope. 
If we assume that the total light produced 


by the lamp remains the same, then by 


increasing the picture width from 54 to 70 cane Ap. 825x600 Ap. 825x497 Ap. 825x445 Op. Track Cin'Scope 
feet, the center light was decreased from F.L. Ratio 1.33 Ratio 1.66 Ratio 1.85 Ap. 839x715 (2.33) 


6.8 foot-candles to about + foot-candles. 








At 300-foot| Projection Throw- 
3.0” 82x60 

3.5” 70x51 : ; 
4.0” 62x46 125x53 
4.25" 58x43 1 18x50 


: no ; 4.5” 54x40 1 11x47 
100 feet wide by 43 feet high. It can be 5.0” 49x36 (00x43 


seen from the same table that a projection 5.5” 91x39 
lens having a 5-inch focal length must be 6.25” 80x34 
used in conjunction with an anamorphic 6.5” 77x33 
lens with a lateral magnification of 2 to 1. 7.0” 71x30 
If a good anamorphic lens is used, it will 


CINEMASCOPE BRIGHTNESS 


Now let us assume that we want to pro- 
ject a CinemaScope picture, using a single 
optical track print; and we want a picture 


At 360-foot| Projection Throw- 
84x62 


have only about 10% loss (especially if 
the large size is used). Then calculating 3.5 


3.75” 79x58 
4.25” 70x52 
5.0” 59x43 


a" a altel 100-f a 5.25” 56x41 115x49 
candles to the center of the -foot pic- 5.5” 54x40 109x47 


the light given by a 5-inch lens and con- 
verting this value for the CinemaScope 
size, we will be able to project 3.8 foot- 


ture. Please note that the light intensity 4.75" 51x48 105x45 
for the center of the 100-foot CinemaScope 6.0” 49x56 100x43 
picture is approximately the same as the 6.25" 96x41 
light for a 70-foot non-squeeze picture. 6.50” 92x39 
Now suppose we want to project a non- 6.75” 89x38 
squeeze picture 80 feet wide, and a Cinema- 7.0” 85x36 
Scope picture 120 feet wide. If there is 
At 400-foot| Projection Throw- 
4.0” 82x60 
4.5” 73x54 
5.0” 66x49 
000 to 24,000 screen Lumens through a onl ne me 
standard aperture. 6.25” 52x38 106x45 
With this amount of light, heat makes 6.5” 50x37 103x44 
it definitely necessary to use a dichroic 6.75” 99x43 
infra-red heat deflector, which will intro- 7.0” 95x41 
duce a loss of about 12% in light, but 7.25" 92x39 
decrease the heat approximately 35%, keep- 7.5” 89x38 


sufficient d.c. power available, it is possible 
to use a 1]mm standard high-intensity car- 
bon trim in a 16-inch reflector lamp at 
122 amperes, to obtain approximately 23,- 


ing the radiant energy flux on the film p 
At 480-foot) Projection Throw- 


4.5” 88x65 
5.0” 79x58 
5.5” 71x52 
6.0” 65x48 133x57 

That a 3-inch lens will give us a pic- 6.25" 63x46 128x55 
ture 82 feet wide; and 4.5-inch lens, 6.5” 60x44 123x53 
plus the anamorphic attachment, will 6.75” 58x43 118x51 
give us a CinemaScope picture 118 7.0” 56x42 114x49 
feet wide by 50 feet high. 7.25" 54x40 110x47 

The light projected to the center of 7.5” 52x38 106x45 
the non-squeeze picture will be 3.3 8.0” 49x36 100x43 
foot-candles; and the light projected 
to the CinemaScope picture will be At 520-foot| Projection Throw- 
2.9 fcot-candles. 5.0” 85x63 
5.25” 81x60 
5.5” 77x57 


2 ~ s 6.0” 71x52 
in management. First, the amount of light 6.5” 65x48 


within a safe limit. 
Having made these changes in the lamp 
and power supply, it may be seen from the 


tables: 


The above values show us two definite 
facts which must be kept in mind by drive- 


production in conjunction with normal safe 6.75" 63x46 12855 
operation seems to have reached a tempor- 7.0” 61x45 24x53 
ary peak. Second, the screen reflectivity 7.25" 59x44 119x51 
factor for the drive-in has now become of 7.5" 57x42 1 15x49 
superlative importance. 53x39 108x46 

















With a possible maximum of 3 to 3.5 JFL ___ : ee eet See eeern res 
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foot-candles available from the best of pro- 
jection light systems, specular screen sur- 
faces must be developed on lines parallel 
to the progress of indoor theatre screens. 
Until these advancements are made, it 
seems wisest to limit picture sizes to 70 
feet for non-squeeze projection, and 90 to 
100 feet for the projection of CinemaScope 
productions. 


LENS FOCAL LENGTHS 


Now let us go back to Figure 1. So far 
we have considered a projection throw of 
300 feet. This places the front of the pro- 
jection building at about the sixth ramp. 
There has been some indication of a desire 
to locate the refreshment building, which 
usually houses the projection room, farther 
back from the screen, so as to develop the 
vending operation further without reduc- 
tion of capacity. The tables in Figure 2 
show the various picture sizes that may be 
obtained at projection distances of 300, 
360, 400, 480, and 520 feet, respectively. 
At 520 feet we would be back approxi- 
mately to the eleventh ramp, but here the 
lens sizes become too critical for proper 
operation. 

Some time ago the lens manufacturers, 


realizing the need of the drive-in, and also | 


of the indoor theatre with long projection 
throws, produced lenses from about 5-inch 
through 7-inch focal lengths in speeds of 
f/1.9, with barrels 4+ inches in outside di- 
ameter. Only projectors of late model are 
capable of using these newly developed 
lenses. 

Now when we attempt to project ana- 
morphic pictures at the extremely long 
throws, we may be forced to go to lenses 
with focal lengths longer than 7 inches. 
Beyond this point lenses will have slower 
speeds and will not be able to deliver the 
full amount of light produced by the lamp. 
Especially now, when we are trying to 
deliver the last fraction of light to the 
screen, such a reduction would be serious. 
For this reason, at drive-ins it is best to 
use lenses not in excess of 7-inch focal 
length. 


LONGER THROWS 


As we have mentioned above, at a 300- 
foot projection throw, a 3.5-inch lens will 
produce a non-squeeze picture 70 feet wide ; 
by “cropping” the aperture height, we may 
get a 1.66 or a 1.85 aspect ratio. 

To obtain a 100-foot wide picture with 
CinemaScope, we should use a 5-inch lens; 
to obtain a 118-foot picture we should use 
a 4.25 lens. 

For a projection throw of 360 feet, a 
4.25-inch lens will produce a non-squeeze 
picture approximately 70 feet wide; and a 
6-inch lens, plus the anamorphic attach- 
ment, will produce a CinemaScope picture 
100 feet wide. A 5.5-inch lens will produce 
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STEP 


BY 
STEP 


@ There’s an old saying “you must walk before you can 
run.” Now, with the problem of showing wide screen 
product clarified, the exhibitor is in a position to take 
advantage of a “step-by-step” program of theatre im- 
provement. If he wishes, he may start his program very 
simply—with a basic installation of wide screen only. 
He may then augment this with magnetic sound, and 
progress through the various equipment steps until a 


complete stereophonic sound system is realized. 


® Your National Man is in a position to advise you 
“step-by-step” through your magnetic sound growth 
pattern. He is able to give you the benefits of back- 
ground and experience gained through hundreds and 
hundreds of installations in theatres of every size and 
dimension. Not only that, he can show you how the 


program can include “dressing up your house.” 


© Contact your nearest National branch now for all the 
facts on your “‘step-by-step” program . . . and ask about 


National’s convenient payment plan. 


@ Your patrons deserve the best, give it to them through 


this “step-by-step” plan. 


TIONAL 


THEATRE SUPPLY 
ision of National « Simplex + Bludworth,Inc. 























a CinemaScope picture 109 feet wide. 

Bell & Howell presents For a projection throw of 400 feet, a 
| 4.5-inch lens will produce a non-squeeze 

picture 73 feet wide; and a 6.75-inch lens, 


plus the anamorphic lens will deliver a 
CinemaScope picture 99 feet wide. 
For a projection throw of 480 feet, a 


5.5-inch lens will produce a standard pic- 
. ture almost 72 feet wide—and here is 
CinemaScope lens where we begin to get into trouble. A 7- 
inch lens, with the anamorphic attachment, 
will produce a CinemaScope picture 114 
feet wide. This means that our light in- 
tensity will be lower. For this size the best 
we can expect is about 3 foot-candles, in- 
stead of 4 foot-candles. 

Assuming that a lens having an 8-inch 
focal length could be obtained, even with 

4-inch diameter barrel it would have a 
speed of approximately f/2.3, therefore it 
would deliver only 70% of the light in 
comparison with a lens of f/1.9 speed. 

At a projection throw of 520 feet, a 
6-inch lens will produce a 71-foot non- 
squeeze picture, and a 7-inch lens will de- 
liver a CinemaScope picture 124 feet wide. 

In working with such tremendous pic- 
ture sizes we are dealing with light rang- 
ing only from 2.5 to 4 foot-candles. Even 
these values presuppose that all equipment 
is operating at full efficiency, and that all 
items are properly aligned and matched! 

The greatest gains that can be promised 
for the near future, as we now view the 
problem, would be from (1) better utiliza- 

For all anamorphic type wide screen releases including tion of carbons in the lamps, and (2) the 
CinemaScope productions. Designed to fit all projection lenses. production of better reflective surfaces for 


sharp focus each individual lens precision collimated for crisp definition to the screens. 
full corners and edges. Drive-in theatres over the whole country 


resolution . modern formula developed with electronic computers by world’s are beginning to convert their operation 
| foremost lens designers . . . all twelve glass surfaces held to test for wide-screen presentation. It will be 
eis gauge quality. | extremely interesting to follow the devel- 
brilliance unequalled light transmission... all air surfaces magnesium fluo- opment of picture sizes and the changes 
ride hard coated — 3 doublets butyl methacrylate cemented. in equipment produced by the ingenuity of 


full color color banding and fringing eliminated by full correction of all the equipment manufacturers, upon whom 
color aberrations. this industry has so consistently depended 





for the answers when technical progress 
was at stake. 
For full information see your S Bell e 
local theatre supply house or write to... Owell 
CHAINS FOR IN-CAR SPEAKERS 


82 MC CORMICK RD., CHICAGO 45, 


ARE YOU CONVERTING TO 
CinemaScopE 2 


-SUPER,. 
Brey 


“SERVICE” 


REG. US. Pal. OFF, 
present equipment—see your dealer 


or write for list of kits available for 


converting all models of Projectors and As a safeguard against the loss through damage 
or theft of in-car speakers by drive-in theatres, the 
Round Chain Companies, with headquarters in 
LAVEZZI MACHINE WORKS Cleveland, Ohio, have announced adaptation of 

their “Liberty Coil" straight link chain to secure 


4635 WEST LAKE ST. CHICAGO 44; ILL. the speakers to their posts as pictured above. 


Sound Reproducers. 
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Westrex Corporation 
announces for the Stereophonic Era 


FOR STUDIOS EVERYWHERE 


Se, 2 

RS Stereophonic Reproducer ( Mag- 
netic) features the Academy 
Award winning hydro flutter 


suppressor, a tight film loop, 
and double flywheels. 


R7 Photographic Reproducer assures ‘THis ‘Integrator is required for Perspecta 

the best reproduction from variable Sound multi-channel reproduction from 
The Westrex R9 Stereophonic Re- area and density prints. Special noise- a standard photographic sound track on 
producer (Magnetic) and R7 less timing belts that neither slip nor which have been superimposed control 
Photographic Reproducer. stretch are featured for the first time. frequencies. 


THE WESTREX Multi-Channel 
and Single Channel Sound Systems 


Westrex offers a complete line of newly de- single channel reproduction (standard photo- 
signed theatre sound systems for multi-channel — graphic). When installed and serviced by 
magnetic (such as Cinema-Scope), multi-channel Westrex engineers, these systems assure the 
photographic (such as Perspecta Sound), and _ finest performance at the lowest overall cost. 


The Westrex T501A Stage Loud- The Westrex Amplifier Cabinets provide The Westrex 1502B Stage Loud- 
speaker Assembly features the up to four channels for magnetic 


speaker Assembly was designed for 
newly designed Acoustic Lens. or photographic reproduction. 


larger motion picture theatres 


Research, Distribution and Service for the Motion Picture Industry 


‘Be  Westrex Corporation fou 


>, = WESTERN ELECTRIC \ 
Wosfrex. EXPORT 
ind 111 EIGHTH AVENUE, NEW YORK 11, N.Y \_ CORPORATION 
{OLLY WOOD: DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL 
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AN UNCONDITIONAL GUARANTEE * 


QAYTONE 


The NEW HI-LUX 

SCREEN has reached a 

state of perfection that will 
meet the most EXACTING 
PROJECTION requirements 


1) SEAMLESS CONSTRUCTION 


2) UNIFORMITY OF SURFACE 





3) SHARP DEFINITION 


(4) EVEN DISTRIBUTION TO ALL 
USEFUL ANGLES... 
5] TEAR-PROOF CONSTRUCTION 


We back these claims with a 

money-back qguaranice and you, 

Mr. Exhibitor, are the judaqe! 
SCREEN CORPORATION 


RA ¥ TON 165 Clermont Ave. , B'klyn, N.Y 


Mid-West Office-L. £. Cooley * 408 S. Oak Park Ave., Oak Park, ill 









FOR ALL YOUR CONCESSION NEEDS 








For The Best Signs You'll See... 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—“REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER “‘SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 


ADLER SILHOUETTE LETTER Co. 
11843 b W. Olympic, Los Angeles 64, Calif. 




















30 West Washington, Chicago, fil. 














Remodeled and Relocated Stand 
Jumps Refreshment Sales 30% 


THAT THE location of the 
refreshment stand is a tremendous factor 
in influencing theatre patrons to buy was 
conclusively proved a few months ago at 
the Broadview theatre in Cleveland, Ohio, 
an operation of Associated Theatres, when, 
as part of a general remodeling of the thea- 


cream counter on the left; and a popcorn 
warming unit on the right, beside which 
is a Butter Mat dispenser for selling but- 
tered popcorn. Beverages are oftered pa- 
trons in automatic coin dispensers placed 
adjacent to the stand. 

The auditorium location has a number 





Remodeled snack stand at the Broadview theatre in Cleveland. 


tre, the snack bar was removed from the 
outer lobby and placed at the rear of the 


| auditorium. The direct result was an in- 


YOUR QUESTIONS ARE INVITED. If you have a | 


problem of design or maintenance the editors of 


BETTER THEATRES will be glad to offer sugges- | 


tions. 


Please be as specific as possible so that | 


questions may be answered most helpfully. Address | 


your letter to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 
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crease in sales of 30%! 

No small part of this jump in revenue 
can also be attributed to the fact that the 
stand itself was remodeled and enlarged 
under the supervision of Irwin Shenker, 
head of the local branch of the Berlo Vend- 
ing Corporation, which operates the snack 
bar for Associated. Corstructed chiefly of 
wood and plaster, the stand has a glass- 
enclosed candy case in the center; an ice 





of advantages, according to Mr. Shenker, 
most important of which is that it means 
that the stand is in direct view of every 
patron as he enters. In addition it is more 
readily accessible during intermissions than 
one placed in the lobby, he has found. 

Another prominent feature of the new 
stand is the three display cases on the back 
bar wall, one each to promote candy, ice 
cream and popcorn. In addition a giant But- 
tercup animated display on the left side 
of the counter attracts attention not only 
to buttered corn but the stand itself. 
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No Picture Is Bigger 


NORTHWOOD, IA. 
IT 1s SAD that with the 
passing of the horse from the American 
scene “horse sense’ had to vanish too. And 
the loss of “horse sense” appears to be most 
acute in the motion picture industry. 

It would take a scientist with calipers 
and a micrometer to measure the infinitesi- 
mal gap between the genuine progress and 
the dementia that has developed in the 
world of the cinema in the past few years. 

I write this on a Sunday morning when 
I should be in church, but the last few days 
have been hotter-n the heart of a sand- 
storm at high noon in hell, and the modest 
house of worship which I attend offers poor 
opposition for a sinner to the air-condi- 
tioned comfort of this theatre in which I 
indite these thoughts. (Besides, there has 
always been a suspicion in my mind that an 
awful lot of men lose their hair by sitting 
too frequently in the bald-headed row of 
damp churches; and so the wisdom that is 
about to be bestowed on our blessed rat- 
race originates in a proper setting from one 
improperly cast. ) 

The only things in the mail this morning 
were a dun for the projectionist (fortu- 
nately, we don’t pay him enough for him to 
rent his own post office box) and the 
Motion Picture Daily. An ad in the Daily 
supplied the catalyst which set our bile into 
a state of turbulence and we got to item- 
izing some of the incongruities of our fair 
industry. 


This ad, on a new picture coming out in 
CinemaScope, claims, among other things, 
that ‘““—using the breadth of CinemaScope 
with sure and skillful effect, it gives the 
public something it cannot get on tele- 
vision.” No argument so far. But, is it 
breadth of the picture that is of great inter- 
est to the public? 

There isn’t much doubt but that the 
larger picture is here to stay and that it 
lends dramatic impact to most every scene. 
However, it is mighty easy to get used to, 
and after a few pictures in any dimension 
the size itself becomes quite ordinary. 

Those of you who remember when the 
size of the paper currency was reduced 
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Than Its Human Interest 


_make much 






from the old pre-depression “‘l-sheet size” 
to the 
recall that the new dimension created quite 


down present “herald” size will 
an impression for a while; but until the 
post-war inflation came along, it didn’t 
the of 
comfort that smaller bill supplied in com- 
parison with the old greenback. And if 


there is anything that brings more comfort 


difference in amount 


or causes more public concern than money, 
nobody has discovered it yet. It’s what it 


represents that’s important. 
& 


Likewise in movies. Size is not the 
primary factor. Even if it were, there are 
just as many ways of getting size as there 
Like old 
Army instructor once said to a class I at- 
tended, ““You can hold the cat and hit it 
with an axe, or you can hold the axe and 
hit it with the cat.” It doesn’t make much 


difference. 


are ways of killing a cat. an 


Which brings us down to the importance 
of size in any of the newly formulated proc- 
esses of projection to a point settling on 
plain wide-screen. When the architectural 
limitations of a particular theatre have been 
reached as to width of screen by use of 
short focal length lenses, and you still main- 
tain clarity and sharpness of definition, 
where is the advantage of making a costly 
change of equipment to attain the same 
result? 

The question of additional sound as the 
tie-in on some of these processes has already 
been resolved, so the remaining strong sell- 
ing points of some of the new processes are 
simply size and definition. When it comes 
to those points we are forced too frequently 
to call in our scientist friend with his 
micrometer to measure the difference—if 
there is a difference. 


Now there is nothing wrong with a 
theatre with gobs of space to use in filling 
it with the picture. In many cases definition 
could not be attained with simply a shorter 
focal length lens. But where it can be, and 
the type theatre where it can be usually 
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dion Hose. 


SIGN. 


REACHES INTO 


Stretches up 
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R VACcu 


ULTRA 
FLEXIBLE 


Pullman Vacuum Cleaner Corp. 


1 would like more information about the 
Puliman Theater Vacuum Cleaner with Accor- 
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UM CLEANER 


Highly maneuverable, 
low cost vacuum cleaner 
with the power and ca- 
pacity for big jobs. 
Extremely flexible Ac- 
cordion (R) Hose cleans 
larger area without 
moving the machine, 
stretches from 6’ to 16’ 
and can be coupled for 
longer reach. Converts 
to wet pick-up and 
power blower. 
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can least afford the change, why is this 
seeming lack of “horse sense’ prevalent 
through which a theatre is denied the op- 
portunity to play a “process” picture until 
after it has lost its punch through national 
publicity. Even the sticks don’t like to lag 
too far behind in these times of easy com- 
munication. 


until they 
‘horse 


Examples have been cited 
would fill a horse trough full of 
that the contents of the film is what 
sells it. Columbia’s biggest hit since “It 
Happened One Night” has been “From 
Here to Eternity.” Yet it played at good 
old 1.33-l—or simply cropped wide-screen, 
if you so chose. How 
not give up our rights to a reserved lower 
nut house for three or four 
(only on 


sense,” 


many of us would 
berth in the 
pictures of that quality per season 
different The current 
season’s biggest hits as far 


terms, of course) ? 
as average small 
town houses are concerned, have been ordi- 
human stories, shot in regular dimen- 


We sup- 


nary, 
sions, though frequently screened, 


pose, in a wide ratio. Some of them haven’t 
even been in color. 

All this is rehash, but it’s still 
Nobody is naive enough to believe 


The 


“horse 
sense.” 


that every picture is going to be a hit. 


public couldn’t stand it. Only a few pic- 
tures each year get up in the “barn burner” 
class. It seems, however, that the number 
is not increasing with the tempo that is 
expected by either the paying public or the 
charging distributor. 

Production seemingly has tried to cover 
their own retreat from quality story con- 
smoke screen of gadgets, gim- 
policies. that have 


tent by a 
micks and fancy sales 
resulted in some very attractive quarterly 
and fiscal reports for themselves, while at 
the same time casting shadows of gloom 
and doubt over box-offices and independent 
profits and losses. This is indeed a mighty 
cute trick, and you can believe me it’s being 


done. 


But the real gist of this argument is that 
if the industry is to prosper it must prosper 
1 all its constituent parts. It just doesn’t 
make “horse sense” for one or two branches 
of the industry to prosper by the advent of 
and the continu- 


while they 


new projection processes, 
ation of tested sales 


continue to dry up the source of their pros- 


practices, 


perity by denying one segment, or a portion 
thereof, the equal right to enjoy the fruits 
of its labors and investments. 

this latter business 


Since slice of the 


constitutes such an insignificant part of the 
segment affecting production and distribu- 
tion, why is it so important that it be stifled 
and shut off from an equal opportunity to 
prosper by clearances, shortage of product 
and impossible rental demands? 


How can it harm the industry as a whole 

have every picture play every theatre, 
regardless of the dimension or accompany- 
ing sound? It never hurt too much in the 
past. A good picture will bring them out 
in Punkin Center just as it does in the 
Punkin Center is not as dis- 
If its folks have 
they'll come 


metropolis. 
criminating as you think. 
a hunch they’ll like the show, 
to it. 

If this doesn’t make “horse 
either because somebody’s myopia 
polaroid glasses (this is a three-dimensional 
business), or it’s because I’m basically an 


sense,” it’s 
needs 


ornery critter whose disposition can doubt- 
less be attributed to an abundance of out- 
law bronco blood. 

I probably shudda gone to church. 


THE PRIME ‘LENS 
Is STILL THE 
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‘Since the advent of CinemaScope hundreds of pro: 


Pa 


tte 


gressive theatre operators have equipped their projec- 
tors with Hilux and Super-Lite projection lenses—for use 
as prime lenses with their anamorphic attachments. 


Your patrons, too, will appreciate the superior quality that over 
30 years of lens craftsmanship have engineered into the Hilux f[1.8 
and Super-Lite lenses. 


“HEART OF YOUR 


_ PROJECTION 


st ny oe 


WTS S 


cee 


HILUX f/1.8 


$270% 
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|PROJECTION OPTICS CO., INC. 





330 Lyell Ave., Rochester, N. Y. 
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I—Adler Silhouette Letter Co.... 32 
Changeable letter signs: Front-lighted ‘panels “for 
drive-ins (1A), back- lopeed pace (1B), and 
changeable letters (iC). dealers. 


2—American Seating Co 
Auditorium chairs. NTS and direct. 


3—Ashcraft Mfg. Co., 


Projection aro lamps. Unaffiliated dealers. 


4—Automatic Devices Co. . 
Curtain controls (4A), curved curtain. tracks (4B). 
Unaffiliated dealers and direct. 


5—Ballantyne Co., The.. 


Sound a package. Dealers 3, 8, 10. 18, 
21, 22, 2 39, 44, 57, 66, 69, 75, 79, 89, 91, 
96, 98, 102, 108 110, 113, 121, i27, 131. 


6—Bausch & Lomb Optical Co. . 
Projection lenses. Direct, branches and ‘dealers 
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7—Bell & Howell Co 


Projection lenses. Unaffiliated dealers. 
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Projection sereens. Direct. 
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Projection carbons. Franchise dealers. 


10—Eastern Seating Co. ........... 2.020008 


Auditorium chairs. Direct. 


Se, SEES ORE eee OTe ere 
In-car speakers. Unaffiliated dealers. 
12—F & Y Building Service. 


Architectural design and building ‘service. aaa 


13—First-American Products, Inc. . o. 
Wide-sereen frames (13A), drive- ine car speakers 
(13B), prefabricated sereen towers (13C), sereen 
surfacing (13D), directional signs (13E), sereen 
paint (13F), porthole and lamphouse blower (13G), 
refreshment counters (13H). Direct. 


14—Goidberg Bros. 39, 48, 49 
Projection room tables and cabinets (14A), box 
office speaking tube (14B), reels (14C). Unaffiliated 
dealers and direct. 


15—Griggs Equipment Co................. 
Auditorium chairs. Direct. 


16—Hertner Electric Co., The 


Motor-generators. NT 


17—Heyer-Shultz, Inc. 


Metal projection are reflectors. All dealers, 


18—Ideal Seating Co.. 


Auditorium chairs, Unaffiliated ‘dealers. | 


19—International Projector Corp. . - Ath Cover 
Complete projection and sound equipment. “NTS. 


20—LaVezzi Machine Works 


Projector parts. All dealers. 


21—Manko Fabrics, Inc. . 
Auditorium chair seat covers "(20A), 
material (20B). Direct. 


‘upholstering 


22—Manley, Inc. 
Popeorn machines (22A), popcorn (22B), frankfurter 
and bun warmer (22C). Offices in principal elties. 


23—Marsh Wall Products, 


Decorative wall paneling. 


Inc 
Direct. 


24—Minneapolis Speaker Reconing 
Drive-in speaker reconing service. 
25—National Carbon Co., Inc 


Projection carbons. All dealers. 


26—National Super Service Co., Inc 


Vacuum cleaners. All dealers. 


27—National Theatre Supply 
Distributors. 


28—Nerpat Sales, Inc. 
Rectifiers, Direet. 
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Projection lenses. Direct. 
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3!1—Pullman Vacuum Cleaner Co.... 
Vacuum cleaners. All dealers. 


32—Radiant Manufacturing Co 


Projection lenses. Direct. 
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33—Radio Corp. of America. 5 


Projection and sound equipment. Dealers marked | *, 


34—Raytone Screen Corp. 32, 43, 46, 49 
4 2 agg screens (34A), sereen brush (34B). 


35—RCA Service Co..............-. . 51 


Projection and sound equipment maintenance service. 


36—Robin, Inc., J. E 
Motor-generators (36A), rectifiers (36B), 
screens (36C), projection lenses (36D). 


37—S.O.S. Cinema Supply Corp. 
Distributors. 


38—Schlanger, Ben 
Plan and specification service for sereen instaila- 
tions. 


39—Strong Electric Corp., The 
Rectifiers. Dealers |, 2, 3, 4, 7, , 10, 14, 15, 
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40—Theatre Seat Service Co............... 
Theatre chair rehabilitation service. 


41—Vallen, 
Curtain 
Direct. 


projection 
Direct. 


Inc. 


tracks (41A), curtain controls (41B). 


42—Vocalite Screen Corp................5. 
Projection screens. Direct. 


43—Wagner Sign Service, Inc. .. 
Changeable letter signs: Front light ‘panels for 
drive-ins (43A) back-lighted panels (43B), and 
changeable letters (43C). Dealers {, 8, 10, 14, 15, 
19, 23, 24, 25, 26, 27, 28, 30, 31, 32, 34, 
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, 69, 71, 72, 73, 74, um 78, 79, 83, 
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44—Wenzel Projector Co 
Projection lens mounts. Unaffiliated dealers. 


45—Westrex Corp. . 


Foreign distributors. 


46—Whitney-Blake Co. 
Non-conduit speaker 
theatres. Distributors: 


system cable for drive-in 
Graybar Electrie Corp. 


47—Williams Screen Co.......... 


Projection screens, Direct. 
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SINGLE-TRACK MAGNETIC SOUND, page 37. 

Single-track magnetic theatre sound system de- 
veloped by Ampex Corporation. Postcard refer- 
ence number E47. 


NEW SOUND SYSTEMS LINE, page 38. 


Compiete line of newly designed theatre sound 
systems for multi-channel magnetic, multi-channel 
optical and single channel reproduction announced 
by the Westrex Corporation. Postcard reference 
number E48. 


ELECTRIC HAND DRYER, page 40. 


Hand dryer designed to be recessed into the 
walls of washrooms. Introduced by Electro-Aire 
Engineering Corporation. Postcard reference num- 


ber E49. 


SPEAKERS FOR SMALL THEATRES, page 41. 


Newly designed models in the "Voice of the 
Theatre" line of loudspeaker systems for stereo- 
phonic sound from Altec Lansing. Postcard refer- 
ence number E50. 


SPONGE RUBBER PADS, page 42. 

Vinyl-faced sponge rubber padding for use be- 
hind refreshment counters and other areas devel- 
oped by the Durkee-Atwood Company. Postcard 
reference number E5/. 


AUTOMATIC FIRE ALARM, page 42. 

New automatic device for sounding fire alarms 
activated by a heat valve. From the Fyr-Larm Com- 
pany. Postcard reference number E52. 


NEW LENS ATTACHMENT, page 43. 

Optical attachment which can be adjusted to 
vary the focal length of a projection lens. Mark- 
eted by the Pacific Optical Corporation. Postcard 
reference number 29, 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


Please have literature, 
reference numbers in July 


TO BETTER THEATRES Service Department: 
oo sent to me according to the following 

















Theatre Supply Dealers 


Sicslane tu. he Uated times liked didadailaiis top shatne; eimbered 0 etlhte- 
wise marked for cross-reference from Index of Advertisers on preceding page 


ALABAMA 


i—Queen Feature Service, i912‘ Morris Ave., 


ARIZONA 
2—Girard Theatre Supply, 532 W. Van Buren St., Phoenix. 


ARKANSAS 
3—Arkansas Theatre Supply, 1008 Main St., Little Rock. 
4—Theatre Supply Co., 102i) Grand Ave., Fort Smith. 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 


Los Angeles: 
6—John P. Filbert, 2007 S. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
&—B. F. Shearer, 1964 S. Vermont Ave. 


: 
San Francisco: 

National Theatre Supply, 255 Golden Gate Ave. 

9—Preddey Theatre Supplies, 187 Golden Gate Ave. 

10—B.F. Shearer, 243 Golden Gate Ave. 

12—United Theatre Supply, 112 Golden Gate Ave 

13—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 


Denver: 
Nationa! Theatre Supply, 2/11 Champa St 
14—Service Theatre Supply, 2054 Broadway. 
15—Western Service & Supply, 2120 Broadway.* 


CONNECTICUT 


New Haven: 
National Theatre Supply, {22 Meadow St. 


DISTRICT OF COLUMBIA iWeshington) 
16—Brient & Sons, 925 New Jersey Ave., N.W 

i7—Ben Lust, 100! New Jersey Ave., N.W. 

i8—R & S Theatre Supply, 929 New Jersey Ave., N.W. 


FLORIDA 

19—Joe Hornstein, 329 W. Flagler St., Miami. 
20—Southeastern Equipment, 625 W. Bay St., Jacksonville 
2!—United Theatre Supply, 110 Franklin St., Tampa 
22—United Theatre Supply, 329 W. Fiagler St., Miami.* 


GEORGIA 
Albany 
23—Dixie Theatre Service & Supply, 1014 N. Slappey Dr. 
Atlanta: 
24—Capitol City Supply, 161 Walton St., N.W. 
National Theatre Supply, {87 Walton St., N.W 
25—Southeastern Theatre Equipment, 201-3 Luckie chests N.W.* 
26—Wil-Kin Theatre Supply, 30! North Ave., i 
ILLINOIS 
Chicago: 
27—Abbott Theatre Supply, 1311 S. Wabash Ave.* 
28—G. C. Anders Co., 317 S. Sangamon St. 
29—Gardner Theatre Service, 1235 S. Wabash Ave. 
30—Movie Supply, 1318 S. Wabash Ave. 
National Theatre Supply, 1325 S. Wabash Ave. 
INDIANA 
Evansville: 
3i—Evansville Theatre Supply, 2900 E. Chandler Ave 
Indianapolis: 
32—Gor-Bar, inc., 442 N. Illinois St 
33—Mid-West Theatre Supply Company, 448 N. Illinois St.* 
National Theatre Supply, 436 N. Illinois St. 
IOWA 
Des Moines: 
34—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High St. 
KANSAS 


Wichita: 
35—Southwest Theatre Equipment, P. 0. Box 2/38. 


Birmingham. 


1906 Thomas. 


KENTUCKY 


Louisville: 
36—Falls City Theatre Equipment, 2, . vane St. 
37—Hadden Theatre Supply, 209 S. 


LOUISIANA 


New Orleans: 
38—Hodges Theatre Supply, 1309 Cleveland Ave. 
39—Johnson Theatre Service, 223 S. ay § St. 
National Theatre Supply, 220 S. Liberty S 
40—Southeastern Theatre Equipment, 314 s. Liberty st.* 


Shreveport: 
4i—Alon Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
42—j. F. Dusman Co., 12 East 25th St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
43—Capitol Theatre Supply, 28 Piedmont St.* 
44—Independent Theatre Supply, 28 Winchester St. 
Baler Theatre Equipment, 44 Winchester St. 
6—Massachusetts Theatre Equipment, 20 Piedmont st. 
National Theatre Supply, 37 oy am 4. 
47—Standard Theatre Supply, 78 Bro: 
48—Theatre Service & Supply, 30 Piedmont St. 


MICHIGAN: 


Detroit: 
49—Amusement Supply, 208 W. Montcalm St 
50—Ernie Forbes Theatre Supply, 214 W. Montcalm St. 
5i—MecArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 


Grand Rapids: 
52—Ringold Theatre Equipment, 106 Michigan St., N.W. 


MINNESOTA 


Minneapolis: 
53—Elliott Theatre Equipment, {110 Nicollet Ave. 
54—Frosch Theatre Supply, 1117 Currie Ave.* 
55—Minneapolis Theatre Supply, 75 Glenwood Ave. 
National Theatre Supply, 56 Glenwood Ave. 
56—Western Theatre Equipment, 45 Glenwood Ave. 
MISSOURI 

Kansas City: 
57—Missouri Theatre Supply, 115 W. 18th St.* 
National Theatre Supply, 223 W. 18 

58—Shreve Theatre Supply, 217 W. St. 

59—Stebbins Theatre Equipment, 1804 Wyandotte St. 

St. Louis: 
60—MeCarty Theatre Supply, 3330 Olive St. 
National Theatre Supply, 3212 Olive St 

i—St. Louis Theatre Supply Co., 3310 Olive St.* 
MONTANA 


62—Montana Theatre Supply, Missoula. 


NEBRASKA 

Omaha: 
National Theatre Supply, 1610 Davenport St. 
63—Quality Theatre Supply, 1515 Davenport St. 
64—Western Theatre Supply, 214 N. 15th St.* 


NEW MEXICO 


65—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 


NEW YORK 

Albany: 
66—Albany Theatre Supply, 448 N. Pearl. 
National Theatre Supply, 962 Broadway. 


Auburn: 
67—Auburn Theatre Equipment, 5 Court St. 


Buffalo: 
68—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 498 Pearl it 
69—Perkins Theatre Supply, 505 Peari 
70—United Projector & Film, 228 Frankiin St. 
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New York City: 
71—Amusement Supply. 34 W. 44th 
72—Capitol Motion P hone Supply, Ase Ninth Ave.* 
73—Crown Motion Picture Supplies, 354 W. 44th St. 
74—Joe Hornsteia, 630 Ninth Ave. 
National Theatre Supply, 356 W. 44th St. 
75—Norpat Sales, Inc., 113 W. 42nd St. 
76—S.C.S. Cinema Supply, 602 W. 52nd St. 
77—Star Cinema Supply, 447 W. 52nd St. 
Syracuse: 
75—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
78—Bryant Theatre Supply, 227 S. Church St. 
79—Charlotte Theatre Supply, 227 S. Chureh St. 
80—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Chureh St. 
81—Southeastern Theatre Equipment, 209 S. Poplar St.* 
82—Standard Theatre Supply, 219 S. Church St. 
83—Theatre Equipment Co., 220 S. Poplar S 
84—Wil-Kin Theatre Supply, 229 S. Church St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St 
86—Theatre Suppliers, 304 S. Davie St. 


OHIO 


Akron: 

87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 

88—Mid-West Theatre Supply, 1638 Central Parkway.* 

National Theatre Supply, 1657 Central Parkway. 
Cleveland: 

NationalTheatre Supply, 2128 Payne Ave. 

89—Ohio Theatre Equipment, 2108 Payne Ave. 

90—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Coiumbus: 

91—American Theatre Equipment. 165 N. High St. 

92—Mid-West Theatre Supply, 962 W. Third Ave. 
Dayton: 

93—Dayton Theatre Supply, {11 Volkenand St. 

94—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 

95—American Theatre Supply, 439: Dorr St. 

96—Theatre Equipment Co., 1206 Cherry St. 


OKLAHOMA 
Oklahoma City: 


97—Century Theatre Supply Co., 20 N. Lee St. 
98—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
99—Oklahoma Theatre Supply, 628 W. Grand Ave." 


OREGON 


Portland: 
100—Modern Theatre Supply, 1935 N.W. Kearney St.* 
a a ge | Motion Picture Supply, 916 N.W. {9th St. 
102—B. F. Shearer, 1947_N.W. Kearney St. 
loa—tater- State Theatre Equipment, 1923 N.W. Kearney St. 


PENNSYLVANIA 


Philadelphia: 
104—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
105—Superior Theatre Equipment, 1315 Vine St. 
Pittsburgh: 
106—Alexander Theatre Supply, 84 Van Bramm St.* 
107—Atias Theatre Supply, 402_Miltenberoer St. 
National Theatre Supply, 1721 Blvd. of Allies 
Wilkes Barre: 
108—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 


109—Rhode Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 
110—American Theatre Supply, 316 S. Main St., Sioux City 


TENNESSEE 


Memphis: 
11i—Monarch Theatre Supply, 402 S. Second St.* 
National Theatre Supply, 412 S. Second St. 
112—Tri-State Theatre Supply, 320 S. Second St. 


TEXAS 


Dallas: 
113—Hardin Theatre Supply, 714 oy Hampton Rd. 
114—Herber Bros., 408 S. Harwood 
115—Modern Theatre Equipment, ote “Jackson St. 
National Theatre Supply, 300 S. Harwood St. 
116—Southwestern Theatre Equipment, 2010 Jackson St.* 
117—Sterling Sales & Service, 2019 Jackson St. 
Houston: 
118—Southwestern Theatre Equipment, 1622 Austin St.* 
San Antonio: 
119—Alamo Theatre Supply, 1303 Alamotee St. 
UT 
Salt Lake City: 
120—Intermountain Theatre Supply, 264 S. East First St. 
12i—Service Theatre Supply, 256 S. East First St. 
122—Western Sound & Equipment, S. East First St.* 
VIRGINIA 
123—Norfolk Theatre Supply, 2700 Colley Ave., Norfolk. 
WASHINGTON 


Seattle: 
124—American Theatre Supply. 2300 First Ave., at Bell St. 
125—Inter-State Theatre Equipment Co., 2224 Second Ave. 
126—Modern Theatre Supply. 2400 Third Ave.* 
National Theatre Supply, 2319 Second St. 
127—B. F. Shearer, 2316 Second Ave. 


WEST VIRGINIA 
128—Charleston Theatre Supply, 506 Leo St., Charleston. 
WISCONSIN 


Milwaukee: 
129—Manhardt Co., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 N. Eighth St. 
130—Ray Smith, 710 W. State St. 
13i—Theatre Equipment & Supply, 341 N. Seventh St. 
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New Ampex Single-Track 
Magnetic Sound System 


A SINGLE-TRACK magnetic 
theatre sound system has been developed 
by the Ampex Corporation, Redwood City, 
Calif., manufacturer of magnetic recording 
and reproducing apparatus, according to 
an announcement by Jim Mahon, theatre 
equipment sales manager. 

The system has been developed for those 
theatre owners desiring ‘“‘to take advantage 
of the great increase in fidelity achieved by 
changing from optically recorded sound to 
magnetically recorded sound and, yet, do 
not wish to invest in the equipment nec- 


BETTER THEATRES SECTION 


essary for stereophonic sound,” Mr. Mahon 
pointed out. 

Based on the Ampex Master 
phonic system, the new Ampex single-track 


stereo- 


system uses identical components so that a 
theatre owner who purchases single-track 
sound can, at any later date, install stereo- 
phonic sound and without having to discard 
any equipment except one power supply. 
He adds to his single-track master system. 

In the meantime reproducing only single 
track magnetic makes use of the present 


The 


power amplifier and speaker system. 


entire system consists of two penthouse , 


magnetic reproducers, a sound transfer box 
and extension rod, a pre-amplifier, a power 
supply and the necessary accessories. 





Adaptor plates are available for fitting 
the reproducers on any modern projection 
equipment. Cables lead from the magnetic 
heads in the reproducer to the transfer box, 
used to change sound output from 
rod makes 


it possible to operate the transfer switch 


one pro 
jector to the other. An extension 
from either projector position. Cables lead 
from the transfer box to the pre-amplifier 
enclosure. ‘This enclosure measures 21 by 
20 by 


the front 


10 inches and may be mounted on 


wall of the booth. ‘he on-oft 
switch and the gain control for the mag 
netic system are included in the pre-ampli 
fier enclosure. 

The output of the pre-amplifier is fed 
into the non-sync input of the theatre’s 
existing power amplifier. A selector switch, 
the theatre, makes it 


installed by possible 


to select either non-sync input or mag 


netic sound system input, 


New Vinyl Wall Line 
in Five Pastel Colors 


SOLID COLORS in nfnatu! al 


pastel shades are featured in a _ new 
““Georama”’ line being introduced in Bolta 
Wall vinyl wall covering, according to an 
Bolta Products of Law 


lire 


announcement by 
rence, Mass., a division of the General 
and Rubber Company. 

With a slight leather-like texture, the 
wall material is available in roll goods form 
and comes in colors of Reef Coral, Bayou 


Blue ind 


The shades were sele ted is 


Green, Plateau Grey, Sierra 
Aquamarine. 
the result of a market survey to fit them in 
with current trends in interior dec 

Additional colors will be 


future. 


introduc 


The new line is designed for wall use 


where a colorful, modern decor is desired. 


It requires a minimum of maintenance time 
manufac 


and according the 


turer, and is cleaned by washing with soap 


expense, 


and water with no refinishing required. 
The Bolta-Wall 


vinyl face sheet laminated to a firm rubl 


material ha 


saturated backing. The manufacture 


that it is fire-retardant and resistant to 
stains, scratches scuff-marks and 


Both old and new walls can be cov 


abr ision. 


ered 
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7aNO MAGIC... 


just ‘“KNOW-HOW!”’ 


It just seems like magic, 
because as seat-repair spe- 
cialists we do speedy work 
without a moment's inter- 
Be- 


cause we know exhibitors’ 


ruption of your show! 
needs . . . because we're 
aware of customers’ prefer- 
ences, our customer-list 
reads like a ‘"Who's Who." 
Tell us your requirements, 
we'll quote promptly and 
cheerfully and give you 
s-t-r-e-a-m-l-i-n-ed service! 


PARTS replacement for any make! 
RE-UPHOLSTERY 


for any style! 


WIRE .« PHONE WRITE 


MANUFACTURERS— 


Foam Runber & Spring 
Cushions, back and seat 
covers 


DISTRIBUTORS— 
Upholstery Fabrics and 
general seating supplies 


theatre seat 
service co. 


160 Hermitage Avenue 


‘Nashville, Tennessee 


Custom Made 
Leatherette Covers 
for Theater Seats 


Only Rg y g each 


Try our brand new, universal fitting ready-made seat 
covers, guaranteed to fit any size theater seat of approx- 
imately 19-21 inches. Made of vinyl coated drill back 
leatherette, in all colors. Strong rayon sides and elastic 
tie-backs to insure better fit. With plastic welting, 95¢ 
each. Minimum order 25 seats. Special 
quantity orders. Deiivery approximately one week. 

Heavier qualities with leatherette, mohair, corduroy 
combinations slightly higher. 


Large stocks of leatherettes, upholstery fabrics and 
supplies, such as Mystik tape, batting, etc., sold by 
the yard. Samples and prices on request. 


MANKO FABRICS CO., INC. 
114 East 27th Street, New York 16, N. Y. 
Send $1.25 and we will prepay a sample cover to you 
in any part of the U. S. 
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prices for | 


with the material and require little, if any, 


refinishing prior to the installation. 

In addition to the new ‘““Georama”’ line, 
Bolta-Wall is available in Bamboo and 
Mahogany patterns and in a leathergrain 
finish. 


Westrex Announces New 


Line of Sound Systems 


THE AVAILABILITY of a 
complete line of newly designed theatre 
sound systems for multi-channel magnetic, 
multi-channel optical and single channel 
(standard optical) reproduction has been 
announced by the Westrex Corporation 
and its subsidiary companies in 36 countries 
abroad. 

The 
ducer” 
multi-channel magnetic sound. Its features 


“Westrex R9 Stereophonic Repro- 
is designed for the reproduction of 


include a hydro-flutter suppressor, which 


The Westrex "'R9 Stereophonic Sound Reproducer" 
for magnetic tracks (upper) and the Westrex "R7 
Photographic Reproducer’ (lower) shown mounted 
on a projector. 


provides, the manufacturer states, for the 
low mechanical flutter content essential for 
good magnetic reproduction; a tight film 
loop; and double fly wheels. 

Ifa 
multi-channel 
additional small 
erator is connected electrically between the 
photo electric cell amplifier and the power 
amplifiers for the optical reproduction of 
Perspecta 


theatre is already equipped for 
reproduction, an 


Inte- 


magnetic 


unit known as an 


stereophonic sound (as_ in 
Sound). This Integrator senses the control 
frequencies recorded on the standard op- 
tical sound track below the level of audi- 
bility and moves sound from left to right 
and from front to back. If a Perspecta 
Sound optical track is reproduced over thea- 
tre equipment not having an Integrator, 
single channel standard sound will be re- 
produced. 

The “R7 Photographic Sound Repro- 
ducer” features for the first time special 
timing belts, which do not slip or stretch, 
according to the manufacturer, and are 
noiseless in operation. The R7 unit has a 
longer optical path and the “Equilight 
Diffuser,” designed to assure the best re- 


production from either variable area or 
density prints. All the shafts of this repro- 


ducer are mounted in ball bearings. 


The Westrex "R7 Photographic Reproducer" (rear 
view with cover removed) showing the new noise- 
less timing belts. 


The ‘1454 Power Amplifier” has a new 
circuit and specially wound coils designed 
to deliver more output with less distortion 
and with the use of less current from stan- 
dard vacuum tubes than previous 50-watt 
amplifiers. The tubes used in this amplifier 
are obtainable in ordinary commercial 
channels, it is pointed out. The plate on 
which the amplifier is mounted may be 
quickly removed from its frame for replace- 
ment or service purposes. 

The “Westrex T604A” pre-amplifiers 
have been designed, the manufacturer 
states, to provide the higher gain required 
for good magnetic reproduction as com- 
pared with optical. The ‘““Westrex 33 Cabi- 





] 


The Westrex sound systems 36 and 37 amplifier 
cabinets (rear view) provide up to four channels 
for magnetic or optical reproduction. The full- 
length hinged doors may be opened or removed. 


net Assembly” includes a mutirg amplifier 
for auditorium speaker control in addition 
to the four magnetic pre-amplifiers and 
switching arrangements. 


MOTION PICTURE HERALD, JULY 3, 1954 





The ‘“Westrex 36 and 37” cabinets, 


: : Jyh ” 
which are 6 feet in height, provide for 3- Vi), lp) 
channel or 4-channel magnetic or optical FU UMOUNCHNG. “oe 
reproduction, self-contained monitoring, 
and non-synchronous and switching facili- 
Gin: With. the, Wiestnex:wadechien fectinan| SPEAKER f Eve Ne d! 
it is possible to reproduce through the three | a or ry & ’ 
speakers behind the screen or, in the event | 
of failure of one channel, through the other | 
two channels, or if desired through one | _ EPRAD STAR 
channel. The “C36 Cabinet” also provides | (i \i@@e An economical speaker which out- 
a volume indicator which can be switched pr crater a cad aden 
to any of the channels to assure proper | case with beautiful molded-in colors. 
balance between the channels. Many of EPRAD “Universal’s” superb 
Servicing of the equipment is achieved | 


qualities are incorporated in 
, ° ; : aa this speaker. $ .50 
from the front of the cabinets. The mats PER 


are quickly removable. Extra cabinet space i” SPEAKER 
is provided to take care of possible changes EPRAD UNIVERSAL 

in existing multi-channel techniques or fore- ‘ The world’s most popular replacement speaker. 
seeable changes which may come into use. wn eas We, along with many operators, feel that it’s 
: the best-sounding, most trouble-free, easiest- 
to-service speaker on the market. It has a 





fi SRR E PEE £ ff) 


The company also reports that it has 


newly designed speaker equipment, in which sa 5 Die-Cast Aluminum case and a 4-inch cone. Put 
i P a sample speaker in your drive-in and you'll 


insist on complete replacement 
with EPRAD Universals. $ ? .60 PER SPEAKER 


the multi-cellular horn formerly used in 


EPRAD 3-WAY 


An owner who recently had this unit installed, 

claims it gave the finest sound ever heard . . . in- 

cluding standard, optical or stereophonic. He plans 

to install them in all of his drive-ins. This single 

Fiberglas-case, stereophonic-sound speaker is only 

The Westrex ''T502B" stage loudspeaker assembly EPRAD 2-WAY nel gy ae a egy ge 

for larger theatres (above) and the "TSOIA" for | want to give your patrons eco- belief because of three 3%4-inch — 75 
smaller theatres (below). Both feature the Westrex | nomical Stereophonic sound ef- driver units with 1.47 ounce $] 4. 

high-frequency acoustic "lens."' The assembly above fects? Then here’s the speaker magnets. 

has two 80° lenses; the one below 50°. for you. This Fiberglas-cased, 

2-way speaker is approximately 

the size and weight of a stand- 

ard speaker. It mounts on either 


the rear-view mirror, top of the 
dash, ash tray, or window. 
$41.50 The "VOICE OF THE DRIVE-IN" 
PER SPEAKER 1206 CHERRY ST. TOLEDO 4, OHIO 


PER SPEAKER 


Call your favorite Independent dealer 
For complete details, write 





DRIVE-IN SPEAKERS REPAIRED! 


- COMPLETELY REBUILT AND 
j TESTED—RETURNED TO YOU 
j | WITHIN TEN DAYS 








| 
s Modern facilities and top 
e q components mean satisfaction! 


} quality WEATHER-PROOF 
} Get set for next season, have 
a your drive-in speakers repair- 
ed now! All workmanship and 
/ 


/ materials fully guaranteed. 


3”, 4"°—$1.40 each 
ogee 5"—$1.50 each 
6”"—$1.65 each 


F Prices on all other sizes avail- 
able on request. Write to: 








connection with high frequency units has 
been replaced by the Westrex acoustic lens. im ©MINNEAPOLIS SPEAKER RECONING CO. 


This lens is designed to assure an even im =62312 CEDAR AVE. SO. » MINNEAPOLIS 4, MINN. 


distribution of sound throughout an audi- | 50!4_thra Theatre Supply Dealers Exclusively | 
aR 5“ RENNES eras 
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Getting Maximum Service from | 


Drive-in Playground Equipment 


By Norman P. Miller, vice-president, American Playground Device Company, 


Anderson, Ind. 


maximum service 
his children 


y+ 


equipmer 


Following prescribed installation procedures in putting up 
such playground equipment as the American castle tower 
above is necessary to insure maximum service from the units. 


+ 


. ° rr ° . cr 4 P 5 
lation procedures is not so difficult as it might appear at first. Our company, 
i but easy-to-read blueprints with all playground 


for instance, supplies detailed bu 
ground plans and outlining methods for putting up each one. 
all equipment should be carefully checked at the time of 
ore you sign the carrier's freight receipt, make certain you have 
the bags, bundles, cartons, crates and pieces as specified in the 
lading. Much valuable time can be lost if it is discovered that some 

are missing after the crew has been assembled to begin installation. 
part of the crew is a embling the units, others can stake off for 
ions according to the ground plans. When the holes are properly 
dug, the concrete mix can be poured. While the mix is still wet, 
assembled but with all fittings kept fairly loose—can be lifted 


osition and set down into the concrete. 


ALIGNMENT OF FRAME MEMBERS IMPORTANT 


Correct alignment of all frame members is of paramount importance as it 
the best appearance, performance and maximum structural strength of 
ment. So, while the concrete is still wet and the footings loose, a level 
to bring them into perfect alignment. Make 


rts exactly perpendicular 


uld be used on all member 
ure that the top beams are straight and vertical sup 
ground. After alignment, the fittings can be pulled down tightly and the 
owed to harden. 
a seemingly minor but occasionally overlooked point: 
attached to the frames nor any playground unit placed 
> footings have hardened thoroughly. The minimum time 
for this is 48 hours and 72 would be much better. 
base of all frame support members of the equipment 
hould be troweled smooth and somewhat conically so that it is highest at the 
ioe members proper. It is recommended that at least four inches of turf cover 
concrete footings, level with the ground line. This adds safety for the young- 
protects the footing and can be seeded. For an extra measure of safety 
urf could be covered with tanbark, sawdust or shavings to cushion possible 
from the apparatus. 
To assure maximum safety with castle towers, castle walks and similar climbing 


structures, it is well to have 4 to 6 inches of turf covering the concrete footings. 








torium with a minimum of interference 
patterns. 

The Westrex high frequency assembles 
are labled ‘“T530A” (50°) and “T551A” 
(80°). The ‘“Westrex T510A,” has a spe- 
cially designed baffle to produce the low 
frequency range. The ‘“Westrex T570A 
Network” is designed to effectively divide 
the low and high frequencies so that the 
maximum over-all quality reproduction is 
achieved. 

Literature describing all of the equip- 
ment is available in four different lan- 


guages. 


Electric Hand Dryer 
Recessed in the Wall 


AN ELECTRIC hand dryer 
designed to be recessed into the walls of 
washrooms has been introduced by the 
Electric-Aire Engineering Corporation, 
Chicago. The manufacturer states that 
the new design permits architects and 


(NIU 


building operators to make their new or re- 


modeled washrooms more attractive. 

Catalogued the “C Model Recessed 
Hand Dryer,” the unit projects only 334 
inches from the wall and is contained in a 
steel box that can be set into the wall dur- 
ing construction. The dryer mechanism 
and cover plates are then installed after 
the walls are completed. 

Features of the dryer include a_per- 
manent-type air filter that can be brushed 
without removing; a touch-action starter 
bar; a new type revolving air jet baffle for 
convenient face and forearm drying; illu- 
minated user instructions; and aerodynamic 
engineering. All parts are interchangeable. 

Catalog sheets are available from the 
company (209 West Jackson Boulevard, 
Chicago 6.). 
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New Altec Speakers for 
Small-Capacity Theatres 


TWO NEWLY designed models in the 
“Voice of the Theatre” line of loudspeaker | S . : 
systems, developed to replace model 800 | ’ - EXHIBITORS AND INDUSTRY 
EXECUTIVES ACCLAIMED THE 
CLARITY AND BRIGHTNESS 


or VISTAVISION AT NEW YORK’S 
RADIO CITY MUSIC HALL 
THE 70’ x 39’ SCREEN USED. . . THE WORLD'S 


LARGEST... WAS THE NEW ULTRA WHITE 


HI-LITE SCREEN 


For Full Information—See Your Dealer or Write 


VOCALITE SCREEN CORPORATION 


ROOSEVELT, NEW YORK 
FREEPORT 9-2800 


ieee 





Altec's new Model A-6 "Voice of the Theatre” 
speaker system for stereophonic sound is designed | 
for theatres of 1,000 seats or less. It contains two | 


low frequency speakers and a single high frequency 4 ER c IT iS ] h | ’ 
horn. Below, a vertical view of the A-6 model, f AG Sl 
which replaces Model 800 in the company's line. . = t € atest oe ies iN. 
7 ° 
World’s Lowest Priced... 


Entirely Automatic... 








STOP START & REVERSE 


CURTAIN MACHINE 


SIMPLE ... DEPENDABLE . . . TROUBLEFREE 


So good, so complete, so attractively priced that it 

has been designated the "Standard" ADC unit of 

"Stop, Start & Reverse" Machines. Beyond doubt, it 

is the greatest value available anywhere in reversible 

controllers with limit switches. Rsieaiehded terete with 
ADC tracks in accordance 

' : , with maximums established 

We are now supplying especially designed CURVED a for standard Autodrape and 

TRACK for CinemaScope—available in medium and Silver Service controllers 

heavy duty models for installations of over 33’ radius. oo 














For further information and prices, write Dept. ABT-7 


AUTOMATIC DEVICES CO. 


116 N. 8th St. Allentown, Pa. 


Manufacturers of the world's most diversified line of curtain tracks and controls. 


READ THE AVS —Heyie nawa/ 




















The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


“cioul steht ecu, | THE F & Y BUILDING SERVICE 
as previously made for small theatres, have . 

been announced by the Altec Lansing Cor- | 319 East Town Street Columbus 15, Ohio 
poration, New York. The new systems are “The Buildings We Build Build Our Business” 


coded A-6 and A-7 and bring the company’s | 
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‘total number of available models to nine. 

The new A-7 model is the smallest man- 
ufactured by Altec and consists of one low 
frequency speaker in a carefully engineered 


The new model A-7 speaker system is the smallest 
in the Altec “Voice of the Theatre’ line. It con- 
sists of one low frequency speaker and a high 
frequency driver unit with a newly designed horn. 


enclosure and a high frequency driver unit 
with a newly designed horn. 

The A-6 model, recommended for thea- 
tres with up to 1,000 seats, contains two 
low frequency speakers and a single high 
frequency horn. 

The company reports that the new sys- 
tems were developed for two reasons—the 
higher quality requirements of stereophonic 
sound (not only for extended bass and high 


trequenc\ reproduction, but a smoother 


overall frequency response) and for lower- 
smaller theatres. 


priced sound systems in 


The new models are now available through 
regular Altec dealers. 


Sponge Rubber Pads for 
Use Behind Counters 


A VINYL-FACED sponge 
rubber pad to provide relief from foot and 
ankle fatigue for employees who must stand 
for long periods of time, especially behind 
refreshment counters, has been developed 
by the Durkee-Atwood Company, Minne- 
apolis. 

Called “Durapad,” the padding is made 
of a with a 
fabric backing designed to prevent curling 
and provide stability. The vinyl facing is 
designed to the sponge rubber 
against abrasions from metal cuttings, etc., 


sponge rubber compound 


protect 


and to provide longer wear than ordinary 
rubber skin types of sponge. It is also re- 
sistant to oils, alkalies and other chemicals, 
according to the manufacturer. 

The padding is available in either 18 or 


I 


36-inch widths and thicknesses from 1%- 


inch to l-inch and in any length up to 40 
yards. It comes in colors of dark green, 


red brown, gray and black. It can be 


TWO-SPEAKER IN-CAR SOUND DEMONSTRATED 


RCA's system of reproducing CinemaScope's four-channel sound at drive-ins was demonstrated to Ohio 
exhibitors and local members of the press recently in two screenings at the Belmont Auto theatre in 


Dayton. The RCA system installed there employs two speakers to a car (right); projectors at the Belmont 


are also RCA (left). The picture presented at the demonstrations was 96 feet wide. 
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cleaned with soap and water and solvents 
may be used on the surface without damage 
to the pad, the manufacturer points out. 

The padding may also be on counter 
tops and worktables or under office ma- 
chines to provide a cushion against shock 


and noise. 


Automatic Fire Alarm 
Activated by Heat 


A NEW AUTOMATIC device 
for sounding the alarm in case of fire has 
been introduced by the Fyr-Larm Com- 
pany, Inc., of Sum- 
mit, N. J. The de- 
vice is a cylinder of 
compressed 
which is attached an 


gas to 


alarm horn, con- 
nected to the inte- 
rior of the cylinder 
through a_- special 
heat activated valve. 
When the tempera- 
ture surrounding 
the unit rises above 
136°, the valve 
opens automatically 
and the horn wails 
a loud and continu- 
ous warning of fire. 

Called the “Fyr-Larm,” 
inches in length and weighs 3 pounds. It 


the unit is 15 


produces a piercing whistle of five to eight 
minutes duration, which, the manufacturer 
states, can be heard clearly even above in- 
tense noise. 

Each cylinder is identified with a “Kwik- 
Strip” decalcomania designed 
and produced by the Meyercord Company, 
Chicago, illustrating the characteristic flame 
trade mark and providing explicit installa- 


nameplate 


tion instructions. 


Hand and Face Dryer 
With Electronic Heating 


A HAND AND face dryet 
for wall mounting which employs the new 
GE Calrod heat transmission principle for 
providing hot dry air electronically has 
been marketed by the Electronic Towel 
Corporation, New York. 

Trad :-named the “Steri-Dry Electronic 
Towel,” the unit can be plugged into any 
convenient socket. By means of the ‘“Heet 
Bin,” which stores hot air, a heavy load is 
not put on the electrical system as in the 
case of heating coils, according to the com- 
pany. In addition the elimination of heat- 
ing coils removes the danger of fire inherent 
in their use due to dust accumulating 
around the coils themselves, it is claimed. 

Constructed with a porcelain enamel fin- 
ish, the dryer is 14 by 18 by 9% inches. 
The hands and the face can be dried simul- 
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taneously or individually, drying operations 
being controlled by convenient push-buttons 


on the face of the unit. The dryer is 
equipped with a 1/9 h.p. motor, and it also 
has a built-in ultra-violet ozonating unit to 
purify the air in washrooms. 


Attachment to Vary the 
Focal Length of Lenses 


AN OPTICAL attachment 
which can be adjusted to vary the focal 
length of a projection lens, has been mar- 
keted by the Pacific Optical Corporation, 
Los Angeles. Trade-named “Xpansalite,” 
it is designed to permit projection in dif- 


ferent aspect ratios, and alternation of 
standard with anamorphic prints, with use 
of projection lenses in a single focal length. 

Movement of a knob along a calibrated 
metal scale sets the lens according to the 
picture width desired and allows previously 
determined settings to be repeated. All sur- 
faces of the “Xpansalite”’ lens, according 
to the manufacturer, are hard-coated for 
maximum light transmission. 

The announcement also points out that 
such adjustability also allows optical 
matching of both projectors in two-strip 
3-D projection. And since the attachment 
extends the lens system, it can make un- 
necessary enlargement of projection ports 
that might otherwise be required. 


BETTER THEATRES SECTION 


The “Xpansalite” lens was developed, 
and is entirely produced, according to the 
announcement, in the plant of the Pacific 
Optical, which is a subsidiary of McCul- 
loch Motors Corporation of Los Angeles. 
Distribution _ is theatre supply 
dealers. 


through 


New Ampex Speakers For 
Magnetic Reproduction 


TWO NEW _ loudspeaker 
systems, especially designed to “reproduce 
the inherently higher quality of magnetic 
sound tracks,” have been developed by the 
Ampex Corporation, Redwood City, Calif., 
according to Jim Mahon, theatre equip- 
ment sales manager. 

Designed for theatres with a seating 
capacity of 1,000 to 1,500, Model 5050 
consists of two low-frequency speakers and 
their baffle, a high frequency driver and 
horn, and a crossover network. The com- 
plete system stands 84 inches high, 72 
inches wide, and 36 inches deep. 

For larger theatres with a seating capa- 
city between 1,500 and 2,000, Model 5070 
is designed for installation with Ampex 
60-watt stereophonic systems. It contains 
the two low-frequency speakers in a larger 
baffle, a high-frequency driver and horn, 
and a crossover network. Its installed di- 
mensions are 79 inches high, 84 inches wide, 
and 48 inches deep. 

The new units were designed and devel- 
oped by Ampex engineers and will be man- 
ufactured by a wholly-owned subsidiary, 
Ampex Loudspeaker Corporation, accord- 
ing to Mr. Mahon. 


Device for Rewinding 
Different-Sized Films 


A DEVICE designed to per- 
mit the rewinding of 16mm and 35mm 
reels simultaneously has been marketed by 
the §.O.S. Cinema Supply Corporation, 
New York, under the trade-name “the 
S.O.S. Differential Rewind Gimmick.” 

By placing this device on any keywayed 
rewind spindle, operators can smoothly re- 
wind films, the manufacturer states, regard- 


less of the various sizes of the rolls or 
widths of the film. Proper balancing of 
reels is’ also assured, it is claimed, and 
operators can go through the film synchron- 
izer backward and forward at will. 











LENS MOUNTS 
ANAMOFRPHIC and 4” TYPE 


Wenzel Pro 50 and Pro 4, Regular 
Rear Shutter Simplex, Super Sim- 
plex and E-7 type Projectors, 
Ballantyne “B"” & “BW,” can be 
easily converted to use the 4’ 
Projection Lens. 


1180 AVAILABLE 


Anamorphic Lens Supperts, Large or 
Small, for all above mentioned Projectors 
and Century C & CC models 


Send for Illustrated Brochure 


WENZEL PROJECTOR CO. 


2505-19 STATE STREET 
CHICAGO 16, ILL., U.S. A. 








Cable Address: WENZKO 


\ / 





AN UNCONDITIONAL GUARANTEE * 


SCREEN has reached a 

state of perfection that will 
meet the most EXACTING 
PROJECTION requirements 


SEAMLESS CONSTRUCTION 


UNIFORMITY OF SURFACE 





SHARP DEFINITION 


EVEN DISTRIBUTION TO ALL 
USEFUL ANGLES... 


TEAR-PROOF CONSTRUCTION 


We back these claims with a 
money-back quarantee and wou, 


Mr. Exhibitor. are the judge! 
SCREEN CORPORATION 


RAYTON 165 Clermont Ave., Bklyn, N.Y 


Mid-West Office-L, E. Cooley * 408 S. Oak Park Ave., Oak Park, iii 
FREE ADVICE CONCERNING 
YOUR EQUIPMENT INSTALLATION 

The Better Projection department is avail- 
able, without charge, for appraisal of the 
efficiency of your present projection and 
sound installation, and for suggestions, if the 
conditions indicate them, for improving re- 
sults. In writing for this service please supply 
all data directly related to projection and 
sound. 





Curtain-Mask System 


For Varied Picture Size 








Backstage at the Ames, showing proscenium frame 
structure, curtain and automatic formatting drive. 
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PUSH-BUTTON adjustment 
of both screen masking and curtains to pro- 
jection in various aspect ratios is provided 
for in equipment developed by the Syn- 
thetic Vision Corporation of Dayton, Ohio. 
The curtain and masking materials are 
combined and are operated by motor on 
a track with control, which includes preset 
positions for regularly used picture dimen- 
sions, from the projection room. 

Called an automatic formatting system, 
the method was developed by Lt. Col. 
Robert V. Bernier, USAF Res., engineer- 
ing vice-president of the company, which 
is headed by Mrs. Jane E. Bernier. Three 
film processes have also issued from Col. 
Bernier’s interest in the new screen tech- 
niques, two for single-strip 3D, and one 
for use of alternate frames to save footage. 

For installation of the Synthetic Vision 
Corporation’s curtain-masking control sys- 
tem, complete equipment is supplied, in- 
cluding the curtain and masking fabric, 


Synthetic Vision's system for automatic control of 
screen masking and curtains as installed at the 
Ames theatre, Dayton, Ohio, shown above before 
conversion; with the formatting and curtains closed 
at left; opened at left below, and positioned for a 
1.85 aspect ratio at right below. The booth control 
panel with selector switch is directly below. 


plus a valance, a frame for these and the 
screen incorporating traveler track, a motor 
and related electrical control devices. The 
manufacturer indicates that the screen it- 
self also can be supplied. 

The unified curtain-masking fabric is 
operated from the projection room through 
a control box containing a selector switch 
that can be set for four different aspect 
ratios, and for the completely open and 
closed position. Picture proportions are 
changed by increasing or reducing the 
width of the curtain-masking opening. 
With the switch set for the desired open- 
ing, a button is pressed to actuate the trav- 
and the curtain travels 
from closed or other position, in whatever 
direction is necessary, to effect the screen 
opening wanted, with the masking material 
automatically forming black borders. The 
control box also has two buttons with 
which to move and stop the cui cain at other 
than preset picture widths. 


eler mechanism, 
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The fabric consists in a screen curtain 
material of decorative function (in a color 
or pattern chosen by the exhibitor) to 
which black velour is sewn along the inner 
edge. The latter always travels into place 


as side borders, and the entire fabric moves | 


in an accordian-type fold on tracks at the 
bottom of the screen as well as at the top 
so that the velour may hold a plumb edge. 

The frame is of aluminum and light 


steel construction. 
° 








CANADIAN DEALERS 


Adamson, M. L., 105 Strand Theatre Bldg., 
Edmonton, Alta. 

Dominion Sound Equipments, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 820 Cambie 
St., Vancouver, B. C.; 712 Eighth Avenue, 
West, Calgary, Alta.; 4 Hazen Avenue, 
St. John, N.B.; 1299 Boulevard Charest, 
Quebec City, Que.; 270 McLaren Street, 
Ottawa, Ont.; 218-222 Fort Street, Win- 
nipeg, Man.; 5 Pisch Block, 1651 IIth 
Avenue, Regina, Sask.; 10705 106th Street, 
Vancouver, B. C.; Edmonton, Alta., 386 
Victoria Street, Toronto, Ont. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. 

Gaumont-Kalee, Ltd., 431 Yonge Street, 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vancouver, B. C.; 185 Portage, 
Winnipeg, Man.; 86 Charlotte Street, St. 
John, N. B 

Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury Street, 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., Film Exchange 
Bldg., Calgary, Alta. 

Theatre Equipment Supply Company, 906 
Davie Street, Vancouver, B. C. 

United Electric 2 847 Davie Street, 
Vancouver, 








e 
EXPORT DISTRIBUTORS 


Bizzelle Cinema Supply Corp., 420 West 45th 
Street, New York 19, N. Y. 

Frazar & Hansen, Export Division, 30! Clay 
Street, San Francisco II, Calif. 

National Theatre Supply, oe Division, 92 
Gold Street, New York 7, N. Y. 

Norpat Sales, Inc., 113 ee 42d Street, 
New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y 

Robin, Inc., J. E., 267 Rhode Island Avenue, 
East Orange, N. J. 

S. O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N. Y. 

K. Streuber & La Chicotte, 250 West 57th 
Street, New York, N. Y. 

Westrex wre 111 Eighth Avenue, New 
York 11, N. Y. 











A NEW HERTNER POWER UNIT 


si sma ini 


for 
DRIVE-IN and LARGE 
INDOOR THEATERS 


ae! 
lady Ye 


The HT 135 


Thrame Werte. 








Type HT 135/270 TransVerter for 115 to 135 am- 
peres, 63 to 70 volt high-intensity and spot arcs, 
and the new 135 lamps. 


The new HT 135/270 Trans Verter answers the need for 115 to 135 
ampere arcs for all types of wide screen and 3D pictures requiring 
more light over a jarger area. This latest Hertner Trans Verter 
rounds out our line of dependable power units designed espe- 
cially for arc lamps. Complete installation includes our Control 
Panel Type G and the new Dual-type HD 100/140 Rheostat. 


For all the details of the many fine features of the new HT 135 
TransVerter write for Bulletin No. 301B. 


Distributed by National Theatre Supply 
In Canada: General Theatre Supply Company 


THE HERTNER ELECTRIC COMPANY 
12690 ELMWOOD AVENUE... CLEVELAND 11, OHIO 


A General Precision Equipment Corporation Subsidiary 


MOTORS © MOTOR GENERATORS © GENERATOR SETS 





a One way to heep posted— bea coupon clipper 




















BETTER THEATRES SECTION 


“a ! 15% MORE LIGHT 


ALUMINIZED 


SEE YOUR THEATRE SUPPL; 


Manufactured by HEYER-SHULTZ INC. Cedar Grove N J 








WILLIAMS 


SOLID PLASTIC 


SILVER FINISH 
SCREENS 


Widely used everywhere for 


CinemaScoPE 


ALL WIDE SCREEN 
TECHNIQUES ano 3-D 


Assures the brightest pictures because It returns the most 
light. Unusually high reflective efficiencies (better than 
3.1 te { as compared to a flat white sereen). 


Superior light distribution permits perfect viewing through- 
out the theatre. 

Imperceptible electronically-welded seams. 

No streaks or ‘‘patterns.”’ 


Cleariy defined biack and white. 


Perfeet polarization. 
True color reproduction. 
Extremely strong and tough. Permanently flexible. 
Unaffected by moisture. 


Guaranteed fire-resistant. Beware of unsupported fire-proof 
claims. Insist on actual PROOF! 

Perforations are of the diameter and spacing recommended 
by SMPTE, clean-cut and with no projecting fibres te 
impede sound or collect dirt. 


details and sample. Orders given 


prompt attention. 


WILLIAMS 


SCREEN COMPANY 
1675 SUMMIT LAKE BLVD. AKRON 7, OHIO 


Originators of All-Plastic and Seamless Plastic Screens 


Write today for 





AN iat Sepa GUARANTEE * 


QpyvTONE 


The NEW HI-LUX 

SCREEN has reached a 

state of perfection that will 
meet the most EXACTING 
PROJECTION requirements 


1) SEAMLESS CONSTRUCTION 


2) UNIFORMITY OF SURFACE 





3) SHARP DEFINITION 


EVEN DISTRIBUTION TO ALL 
USEFUL ANGLES... 


5] TEAR-PROOF CONSTRUCTION 


We back these claims with a 
* = money-back quarantee and you. 
ir. Exhibitor. are the judge! 


eVaee), | 3 SCREEN CORPORATION 
165 Clermont Ave., B:klyn, N.Y 
Mid-West Office—L. E. Cooley » 408 S. Oak Park Ave., Oak Park, Ill. 


YOUR QUESTIONS ARE INVITED. 


problem of design or maintenance the editors of 


If you have a | 


New Curtain Track 
For Wide-Screen Use 


IN INSTALLING the 


many exhib- 


new 
wide-screens in their theatres, 
itors have found themselves with a difficult 
problem in curtain operation due to the fact 
that the distance between the edge of the 
screen frame and the wall is ex- 
tremely small. To meet this problem 
Vallen, Inc., of Akron, Ohio has developed 
a new track designed to fanfold stage cur- 


stage 


tains into an unusually small area. 

Called the ““By-Pass Curtain Track,” the 
unit is designed for operation in the same 
manner as with standard draw curtains. 
Installation 
points 
track 
to manual operation and to electrical opera- 
tion by a Vallen Curtain Control. 

blueprint with detailed specifications 
of the track will be supplied by the 


company 


is simple, the manufacturer 


and curtains installed on the 


are said to respond easily both 


out, 


new 


new 
upon request. 


HUNTINGTON INSECT SPRAY 


A new insect spray packaged in aerosol 
cans operated by pressing a plastic squeeze- 
marketed by Huntington 
Huntington, Ind. Calied 
is designed to act 
fleas, 


and other crawl- 


cap has been 
Laboratories, Inc., 
“Bug-Blast,” the 
instantaneously on moths, 
flies, 
ing and flying insects 
Some 


spray 
silver fish, 
mosquitoes 
and to destroy 
of its active in- 
piperonyl bu: 


roaches, 
eggs 
and larvae as well. 


gredients are pyrethrins, 


The 


and con- 


toxide, allethrin and methoxychlor. 


spray is non-corrosive, 


tains no D.D.T. 


Ad- Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 35) 
with reference numbers as given in Index of 
Advertisers on same page. 


non-toxic 








Adler Silhouette Letter Company: 


ad displays and Glass-in-Fran 


Automatic Devices epee W rite 
informat sad 

Sea ee 

Sheet & bball “Optical Company: 
n projection lenses. 

Bell & Howell: rmati n 

Hertner ool rindi Bullet 
yenerator 

more Seating Company: Lit 

Marsh Wall Products, Inc.: Write 
decorat Jeas. 

National Super Service Compa: W 


rmat uum Cle 


ae stin rarer Senceten 


Pullman Veen Cleaner Coporation: W 


rmatior n vacuum 


Strong Electric Corporation: 


Wagner Sign Service, Inc.: 
Wenzel! Projector Company: Br 


Williams Sereen Company: 


REFURBISHING OF A SALEM PROJECTION BOOTH 


BETTER THEATRES will be glad to offer sugges- | In preparation for showing wide-screen and 3D films at the 2200-seat Paramount theatre, in Salem, Mass., 
Please be as specific as possible so that | Naukeage Theatres Corporation refurbished the booth (above) and installed two new Simplex X-L pro- 
| jectors and button-on soundheads, “Excelite" lamps and Bausch and Lomb anamorphic lenses. The pro- 
jectionists are Charles Stoddard (left) and Harold Hunt. The theatre presents a 50-foot wide picture 
for CinemaScope on a "Miracle Mirror" screen. James A. Field is general manager of the theatre. 


The new equipment was installed by the Boston branch of National Theatre Supply. 


tions. 
questions may be answered most helpfully. Address 
your letter to BETTER THEATRES SERVICE DE- | 

| 
PARTMENT, Rockefeller Center, New York. 
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method in 
Management 


* 


staff 


institutional 


supervision 
advertising 

exploitation equipment 
housekeeping & maintenance 


and related activities 





continuing 


A DICTIONARY OF MAINTENANCE 


BEFORE GETTING 
on more deeply into 
the alphabet in our dic- 
tionary-type compendi- 
um of pointers on 
maintenance, we would 
like to extend an in- 
vitation to our readers 
to submit any ques- 
tions they may have on 

matters of theatre maintenance and physical 
operation. We invite suggestions as well. 
Just drop us a line in care of this publica- 
tion and we'll endeavor to bring the in- 
formation indicated to these columns for 
whatever interest it may have to other man- 
agers. And now to our maintenance 
“dictionary,” continuing the ‘P’s’— 


PLAYGROUND EQUIPMENT — Drive-in 
theatres use quite a bit of outdoor playground 
equipment which deserves more attention in the 
way of maintenance than it sometimes receives. 
All pieces of this equipment should be freshly 
painted each season, with the exception of 
sliding surfaces and galvanized metal parts. 
Broken wood seats, sections of slideboard siding, 
and any supports should be replaced and re- 
paired so as to present an absolutely safe opera- 
tion for the youngsters who will use them. Worn 
hanging fixtures should be checked for replace- 
ment needs, and any loose metal parts which 
present a hazard, such as on sliding board sur- 
faces, should be corrected by the theatre main- 
tenance personnel, or returned to the manufac- 
turer if it is beyond the scope of staff facilities. 

During the winter months when the drive-in 
may be closed, it is worthwhile to dismantle 
most all of the playground equipment and store 
it carefully in well-ordered fashion. Given 


BETTER THEATRES SECTION 


Seventeenth Article in the Series: 


MOTION PICTURE THEATRE MANAGEMENT 


By CURTIS MEES 


proper care, most heavy playground equipment 
should last for many years, though as age begins 
to creep up on it extra care should be given 
to inspecting parts for increased danger. 

Certain specialized outdoor playground items, 
such as miniature trains, will require study by 
maintenance personnel, following the service 
manual provided bythe manufacturer. Such 
trains and mechanical rides, etc., must be given 
regular service to keep motors, controls, safety 
valves, etc., at the peak of efficiency. 


POLISHERS, FLOOR—For large floor areas 
of terrazzo, asphalt tile and similar smooth 
surfaces, a floor polishing machine is a time and 
material saver. With it one can perform a num- 
ber of highly important maintenance operations, 
such as scrubbing, brushing and polishing the 
surface. Both light- and heavy-duty machines 
are available for the type of work required. 
If the theatre does not own its own floor 
polisher, one can generally be rented by the day 
or week at paint stores or building supply 
stores. Motors and moving parts of these ma- 
chines should be oiled and cleaned regularly. 


POPCORN EQUIPMENT: Individual Pop- 
pers—See that machine is thoroughly cleaned 
each day. Kettle should be wiped clean of 
oil and salt deposits on interior, and exterior 
should be kept highly polished, as should all 
bright fittings. Glass should be washed and 


bottom of popper cleaned to remove old corn 
and salt deposits. Interior of storage cabinets 
should be kept clean, as oil and salt are almost 
constantly being spilled. Salt will, of 
corrode any exposed steel if left in contact with 
it. And oil will become rancid and attract 
vermin if not properly elosed in 
And, speaking of vermin, extreme care must be 
exercised to prevent the entrance of either in- 
sects or rodents into the popper or corn storage 
facilities. Cleanliness is the primary preventive, 
with sprays and insect powders as supplemen- 


course, 


containers. 


tary measures. 

All moving parts of the popper should be 
regularly oiled in accordance with service man- 
ual, and painted surfaces should be repainted 
as needed. Broken switches, lamp sockets and 
display signs should be replaced immediately. 
Should the heating element in the popping ket- 
tle burn out, it will be necessary to secure a 
service kettle from the manufacturer or your 
dealer while the defective part is returned to 
the factory for repairs. 

Central Poppers: This 
spected regularly by the local Health Inspectors 
(if they are on their job); but without 
that incentive one should have the 
ultimate in cleanliness in this operation. This 
is basically a food manufacturing process. The 
room itself should be well ventilated and 
adapted to the peculiar needs of the situation. 
The walls and ceiling should be painted with 
white enamel, so they may be washed free of 
grease at frequent intervals. The floor should 


facility will be in- 


even 
strive to 
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“ATTENTION EXHIBITORS” | 


The following speaks for itself : | 


The Commanding Officer 
United States Naval Hospital 
Saint Albans 25, New York 

18 January 1954 





Mr. Nick Diack 
Eastern Seating 
138-13 Springfield B 
Springfield 


ficer wishes 

» fine workmanship and 

evidenced in manufacturing and 

in our new hospital conference 

hip on these seats and their 

is superior, and your cooperation 
as been exceptional. If all contractors 
would have no problems 


to express t 


you do we 
ir continued success, 
i appreciatively yours, 
ALBERT T. WALKER 
» MC, USN 








CUSTOM MADE, this 
chair can be had with a 
retractable seat or a stand- 
ard seat. 

Also available, 
10,000 bedy form chairs 
at 1/3 actual cost. This 
chair can be furnished 
with a most comfortable 
seat, at present not on the 
market by any other manu- 
facturer. 


“COMFORT and DURABILITY | 
on THEATRE SEATING 
is OUR BUSINESS” 


We have been serving theatre owners 
for a good many years. 


about 


Reference List of Installations: 
LOEW'S, N. Y. City, 15 theatres. 
LOEW’S elsewhere, 22 theatres. 
SHUBERT’S, N. Y. City, 5 theatres. 
SHUBERT?'S, Boston, 3 theatres. WAR- 
NER’S, 3 theatres. And many others. 


Ready to reseat? Write— 


EASTERN SEATING CO.) 


138-13 Springfield Boulevard 
Springfield Gardens, L. I., N. Y. 














BE PREPARED FOR 
LL New Screen Presentations | 


—— 
with 


MIRRO-CLARIC ALL-PURPOSE SCREEN 


Some of the features: 


@ Excellent for VistaVision, SuperScope, CinemaScope, 
2D and 3D. | 


@ Welded invisible seams—will not show in picture! 


@ LOWEST PRICE ANYWHERE Only $1 .00 
Sq. Ft. | 


~~» Prompt Shipments — Kolimorgen 
o* |, Wide Angle Lenses—Order Now! 


"$9.5 ~S.0.S. CINEMA | 
SUPPLY CORP. 


Dept. A, 602 W. 52 St., N. Y. 19 | 
Phone: PLaza7-0440 Cable: SOSOUND 








ESToD, 1926 





be painted, to keep down dust more easily, and 
—if possible—should have a floor drain so the 
entire area can be swabbed down with plenty 
of water each day after the popping operations 
are concluded. Adjacent storage rooms for pop- 
corn, salt and seasoning should be equally sani- 
tary with effective provisions made to prevent 
the entry of vermin and rodents. 

Where it is available, most central poppers 
are heated by gas, which is generally cheaper 
and faster. Electricity, of course, is satisfactory, 
but the chances are the equipment will call for 
three-phase current for maximum results at the 
lowest possible cost in use. This should be 
properly installed, with tight, well protected 
contacts, properly fused, with a cut-off switch 
nearby. Electric motor for the agitating ele- 
ment should be oiled regularly. 

The popper kettle should be cleaned thor- 
oughly after each day’s use. Remove all oil 
and salt deposits which accumulate on the bot- 
tom. Measuring utensils should likewise be 
cleaned and put away. Shaker boxes, to separate 
unpopped kernels from the finished product, 
should also be freed of waste products and 
cleaned in preparation for the next day’s pop- 
ping. Seasoning container should be securely 
closed and the exterior wiped clean of any 
drippings. Any corn popped but not distributed 
to the point of sales should be put in moisture- 
proof bags (or cans) and stored. 

Because of the importance of this operation, 
both financially and in its sanitation problems, 
the responsibility for the over-all operation 
should rest on one person, with sufficient help- 
ers to carry out all instructions. Regularly, of 
course, this department should be inspected by 
the Manager personally. 


POPCORN WARMERS—Used in conjunc- 
tion with central poppers, these warmers make 
it possible to re-heat previously popped corn 
and serve it much faster than through an in- 
dividual popping unit. Furthermore, it decreases 
the labor problem at the point of sale. While 
some hold that a sales factor is lost in the lack 
of aroma, which is decidedly stronger where it 
is popped on the spot, others see an advantage 
in the fact that the odor is less persuasive. 

The heart of the warmer lies in a small, 
compact circulating heating unit that throws off 
a heavy volume of heat, which is blown up 
through the corn in the warmer above and 
sucked back through filters to the heater. Other 
warmers may employ solely a heating plate 
beneath the popcorn, separated by a thin sheet 
of aluminum or stainless ‘steel, but these will 
not heat any great quantity of popcorn very 
rapidly. Storage cabinets under, or adjacent to, 
the popcorn warmer, equipped with small circu- 
lating heating units, may be used to store boxed 
corn so it can be ready for sale at rush periods. 

Because of the constant high temperature, 
special oil is needed in the motors and fans of 
these heating units and should be applied at 
least once each week. All electrical connec- 
tions should be inspected for tight connections, 
well-insulated wiring, and adequate fusing. 
Switches should be kept in good repair so the 
unit may be cut off as soon as the day’s sales 
are completed. 

All visible fittings and glass should be kept 
polished. Some operators have found that in- 
stallation of a yellow filament or fluorescent 
lamp over the popcorn in a case will make the 
corn more appetizing in appearance, creating 
the illusion of a buttered product. 


* 
POPCORN, BUTTER DISPENSERS—Sev- 
eral different makes and types are on the mar- 


ket. All are designed to keep butter melted in 
a container and to pump it out in measured 














Speakin 
tube” 


$6.00 — 214” to 44” opening 
$8.00 — 214” to 512” opening 
Sold thru Theatre Supply Dealers Exclusively 





"50,000 HR." or "SUPERIOR" 
50A TO 235A -:- ADJUST-IN-USE 


SELECT-A-VOLTAGE SELENIUM 


SELECTIFIERS 











Free and Lasy 


Some advertisements offer literature on 
the product advertised, and often a coupon 
is included as a convenient means of pro- 
curing it. Moreover, The Theatre Supply 
Mart (insert on page 35) provides a post- 
card for this purpose. . . . Or, if you do 
not see what you want advertised in this 
particular issue, you may write the BETTER 
THEATRES SERVICE DEPARTMENT, 
Rockefeller Center, New York 20. 
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amounts over popcorn as it is sold. All moving 
parts should be oiled with special high-tempera- 
ture popcorn motor oil at least once each week. 
Dispensing pump should be regulated to give 
the exact quantity of butter desired in each 
“shot”—too much and your profit is gone with 
the butter! Temperature can be regulated so 
that it is higher when fresh, cold butter is 
added, then reduced after it is melted so that 
there is no danger of its scorching. 

A butter container should be put in a refrig- 
erator over-night, and all parts should be thor- 
oughly cleaned after each day’s operation. 
During the day, concession stand attendants 
should continually wipe off the exterior surfaces 
and remove any drippings or spilled butter. 


100 Percent Cleaning Satisfaction 


No budget worries, no employee discontent, 
no complaints from patrons, when you use 
a Super Specialized Theater Cleaner for 
your daily cleaning tasks. 


The Super gets all the dirt the first time. No 
repeated going over, no pressure necessary. 
It is fast, thorough and effortless. Special 
Super tools enable you to clean everything 
everywhere—screen, sound equipment, air 
filters—your whole theatre from box office 
to back door. Four models to choose from. 
Ask your supply house for a demonstration 


Model JS— 
Quiet, compact, 
low-priced 
Same power, 
pick-up perfor- 
mance as all 
Supers. 


Model M—For all 
general cleaning and 
blowing. Powerful, 
readily 
portable. 


POPCORN STORAGE BAGS—Large kraft 
paper bags with waxed inner-liner, large enough 
to hold about 40 boxes of popped corn, can be 
purchased through your popcorn supply dealer. 
These make perfect storage units, and are 
easily transported from popper to warmer. 
When the top is rolled over and stapled closed, 
corn will remain fresh for days, sometimes 
weeks. When first removed from the bag after 
a short time, corn may seem gummy, but after 
it is warmed it regains its crispness. The bags 
may be re-used a number of times, thereby re- 
ducing the storage costs to a minimum. 


PORCELAIN—Porcelain surfaces should be 
cleaned with soft cloths moistened with rela- 
tively mild cleaning solutions, the strength being 
increased if necessary to remove objectionable 
stains. Abrasives such as steel wool or sand 
paper should never be used to clean porcelain 
as it does permanent damage to the surface. 
There are special paints on the market for 
touching up porcelain-covered objects having 
the porcelain chipped or worn off. 


PROPERTY (PROP) ROOM —This area 
should be adequate for the storage problems 
of your stage equipment and provided with a 
strong lock. All props not in use should be 
carefully put away after each performance so 
they can be easily found when needed. An 
inventory and check-out sheet may be useful 
in tracing equipment if it begins to disappear, 
with a staff member responsible for its mainte- 


nance. 
e 


PUBLIC ADDRESS (P.A.) SYSTEMS—An 
integral part of a theatre using stage facilities 
is a public address system, and the presentation 
of stage events will be only as impressive as 
the oxzality of its P.A. in making it possible for 
the entire theatre audience to hear clearly and 
with good tonal reproduction. The amplifier is 
usually on the stage to facilitate control of the 
various microphones, when more than one is 
used to cover the stage, and may be connected 
to the speakers behind the screen or to an in- 
dependent speaker on each side of the proscen- 
ium. In such cases some system of signals must 
be rigged up from the back of the house to the 
stage, if a house phone is not readily accessible 
at that point. 

Maintenance of the system is comparable to 
that of a sound reproduction system. 
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RAILS—(1) Stair: Stair rails should be in- 
spected frequently to insure their being securely 
fastened to the wall or whatever support they 
may have. Splintered wood should be refinished 
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or write. 


NATIONAL SUPER SERVICE CO., INC. 
1941 N. 13th St. ¢ Toledo, Ohio 
Sales and 


Service in 


Principal 


In Canada: Plant Maintenance Equipment Co., Toronto, Montreal, Vancouver 
“Once Over Does It” 


f 
SUPER SUCTION, 


SINCE 191} 


“THE DRAFT HORSE OF POWER SUCTION ident 
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BEN SCHLANGER 


ANNOUNCES A PLAN AND 
SPECIFICATION SERVICE 


New ALL-SYSTEMS 


SCREEN INSTALLATIONS 
and SURROUND 


The size, shape and position of 
a screen must be suited to the 
particular seating pattern and 
projection optics of each thea- 
tre. The motion picture screen 
requires a setting designed to 
enhance the presentation. Avail 
yourself of the benefits of cus- 
tom design and engineering to 
assure your patrons of the best 
in large screen presentation 
through the professional service 
which I offer. Qualified experi- 
ence in projection engineering, 
screen presentation and theatre 
design will provide for you the 
best technical and artistic re- 
sults. This service is offered at 
a cost which makes it available 
to all exhibitors and can be 
furnished to theatres throughout 
the United States for Cinema- 
scope, Standard Wide Vision, 
VistaVision and Stereoscopic 
projection. 


UUUTUUUOUUUUOUOUOOOON4NOUUOEETHTH NLL 


address all inquiries to 
BEN SCHLANGER 
35 WEST 53rd STREET 
NEW YORK 19, N. Y. 


SETTINGS 


Erinn mn mt tts 





at riba iS lah li 


TABLES 
45" or 60" Long 


CABINETS 
Units of 2 to 
12 Sections 


Projection Booth 


TABLES & CABINETS 


Made by GOLDBERG BROS., Denver, Colo. 
Sold thru Theatre Supply Dealers Exclusively 





ae 
NEW 
SCREEN BRUSH 


Keep your new screen 
bright and free of light- 
absorbing dust! 


$17.50 


Made of a miraculously soft, long white, 
hard-to-obtain imported bristle that will 
not damage silver surfaces. Must be 
used regularly. Recommended for new 
screens only. Order from your dealer. 


RAYTONE SCREEN CORPORATION 


165 Clermont St., Brooklyn 
































GENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for numbers. 


ADVERTISING 
101—Cutout devices 
102—Display frames 
103—Flashes 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

20iI—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
211—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
301—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Wall paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
40!1—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg‘d) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
41i—Screen towers 
412—Signs, attraction 
413—Signs, name 

414—Signs, ramp and traffic 
415—Stadium seating 
416—Vending carts 


EMERGENCY 
50!—Fire extinguishers 
502—Lighting equipment 


GENERAL MAINTENANCE 
60!1—Blower, floor, cleaning 
603—Carpet shampoo 
604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 

61 1—Polishes 

612—Sand urns 

613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
701—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

801—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
90!1—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
100!—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Lenses, anamorphic 
1019—Magazines 
1020—Microphones 
102!1—Mirror guards 
1022—Motor-generators 
1023—Non-sync. turntables 
1024—Photoelectric cells 
1025—Projectors, standard 
1026—Projectors, 16-mm. 
1027—Projector parts 


1028—Projection, rear 
1029—Public address system 
1030—Rectifiers 

1031—Reel and alarms 
1032—Reels 
1033—Reflectors (arc) 
1034—Renovators, film 
1035—Rewinders 
1036—Rheostats 


1037—Safety devices, projector , 


1038—Screens 

1039—Screen frames 
1040—Speakers and horns 
1041—Splicers 
1042—Splicing cement 
1043—Soundheads, optical 
1044—Soundheads, magnetic 
1045—Stereopticons 
1046—Tables, rewind 


SEATING 
1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


- 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 

1206—Water coolers 


STAGE 

1301—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THIRD-DIMENSION 
140!1—Filters, port 
1402—Interlocks, projector 
1403—Monitors (synchron.) 
1404—Selsyn motors 
1405—Spectacles 
1406—Aligning Film 


TICKET SALES 
1501—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

160!—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 

(See also Maintenance) 


GENERAL INQUIRY COUPON 


{TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 


To Better Theatres Service Department: | expect to buy products as indicated 
by the reference numbers below, and | would like to have the manufacturers 
thereof, or their dealers, get in touch with me. 


Neme 


Address 









































and all parts should be painted. Rails should be 
dusted daily and washed about once a month for 
cleanliness in protecting miladies white gloves. 

(2) Holdout: In some cases holdout rails are 
used, usually in conjunction with holdout tapes, 
to line up patrons at the box-office or in the 
lobby. These should be given the same general 
care as outlined above for stair rails. Betwen 
uses, they should be carefully stored in a clean 
dry place. 

. 


RADIATORS: Exposed radiators should be 
painted about once each year, dusted daily, and 
washed down several times during the season, 
as they are almost perfect “dust catchers.” 


RADIATOR VALVES: The cut-on valve 
should be taken out and repacked, or supplied 
with new gaskets, when leaks are observed at 
this point. Moving parts should be oiled or 
greased as required. On steam radiators there 
is a small valve at the end opposite the cut-on 
valve which remains open until all the cold air 
has been exhausted as steam enters the radi- 
ator. When the steam touches the diaphram 
within this valve, it automatically cuts it off to 
hold the steam inside the radiator. Frequently 
these valves make a hissing sound, which may 
disturb patrons if allowed to continue during 
the show. By turning on the steam some time 
in advance of the house opening, this can be 
avoided. And if the valve continues to hiss 
after steam has touched it, take it out and 
replace it with a new valve. 


RAMPS: Entrance-Exit ramps and _ stairs 
should be kept free of any material which might 
cause patrons to stumble. Broken flooring should 
be repaired, carpeting kept in repair and pulled 
taut. If concrete is left exposed on frequently 
used ramps, it should be painted with concrete 
paint to keep down dust and make a neat ap- 
pearance. Adequate lighting should be provided, 
and if ramp is particularly steep, side rails 
should be affixed so patrons may walk easily and 
safely. 

* 


REFRESHMENT STANDS — The refresh- 
ment stand, or counter, itself requires attention 
as well as the equipment. No longer are these 
constructed as an after-thought of beaver board 
and scrap lumber. Rather, they are being fabri- 
cated of special materials which are beautiful 
as well as durable. Counter tops and facing are 
frequently made of new plastic-finish wall- 
boards (such as Marlite and Formica) which 
have very hard surfaces. With these in bright 
colors, they present a pleasing and attention- 
compeling surface. A wipe of a damp cloth 
is usually enough to remove any stain. Glass 
wax will remove more resistant soil. 

Lighting is most important at the refreshment 
stand and its initial installation should be de- 
signed by experts in interior lighting (consult 
your local electric power company). 

Chipped or worn paint should be freshened 
up promptly. Vending machines (drink, ice 
cream, etc.) which are fitted into the refresh- 
ment stand itself may be painted to match the 
surrounding equipment. 

Behind the counter (and sometimes in front 
of it) it is advisable to remove the carpeting 
underfoot and replace it with asphalt tile or 
something similar which can be easily cleaned. 


ROPES AND LINES—Ropes should be 
tested for strength and inspection made to de- 
termine fraying, which may weaken a line when 
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heavily loaded. When dry rot sets in, change 
to new lines. The ends of a rope should be 
wired, taped or tied in such a manner as to 
prevent unravelling. 


S 


SAFES, COMBINATIONS — Changing the 
combination of modern safes is a relatively easy 
task which must fall directly upon the manager 
or his assistant. Should they not be able to 

} 








deal with this personally, the change should be | 
referred to a bonded locksmith, as it might not 
be advisable to have other theatre employees 
with knowledge of the safe combination. 

There are two basic types of combination, con Pq-1 1 
one being set by a key which is inserted in 
the back of the lock and turned as the combina- 
tion is simply dialed on the front. This can be 
done in a matter of seconds. The other com- 
bination requires the removal of the locking 
element from the inside of the safe. The tum- | 
blers inside are removed from their posts, after | 
which the small center dial in each one, is re- | 
moved. On the inside of each of these inner 
dials is a smail mark, which is set opposite the | 
new number desired for each of the separate | RCA Theatre Service engineers are on _ resources of the Radio Corporation of 
plates. When these plates are all changed, they the job with the type of sound service America. Prompt, dependable RCA 


are replaced on the posts in the same order in a : 
whieh ‘a Pa celal sie Kumsiaianlaimiall your theatre system needs. Optical or Theatre Service has played a top sup- 


bered 1, 2, 3, ete.). Never lock a safe after stereophonic sound . . . there’s no porting role with exhibitors throughout 
changing the combination until the new com- | problem too tough for these experts the nation for more than 25 years! 


ination has b tested ral times! Test it | ‘ 
bination as been tested several times est i vilip ere backed by the vast technical 
with the door open. 








eccapetiiblaty india dt RCA Service Company, Inc. 


stalled in many theatres. (If you don’t have R na 
them, you may be passing up a good bet for @ A Radio Corporation of America Subsidiary 
added revenue as they can pay themselves out | Camden, N. J. 

in about one year). They should be tested about | 
every three to six months for accuracy, using | 
some heavy object of known weight. An ad- | 
justment wheel is easily located within the 
machine to raise or lower the setting correctly. | 
Sometimes the trip lever needs adjusting to fall | 
with the weight of the penny, and if there is a | 
fortune-telling wheel, it may jam and need ad- | 
justment. Sometimes, in the case of continuous | 


* 
metal bands, this fortune device jumps off the 
sprockets. For variety and to encourage more | [ Ii i 
frequent usage, it is suggested these fortune 


wheels be changed every so often. The scales 
should be securely locked to discourage bur- | 
glary. 





Basic to an understanding of developments in film product! 


‘ ... written in non-technical language by 26 authorities on CinemaScope 


he ; ide- meth nd on 3D and stereo sound. 
SEATS—Being one of the principle factors and other wide-screen methods, and on 3D a 
affecting patron comfort, and one of the largest 


investments in theatre equipment. seats are also ® Hailed by exhibitors, film critics and producers as a ‘“‘must book’’ for 
one of the major items of maintenance. 


Seat Covers: This material may be a soft the industry in these times. BELOW IS AN ORDER COUPON— 
fabric or one of the “leatherette” types adapted 
to theatre usage. Vandals (usually mischievous 
boys) slashing seat covering, and since it must 098 S88 8 OS SS ORNS SSSSSs SSeS ECE SSS Es SSE SE See eeE Eee eeesesees 
be stretched out across the chair backs or seats, 
patching is not completely successfui. Individ- " : 
ual seats may be recovered by the maintenance Quigley Publishing Company, 1270 Sixth Avenue, New York 20, N. Y.— 
man or engineer with a little practice. A few 
extra chair backs and seats facilitate the task, | 
as he is then not pressed to get the damaged | COPY/COPIES OF “NEW SCREEN TECHNIQUES” 
parts back in place before show time. When 
ordering extra seat covering material, check the 
sizes of the two sections in each seat so that 
the maximum cutting can be had with as little Enclosed is my NAME 
waste as possible. | check or money 

A few screws when loosened permit removal | order for $4.50 ADDRESS 
of either the back or seat frame from the | per copy (] 
standard of some chairs. Several more screws 
may hold the metal against the seat backing, | Bill me (1) 
and the fabric may be tacked all around to a | 
wooden frame, with folds at the corners for | 
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neat, snug fit. New covering should be installed 
in the same manner as that removed. Some 
chairs have fabric held by wire designed to 
facilitate replacement. 

Seat Standards: The metal braces which con- 
nect auditorium seating in a row and anchor 
them to the floor are called standards. Those 
at each end of the row are usually almost solid 
on the side facing the aisle, and may have 
aisle lights. Anchoring standards to wood floors 
is comparatively simple, as ordinary wood 
screws will serve. With concrete floors, how- 
ever, the method is to drill holes in the con- 
crete, after which lead expansion shields are 
inserted prior to screwing down the standard 
with long metal screws. When tightened in the 
metal shield, the lead of the shield expands, 
filling up the concrete hole and firmly anchoring 
the standard to the floor. Frequently the seat 
holders on standards may be broken, which re- 
quires removal of the standard and its replace- 
ment by a sound one. 

U pholstery: Beneath chair fabric is upholstery 
material which may be crushed or worn out 
just as the fabric covering it deteriorates. 
Springs may pierce chair covering. Theatre 
maintenance personnel should be able to tie 
down springs and replace worn out upholstery, 
or covering over the existing material, with 
fresh padding. 


SIGNS—tTheatres have many sizes and types 
of signs, the principal ones being: 

(1) Marquee signs: Require painting at regu- 
lar intervals. Flashing devices frequently need 
new points, adjustments and oiling. Glass should 
be removed and washed down as needed, at the 
same time cleaning up the background for in- 
creased light reflection. Removable letters 
should be firmly anchored so that wind will 
not blow them down. Letters should be re- 
painted frequently as they are easily scratched 
up in changes. Plastic letters require careful 
handling to prevent breakage. (Also see 
MARQUEES. 

(2) Roof signs: Must be firmly anchored as 
they are open to wind damage. Letters should 
be firmly attached. Wiring must be of such 
nature as to offer sufficient protection to work- 
men and no danger of grounding out on sign 
frame. Paint must be kept freshened up for 
neat appearance. When papered, signs should 
be kept free of scrapings and neatly bordered, 
with proper date strip at all times. 

(3) Outdoor Display Signs: Much the same 
maintenance problems exist here as outlined for 
roof signs. In addition, where grass or shrub- 
bery is present, it should be given attention so 
that a neat, harmonizing effect is achieved. 
Emphasis should be placed on covering “dead” 
paper and keeping the boards up to date. Light- 
ing must be checked regularly, with prompt 
replacement of burned out electric bulbs and 
tubes. 

(4) Admission Price Signs: Should be freshly 


and correctly lettered and changed or posted at 
the times specified. 


SINKS—Mop sinks are the principal item 
of this equipment apt to require maintenance 
service around the theatre because it is most 
often used for the disposal of greasy and dirt- 
filled water after mopping. The drain should be 
flushed out about once.every month or two 
with an approved cleaning agent (such as 
Drano) which is sufficiently caustic to burn out 
the accumulation of grease and dirt in the pipes. 
If necessary, the drain trap under the sink 
should be opened and thoroughly cleaned out 
by hand. 


52 


SMOKING STANDS—Smoking stands, or not weaken the structure and thereby possibly 
sand urns, should be provided in any parts of cause great damage. 
the theatre where smoking is permitted, and > 
particularly in the foyer so incoming patrons 
may dispose of cigarette and cigar stubs in 
accordance with fire regulations. Clean sand 
should be frequently put into sand urns so they 
co not have an unpleasant and_ unclean 
appearance. 


SNOW CONE EQUIPMENT—Should be 
kept immaculately clean and the mechanical 
moving parts should be carefully oiled and ad- 
justed as needed, with care being taken to see 
that no oil contaminates the vended product. 
Provision should be made for draining off 

° melted ice as well as storage of ice blocks 
before operation. Blades should be adjusted to 

SNOW DAMAGE—Areas within the heavy give the finest shaving of “snow” possible. 
snow belt should take precautions to insure Syrup jugs and dispensing equipment should be 
prompt removal of snow from the roof and kept free of drippings. 
marquee so that its tremendous weight does {To be Continued) 


CINEMASCOPE INSTALLATIONS ABROAD 


BY 
y 


One of the first theatres in Italy to equip for CinemaScope is the Reposi theatre in Turin, which 
has a seating capacity of 3000. Installed in the booth are four Microtecnica projectors; the two in the 
center are "Micron XI-D'' models with magnetic button-on soundheads and arc lamps operated at 130 
amperes. On either side are “Micron XI-C" models for conventional projection. Sound amplifiers are 
visible on the far left. The theatre presents a picture for CinemaScope approximately 56 feet wide. 


A recent demonstration of CinemaScope held at the Menteng theatre in Djakarta was attend by 
President and Mrs. Soekarno of the Republic of Indonesia, who were visiting a motion picture theatre 
for the first time. They are shown in the middle of the group in the theatre's lobby above, and with 
them (left to right) are D. van Spankeren, manager for Westrex in Indonesia; Mrs. van Spankeren; 
C. R. Siegertsz, Twentieth Century-Fox manager for Indonesia; Mrs. Siegertsz; Li Tiong Lip, owner 
of the Menteng theatre; Mrs. and Mrs. Li Twie Pi; and Tjie Hoa Lim, manager of the Menteng. 
The installation of equipment for the CinemaScope demonstrations, which had to be extended to 
four instead of one because of the demand for seats, was supervised by E. F. Vanderhoek, Westrex 
manager for Singapore, who was temporarily assigned to Indonesia. He was assisted by R. H. 
De Jonker and J. Witte, Westrex engineers in Djakarta 
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It all started 
with 0 feet 
of film... 


e Motion pictures have come a long way 
since October 6, 1889! 


It was on that date, Thomas Alva Edison 
showed the world its first continuous motion picture 
— 50 feet of film, running 13 seconds. Five years 
later in April of 1894, Edison’s “Kinetoscope” was 
installed at the spot which today is 1155 Broadway. 
And so the commercial history of motion pictures 
began. 

Things started to happen...in June 1895, 
Thomas Armat developed the “Vitascope” which 
incorporated the intermittent movement, the basis 
of all modern projection. The following April, 
Koster and Bials’ Music Hall installed the first 
“Vitascope” and showed the first 1000 foot reel, 
setting the standard for “one-reelers.” 


In June 1901, George Melies, a Paris magi- 
cian fascinated by the new medium, introduced 
fade-outs, dissolves, and double-exposures to his act 
— and laid a foundation for modern motion picture 
photography. 

It was in Pittsburg in November 1905, 
Motion Pictures as we know it today “arrived,”... 
the first picture story, “The Great Train Robbery” 
opened in the first “Nickelodeon.” 


By now public fancy had been caught. In 
1909 the multi-reel picture made its appearance — 
and the industry was on the march. Product im- 
proved, story improved, photographic techniques 
improved, the star system was born, motion picture 
houses opened throughout the land — throughout 
the world — and then...in 1927, with the opening 
of the “Jazz Singer” at the Winter Garden, sound 
burst forth upon the screen, followed shortly there- 
after by all the beauty of color. 


Now, let’s take a “flash-back” to 1911. That 
was the year “Simplex” introduced its first projector 
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and with it an improved image was seen upon the 
screen. With each new advance “Simplex” was 
there, working with the pioneers in sound, develop- 
ing new techniques for the improvement of the 
projected image, always building better projection 
and sound equipment. 


In recent times the motion picture has taken 
further giant strides with the introduction of full 
length features in 3-D, the panoramic magnificence 
of Cinemascope and wide screen plus the true- 
fidelity of stereophonic sound. Again it was 
“Simplex” which took the lead — always ready, 
always prepared, always a step ahead, with the 
very finest equipment available. 


And so it will be for the future. The industry 
will continue to experiment, will always come up 
with something new and exciting. With each for- 
ward step you can be sure “Simplex” will be there 
taking its part in the ever increasing growth of this 
entertainment giant — the finest entertainment of 
them all——the Motion Picture! 





